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1. About Conference
In his 1986 magnum opus Risk Society: Towards a New Modernity, Ulrich Beck, in an almost
prophetic vision, speaks about the emergence of a modernity that is increasingly structured
around and effected by new qualities of risk which are predominantly undetectable,
inescapable, and irreversible. The Covid-19 pandemic, which has completely blindsided
societies, economies, organisations, and governments worldwide, would certainly qualify as
one. Chief among its major impacts has been the exponential rise of perceived risk and
uncertainty in diverse domains of human activity. With a sensational slowdown in the global
economy, the pandemic has compelled businesses to rethink their modus operandi. Amidst a
plethora of such colossal challenges, business leaders, policy maker and management gurus
are under extraordinary pressure to rethink strategies for recovery, building resilience, and
adaptation to new normal.
Good tidings, however, are on their way. The world economy is reviving, businesses are
bouncing back, workplaces are rejuvenating, governments and people are snapping out of the
slumber. With truncated oil prices concomitant with low interest rates worldwide,
opportunities are abundant for countries like India to tap into global markets and attain a
brisk growth. There are bountiful prospects to achieve self-reliance, by prudent
implementation of ventures like Make in India along with innovation and reform in economy,
infrastructure, and technology. A post-pandemic world bequeaths to us the unique
opportunity of revisiting our policies, realigning our goals, and reimagining our institutions.
As the world habituates itself with the ‘new normal’, what might be some of the unexplored
avenues of innovation in the field of management and its allied practices that will help
generate the necessary momentum and propel an equitable and sustainable growth?
IIM Bodh Gaya invites research papers in English, around the aforementioned theme,
covering all major management domains, and without any specific limitation to research
methodology. Manuscripts that develop new ideas or theories, attempt to advance our
understanding of real-world phenomena, and/or address pressing managerial and policy
issues will be encouraged.
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2. Conference Committee
Patron

:

Dr. Vinita S. Sahay
Director, IIM Bodh Gaya, India

Chairman

:

Dr. Mohammed Laeequddin
PGP Chairperson, IIM Bodh Gaya, India

Conference Coordinator

:

Dr. Chandan Parsad
Assistant Professor Marketing
Dr. Raveesh K.
Assistant Professor Finance & Accounting

Conference Co- Coordinator :

Dr. Soumyajyoti Banerjee
Assistant Professor Business Ethics
Dr. Hemant Kumar Suman
Assistant Professor Operations

Area coordinators

:

Dr. Ankur Shukla- Finance & Accounting
Dr. Medha Srivastava- Marketing
Dr. Teena Bharti- HR&OB
Dr. Krishna Mohan T V- Operations
Dr. Samant Saurabh- Information System
Dr. Tamali Chakraborty- Economics
Dr. Viswa Prasad G- General Management

Programme committee

:

Dr. Amresh Kumar
Dr. Anirban Sengupta
Dr. Chiranjit Das
Dr. Madan Lal Yadav
Dr. ManaswitaBharadwaja
Dr. Prabhat Ranjan
Dr. Priyavrat Sanyal
Dr. Sabyasachi Mohapatra
Dr. Nidhi Mishra
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3. Advisory Committee
Dr. Vinita S. Sahay

Director, IIM Bodh Gaya, India

Dr. Mohammed Laeequddin

PGP Chairperson, IIM Bodh Gaya, India

Dr. Arun Elias

Associate Dean (International &
Accreditation), Wellington School of
Business and Government, Victoria
University of Wellington, New Zealand

Dr. Aviral Tiwari (Senior Editor)

International Journal of Emerging
Markets

Dr. YankiHartijasti

Assistant Professor Faculty of
Economics & Business, University of
Indonesia
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4. Keynote Speakers
Dr. Arun Elias
Associate Dean (International and Accreditation),
Wellington School of Business and Government,
Victoria University of Wellington, New Zealand

Dr. Yanki Hartijasti
Professor: Faculty of Economics & Business,
University of Indonesia

Dr. Dr. Justin Paul
Dr Justin Paul, serves as Editor-in-Chief,
International Journal of Consumer Studies (A
ranked & SSCI listed)

Mr. Neeraj Khandelwal
Vice President - Financial Services Analytics at
GENPACT leading delivery for a 500+ member
analytics team in areas of Commercial Credit Risk
and Compliance including Internal Audits

Dr. Sanjay Madria
Curators Distinguished Professor in the
Department of Computer Science at the Missouri
University of Science and Technology & ACM
Distinguished Scientist, and an IEEE Golden Core
Awardee
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5. Programme Schedule
Day 1 : 23 April 2021
09.00 – 09.20 Inaugural Session
:

Keynote Speakers Addresal
09.20 – 09.40 Prof. Sanjay Madria
: Distinguished Professor
Missouri University of Science and Technology & ACM
Distinguished Scientist
09.40 – 10.00 Prof. Arun Elias
: Associate Dean
Wellington School of Business, Victoria University of
Wellington, New Zealand
10.00 – 10.20 Prof. Hartijasti
: Professor Faculty of Economics & Business
University of Indonesia
10.20 – 10.40 Mr. Neeraj Khandelwal
: Vice President - Financial Services Analytics at GENPACT
10.40 – 10.50 Vote of Thanks by
: Prof. Nidhi Mishra,
Professor Human Resource Management and Organization
Behaviour, IIM Bodh Gaya

Paper Presentation Sessions
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11.30 – 13.00 : Economic Environment (EE)
Covid-19 and Commodity Market
Session Chair
• Dr. Anirban Sengupta
Paper Title and Authors
• Scoping Study and Value Chain Analysis of Agri-Commodities in
Uttar Pradesh
Mrinal Keshri

6

•

A Correspondence Analysis on Dynamics of Local Gold Price
among Major Consumer Economies During the Pre-Covid Period
and the Pandemic Period
Sreejith S and Hareesh Ramanathan

•

Price Volatility during the Covid-19: An Impact Assessment on
the Crude Oil and Natural Gas Futures through GARCH’s
Gaussian and Non-Gaussian Approach
Yashmin Khatun and Sabat Kumar Digal

•

Covid – 19 Pandemic - Changes in Crude Oil Price and its
Forecast
Nirmala M and Sivathivya R

•

Covid-19 & Supply of Essential Commodities through
Conventional Barter System-A Case Study of Remote Areas
(AttiDurgam) of Kumaun Region of Uttarakhand
Dr. Lalit Mohan Pant, Rajeev Bhandari, Dr. Manish Gupta and
Dr. Mohd Israr Khan

•

Across border integration of agricultural food commodity- an
analysis from the ARDL bound test and the toda and Yamamoto
approach
Swaty Sharma

ISBN: 978-93-5493-533-6

11.30 – 13.00 : Finance and Accounts (FA)
Banking
Session Chair
• Dr. Raveesh K.
Paper Title and Authors
• A Study on Artificial Intelligence and Its Effects on Indian
Banking Industry and Its Relevance in Post Covid19 Pandemic
Neha Garg and Anoop Pandey
•

Did Covid Acclerate Digitization in Banking Sector
Sowmya Vivek, Sowmya Vivek and Sowmya Vivek

•

Analytical Study of Digital Lending Process of Banks & MSMEs
Utkarsh Chirag Shandilya and Dr. Mohd. Farha

•

Impact of Covid19 on Sectoral Allocation of Credit by Indian
Banks
Gautam Negi

•

Management of Non-Performing Assets in India: Role of Risk
Management Practices in The Wake of Covid-19
Dolly Gaur

11.30 – 13.00 : General Management (GM)
Post Covid Strategy
Session Chair
• Dr. Viswa Prasad G
Paper Title and Authors
• Changes in Project Management and Risk Mitigation Strategies
post Covid-19
Tejas Patil and Adinath Palase
•

Is Covid19 leading the ‘Future of Work’? (A five-industry study
of Covid19 response strategy)
Prasomee Sikdar and Shruti Nadagouda

•

Determinants of Digital Transformation in the Post-Covid-19
Business World
7
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Shailja Tripathi
•

Tourism Recovery Strategies Amidst Covid-19 Pandemic
Dr. Vivek Sharma and Dada Ab Rouf Bhat

•

Enhancing Resilience in times of Covid-19 crisis: Evidence from
Indian Hotel Industry
Sukhpreet Kaur, Deepa Guleria and Gurvinder Kaur

11.30 – 13.00 : Human Resource and Organizational Behaviour (HO)
Diversity, Equity and Inclusion
Session Chair
• Dr. Bhaskara Rao
Paper Title and Authors
• Pivoting inclusive leadership in a hybrid workplace
Hima Bindu More

8

•

Exploring the impact of organisational culture on employee
performance
Dr. Saloni Devi and Dr. Garima Kohli

•

Impact of Organizational Culture on IT Industry in the PostCovid-19 World: A Literature Review
Saurabh Wadhawan, Cj Meadows and Christopher Abraham

•

Gender difference in coping with organizational stress among
dual career couple in Education Sector
Dr. Archana Tiwari

•

An Empirical Study on the Post – Covid Management of Work
Life Balance and Adaptation Strategies of Staff Nurses in Private
Nursing Homes in Siliguri
ShomikSaha and Somnath Roy Choudhury

•

Work-Life Integration with Telework: Do Women Have It All?
Aleena Fernandez and Dr. Uma Chandrasekaran

ISBN: 978-93-5493-533-6

11.30 – 13.00 : Information Technology (IT)
Role of Technology in new era
Session Chair
• Dr. Samant Saurabh
Paper Title and Authors
• Evaluation of HR Analytics Adoption: Differential perspective
based on socio-demographic profile of HR Professionals
Meenal Arora, Anshika Prakash and Swati Singh
•

A Digital Transformation Toolkit to formulate CXO office
Strategy overcoming disruptions such as COVID-19 Pandemic
Ashutosh Dubey, Arif Khan and Ashutosh Dubey

•

Technological Developments and Innovation that can Drive the
World Economy Post Covid-19
Shyam Sundar Panigrahi

•

Interaction of Emotional Intelligence and Cognitive Ability
towards Online Learning among Youngsters for equipping future
Workforce
Dr. Lakshmipriya Soundararajan and Vijaya Laxmi Dara

•

Combating Covid-19 through e-Governance using high end
Computational Technologies: A Recent Overview
N V Suresh

•

Data Analysis and Visualization of Online Trending Products
Using Python
Vijaya Pedapati, Vimala Pedapati, Anilambica Kata and
Nagasivasankara Vara prasad Kavitapu

11.30 – 13.00 : Marketing Management (MM)
Brand and Retail Management in Post Pandemic World
Session Chair
• Dr. Priyavrat Sanyal
Paper Title and Authors
• Modeling challenges faced by the retail sector in the Covid-19
outbreak
9
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Subhodeep Mukherjee, Venkataiah Chittipaka, Manish Mohan
Baral, and Sharad Chandra Srivastava
•

Influence of IOT enabled Technology in Retail Industry:
Theoretical Extension and Analysis
Dr. Pooja Misra, Debajit Kumar Bhatta, and Swarnava Dutta

•

Brand hate and consumers during crisis: A take from Covid-19
pandemic
Rahila Aziz and Zillur Rahman

•

Examining the impact of Responsiveness on Customer
Satisfaction moderated by Retail Store Environment
Deepika Sharma and Rashi Taggar

•

Social Distancing Affecting Consumer Confidence in the Phase of
Covid-19: A New Direction for Brand Resonance
Sandeep Kumar Mohanty

•

Resilience of Street Food Vendors of Lucknow during Covid-19
Pandemic
Shatrughna Ojha, Vandana Dubey and Claire Buisson

11.30 – 13.00 : Operations Management (OM)
Global Supply Chain Management
Session Chair
• Dr. Rameshwar
Paper Title and Authors
• An Empirical Assessment of the Impact and Role of the Indenting
Agents in Supply Chain of Pharmaceutical Raw Material from
China
Kapil Dev Pandey and Monika Saxena
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•

Can Sustainability Agenda of Pharmaceutical Industry
Contribute to Global Health Security and Fight against
Pandemics?
Kanika Saxena, Pallavi Srivastava and Sunita Balani

•

Developing an integrated supply chain for the root producers
post Covid 19: A proposed model

ISBN: 978-93-5493-533-6

Dhritiman Chanda and D Ghose
•

Game-theoretic Analysis of Dual-Channel Supply Chain
Performance under Covid-19 induced Lockdown
Sarin Raju and Rofin T.M

14.00 – 15.30 : Economic Environment (EE)
Money, Banking and Financial Economics
Session Chair
• Dr. K V Bhanu Murthi
Paper Title and Authors
• Financial Inclusion in India– A Policy Review with Special
Reference to Role of Pradhan Mantri Jan Dhan Yojana (PMJDY)
Scheme in Post Covid Scenario
Mrs. Shefali Rai and Dr. Dini Menon
•

Covid-19 or Demonetization: A Better Thrust for Adoption of
Digital Banking
Akshay Kumar Mishra and Sandeep Kumar Mohanty

•

Customer Satisfaction from Rural Public Sector Banking Services
During and Just After Covid-19 Pandemic
Mayank Jindal and Dr. Sanjeev Saxena

•

Economic Growth and Stock Markets during Covid 19 in India
Subhash Karmakar and Gautam Bandyopadhya

14.00 – 15.30 : Finance and Accounts (FA)
Mutual Fund, stock market
Paper Title and Authors
• Pre, During & Post Covid-19 Performance Analysis on Selected
Open-Ended Direct-Growth Equity Linked Saving Schemes
(ELSS) of Public and Private Sector Banks
Kothamaram Venkata Rami Reddy and Atluri Sree Ram
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•

Are Mutual Funds Resilient? – Impact of selected economic
factors on Mutual Fund withdrawals
Pushpa Raj K and Shyamala Devi B

•

Overview on Inflow and Net Asset under Manamement of
Indian Mutual Fund Industry during Covid 19
Md Kaish and Svati Kumari

•

The Impact of Covid-19 on Stock Market Returns in India
Nenavath Sreenu

•

NIFTY 50 Index Trend’s impact on NSE’s Sector based Indices
Growth Momentum in Post COVID-19 led Indian Economy with
Special reference to NIFTY Bank, NIFTY Consumer Durables,
NIFTY IT and NIFTY Pharma Sectors
Amuthan Rathinam

•

Effect of Covid-19 on Stock Market; An evidence from India
Ashutosh Sharma and Dr. Hemant Bhanawat

14.00 – 15.30 : General Management (GM)
Post Covid Strategy
Session Chair
• Dr. Viswa Prasad G
Paper Title and Authors
• Resilience Strategies for Business Units Post Covid-19
Manisha Goyal, Renu Aggarwal and Savita Bhagat
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•

Examining the Adoption of Over the Top Platforms: From the
lense of UTAUT2
Abhinav Srivastava and Preeti Sharma

•

"Sustainability in the Business Models through Circularity –
Future of Indian Industry"
Dhanya Alex, Jose Varghese and Jomy Lawrence

•

Building resilient strategies in a VUCA world
Shefali Singh, Manoj Joshi, Meenakshi Gandhi and Komal Malik

ISBN: 978-93-5493-533-6

•

Corporate governance challenges for corporate boards during
COVID 19 - an Analysis
Binoy Joy - Director IBC

•

Constant Communication for community engagement through
responsible leadership to manage pandemic
Mita Mehta and Arti Chandani

14.00 – 15.30 : General Management (GM)
Education
Session Chair
• Dr. Madan Lal Yadav
Paper Title and Authors
• Understanding the ‘New Normal’: Redefining Leadership in
higher education sector during Covid-19
Nairitee Sil and Usha Lenka
•

"Women faculty in Higher Educational Institutions and the
increased working hours due to Covid-19: An empirical analysis"
Dr Rizwana Rafiq and Mir Insha Farooq

•

Effective Teaching Practices for Success during Covid19 in India:
Towards Phygital learning
Dr. Shakti Chaturvedi, Dr.Sonal Purohit and Dr. Meenakshi
Verma

•

"Self-Regulated Online Learning Self-Efficacy &Covid-19: A
Higher Education Perspective"
Gouri Shankar Sharma and Dr.Nagapavan Chintalapati

•

"A Study on the Impact of Perceived Institutional Support on
Student’s Psychological Wellbeing: Moderating Role of
Student’s Family Income and Place of Domicile"
Sujata Bose, Smita Dutta and Lalima Mukherjee

•

Investigating the effect of Entrepreneurial Self efficacy and
Entrepreneurial
Education
on
Shaping
Students’
Entrepreneurial Intention in the time of Covid 19 Pandemic
Manisha Goyal, Renu Aggarwal and Savita Bhagat

•

Relationship Between Resilience, Academic Stress, And SelfEfficacy of Students Of Gwalior Region
Richa Banerjee, Nandan Velankar and Shaifali Chauhan
13
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14.00 – 15.30 : Human Resource and Organizational Behaviour (HO)
Employee Performance, Social Safety and Upskilling
Session Chair
• Dr. Manish Gupta
Paper Title and Authors
• Comparative study of HRM practices during COVID-19 in
automotive company
Dr. Ramar Veluchamy, Karishma Sanghai and Komal Xime
•

Inclusive Leadership and Employee Resilience; Post Pandemic
Strategies for Organizational Identification
Rohini S Nair and Smitha Rajappan

•

An Empirical Study on the Post – Covid Management of Work
Life Balance and Adaptation Strategies of Staff Nurses in Private
Nursing Homes in Siliguri
Shomik Saha and Somnath Roy Choudhury

•

"Navigating from crisis: A comparative analysis of HRM insights
during post-COVID and recession"
Nivedita Jha and Pooja Malik

•

The mediating role of Knowledge Transfer between Knowledge
Storage and Knowledge Application in Agile Organisations
Dr. Arunima K V

•

Human Resources for Health (HRH) Availability and Public
Healthcare Utilisation: A cross-sectional Analysis
K Muneera, Althaf Shajahan and Fawaz Kareem

14.00 – 15.30 : Human Resource and Organizational Behaviour (HO)
Employee Well-Being
Session Chair
• Dr. Teena Bharti
Paper Title and Authors

14
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14.00 – 15.30
:

•

HR practices in the Phygital World: Connecting the dots in Covid
time
Sanjive Saxena

•

Covid-19 Impact on Disability Inclusion
Neha Kumari and Usha Lenka

•

Post-Covid Practices to Improve Staff Safety in Service
Enterprises: An Empirical Study of Hospitals in the NCT Delhi,
India.
Steve Katanga and Daleep Parimoo

•

"Impact of Changed Work Environment on Work Life Balance: A
Study of Indian Working Women During the Ongoing Covid-19
Pandemic."
Sna Farooqi and Alka Sanjeev

•

Post Covid-19 Scenario affecting the Employee Wellness
Dr. Rucha Lohi

•

Technological Developments and Innovation that can Drive the
World Economy Post Covid-19
Shyam Sundar Panigrahi

Marketing Management (MM)
Consumers of the Post Covid World
Session Chair
• Dr. Tapan Panda
Paper Title and Authors
• Understanding Attitude of Consumers for Green Restaurants in
Post Covid Time
Akshita Gupta and Dr. Shubha Johri
•

A study on consumer intention to purchase over-the-counter
(OTC) medicine during Covid 19
Dr. Aniruddha Bhowmick and Dr.Mridanish Jha

•

Covid-19 Panic Buying Behaviour Among Individual Differences
of Consumers
Nimmy Lovely George and Rakesh Krishnan M

15
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•

Determinants of Intention to Use Fintech Services: The
Moderating Role of Covid-19
Kanishka Gupta and Abdul Wajid

•

A study of disruptions in consumer behavior and the marketing
strategy in response to pandemic in India
Reetika Jain

•

Antecedents and Role of Trust in Chatbot Use Intentions: An
Indian Perspective
Dr. Sunny Dawar, Savita Panwar, Dr. Sunishtha Dhaka and
Prince Dawar

14.00 – 15.30 :

Marketing Management (MM)
Consumers of the Post Covid World
Session Chair
• Dr. Medha Srivastava
Paper Title and Authors
• Effect of Subjective and Objective Knowledge on Consumers'
Willingness to Purchase Health Insurance during Covid-19
Pandemic
Tanuj Mathur

16

•

Evaluation of homemaker purchase behaviour post Covid 19
using Kirkpatrick model
Komal Chopra and Jaya Chitranshi

•

Narrative of Need Assessment through Psychobiography of
COVID Patient by Observing Moment of Truth
Miss Jyoti and Dr Sarvesh Kumar

•

Investigating the Mediating Role of Millennial Consumer's
Attitude Between Cause Related Marketing and Purchase
Intention
Megha Bakshi and Dr. Rajesh Verma

•

Purchasing Criteria of Wealthy Single Urbanites with respect to
Mobile phone accessories: A Post-Covid study
Harshvardhan Bhavsar

ISBN: 978-93-5493-533-6

•

Predicting Visit Intention After Covid-19 Using Theory of
Planned Behaviour
Meera Peethambaran, Muhammed Sajid N, Jiyas K, Anoop
George

14.00 – 15.30 : Operations Management (OM)
Transportation Networks
Session Chair
• Dr. Derby "j Reyez
Paper Title and Authors
• Cold Chain Design for Covid-19 Vaccination Program in India
VedJhingran, Mrinalini Shah and Nikunj Kumar Jain
•

Decentralized Local Warehouse in Village Areas for Farmers or
FPOs Which are Facing Covid 19 Pandemic
Netranand Pathak, Dr Shashikant Rai and Dr. Saurabh Mishra

•

Multi-depot Multi-trip Vehicle Routing Problem with flexible
time windows in a humanitarian crisis
Nawazish Mohammed and Ram Kumar P.N.

•

Transpotation Initiatives for the Urban Development: Future
Mobility and Pandemics
Sandhya Ragaur

16.00 – 17.30 : Economic Environment (EE)
Tourism, Transport and Trade
Session Chair
• Dr. Anirban Sengupta
Paper Title and Authors
• COVID-19, Trade and Development – The Case of India
Malini L Tantri, Varadurga Bhat and Nalin Kumar C
•

Post Covid Export Scenario of Indian Handicrafts: Reboot, Reset,
Rediscover
Rajesh Choudhary, Saroj Mishra, Sanjay Kar and Rohit Bansal

•

Impact of Covid-19 on India's Exports and Post-Covid strategies
17
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Shantanou Gangakhedkarr
•

Study on Impact of Covid-19 on Road Freight Transportation
(Trucking) Industry in India
Mahendra Parihar

•

Understanding Sustainability of Health Tourism from Systems
Thinking Perspective: Evidence from Kerala
Salamah Ansari

16.00 – 17.30 : Finance and Accounts (FA)
Risk Management
Session Chair
• Dr. Ankur Shukla
Paper Title and Authors
• Stock Returns and Volatility Spillover Dynamics between
National Stock Exchange's Overall Index and Small and Medium
Enterprises' Index
Silky Kushwah and Sonal Thukral

18

•

Volume of Stock in Association with Return of It: A Note Before
Making Stock Market Investment in India During and after
Covid19 Outbreak
Dr. Viswanadham N, Dr. Roopashree Rao and Piyali Roy
Chowdhury

•

A Value at Risk Approach for Analyzing Stock Movement of BSE
Sensex Companies During the Covid 19 Pandemic
Sayee Kulkarni and Dr. Vijayalakshmi Srinivas

•

Volatility and Recovery in Asian Stock Markets: An Empirical
Study of Pre and Post Covid-19 Returns
Saurabh Singh, Sukhjeet Kaur Matharu and Arpan Shrivastava

•

Resilience of the Indian Stock Market: Examining Efficiency,
Stability and Volatility in Covid times
K.V. Bhanu Murthy, Deepti Aggrawal and Reema Monga

•

Impact of Covid-19 on investor sentiments and subsequent
investment decisions
Arjun Hans and Dr. Farah Choudhary

ISBN: 978-93-5493-533-6

16.00 – 17.30 : Finance and Accounts (FA)
Risk Management
Session Chair
• Dr. Vignesh
Paper Title and Authors
• Dynamics of Global Financial Markets in the post-Covid world
with a focus on Equity, Currency and Commodity markets
Martha Sucharitha and Md Shaik Amzad Bash
•

Return Spill Over between Crypto-currencies, Gold and Silver:
Analysis before and during Covid-19 Pandemic
Tushar Panigrahi, Sushma Verma and Sunita Mall

•

Financial Resilience and Long-Term Trade-Offs
Anjali Srivastava and Anand Anand

•

"Managing the Post-CovidFinancial Crisis: An Evaluation of
Institutional Measures"
Lopamudra Nayak and Dr. Samson Moharana

•

Is 2020 a jinxed year? Unveiling the global green bond market
scenario amidst the great pandemic
Ashima Verma and Rachna Agrawal

•

Dividend policy during Covid-19 crisis - An empirical study
Ajay Lunawat and Dipti Lunawat

16.00 – 17.30 : General Management (GM)
Education
Session Chair
• Dr. Hemant Kumar Suman
Paper Title and Authors
• The Study of the Continuous and Comprehensive Evaluation CCE- A Service Model in the School Based Assessment in Context
with the 4V – Model
Srinivas Rao B and Jayasankaraprasad Ch
•

Passion and Social Intelligence: Analyzing the traits of
Hospitality students.
19
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Kerwin Savio Nigli and Ashika Miriam Tharakan
•

Opportunity or Adversity? What did this Pandemic Offer to the
Educational Social Enterprises?
Avi Karan

•

Change in Teachers’ Perception of Online Teaching – The Post
Covid-19 Adaptation
Noonu Mary Jose and Geetanjali Purswani

•

Certainty and Resilience of Online Education in the Uncertain
Times through SERVQUAL Method and Service Triangle
Dr. Anamika, Dr. Manas Kumar Pal and Dr. Shiba Prasad Parhi

•

Covid 19-Blessing in Disguise to restructure our education
system: A study of impact on learning of students of higher
education in western Rajasthan
Shikha Khichi and Dr Aarti Khanchandani

16.00 – 17.30 : General Management (GM)
Education
Session Chair
• Dr. Madan Lal Yadav
Paper Title and Authors
• Covid-19 Impact on Higher Education – Is it the Old Wine in the
New Bottle? Ground Zero Perspective from Students Online
Learning Experience
Sridhar Vaithianathan and Ekta Duggal

20

•

The New Models of Teaching-Learning under Higher Education
in the New Normal
Sunanda Vincent Jaiwant and Kiran Vazirani

•

Forced Shift from Offline to Online Mode of Teaching due to
Covid-19: Impact on Psychological Conditions of Faculty
Members as Stakeholders
Trishna Sehgal and Pallavi Srivastava

•

"Intervention Strategies and Mental Wellbeing of Students in
South Kerala during the Time of Covid’19"
Stalin A and Dr Rajesh K

ISBN: 978-93-5493-533-6

•

Bridging the Digital Divide in Higher Education
MonishaIsrani

•

Challenges and opportunities for the higher education in Bihar
in new normal
Sunil Kumar and Ankita Kumari

16.00 – 17.30 : Human Resource and Organizational Behaviour (HO)
Employee Well-Being
Session Chair
• Dr. Teena Bharti
Paper Title and Authors
• Perceived Career Success of Women as Moderated by Perceived
Career Related Fears due to Covid-19
Jyoti Chauhan, Dr. Geeta Mishra and Dr. Suman Bhakri
•

Factors Determining the Productivity during Work from Home:
Pre and Post Covid Empirical Study with reference to the IT
Industry in India
Sanjay Negi

•

Green HRM: The resilience strategy for Post Covid-19 HRM
Dr. Reena Lenka and Dr. Shrikant Waghulkar

•

A Practitioner’s case study on redefined Talent Acquisition
strategy adopted post Covid at KPMG Global Services in India
Rangarajan Subramanian and Dr. Shanmuganathan
Janardhanan

•

Impact of Covid 19 Pandemic on Students of Higher Education:
A study on Sleep Disorders, Mental Distress and Depression
Dr. Meenakshi Verma, Dr. Anuj Verma and Dr. Gangu Naidu

•

A study of Voluntary HR Practices of Firms from an Emerging
Country
Veerma Puri and Manoj Kumar

16.00 – 17.30 : Human Resource and Organizational Behaviour (HO)
Employee Well-Being
Session Chair
• Dr. Pearl Malhotra
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Paper Title and Authors
• Reinforcing Organisational Values through Coaching in Covid
and Post Covid era: Proposed OD Intervention Model in Asian
Context
Deepak Sharma
•

Determinants of Work Related Quality of Life (WRQoL) of Health
Care Workers (HCWs) during Covid-19 Pandemic: A Literature
Review
Kasturi Shukla, Shreya Patil, Subodh Borle, Rahul Giri and
Avadhut Patwardhan

•

The New Normal- Remote Work and its Effect on Work-Life
Balance
Panantanath Reshmi Ravindran and
Dr. S Boopathy
“Study on relationship of organizational trust and employee
silence in selected hospitals in Punjab”
Jaspreet Kaur and Dr. Rupali Arora

•

•

Ethical Aspects of Dealing with Covid -19 with respect to Social
Distancing & Contact Tracing Apps
Misbah Jahan

•

Identifying HRM practices to enhance productivity of
Generation Z workforce during pandemic
Arnab Das and Pooja Malik

16.00 – 17.30 : Marketing Management (MM)
Digital Marketing
Session Chair
• Dr. Amresh Kumar
Paper Title and Authors
• Pioneering Digital Marketing – How Service Sector Companies in
Bangladesh are Re-redesigning their Marketing Strengths
Dr Preeti Mehra and Tanvirul Islam Mahim
•

22

Role of Covid-19 Pandemic in Senior Citizens Embracing Social
Media
Dr. Aparna Khare, Dr. Namrata Singh and Satrupa Nayak

ISBN: 978-93-5493-533-6

•

Digital Migration and Survival Of fashion Industry Post-New
Normal
Jahanvi and Dr. Meenakshi Sharma

•

Rural Health Care: Recovery and Resilience through Digital
Health Entrepreneurial Foresight in Developing countries post
Covid-19
Dr. Rahul Khandelwal

•

" Social media post Covid-19 impact and use: A Review "
Bipul Kumar and Uma Chandrasekaran

16.00 – 17.30 : Marketing Management (MM)
Digital Marketing
Session Chair
• Dr. Nilesh Arora
Paper Title and Authors
• A Study on Consumer Behaviour towards Digital Food App
Services in India
Kritika Mahensaria and Dr. Supriyo Patra
•
•

The changes in the effects of social media use due to COVID-19
pandemic
M.Deepa and Dr.V.Krishna Priya
Digital Marketing in the Next Normal
Aditi Singh

•

Digital transformation for Recovery, Resilience, and Adaptation
during post-Covid in India
SobhaGv and Sridevi P

•

Impact of Social Media during COVID-19 using Binary Logistics
Model
Dr. Rachna Bansal, Dr. Prabhat Mittal and Dr. Priti Verma

09.30 – 11.00 : Economic Environment (EE)
Covid-19 and World Economy
Session Chair
• Dr. Aviral Kumar Tiwari
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Paper Title and Authors
• Impact of Covid-19 Pandemic on Macroeconomic Indicators: A
Comparative Study of Developed and Developing Countries
Dr. D. K. Yadav
•

Gig Economy: its Impact on Employment pattern Post COVID-19
R Thiyagarajan, B Balaji and P Sathiya

•

Why oil-exporting nations in Asia are less affected by pandemic:
Evidence from GCC Countries
Nigamananda Mohanty and Veeravel V

•

Covid-19: Its global socio-economic aspects and the way ahead
Prof. Mohd Hussain Kunroo and Mudabera Gulzar

•

Initial Conditions and Cross-country Macroeconomic Impact
during Covid-19
Francis Kuriakose and Deepa KylasamIyer

09.30 – 11.00 : Finance and Accounts (FA)
Investment behaviour
Session Chair
• Dr. K V Bhanu Murthy
Paper Title and Authors
• "Household Investor’s Attitude Towards Financial Investment in
Capital Market during Covid-19 Pandemic"
Manoranjan Dash and Anshita Bihari

24

•

Impact of Covid-19 Outbreak in Selected Stocks in the Indian
Stock Market WithRegard To Persistence Behaviour
Anindita Bhattacharjee and M.K. Das

•

Consumer Resilience in Tough Times: A Study of Consumer
Financial Well-being during Covid-19
Swati Jain and Meenakshi Handa

•

"Investors’ Sentiment in the Covid-19 Pandemic Period with
Special Reference to West Bengal: An empirical study"
Rohan Prasad Gupta and Dr. Bappaditya Biswa
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09.30 – 11.00 : General Management (GM)
MSME Adaptation and Resilience
Session Chair
• Dr. Ambika Zhutshi
Paper Title and Authors
• Use of Entrepreneurship theories with indigenous technology in
Micro-entrepreneurship generation and how it has helped in
the survival of migrant workers of West Champaran (Bihar)
during this Covid 19 situations converting them into an
Entrepreneur
Rohit Raj, Animesh Ghosh and Prabha Bhola
•

Covid-19, Indian MSMEs, and Government Policies – A Multiple
Streams and Heuristic Model Approach
Ansita Aggarwal and Dr. Satya Ranjan Acharya

•

Use of donation-based crowdfunding as a response to Covid-19:
A thematic analysis of Indian crowdfunding campaigns
Surbhi Gosain

•

Challenges to Indian Micro Small and Medium Enterprises
during the Post Covid -Era- Adaptaton of Digital Technology
Sonia Mukherjee

•

Sustainability in the Business Models through Circularity –
Future of Indian Industry
Dhanya Alex, Jose Varghese and Jomy Lawrence

•

The Role of Incubators in Securing Resources and Performance
of the Start-ups in India
Ansita Aggarwal and Dr. Satya Ranjan Acharya

09.30 – 11.00 : Human Resource and Organizational Behaviour (HO)
Employee wellness
Session Chair
• Dr. Nidhi Mishra
Paper Title and Authors
• The Role of Recruitment Analytics and Metrics in Targeted
Recruitment Post Pandemic
25
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R Thiyagarajan, J J Surya Narayanan, K R Prithivi and A
Gokulnath
•

Impact of Covid-19 Lock down on Employees Engagement and
Efficiency
Dr. Manisha Singh, Dr. Rakhi Tiwari and Dr. Vinod Bhatt

•

Reinventing Employee Morale during Covid Pandemic: Study of
Psychological Contract and Job Satisfaction of Healthcare
Professionals
Fazeelath Tabassum and Nitu Ghosh

•

HR Analytics: A Study on Implementation Challenges in Software
Companies
NarendarPaleti and Dr. Mridula Mishra

•

Covid-19 Impact on Disability Inclusion
Neha Kumari and Usha Lenka

•

A practioner's case study on redefined post Covid Talent
Acquisition strategy of KPMG in India
Rangarajan Subramanian and Dr. Shanmuganathan
Janardhanan

•

How Authentic Leadership predicts Affective Commitment?
Sachin Batra

09.30 – 11.00 : Marketing Management (MM)
Consumers of the Post Covid World
Session Chair
• Dr. Chandan Parsad
Paper Title and Authors
• Is the surge in the usage of the OTT platforms during COVID-19
pandemic addictive behavior or coping mechanism?
Ashwin Oommen and Reshma Rajendran
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•

Purchase Intention and satisfaction of FMCG shoppers:
Empirical analysis from the outlook of Post Covid’19
Abdul Kareem, D Yuvaraj, Aswini Priya, Pulidindi Venugopal and
Anjani Devi

•

The Impact of Covid-19 on the Apparel Buying Behavior

ISBN: 978-93-5493-533-6

Prasanna Mohan Raj and Aakash Ashesh
•

Covid-19's effect on customer behaviour: Will old habits come
back or die?
Dr. Amrita More and Mr. Sumit Zokarkar

•

Substantial Changes in Consumer Buying behavior in the PostCovid World
Tania Chauhan and Dr. Sarvesh Kumar

•

A study of disruptions in consumer behavior& the marketing
strategy in response to pandemic in India
Reetika Jain

11.30 – 13.00 : Finance and Accounts (FA)
Covid-19 and Digitization
Session Chair
• Dr. Dharani Munusamy
Paper Title and Authors
• The adaptability of Mobile payment applications among street
vendors during post-Covid 19 pandemics
David Joseph and Dr. Girish S
•

Leveraging FinTech Innovations for Boosting Economic Growth
Post-Covid in India
Saumya Chandel and Prof. M.S. Khan

•

Role of Digital Financial Services on MSMEs during Covid-19
Upasana Gupta and Bhawna Agarwal

•

Digital financial literacy and the literate youth post-Covid-19: An
empirical study from India
Zahid Bashir and Sujata Kar

•

“A Study on Trends and Progression in RTGS, NEFT and Mobile
Banking Transactions an Enabler Towrds Digital Payments”
Poonam Popat and Dr. Bhavana Trivedi

11.30 – 13.00 : General Management (GM)
MSME Adaptation and Resilience
Session Chair
• Dr. Prabha Bhola
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Paper Title and Authors
• Factors Enhancing Sustainable Product and Process Innovations
Alpana Taneja, Vinay Goyal and Kunjana Malik
•

Challenges and Opportunities faced by Women-Led Enterprises
during "Covid-19" Pandemic: An Empirical Study in Kolkata
Govind Dewan and FedricKujur

•

An Impact Assessment of Covid-19 on MSME Sector Using RNN
Model
Simrat Kaur, Dr. Nandita Mishra and Dr. Anjali Munde

•

Agri-Tech Start-Ups in India: Present Status and Future Scope in
Reference to Covid- 19
Supriya Singh and Alka Lalhall

•

A Conceptual Review on Women Entrepreneurs and barriers
faced by them in India
Monica Chouksey and Madhura Bedarkar

11.30 – 13.00 : General Management (GM)
Public Healthcare and welfare
Session Chair
• Dr. Chiranjit Das
Paper Title and Authors
• Beyond Crisis: Assessing resilience of Public Health system
during pre-peri-post Covid – 19 in India
Ujjwala Gupta
•

Analysing Business Areas and Functional Areas of Didi Ki Rasoi:
A JEEViKA Initiative
Mrinal Keshri and Yash Kumar

•

Drones-The Effective Tools to Save the Front Line Health
Workers
Dr. Mandira Dey

•

Exploring the Digital Transformation in Indian Healthcare - A
Critical Review
R K Prema Rajan
Worldwide Effects of Coronavirus Covid-19: A review with
Positive and Negative Aspects

•
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Shipra Gupta, Vijay Kumar and P Patil

11.30 – 13.00 : Human Resource and Organizational Behaviour (HO)
Humanization
Session Chair
• Dr. Jinia Mukerjee
Paper Title and Authors
• Aligning the remote working with employee engagement: A
thematic analysis
komal goyal, Prof. Ashutosh Nigam and Dr. Neha
•

Effect Of Remote Working On New Joiners In Indian IT
Companies And How This Impact’s Employee’s Sense of
Belongingness
Gokul Santhanam, Dr. Balaji K. D and SrimathiZeeta Joseph

•

Integrating Artificial Intelligence for Knowledge Management
Systems – Synergy among People and Technology: A Systematic
Review of the Evidence
Komal Jenifer Dsouza, Dr. Ankitha Shetty, Dr. Rashmi Yogesh Pai
and Adithya D. Shetty

•

Covid-19 crisis and Work-from-home: Perceived stress,
Resilience and Job-related affective well-being of employees
during lockdown period in India
Dr. Ghausia Begum and Dr. Md. Rashid Farooqi

•

Work Life Balance among Working Parents Post Covid-19
Mamatha Varier and Anu Sarah Daniel

11.30 – 13.00 : Human Resource and Organizational Behaviour (HO)
Framing New Age Policy
Session Chair
• Dr. Musarrat shaheen
Paper Title and Authors
• Work stress in information technology professionals during
work from home
Sheetal S. Pawar, Priya Shah and Shashikant Rai
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11.30 – 13.00
:
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•

Feasibility Study on Implementing Human Resource Practices
for Migrant Workers during Pandemics: Future-Proofing Human
Resource Management
Dr. Ramar Veluchamy, Badal Dey and Avinav Kumar

•

Impact of Digital Transformation on Well-Being and Work-life
Boundaries: Emerging Paradigm and Research Agenda
Jaya Bhasin, Surbhi Ghai and Shahid Mushtaq

•

To study the implementation of virtual reality for corporate
training during post Covid-19
Gavya Vijayakumar, Seema A and Gavya Vijayakymar

•

The Covid-19 Pandemic and Employee Happiness: Empirical
Evidence from India
Iqra Zaffar and Abdul Gani

•

Impact of Covid 19 Pandemic on Staffing Strategies – An
Empirical Study on Indian Staffing Industry
Dr. Pushpa Kataria, Dr. G P Dang, Prof. Prashant Singh

Human Resource and Organizational Behaviour (HO)
Framing New Age Policy
Session Chair
• Dr. Anjali Malik
Paper Title and Authors
• Cultural Homogeneity and Organizational Climate Perception
during Covid-19:A Critical analysis
Tonmoy Haldar and Dr. Durba Pal

30

•

Employee Social Safety Perceptions: Hierarchy of Social Threats
And Safety Enhancers
Madhuri Korlipara

•

An Empirical analysis of Work Life Balance among IT Women
Professionals,
Jansi Rani T and Krishna Priya V

•

"A Review on Comparison of Green Recruitment and Selection:
Pre & Post Covid-19 Pandemic"
Vanisree K, Dr. Seema A and Vanisree K

ISBN: 978-93-5493-533-6

•

Employee Experience as a post CovidEngagement tool for new
generation workforce: Propositions and Future Agenda
Rakhi Singh and Priyanka Sihag

•

job Insecurity as a Stressor of Post Coronavirus effect on
Turnover Intention- Moderation of Gender and Age in
theRelationship
Muddangala Naresh Babu, Mrs Suryanaryana Reddy, S
Susendiran and Gundraju Yamuna

11.30 – 13.00 : Information Technology (IT)
Role of Technology in Governance
Session Chair
• Dr. Samant Saurabh
Paper Title and Authors
• Impact of Online Reputation on Technology Adoption in
Neobanks during Covid-19
Puneett Bhatnagr, Dr. Anupama Rajesh and Richa Misra
•

A Study on Acceptability of E-Wallets in Covid-19 Pandemic by
the Women of Rajasthan, India
Aditi Mittal

•

Cyber Security in Modern Era of Information Technology
Abhinav Kumar Shrivastava, Sagar Shubhash Vaman and Rohit
Paswan
Disruptive Technologies facilitating Remote Learning during
pandemic times
Gayathri Ranjit and Jnaneswar K

•

•

Contribution of Blockchain Technology in Restraining Covid 19
Current and Future Pandemic
Satyam Prakash Srivastava and Rupa Khanna Malhotra

11.30 – 13.00 : Marketing Management (MM)
Marketing Revisited - Post Pandemic
Session Chair
• Dr. Sreejesh S
Paper Title and Authors
31
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•

Sustainability in Fashion Industry in a Post Covid World
Ruchika Joshi and Dr. Sanjay Khatri

•

Service Sector in India: Pre and Post Covid-19 Era
Lavanya Suresh and B.P Bijay Sankar

•

Need for a New Marketing Blueprint for a Pandemic induced
New Normal
Arijit Roy and Anushree Banerjee

•

Open Innovation: A Vital Strategy for Survival and Resilience
during pandemic times
Sanjay Hanji and Sumukh Hungund

•

Impact of Covid-19 on Health Insurance Sector in India and Post
COVID-19 Management: An Overview
Sondeep Kaur and Dr. Baldeep Singh

•

Sustainable Development through Green Marketing in COVID-19
Crisis: An Application and its Environmental Importance in Indian
Context.
Ravindra Kumar, Pavnesh Kumar, and Arun Kumar

11.30 – 13.00 : Marketing Management (MM)
Tourism
Session Chair
• Dr. Priyavrat Sanyal
Paper Title and Authors
• Marketing for Tourism and Hospitality sector in the Post-COVID
World
Rajendra Suman
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•

Medical Tourism sector in India – a Post Covid 19 outlook and
review",
Amartya Ghosh and Dr. Satya Prasad Vk

•

Tourism Post Covid-19: A peep into the literature
Syamala D and Dr. Uma Chandrasekaran
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•

Strategies of Small Tourism Companies to Cope with the
Pandemic Related Business Loss: A Social Practice Theory
Perspective
Ankita Sharma and Swati Sharma

•

Revamping Hospitality and Tourism: A Review of Service Quality
Perceptions Post Covid-19
Chahat Jain, Pallavi Joshi Kapooria and Saurabh Singh

11.30 – 13.00 : Operations Management (OM)
Information in Operations
Session Chair
• Dr. Rajat Agrawal
Paper Title and Authors
• Information and Communication Technology (ICT): Post-Covid19 Win-Win Approach for Enhancing Dairy Supply Chain
Performance
Dr. Rajeev Kumar
•

Artificial Intelligence Use Cases in Supply Chain Risk
Management: A Systematic Review
Souma Kanti Paul, Sadia Riaz and Suchismita Das

•

Innovative Solution for Reusing of Packaging Waste Materials
from E-Commerce /Online Shopping in India
Netranand Pathak, Dr. Shashikant Rai and Dr Saurabh Mishra

•

Meditation on Quality of Life of Employees & Business
Performance: An Emperical Study for Innovative Management
with Industry 5.0",
Sheelu Sagar, Dr. Vikas Garg, Dr. Benu Gupta and Rohit Rastogi

14.00 – 15.30 : General Management (GM)
Education
Session Chair
• Dr. Mohammed Laeequddin

33
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Paper Title and Authors
• Video-based Learning and Attention Span
Kushagra Sharan
•

The Challenges of Online Education during Covid 19
Monali Chatterjee

•

A Note on Challenges for Colleges and Universities due to Covid19
P. Bhanu Sireesha and Meghna Manoj

•

Disruption and Resurgence, Face off with Covid – A Game based
case of Turbo Bikes Revival
Prof Gurdeep Singh and Ajuni Singh

•

"Impact of Covid 19 Pandemic on the Behavior of Students of
Higher Education: A study on Sleep Disorders, Mental Distress
and Depression"
Meenakshi Verma, Anuj Verma and Gangu Naidu Mandala

•

Impact of Covid 19 Pandemic on Students of Higher Education:
A study on Sleep Disorders, Mental Distress and Depression
Dr. Meenakshi Verma, Dr. Anuj Verma and Dr. Gangu Naidu

14.00 – 15.30 : General Management (GM)
Education
Session Chair
• Dr. Hemant Kumar Suman
Paper Title and Authors
• Purushartha among Professionals: A Work from Home Study in
India with Reference to Pandemic
Sukhmeet Kaur and Neelni Goswami
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•

Viability of Virtual learning With Special Reference to Indian
Education System Amid Pandemic
Dr. Pushpendu Rakshit and Dr. Mohd Afjal

•

Traditional Knowledge & Corona Crisis: A Review of Indian
Cultural Practices.
Pavnesh Kumar, Sapna Sugandha and Chandan Veer
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•

Innovative Entrepreneurial Activities by the Unemployed Youth,
Inter-State Migrant Workers and Indigenous People Based on
Available Resources for their Sustainable Livelihood in Post
Covid-19 Era
Dr. Raj Karan Gupta

•

Challenges and Opportunities in remote learning process in new
normal
Ichchha Arora

•

Happiness as Key Skill in Adapting to Post Covid Scenario: A
Gender Difference Study in Higher Educational Institutions
Anjali Devvrat Singh and Prof Dr. Harminder Kaur Gujral

14.00 – 15.30 : Human Resource and Organizational Behaviour (HO)
HR Practices
Session Chair
• Dr. Ritu Gupta
Paper Title and Authors
• The changing landscape of CSR in India during Covid-19 and
response of Indian Corporate
Daisy Rani Prasad and Dr Mili Dutta
•

Green Human Resource Management for Environment-Friendly
organisations
Dr. Ramar Veluchamy, Archana Srikumar and Arya M.K.

•

"A Study of Performance & Stress Management of People during
& after Covid-19 lockdown with reference to SAHAJA YOGA
Meditation Technique.",
Pankaj Pethe, Dr Sofia Ansari and Dr Sagar Jadhav

•

Cumulative mediating impact of employee engagement to
perceive how organizational culture and leadership styles affect
bank employees job satisfaction (Public and Private Sector
Banks in Chhattisgarh)
R Vijaya Lakshmi, Dr. Ashok Kumar Chandra and Mahesh Kumar
Soma

•

A study on causes of stress and coping mechanisms among
college students during Covid-19 pandemic
35
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Vishakha Agrawal and Supriyo Patra
•

"Antecedents and Consequences of Skill Obsolescence and Job
Embeddedness"
Greeshma Suresh P and Dr. Sreejith S S

14.00 – 15.30 : Human Resource and Organizational Behaviour (HO)
HR Practices
Session Chair
• Dr. Nidhi Mishra
Paper Title and Authors
• "Green Human Resource Management as Post-Covid strategy
towards achieving Sustainable Development Goals in Indian
Banks"
Sarthak Mishra and Dr. Namita Rath
•

Impact of work from home (remote working) on employee
engagement with reference to Indian IT industry
Aparna Kulkarni and Mahima Mishra

•

Artificial Intelligence Within Recruitment: Eliminating Biases in
Human Resource Management
Dr. Ramar Veluchamy, Sanchari Chattaraj and Surbhi Kumari
Gupta
Impact of COVID on HR operations in aviation industry
Susmitha Patnaik, B. Santosh Patnaik and Prof. Yvvsss Vara
prasad

•
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•

How contingent workers put themselves out there? A study on
their Perceived Employability and Protean Career Mindset
Tejoswini Patra and Sreejith S.S.

•

Mediating Role of Employee Management on Organization
Resilience and Staff Retention in Post Covid World: A Study on
Retail Workforce.
Amita Panda and Jasmine Bhuyan

ISBN: 978-93-5493-533-6

14.00 – 15.30 : Human Resource and Organizational Behaviour (HO)
Recruitment and Selection
Session Chair
• Dr. Sanket Sunanad Dash
Paper Title and Authors
• Linking Workplace Diversity, Inclusion, Job Satisfaction and
Turnover Intentions: A Serial Mediation Model
Itinpreet Kaur, Dr. Geeta Mishra and Dr. Rahela Farooqi
•

Impact of Chatbot and Artificial Intelligence towards better
Employee-Employer Bonding in Post Covid Scenario
R Thiyagarajan, B Danusri and R Madhumitha

•

Relationship between Employee resilience, E-work-life and
Employee job performance in Women employees
Jayni Thankachen, Dr Radha Iyer, Kiran Gupta and Dr Feza
Tabassum Azmi

•

Ensuring commitment to social responsibility - A study
highlighting the role of non-government organizations amidst
the Covid-19 pandemic in India
Aakriti Chaudhry and Meenakshi Handa

•

Harnessing People Analytics for Future-Proofing Human
Resource Management
Dr. Ramar Veluchamy, Abinaya R A and Aditi Maitra

•

Green Human Resource Management Practices in EnvironmentFriendly Organizations, Comparative Study on HRM Practices
during Covid 19 in Automotive Companies, Feasibility Study on
Implementing Human Resource Practices for Migrant Workers
during Pandemics: Future-Proofing Human Resource
Management
Dr. Ramar Veluchamy, Karishma Sanghai and Komal Xime

•

COVID-19, Trade and Development – The Case of India
Malini L Tantri, Varadurga Bhat and Nalin Kumar C
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14.00 – 15.30 : Marketing Management (MM)
Online Shopping and Mobile Marketing
Session Chair
• Dr. Sudhir Rana
Paper Title and Authors
• Why perceived value matters for customer active engagement
in online private label brands: A Post Covid Consumer Analysis?
Mr. Chhagan Donode, Dr. Debajani Sahoo and Dr. Vikas Gautam
•

Data Analysis and Visualization of Online Trending Products
using Python
Vijaya Pedapati, Vimala Pedapati, Anilambica Kata and
Nagasivasankara VaraprasadKavitapu

•

Introspecting the Aftermaths of Covid-19 on Consumer
Behaviour with Focus on India
Swati Mukherjee and Shamik Pal

•

The After Effect OfCovid-19 On E-Commerce Market
Sowrav Biswas and Dr. ShibnathBanarjee

•

Consumers’ Online Shopping Behaviour: A Post Covid-19
Analysis in India
Dr Mallika Srivastava, Dr Mudita Sinha and Dr. Biranchi Narayan
Swar

14.00 – 15.30 : Marketing Management (MM)
Online Shopping and Mobile Marketing
Session Chair
• Dr. Chandan Parsad
Paper Title and Authors
• Online Food Ordering post Covid-19 Pandemic: The Factors
determining Quality of Food Delivery Apps and its impact on
Customers Behavioural Intention
Twinkle Trivedi
•

38

Can we trust Health and Wellness Chatbot going mobile?
Empirical research using Extended TAM and HBM
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Dr. Kanchan Patil and Dr. Mugdha Kulkarni
•

Role of Telemedicine & mHealth Applications in the Post COVID
Scenario
Komal Dwivedi and Samik Shome

•

Factors impacting customer loyalty towards online travel and
hospitality
Jitender Kumar, Ashish Gupta and Anup Kumar Srivastava

•

Online Shopping is the key to develop a PPE (Pandemic Proof
Economy): Adaptation Strategies and New Business Models in
the vague of Pandemic
Dr. Harvinder Singh and Nikhil Jay Ashwani

•

Identifying Factors influencing consumers to purchase
refurbished mobiles through online - A conceptual view
Sathish T and Sridevi P

•

COVID 19 - A blessing in disguise for Social Commerce in India
Dawn Jose and Ebrahimkunju Sulaiman

16.00 – 17.30 : Economic Environment (EE)
Covid-19 and Indian Economy
Session Chair
• Dr. Prabha Bhola
Paper Title and Authors
• A study on enhancement of government expenditure in rural
sector to generate demand and economic growth in post Covid
period"
Shantanu Bose and Rucha Lohi
•

Analysis of Dynamic Relationship among Indian Sectoral Indices:
Evidence from the ‘First 100 days’ of Covid-19 Pandemic
Ruchita Verma, Dhanraj Sharma and Janaki Singh Rathore

•

Covid-19 and Structural Resilience of the Indian Renewable
Energy Segment
Deepmalya Datta, Manoj Joshi and Meenakshi Gandhi
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•

Impact of Electric Vehicles Adaption on The Balance of Payment
and Current Account Deficit in India
Finold Jose and Dr. PreetiMehra

•

Impact of Covid-19 on Different Sectors of Indian Economy and
on the Indian Economy
V Sakthirama, J Jebastin Jerome Michelraj and A Tharik Azeez

•

Women’s Self Help Groups and Covid-19 Pandemic: Challenges
and Responses
Tanushree Mahato and Manish Jha

16.00 – 17.30 : Finance and Accounts (FA)
Corporate Finance
Session Chair
• Dr. Ankur Shukla
Paper Title and Authors
• Has Covid-19 clipped the wings of the high flying Micro, Small,
and Medium-sized Enterprises (MSMEs) Sector? An opinion
survey
Mamta Adhana and Mayank Gangwani
•

Pre-Pandemic Manufacturing and Service Strategy- A
Comparative profitability study of Indian Manufacturing and
Service Firms.
Abinash Pani, Kanishk Upreti, Amit Chatterjee and Sudipta Paul

•

Pandemic - Pandora’s Box for safest place on earth
CA Satheesh KV
Dr. MS Raju, Director (Rtd), School of Management and
Entrepreneurship, KUFOS, Panagad, Ernakulam, Kerala
Resilience of Micro-Entrepreneurs during Covid-19 and the
Endowment of Micro Finance on Development
Boopalan Balu and Rajesh Jayapal

•

16.00 – 17.30 : General Management (GM)
Public Healthcare and Welfare
Session Chair
• Dr. Chiranjit Das
40
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Paper Title and Authors
• Government, Institutions and Crises, Analysis of Confidence in
the Largest Democracy
Arvind Choudhary, Binay Shankar, Bipasa Banerjee and Shashi
Shankar Arya
•

Influence of Reduced noise levels on Human Health during
Quarantine Lockdown
Sunpreet Sahni

•

Covid-19 and its impact on the phases of vaccination in India
Manoj Kumar J, Dr. Vincent Jayakumar X. and Raju V.

•

A Study On Transgender Influencers
Recuperation, Resilience, And Recovery
Ms. Anju Dwivedi and Dr. Supriya Pal

•

Impact of Covid-19 on the Livelihood of Tribal communities on
NTFPs with reference to Tripura, India
Sujoy Hazari and Mamoni Kalita

•

Post Covid-19 Urban Resilience and Adaptation
Salamah Ansari

Post

Pandemic:

16.00 – 17.30 : Human Resource and Organizational Behaviour (HO)
Reinforcing Organization Values
Session Chair
• Dr. Musarrat Shaheen
Paper Title and Authors
• Complying with Social Distancing amidst COVID-19 Pandemic:
The Influence of Self-Compassion and Compassion for Humanity
Sachin Kumar, Tapan K. Panda and Krishan K. Pandey
•

Perception of Elected Representatives of Rural Local Bodies
towards Online Training: A Focus Group Study
Debarshi Mukherjee and Subhayan Chakraborty

•

"Work from anywhere, anytime" - Ornamentation in work in the
face of Covid
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R Thiyagarajan, Amy George
Wijeyanayake and S Sornavelu

Thayyil,

Shwetha

Sunil

•

CSR Policy Response to Covid-19 Pandemic
Kapil Kumar and Saroj Mishra

•

Emotional Intelligence in Post Covid era, Tool for HR managers
Mithila Roybardhan and Madhurima Ganguly

•

Virtual Internship and Enhancement of Employability Skills- A
Three Factor Framework.
Sanandi Sachdeva and Rashmi Maini

16.00 – 17.30 : Human Resource and Organizational Behaviour (HO)
Remote working
Session Chair
• Dr. Vijayta Doshi
Paper Title and Authors
• Impact of remote-work communication channels and leadermember-exchange on employee engagement in a Coronavirus
world
Sagar Pujari and Dr. Shilpee A. Dasgupta
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•

A Study on Impact of Anxiety and Lifestyle Compatibility on
Adopting Digital Payment Mode during the Pandemic
Shalini Nath Tripathi, Sushma Vishnani and Shalini Srivastava

•

Impact of Human Resource Management Practices on
Employees’ Performance - Post Covid19
Kamal Sharma

•

A study of relationship between workplace incivility and
personality traits: A Review based analysis
Avneet Kaur Arora

•

Recruitment changed into smart era of hiring during Covid-19
Pandemic.
Himani Saini and Preeti Tarkar

•

A Study on the Role of Millennials in Changing Dynamics of
Workplace in India

ISBN: 978-93-5493-533-6

Deepshikha Seth, Dr. Priyanka Agarwaland Dr Anubha Vashisht
•

Influence of Psychological Capital on Organisation Career
Management - Post Covid 19 Pandemic"
Dineshbabu Mahendiran and A. Seema

16.00 – 17.30 : Human Resource and Organizational Behaviour (HO)
Remote working
Session Chair
• Dr. Devjani Chatterjee
Paper Title and Authors
• Investigating the factors affecting the Quality of Work Life in the
Pandemic Era
Preet Kanwal and Akashdeep Joshi
•

A conceptual review on workforce management practices in
post Covid-19
Vikash Mandal and Dr. Durba Pal

•

Employee engagement as the key to recovery
Shivangi, Aditi Prasad, Saurabh and Shweta Dahiya

•

The Health and Safety Risks of Gig Workers in the Post Covid
Period
Jiji K P and Dr Rajesh K

•

An Empirical Study on Engagement Levels of Employees in
Financial Sector During Pandemic
Madhyvadany M and Dr. Panboli S

•

Relationship between employee resilience and work role
performance: A mediated moderation model using E-work-life
and job complexity in women educators
Jayni Thankachen, Dr Radha Iyer, Kiran Gupta and Dr Feza
Tabassum Azmi
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16.00 – 17.30 : Marketing Management (MM)
Marketing Revisited: Post Pandemic
Session Chair
• Dr. Medha Srivastava
Paper Title and Authors
• Clustering and topic modelling of business research trends
during Covid-19
Rohit Bhuvaneshwar Mishra and Hongbing Jiang
•

Consumer Sentiment Analysis and Strategies-Post Covid Action
Plan
Mukesh Kumar, Dileep Kumar M, Normala S. Govindarajo, Sarita
Maxwell and Dr. Ipseeta Nanda

•

Effect of Subjective and Objective Knowledge on Consumers'
Willingness to Purchase Health Insurance during Covid-19
Pandemic
Tanuj Mathur

•

Covid-19's effect on customer behaviour: Will old habits come
back or die?
Dr. Amrita More and Mr. Sumit Zokarkar

•

Sustainability in Fashion Industry in a Post Covid World
Ruchika Joshi and Dr. Sanjay Khatri

16.00 – 17.30 : Marketing Management (MM)
Marketing Revisited: Post Pandemic
Session Chair
• Dr. Chandan Parsad
Paper Title and Authors
•

44

A Peek into the Joys and plights of Working Women through
the lens of COVID-19
Parul Saxena

ISBN: 978-93-5493-533-6

•

Market-focused flexibility, Innovative performance, and
customer experience quality in healthcare: A dyadic evidence
from COVID-19 in India
Pradeep Kumar, Shibashish Chakraborty and N Shivasankaran

•

Post Covid study to evaluate Green training as a predictor of
sustainable organizational performance
Pallavi Deshpande and Dr. Anugamini Srivastava

•

Social Anxiety and Sales person performance during COVID-19
Pandemic
Arvind Darshna, Hiresh Kumar, Trikovala Meghana, Aniket Agrawal,
Akshita Jain, Anupam Tiwari

•

A SURVEY STUDY ON COVID-19 FEAR AND RESILIENCE IN INDIAN
STUDENTS
Sheema Tarab
INNOVATIVE ENTREPRENEURIAL ACTIVITIES BY THE UNEMPLOYED
YOUTH, INTER-STATE MIGRANT WORKERS AND INDIGENOUS PEOPLE
BASED ON AVALABLE RESOURCES FOR THEIR SUSTAINABLE
LIVELIHOOD IN POST COVID-19 ERA
Sh. R.K. BANDYOPADHYAY

•
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6. Abstracts
Economic Environment (EE)
EE-01: Impact of Covid-19 Pandemic on Macroeconomic Indicators: A Comparative
Study of Developed and Developing Countries
D. K. Yadav, Assistant Professor, Department of Economics, Babasaheb
Bhimrao Ambedkar University, Lucknow
Abstract: Covid -19 pandemic led lockdown for a very long period of time has
affected almost every aspect of human life. Spread of coronavirus was not
limited to any particular country, though it has started from Wuhan city of
China, its spread is now across the countries and continents. In this sense UNO
has announce it as global pandemic of current era. Though the spread of
corona virus has affected every aspect of human life, be it social, cultural,
political, or in that context any other aspect of human behaviour. However, it
has most badly affected to economic aspect of human life. Within a month,
unemployment rate of Indian Economy rose from 6.7 per cent on 15 March,
2020 to 26 per cent on 19 April, 2020. During the lockdown, an estimated 14
crore (140 million) people lost employment. More than 45% of households
across the nation have reported an income drop as compared to the previous
year. The Indian economy was expected to lose over 32,000 crore (US$4.5
billion) every day during the first 21 days of complete lockdown, which was
declared following the coronavirus outbreak. Under complete lockdown, less
than a quarter of India's $2.8 trillion economic movement was functional
(Business Line, 2 April 2020). It is also reflecting in the GDP Growth of Indian
economy, which has contracted by 23.9 per cent in the first quarter of 2020.
To revive the economic activities, Government of India has announced 20 lakh
crore relief packages, of which major part is in form of liquidity and credit
facility, implemented through different segments of financial system.In this
context it is interesting and important to analyse whether Global pandemic
has affected similarly to macroeconomic indicators of developed and
developing countries? If it is dissimilar, what is the level of difference and what
are their possible reasons? Keeping these questions in mind, Present study
aims to explore the impact of Covid-19 pandemic on fundamental economic
variables by comparative analysis of developed and developing countries.
Keywords: Covid-19 Pandemic, Lockdown, Developed Countries, Developing
Countries, Macroeconomic Indicators
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EE-02: Understanding Sustainability of Health Tourism from Systems Thinking
Perspective: Evidence from Kerala
Salamah Ansari, Indian Institute of Management Kozhikode

Abstract: Kerala health tourism is expected to be a USD 1 billion industry by
2020. A microsystem that is closest to the customers, the health tourism
sector in Kerala works in synergy with another microsystem that is the
hospitals. This paper is aimed at understanding the mesosystem between
some key microsystems like hospitals, health tourism, legal framework for
health tourism, and the government’s role. Since all the microsystems are
interconnected, the manner in which government facilitates health tourism
often acts as an exosystem. This paper reviews the need to bolster the legal
framework for health tourism in order to establish a positive feedback loop.
Keywords: Health tourism, legal framework for healthcare, Kerala

EE-03: Customer Satisfaction from Rural Public Sector Banking Services During and
Just After Covid-19 Pandemic
Mayank Jindal, Research Scholar, Department of Commerce, M.B.
Government PG College, Haldwani, Uttarakhand, India
Sanjeev Saxena, Associate Professor, Department of Commerce, M.B.
Government PG College, Haldwani, Uttarakhand, India
Abstract: We know that a significant portion of India’s population resides in
the rural areas of the country and therefore rural banking plays a vital role in
the Indian financial system. Before Covid-19 Pandemic remote areas usually
had limited opportunities for survival and growth. They are already deprived
of good Infrastructural facilities. Roads, Health, Hygiene, Electricity, Water,
Education, Transportation and of course banking and due to Covid-19 their
position more damaged. As they belong to the comparatively poorer segment
of the society having a fund crunch with them, their need for proper rural
banking infrastructure cannot be overlooked, rather it is imperative for
national prosperity. In recent times traditional agricultural practices are no
more in vogue, which was confined to the use of self-developed secondgeneration seeds. Modern Agricultural practices demand research-based
highly sophisticated first-generation seeds / hybrid seeds, Organic manure,
Chemical fertilizers, timely irrigation, application of insecticides, etc. for high
productivity. High technology needs in turn higher uses of funds which can
only be fulfilled through rural banking. In the wake of economic liberalization
lot many firms, companies, and SMSE also Stood up for the upliftment of rural
society. These stakeholders are working in a challenging situation they need
proper rural banking support and financial inclusion. This paper investigates
rural customer satisfaction from banking services during and just after the
Covid-19 pandemic. For the measure of customer satisfaction data has been
collected from many rural areas of India during the month of December 2020
and January 2021 through the questionnaire. The researcher used Excel to
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analyze and apply statistical tools to the data. Results show the customers are
74% satisfied with the rural banking services.
Keywords: Rural Banking, Banking Services, Covid-19, Customer Satisfaction

EE-04: A Conceptual Paper on Students Experience of Higher Education in Online
Learning and Job Prospective During COVID-19 Pandemic
J. Shanmuganathan, Associate Professor, GITAM School of Business,
Bangalore
Jeena Jacob, Associate Professor, GITAM School of Technology, Bangalore
Vijaya Lakshmi. D, Research Scholar, GITAM School of Business, Bangalore
Abstract: This is a conceptual paper based on an exploratory study through
different questionnaire by finding in the students mind with special focus on
Karnataka region to online learning and understanding the fears and dilemma
of student in the job market. Since the outbreak of corona virus disease
(COVID – 19) brought revolutionary change in education system, and effects
to the job market. Globally all the education institutions, both public and
private have adopted to online method of classroom learning, this paper is to
understand technology adoption effects on students, the short coming in this
teaching method, whether the learning process is enough for them to
experience and engage towards job seeking fresh graduates and current job
market and environment. The current study, a survey has been conducted
through questionnaire. Based on feedback of students, a detailed analysis is
done, and suggestions are stated. The main objective of this paper is to reflect
upon the issues of challenges of online teaching to some extent and to
stimulate reflections on effective strategies to enhance academic credibility
and future progress of students when they enter into job market. Teaching
faculties in higher education must introduce effective learning methods to
encourage students to think and engage themselves in active learning and not
passively gathering the information from external sources that may not
enhance their critical thinking skills. The education institutions policy planners
need to emphasize on such course works for students that can make students
be job ready after finishing the college, and institutes must focus on career
driven trainings, certification programs and provide hands on experience
along with the theoretical knowledge.
Keywords: Student experience, education system, COVID-19, online learning
job market, job prospects
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EE-05: A Correspondence Analysis on Dynamics of Local Gold Price among
MajorConsumer Economies During the Pre-CovidPeriod and the Pandemic
Period
Sreejith S, Assistant Professor, School of Legal Studies, Cochin University of
Science and Technology, Kochi
Hareesh N Ramanathan, Professor and HoD, Dept. of Management Studies,
Jain, Kochi Campus, Kochi
Abstract: Gold is known as one of the precious metals. The largest consumers
of physical gold are China and India. The consumer's attitude towards gold in
these emerging markets for both consumption and investment is linked with
their culture. The price of gold in Indian and Chinese local markets mostly
differs from International markets, either at a premium or at a discount price.
The recent economic slowdown during the outbreak of the Covid19 also
affected the investment preferences of investors, especially towards safehaven investments. However, due to the global pandemic, the demand for
physical gold dropped to its lowest quarterly total since 2009. Social
restrictions, economic slowdown, and strong gold-price are contributed to the
same. The premium or discount offered to gold prices in the local market also
gives leverage for the economy to perform. The study compares the strategies
adopted by the largest consumer markets of gold during the Pre-Covid19
period and Covid19 Pandemic Period. Premium and discount are the regular
prices that occurred in these markets during the pandemic period and Covid19
period. India followed discount prices in both periods. China regularly
followed premium prices and a radical shift occurred during the pandemic
period. China shifted to discount price during Covid19 period.
Keywords: Gold Price, Premium Gold Price, Discount Gold Price, Pandemic,
Covid19, Correspondence Analysis

EE-06: Price Volatility during the Covid-19: An Impact Assessment on the Crude Oil
and Natural Gas Futures through GARCH’s Gaussian and Non-Gaussian
Approach
Sabat Kumar Digal, Associate Professor, P. G. Department of Commerce, Rama
Devi Women’s University, Bhubaneswar, Odisha
Yashmin Khatun, Research Scholar, School of Management, National Institute
of Technology Rourkela, Rourkela, Odisha
Abstract: Covid19 has impacted the energy sector immensely. Price of Crude
Oil and Natural Gas fell drastically during the pandemic. Numerous studies
have been made to measure the impact of pandemic on energy futures using
various models. The purpose of this study is two-fold. First, it aims to find out
the model that best fits to study the volatility in Natural Gas and Crude Oil
futures traded on MCX using log return of daily closing prices for the entire
period of 1st January, 2017 to 31st January, 2021 and two sub periods such as
before the pandemic (1st January, 2017 - 31st December, 2019) and period
during the pandemic (1st January, 2020 to 31st January, 2021. This is done by
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applying models like GARCH, TGARCH, EGARCH and PGARCH with Gaussian
and Non-Gaussian error distribution terms. Secondly, it tries to study volatility
spillover effects of Natural Gas and Crude Oil futures and spot prices for the
entire sample period by employing Bivariate BEKK GARCH Model. EGARCH
(1,1) is found to be the best model to study the volatility of return series of
Crude oil for the entire period along with two sub periods and only for two
sub periods, in case of return series of Natural gas. While TGARCH (1,1) was
found to be the best model for studying the volatility in return series of
Natural gas for the entire period. The results show the existence of leverage
effect in Crude oil futures for all the three periods. While, in case of Natural
Gas, leverage effect has been found during COVID-19 period only. It also
shows the existence of bi-directional volatility spillover for both long as well
as short period for both the commodities.
Keywords: COVID-19, Volatility, Energy, Crude oil Futures, Natural gas
Futures, GARCH, Volatility Spillover

EE-07: Economic Growth and Stock Markets during COVID 19 in India
Subhash Karmakar, National Institute of Technology Durgapur
Gautam Bandyopadhyay, National Institute of Technology Durgapur
Abstract: Since, after 2008 there have been no financial crisis events which
had made the markets volatile. The recent Corona Virus epidemic which
started in December 2019 has ruined the economy in form of lockdowns and
affecting the health and financial infrastructure globally as well as in our
country in its initial phases and is continuing. Various measures have been
initiated and implemented by the Government agencies as well as the Central
Bank to bring the economy on the track and achieve sustainable growth but it
is seen that the market and the economy are moving in opposite directions.
The objective of this paper is to find out whether any relationship exists
between the capitalization of the financial firms in Nifty first 50 and Nifty Next
50 and the crisis events in the economy so as to relate whether the crisis
events are eroding the stock markets or not. In this paper we have made an
attempt to relate the events during 2008 global financial crisis with the recent
Corona virus pandemic. We conclude that Nifty First 50 financial firms and
Nifty Next 50 financial firms are showing erosion in their market capitalization
during the economic crisis periods including lockdown phases of COVID 19 but
during the Post COVID 19 unlock phases Nifty First 50 financial firms are
gaining momentum and driving the stock markets to greater heights but Nifty
Next 50 Financial firms are being affected. The movement of the stock market
to greater heights though the economy is under stress is attributed to the
inefficient market information prevailing during the COVID 19 Outbreak.
However, in long run it is found that NIFTY next 50 financial firms are risk
averse and leads to accretion of good annualized returns in their index.
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Keywords: Systemic Risk, SRISK, Nifty 50, Nifty Next50, Corona virus Disease
(COVID-19)

EE-08: Study on impact of Covid-19 on road freight transportation (trucking)
industry in India
Mahendra Parihar Mukesh Patel School of Technology Management &
Engineering, SVKM’s NMIMS University, Mumbai, India
Abstract: Good economic health of any nation is basic requirement for its
various sectors and sub-sectors to grow further, which later helps in
strengthening the economic scenario in different perspectives. However, any
disturbance in economic health especially when an economy is already in
slow-down situation may have more drastic impacts. Similar situation has
happened with Indian economy due to COVID-19 pandemic. The GDP of Indian
economy already at lower level compare to previous estimation and spread of
Covid-19 followed by lockdown of economy from March 2020onwards
resulted into further decline in GDP in general and performance of various
sectors in particular. International agencies like IMF and World Bank projected
that Indi’s GDP would be around 1.5% to 2.8% in fiscal year 2020-21.
Given Covid-19 situation, those sectors and sub-sectors of Indian economy,
which were already having various issues from many perspectives are in much
more trouble. In this line Transport Sector in general and Road Freight
Transportation (Trucking) Industry in particular have got huge impact i.e.
trucking industry got adversely effected due to Covid-19 pandemic. Further,
due to nature of operation and ownership profile of trucking industry which
isvery fragile in nature and with no appropriate support from concerned
authorities the trucking industry (especially small operators) was already
facing issues like viability, enroute barriers, legislative and regulatory barriers,
working capital requirement, etc. and spread of Corona Virus brought
additional trouble to the truck operators. Thus, in this study an attempt is
being made to understand and analyse impact of Covid-19 pandemic on road
freight transportation in India. The study would also attempt to find out
possible solution as damage control in order to provide some strength to truck
operators, especially small operators.
Keywords: Transport, Economy, GDP, Covid-19, Road Freight

EE-09: Women’s Self Help Groups and Covid-19 Pandemic: Challenges and
Responses
TanushreeMahato, Research Scholar, Department of Humanities Social
Sciences and Management, National Institute of Technology Jamshedpur
Manish Kumar Jha, Assistant Professor, Department of Humanities Social
Sciences and Management, National Institute of Technology Jamshedpur
Abstract: India being the second largest populous country in the world
suffered immensely from the global pandemic Covid-19. The economic growth
of India as well as other countries all over the world went down during this
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pandemic. In India, to halt the spread of the coronavirus, Prime Minister Shri
Narendra Modi announced a lockdown in the month of March 2020, which
resulted in supply chain cut off, increased unemployment, and labour
shortages. Lockdown have brought in acute poverty for rural, marginalised
communities with loss of jobs and wages. During this pandemic, women’s selfhelp groups formed in rural areas under National Rural Livelihood Mission
faced many challenges to continue their weekly meetings, savings,
microcredits, and income-generating activities. Ignoring the challenges, they
played a significant role in supporting the government by spreading
awareness about the precautionary measures, manufacturing masks and
sanitizers, and supplying food to the vulnerable people and migrants of rural
India. This paper aims to comprehend the challenges faced as well as the
supporting role played to mitigate the spread of coronavirus by women’s selfhelp groups during the global pandemic Covid-19. This paper is based on
secondary data sourced from various articles, journals, government reports,
and official websites. Further research can be done to evaluate the effective
contribution to their empowerment by this supportive role. This paper
concludes that women of rural India, albeit obscured from the spotlight, are
seen as taking care of their communities during such a devastating pandemic.
It is observed that rural women living in villages contributed immensely in
nurturing the entire nation.
Keywords: Self-help Groups, Coronavirus, Covid-19, Pandemic, India

EE-10: Covid-19: Its global socio-economic aspects and the way ahead
Mohd Hussain Kunroo, IIM Sirmaur, India
Mudabera Gulzar, IIM Sirmaur, India
Abstract: TheCovid-19 pandemic came in a situation when the world was
already facing a looming socioeconomic crisis. Not only the global economy
was facing a slowdown, but the world health system also did not even ensure
the readiness for this pandemic. The occurrence of this external shock made
us realize that we are living in a world of interdependence. No doubt, our lives
are mutually interwoven, and the term cosmopolitanism is not a myth. This
proves that the defence against this disease lies only in collective wisdom and
coordinated efforts of the world leaders. A well ‘balanced policy mix’ on both
fiscal and monetary fronts can somehow offset the damage. Governments
have to infuse substantial resources into the economy, and central banks have
to act as the ICUs. The need of the hour is to propagate and adopt the concept
of ‘one health approach’ and ‘global health security’. Also, the global health
crisis needs strong psychological interventions to protect the fragile psyche of
humankind. Although the pandemic came in an unbeknownst manner, the
consequences may not come in the same manner. So it is imperative to
understand the gravity of the situation and start preparing for preventing the
downfall of civilizations in the post coronavirus world by changing some ideas
and tweaking others. We have learnt a lesson that it is suicidal to remain
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complacent about the healthcare system, socioeconomic policies and
environmental laws. It is not a time to single out the weak but to be solicitous
about them. Each one of us owns a fair share of responsibilities to protect the
planet earth with its biodiversity in order to continue the existence of human
life.
Keywords: Covid-19 pandemic; socio-economic consequences; economic
slowdown; balanced policy mix; one health approach; global health security

EE-11: Financial Inclusion in India– A Policy Review with Special Reference to Role
of Pradhan Mantri Jan Dhan Yojana (PMJDY) Scheme in Post Covid Scenario
Shefali Rai, Research Scholar, Hislop College, Nagpur (M.S.), India
Dini Menon, Assistant Professor, Hislop College, Nagpur (M.S.), India
Abstract: Pradhan Mantri Jan Dhan Yojana (PMJDY) scheme has been the
bandwagon for Financial Inclusion for six years and the same has been true in
Covid scenario. When lockdown was declared in India, it was the marginalised
sections who took the major brunt of it. Be it the migrating labour or daily
wage workers, all of them were hard hit by the pandemic. PMJDY being a
scheme for financial inclusion of the weaker section of the society came into
limelight by becoming the stalwart of this section by providing them various
government transfers and benefits in their Jan Dhan accounts. The growth in
the number of beneficiaries of the scheme after Covid is phenomenal as well
as the rising account balances. However, the fluctuation in PMJDY account
balances is also indicative of increase in consumption pattern, migration and
various Direct Benefit Transfers (DBTs) by the government as a relief package,
etc. According to the Ecowrap report of State Bank of India (SBI), 70% of Indian
economic activity was stalled. As per Supreme Court on March 31, 2020,
around 0.6 million people were dislocated and 22 million of population was
provided ration by the Public Distribution System (PDS). The Covid relief
package by government has been the biggest in last hundred years and many
of its benefits were transferred directly to Jan Dhan accounts like benefit
under PM-Garib Kalyan Yojana (PMGKY) wherein women account holders
were granted 30,705 crores in the period of April to June 2020 and benefit
under PM-Kisan Samman Nidhi (PM-KISAN) wherein around 19,000 crores
were transferred to farmers in the period of March to May 2020. The paper
highlights the trends and growth in PMJDY accounts and fluctuations in total
account balances in the post Covid scenario. It also analyses the various policy
measure reasons for the same.
Keywords: Financial Inclusion, Policy Review, Pradhan Mantri Jan Dhan Yojana
(PMJDY), Post Covid, Pandemic, Direct Benefit Transfers (DBTs).

EE-12: Covid – 19 pandemic - changes in crude oil price and its forecast
Nirmala.M, Assistant professor, School of Commerce, Bharathiar University
Siva Thivya.R, Ph.D Research scholar, School of Commerce, Bharathiar
University
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Abstract: The study analyses the changes in crude oil price due to Covid-19
and forecasts the price of West Texas Intermediate (WTI) crude oil using Auto
Regressive Integrated Moving Average Model. The monthly data of WTI crude
oil price between January 2018 and February 2021 have been used in the
study. Forecasting have been done up to December 2021.Covid-19 Pandemic
has seriously influenced the crude oil price, the prices sloped down during the
global lock down and it recovered slowly. The study provides the strategies to
tone down the impact of changes in oil price and to adapt with the new
environment.
Keywords: WTI, crude oil price, Covid-19, Forecasting, ARIMA

EE-13: Covid-19 or demonetization: a better thrust for adoption of digital banking
Akshay Kumar Mishra, Birla Global University, Bhubaneswar, India
Sandeep Kumar Mohanty, Birla Global University, Bhubaneswar, India
Abstract: During Covid-19, the world was facing difficult economic situation.
Banking services were suffering due strictly imposed lockdown procedure and
social distancing norms. Contactless transactions become the efficient
solution for many problems during the pandemic. Banks have realised a sharp
increase in customer’s adoption of digital banking platforms and early
adoption of such innovative products in large scale. This study efforts to figure
out how one social and health issue is driving the consumer digital banking
adoption process with rapid speed. This study also compares the thrust like
Covid-19 with another significant measure, demonetization as a key driver for
adoption of digital banking product and services. Volume of UPI, IMPS, Mobile
banking data from secondary sources have collected and analysed for the
study. It was found that by nature these two extra-ordinary interventions are
really different in giving motivation to users to adopt digital banking system
faster. The study revealed that financial or economic interventions are less
effective than social and health issues while addressing a faster and effective
cashless economy goal.
Keywords: Covid-19, Digital Banking, Online payment, Cashless Economy,
Demonetization

EE-14: Initial Conditions and Cross-country Macroeconomic Impact during Covid-19
Francis Kuriakose, Kumaraguru College of Liberal Arts, Bharathiar University,
Coimbatore
Deepa KylasamIyer, University of Cambridge, United Kingdom
Abstract: This paper examines the relationship between initial conditions and
cross-country macroeconomic impact of the Covid-19 pandemic on OECD
economies. The study uses data from the OECD database and World Bank
development indicators. The research examines eight variables that indicate
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the initial conditions such as macroeconomic stability, trade openness and
debt status to examine the macroeconomic impact indicated by the duration
of the crisis, severity of impact, average growth rate, investment growth rate
and labour productivity. The OECD economies were first classified into groups
based on the timeline in which they entered recession. Countries that had the
closest link with the originating country were the first to be impacted. Those
countries who had trade and financial links were susceptible later, but were
affected more severely. Countries that were the farthest removed from the
origin of the crisis had the least impact. Using ordinary least square regression,
the study then tested the relation between initial conditions and
macroeconomic impact. The main results are that macroeconomic variables
such as per capita income and debt-to-GDP ratio had significant relationship
with the duration of the crisis impact, whereas debt variables such as private
sector credit and private sector debt had significant relationship with the
severity of pandemic impact and investment growth rate. Labour productivity
had significant relationship with private debt and debt-to-GDP ratio. No
variable was shown to have an impact on average economic growth rate
change. Trade variables were not significantly related to the duration, severity
or growth rate of a country during the pandemic. The correlation between
initial conditions and first order effects on the economy is the major
contribution of this study. The paper also delineates short, medium and longterm policy responses to mitigate the pandemic impact.
Keywords: Covid-19, Black-swan event, Macroeconomic impact, OECD,
Regulation

EE-15: Gig Economy: its Impact on Employment pattern Post COVID-19
Thiyagarajan R, Assistant Professor, PSG Institute of Management
Balaji B, Student, PSG Institute of Management
Sathiya P, Student, PSG Institute of Management
Abstract: Within the advertise the term “gig economy” is known as something
which is predicated on a fixed-term contract or that's been paid for each
extend independently by the different enterprise, third party, or online
commercial centre. Post COVID-19 situation the affect and the result of the
gig economy went exceptionally unavoidable and felt over the businesses.
Interest within the gig economy has developed quickly over the past few a
long time, and extended exponentially since the onset of the coronavirus
widespread, due in portion to the expanded dependence on gig laborers to
home-deliver necessities to buyers. Besides, the emergency has overturned
the conventional 9-5 working world and caused numerous blue and whitecollar representatives to seek after gig work for extra – or indeed essential –
pay amid these uncommon times. It did completely collapse the way of
making the individuals locked in at work and brought a crucial move within
the operation of our economy. Since of its masters, the number of the gig
specialists will encourage proceed to develop, as numerous of the only and
the most astute specialists recognize gig for their essential business. In spite
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of the fact that gig economy renders gigantic benefits to the laborers in terms
of adaptability, work, flexibility, etc., at the same time it too has an
unfavourable effect on the industry and working environment. In this article,
we have talked about post COVID-19 patterns of gig economy at the side its
merits and demerits in worldwide.
Keywords: Gig economy, Gig work, COVID – 19, Public policy, Corona virus,
Online jobs

EE-16: A study on enhancement of government expenditure in rural sector to
generate demand and economic growth in post Covid period
Shantanu Bose, Assistant Professor, Datta Meghe Institute of management
studies, Nagpur
RuchaLohi, Assistant Professor, Datta Meghe Institute of management
studies, Nagpur
Abstract: TheCovid-19 situation has completely jeopardize, the economic
growth of the entire glob. The scenario is even worse when it comes to
economic growth and development in India. The Indian economy has suffered
massive set-back for the year 2020-2021. The GDP has shrunk by (– 23%) in
the first quarter of the last fiscal. The situation is more haunting and
intimidating when we look at the economic condition in rural India. Migration
of labourers in the unorganized sector from urban Indian to rural India during
the Covid-19 period has made the situation precarious. Increasing
unemployment, poverty, malnutrition marred with sense of insecurity among
the peasants is an ominous sign for generation in demand supplement with
overall economic growth in rural India. The need of the hour is to enhance the
government expenditure in rural sector in order to boost up the demand and
economic growth in rural areas. This research paper focuses on how increase
in government spending can enhance the rural demand and spur up the rural
economy especially in the post Covid situation.
Keywords: rural economy, rural demand, pot-Covid-19 situation, fiscal
consolidation, agro based industry

EE-17: Why oil-exporting nations in Asia are less affected by pandemic: Evidence
from GCC Countries
Nigamananda Mohanty, Research Scholar, Department of Banking
Technology, School of Management, Pondicherry University, Pondicherry
Veeravel V, Research Scholar, Department of Banking Technology, School of
Management, Pondicherry University, Pondicherry
Abstract: This study examines the impact of COVID-19 on the stock market
returns of Gulf Cooperation Council (GCC) nations which are major oilexporting countries in Asia. The study employs panel data regression analysis
to investigate the impact of confirmed cases, death cases, stringency index,
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and OxCGRT on stock market returns. The study also analyzes the individual
countries impact on stock returns with respect to confirmed cases, death
cases, WTI crude oil index, and VIX volatility index by employing the bivariate
regression model. Moreover, the study considers daily adjusted closing indices
price from 1st January 2020 to 8th December 2020 data were collected from
Bloomberg. The results of the study reveals that the market returns of some
countries are mainly affected by the confirmed cases. The bivariate regression
results also show that crude oil price has not impacted much on the stock
market returns. Further, the financial market of GCC countries was more
volatile in the primary phase after that the market’s volatility gradually
decreases which shows that the market was more saturated and has more
capacity to absorbing the shocks. The volume of trade in the stock market
gradually increases as the days go on because the sentiment of the investors
got changed with the new ray of hope fora vaccine. The GCC countries'
stockmarket starts flourishing and regain its normal mode of operation. The
results show that some countries stock market showing a positive trend when
the confirmed cases and death gradually increases.
Keywords: COVID-19, GCC countries, market return, sentiment, stringency
index, OxCGRT, volatility

EE-18: Analysis of Dynamic Relationship among Indian Sectoral Indices: Evidence
from the ‘First 100 days’ of Covid-19 Pandemic
Ruchita Verma, Central University of Punjab
Dhanraj Sharma, Central University of Punjab
Janaki Singh Rathore, Central University of Rajasthan
Abstract: The present study investigates the dynamic relationships among key
sectoral indices of Indian stock market, considering the recent shocks brought
about by the Covid-19 pandemic. With the aim to determine existence and
changes in the nature of relationships among the seven selected NSE indices,
Augmented Dickey-Fuller (ADF) test and the Johansen and Juselius (1990)
approach to cointegration analysis have been employed. The Granger
causality test is utilised to determine uni-directional and bi-directional
relationships, as well as investigating the lead-lag association among the
interrelated series. Such relationships can be utilised to make predictions of
the lagging indices in the short run. The results indicate existence of a dynamic
relationship, causality linkages and identify leading indices of sector comovements in the Indian stock market. The findings of the present study have
implications for investors and policy makers alike. It provides empirical
evidence in favour of sector-focused investment management and policy
development in general, and highlights its importance during periods of crisis
in particular.
Keywords: Sectoral index, Cointegration, Granger causality, Covid-19, India,
crisis
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EE-19: Covid-19 and Structural Resilience of the Indian Renewable Energy Segment
Deepmalya Datta, Research Scholar, Amity Business School, Amity University
Uttar Pradesh, Lucknow Campus, Uttar Pradesh, India
Manoj Joshi, Director, Centre for VUCA Studies, Professor (Strategy and
Entrepreneurship), Amity University Uttar Pradesh, Lucknow Campus, Uttar
Pradesh, India
Meenakshi Gandhi, Professor (Entrepreneurship & Marketing), Vivekananda
Institute of Professional Studies, Guru Gobind Singh Indraprastha University
Delhi, India
Abstract: It is an old adage to be resilient in times of turbulence which disrupts
the environment. At times of existential pressures from the environment,
there arises the need to stay resilient for survival, while assimilating learnings
from the surroundings would assist in crafting sustainable route ahead.
When we speak of structures, be it in engineering or in a business context, the
thoughts often come around to structural resilience for assessing sustenance,
recovery and realignments in times of disruptive events. The authors borrow
from engineering sciences, the four dimensions as in Robustness,
Resourcefulness, Redundancy and Rapidity discussed in terms of disaster
resilience of the structures. In context of the above discussions, the aim is to
probe whether in the framework of these four dimensions, the business
structure of the renewable energy segment in India has shown resilience
during the pandemic induced turbulence, as a result of volatile, uncertain,
complex and ambiguous (VUCA) environment, by studying the behaviour
displayed during this pandemic. Published resources have been gleaned for
details of these actionsand events and supplemented through multiple
linkages for establishing authentication, filling in the gaps to present an
understanding in face of the disruptions encountered during the pandemic.
An attempt is made to interpret this pandemic induced disruption as an
opportunity to deploy formative steps towards foresightedness in shaping up
of the country’s sustainable energy segment. This sets future scenarios for
transition to cleaner energy in due alignment with the commitments towards
the global sustainable goal of affordable, sustainable and clean energy for all.
Keywords: Pandemic, VUCA, Energy Transition, Clean Energy, Renewable
Segment, Resilience.

EE-20: Impact of electric vehicles adaption on the balance of payment and current
account deficit in India
Finold Jose, Research Scholar, Mittal School of Business, Lovely Professional
University, Phagwara, Punjab
PreetiMehra, Associate Professor, Mittal School of Business, Lovely
Professional University, Phagwara, Punjab
Abstract: One of the major problem faced by the Indian Economy is balance
of payment. India is having a Current Account Deficit of USD 7.6 billion Q3 of
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financial year 2020. This is because of the large presence of crude oil in the
import basket of the nation. Oil imports in April-March 2019-20 were
USD129.43billion. The lion share of the petroleum used by transportation
sector. India imports 96% of its oil consumption. According to a report
submitted to PPAC by an all-India study, the transportation industry consumes
70% of diesel and 99.6% of gasoline. Cars, utility vehicles (UVs), and threewheelers consume the most diesel, accounting for 28.48 percent of total sales.
Private cars and UVs account for 13.15 percent of diesel sold in the country,
commercial cars and UVs 8.94 percent, and three-wheelers 6.39 percent.
Current electric vehicle penetration of the market is around 5 % in India. This
paper try to find out the effect on the balance payment and current account
if half of the transportation sector is converted to the electric segment. India
as nation depend upon non-renewable resource for its power consumption
almost 60 % of the power is generated from sources such as coal, diesel, Gas
etc. if at all the half of the transportation happen by electric vehicles still we
have relay on non-renewable resource. Though there is huge difference the
efficiency at which the fuel is burned. This research try to incorporate those
aspect and trying to find out whether electric vehicles can make a huge impact
in India’s sustainable development and balance of payment of the nation.
Keywords: Balance of payment, Current Account Deficit, Electric vehicles,
Non-renewable resource, and Sustainable development

EE-21: Impact of Covid-19 on different sectors of Indian economy and on the Indian
economy
Sakthirama V, Assistant Professor, PSG Institute of Management, Coimbatore,
India
Jebastin Jerome Michelraj J, Scholar, PSG Institute of Management,
Coimbatore, India
Tharik Azeez A, Scholar, PSG Institute of Management, Coimbatore, India
Abstract: The world has witnessed a great impact in the year 2020 due to the
outbreak of the COVID-19 pandemic. Many countries were affected badly
because of the pandemic. India has the second most COVID-19 cases in the
world and the financial performance of different sectors in the country as well
as the overall economical performance of the country is badly affected due to
COVID-19. The objective of this project is to assess how COVID-19 has affected
the performance of India’s key economic indicators, financial market
performance and the profitability of some of the important sectors in India.
Our project makes use of macro economic indicators like GDP, GDP from
different sectors, inflation rate and daily COVID-19 data to analyze the impact
of COVID-19 on the Indian Economy. The macroeconomic variables are tested
for stationarity using ADF tests and for heteroscedasticity using ARCH-LM tests
and GARCH model is applied to analyze the volatility of the indicators. Analysis
shows that COVID-19 has affected the volatility of GDP from most of the
sectors. The Analysis also shows that COVID-19 has affected the volatility of
the Gross Domestic Product and not affected the inflation rate, and COVID-19
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has affected the stock market indices and the financial performance of most
of the companies taken under study.
Keywords: COVID-19, India, GDP, stock market indices, GARCH model,
industries

EE-22: Covid-19 & Supply of Essential Commodities through Conventional Barter
System-A Case Study of Remote Areas (AttiDurgam) of Kumaun Region of
Uttarakhand
Lalit M. Pant, Assistant Professor, Faculty of Management, Invertis University,
Bareilly, India
Rajeev S Bhandari, Research Scholar, Department of Applied Economics,
MJPRU Bareilly, India
Manish Gupta, Dean, Faculty of Management, Invertis University, Bareilly,
India
Mohd Israr Khan, Professor, Department of Applied Economics, MJPRU
Bareilly, India
Abstract: The outbreak of Covid-19 as a pandemic created a threat to human
existence globally. Due to Covid-19, people were forced to live within their
premises, economic activities disturbed, etc. moreover the pandemic also
encouraged us to rethink our lifestyle and strategies required to meet our dayto-day future requirement. Although Covid-19 affected all the domains of
management however the domain of supply chain management was one of
the most important domains during the entire pandemic situation globally and
due to to which people were able to manage their lifestyle in almost all the
areas but the concept. The concept of supply chain management became
more important in the case of those people who were living in remote areas
subsequently the concept of the concept become more relevant for the
Kumaun region where a lion share of its population lives in rural areas or those
areas which are not connected with the road. The present research is an
investigation to find out the supply chain of essential commodities in remote
areas of the Kumaun region of Uttarakhand and to find the strategies adopted
by them to cope with the post-Covid-19 challenges.
Keywords: Covid-19, Supply of Essential Commodities, Barter System Remote
Areas

EE-23: Impact of Covid-19 on India’s Exports
ShantanouShireshGangakhedkarr, Phd Scholar, Savitribai Phule Pune
University
Abstract: The Covid-19 officially was declared as a Public Health Emergency of
International Concern on 30th January 2020. This basically meant that the
Covid-19 was officially a global pandemic which would impact movement of
goods and services across the world. India reported its fiRs.t case of the Covid60
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19 on 30th January 2020 having originated from China. India hence invoked
the Epidemic Diseases Act 1897 in March 2020, thus marking the beginning of
the strictest lockdowns in the world. All the states also invoked the section
144 which totally restricted any movement of goods or services across the
country. Due to this the whole economy came to a sudden stand still as the
whole supply chains both national and international got disrupted. India’s
exports was already impacted due to economic slowdown since late 2018. But
the pandemic certainly seems to have impacted it further, with exporters.
loosing revenues. This paper thus aims to understand the impact of Covid-19
pandemic on the exports of India.
Keywords: Exports, Covid-19, lockdown

EE-24: COVID-19, Trade and Development – The Case of India
Malini L Tantri, Assistant Professor, CESP, ISEC, Nagarabhavi, Bangalore
Varadurga Bhat, Assistant Professor, Christ Deemed to be University,
Bangalore
C Nalin Kumar, Associate Professor, Presidency University, Bangalore
Abstract: This paper is an attempt to examine the macroeconomic impact of
the COVID-19 on the Indian economy with a focus on the trade sector and
development issues. In addition to this, the paper discuss how certain
development side of growth are getting sidelined during the pandemic. The
exercise argues in favour of having policy stimulus with sectoral focus, which
again should be tailored across Indian states than having a uniform policy so
that trade sector potential in fuelling engines of growth is met in real sense.
In the process, there need to follow a balanced approach with respect to key
drivers of development as well as growth should go hand in hand with
development. We have used HS codes at the 2-digit level to analyse productwise trends in trade. We provide empirical evidence on the changes noticed
with respect to trend, pattern, and direction of India's trade in goods and
services and trends in FDI inflows and try to link with kind of policy stimulus
undertaken during the pandemic, along with a discussion of the major hurdles
to India's attempts to turn the pandemic into an opportunity. Though India
makes significant progress in the DB ranks, on-ground realities convey a
different impression. The geopolitical rift and banning imports from China
would also jeopardize the imports of several inputs, which are crucial for India
to sustain competitiveness. As the primary focus of many of the tradepromoting institutions needs transformation and think beyond just the value
and volume of exports, these DB measures should also redefine
competitiveness in institutional, infrastructural, and diversified ways.
Keywords: COVID-19, Trade, India, Development

EE-25: Post Covid Export Scenario of Indian Handicrafts: Reboot, Reset, Rediscover
Rajesh Kumar Choudhary, Research Scholar, Department of Management
Studies, Rajiv Gandhi Institute of Petroleum Technology
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Saroj Kumar Mishra, Assistant Professor, Department of Management Studies,
Rajiv Gandhi Institute of Petroleum Technology
Sanjay Kumar Kar, Associate Professor, Department of Management Studies,
Rajiv Gandhi Institute of Petroleum Technology
Rohit Bansal, Assistant Professor, Department of Management Studies, Rajiv
Gandhi Institute of Petroleum Technology
Abstract: Handicrafts speak of culture, tradition and heritage of India. Its plays
a substantial role in country’s economy not in present but also when there
were no means of employment. It generates largest employment and holds a
major share in the country’s export and provides livelihood to millions of
people. The most attractive component about handicraft is use of ecological
property. Since most of the materials can be recycled and reused, the best
way to do is 3 R’s - reduce, recycle, and reuse, which is the need of current
situation. The Covid-19 pandemic is a catastrophe, both for human lives and
Economy. Multiple domains of our lifestyle are going to be transformed in
manners we had never imagined. If we introspect, we all know that life post
this pandemic are going to be entirely different, and that we don’t have any
choice but to simply accept and move forward with it. Talking specifically
about our country, the changes are quite very visible in both the urban and
rural populations. The Indian handicraft sectors in rural and urban areas of the
country are highly labour-intensive cottage-based industry and decentralized.
This paper presents various divers that affecting Indian Handicraft sector
during Pandemic Covid-19 through empirical study. The economic shock will
likely be far more severe for Indian handicraft industry, for two reasons. First,
pre-COVID-19, the Handicraft industry of India was already facing challenges
due to demonetisation, GST, compounding existing problems of lack of
finance, outdated techniques of manufacturing, traditional supply chain etc.
Second, India’s large informal sector is especially vulnerable. Talking
specifically about Handicraft, the changes are getting to be very visible. There
were a large-scale cancellation of domestic and export orders and most of the
orders were being put on hold. Due to orders put on hold, piling of inventory
became a major problem. This study proposes some suitable strategies and
suggestions for Resetting, Recover & Rediscover for Indian Handicraft Industry
during and after Post-Covid with a special attention towards its export
scenario.
Keywords: Covid-19, Pandemic, Export, Reset

EE-26: Scoping Study and Value Chain Analysis of Agri-Commodities in Uttar
Pradesh
Mrinal Keshri, Madhya Pradesh State Rural Livelihoods Mission (MPSRLM)
Abstract: TechnoServe (TNS) is a not for profit economic development agency
which creates business solutions to poverty in 29 developing countries. It
works closely with rural and urbanizing women and men in developing
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countries to build sustainableenterprises that generate income, create
livelihood opportunities and fuel economic growth where central lies around
creating lasting change and help people lift themselves out of poverty.
Ashwattha Advisors Pvt. Ltd, - AAPL, a subsidiary of TechnoServe Inc., through
a Walmart Foundation funded project is implementing a two-year program to
transform 25-30 FPOs from UP and AP, covering 25,000 small farming
households. The program will adopt a multi-pronged approach consisting of
the following components:
• Build the capacity of the FPOs to become active market players in agrivalue chains
• Improve market access for the SHFs and promote sustainable
agricultural practices through the FPOs
• Facilitate access to finance and post-harvest management/ storage
solutions for the FPOs
TechnoServe India is closely working with LehraAgro Producer Company
Limited (LAPCL) in Maharajganj district of Uttar Pradesh. LAPCL has more than
700 shareholders. LAPCL’s major objective is to carry on the business of
production, procurement, grading, pooling, handling, marketing, purchasing,
selling, export, import, processing, preserving, value addition, packaging of all
types of cereal crops and vegetable crops and livestock producers; supply
pesticides, fungicides and fertilizers for the benefit of members in India and or
in abroad. Before the intervention of TecnoServe, FPC was operating at low
capacity and profits were compromised. TecnoServe aims LAPCL to become
active market players in Agri-value chains and facilitate access to finance as
part of this intervention.
LAPCL tried to do procurement and collective sales but it was bitter experience
for FPC. In 2018, LAPCL supplied 45 quintals (approx.) of wheat to nearby
markets and average selling price was ₹ 1700 per quintal which was lower than
minimum support price. LAPCL’s initiative did not provide them profit because
of unfair trade and remaining amount is still unpaid. Resource organisation
might have mobilized farmers to form PC but capacity building is altogether
different phenomena. Market linkage including business solutions is need of
hour.
Keywords: Agriculture, Development, Wheat Value Chain, Uttar Pradesh

Finance and Accounts (FA)
FA-01: Has Covid-19 clipped the wings of the high flying Micro, Small, and Mediumsized Enterprises (MSMEs) Sector? An opinion survey
Mamta Adhana, Research Scholar, Department of Commerce, University of
Delhi
Mayank Gangwani, Research Scholar, Indian Institute of Technology Delhi
Abstract: Coronavirus (COVID-19) outbreak has halted the shivering progress
of the Indian economy. In recent times the Micro, small and medium-sized
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enterprises (MSMEs) sector is on verge of becoming lame due to the COVID19 outbreak. The socio-economic growth in our country is largely driven by
MSMEs but because they typically have inadequate financial and management
resources compared to big enterprises, and are not prepared to deal with such
problems that are likely to be more severe than anticipated, they are worst hit
by the COVID-19 outbreak. This paper would obtain the perception of selected
MSMEs respondents to examine the effect of COVID-19 pandemic crisis on
MSMEs and provide policy recommendations to the concerned policy makers
to help MSMEs in managing the crisis. A strategically constructed
questionnaire was designed in form of an online survey to obtain the opinion
of respondents. For data analysis the descriptive statistical analysis and
“Chisquare non-parametric test” was carried out on gathered data. The
findings of the study showed that the majority of the MSMEs were either fully
or partially in operation during the COVID-19 induced lockdown due to varied
factors such as the enterprises belonging to essential services, employees
working from home etc, that the most relevant issues faced by MSMEs were
increased difficulty in financing and reduction of orders, that due to Covid-19
induced lockdown majority of MSMEs were forced to lay off its employees to
an extent that leads to unemployment and that “government to clean all
receivables due to MSMEs in next 45 days” was considered the most relevant
relief measures announced by the government to alleviate the negative
impact of the COVID-19 outbreak on MSMEs.
Keywords: COVID-19 outbreak, Micro small and medium-sized enterprises
(MSMEs) in India, government relief measures, Lockdown

FA-02: Pre, During & Post Covid-19 Performance Analysis on Selected Open-Ended
Direct-Growth Equity Linked Saving Schemes (ELSS) of Public and Private
Sector Banks
K. Venkata Rami Reddy, Research Scholar, Department of Financial
Management, GITAM, GITAM-HBS, Hyderabad Campus
A. Sreeram, Professor, Department of Financial Management, GITAM, GITAMHBS, Hyderabad Campus
Abstract: Investors can make good returns by investing in different types of
mutual fund schemes. For tax savers ELSS funds are the major advantage to
save tax and also to get long term wealth creation. This paper is designed to
assess the performance by various statistical instruments like Mean, Standard
Deviation (S.D.), and Coefficient of Variance (CV) of the top five public and
private sectors ELSS in India during the pre and post Covid-19 Period from (0110-2019 to 31-12-2020). It also proposes appropriate public and private sector
ELSS schemes for investors to meet their investment goals. In this major Covid19 crisis, the study finds that public and private sector tax saving mutual fund
schemes are performing very well compared to the benchmark (S&P 100 BSE).
This proves that mutual fund investments are suitable for small investors. This
study can be further expanded by adopting other ELSS mutual fund schemes
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of the public & private sector banks and other Health mutual fund schemes
institutions.
Keywords: Direct-Growth, Equity Linked Savings Scheme, Mutual Funds,
Open-Ended, and Public & Private Sector Banks

FA-03: The Impact of Covid-19 on Stock Market Returns in India
NenavathSreenu, Assistant Professor, Department of Management Studies,
NIT Bhopal
Abstract:Pandemic such as Covid19 has caused huge negative impacts on
stock market returns and overall economic development in India.The paper
studied the impacts of Covid19 on the Indian stock market, to facilitate a
better understanding of the government of India and a Covid19 outbreak is so
dangerous for the Stock market and overall economic development in
India.The paper used the methodology to analyze the data ARIMA test, ARCH
model, GLM analysis and robustness tests, and the data collected from the
daily return from stock markets, daily Covid19 confirm cases and death rates
from the ministry of family and healthcare.The outbreaks of Covid-19 causing
the negative effects on the stock market in the short-term, overall Indian
economic development as well as on public health, and even national and
even international security.The paper had concluded that the negative market
impact was high during the beginning of Covid19 positive cases and the stock
market returns quickly reacted to the coronavirus and also the Covid19 effects
on the economy it has shown the evidence to negative spillover on Indian
stock market.
Keywords: Covid19, stock market, returns, ARIM, GLM and ARCH

FA-04: NIFTY 50 Index Trend’s impact on NSE’s Sector based Indices Growth
Momentum in Post COVID-19 led Indian Economy with Special reference to
NIFTY Bank, NIFTY Consumer Durables, NIFTY IT and NIFTY Pharma Sectors
R. Amuthan, Associate Professor, Department of Management Studies,
Karunya Institute of technology and Science, Coimbatore
Abstract: The NIFTY 50 is the flagship index on the National Stock Exchange of
India Ltd. (NSE). The Index tracks the behavior of a portfolio of blue chip
companies, the largest and most liquid Indian securities. It includes 50 of the
approximately 1600 companies traded (listed & traded and not listed but
permitted to trade) on NSE, captures approximately 65% of its float-adjusted
market capitalization and is a true reflection of the Indian stock market. The
NIFTY 50 covers major sectors of the Indian economy and offers investment
managers exposure to the Indian market in one efficient portfolio. The Index
has been trading since April 1996 and is well suited for benchmarking, index
funds and index-based derivatives. The NIFTY 50 is owned and managed by
NSE Indices Limited (formerly known as India Index Services & Products
Limited-IISL), India’s first specialized company focused on an index as a core
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product. The NIFTY 50 is the composition of 50strong fundamental stocks. This
has been used for a variety of purposes such as benchmarking fund portfolios
namely Index based derivatives and Index funds. National Stock Exchange
commenced trading in derivatives with Index futures on June 12th 2020. The
future Contracts on the NSE are based on the NIFTY 50. The NIFTY 50 has been
owned and administered by NSE Indices Limited.
Keywords: Sectorial Indices, Coinciding Trend, Prediction, Upswing,
Downswing

FA-05: Stock Returns and Volatility Spillover Dynamics between National Stock
Exchange's Overall Index and Small and Medium Enterprises' Index
Silky Kushwah, NDIM, India
SonalThukral, Delhi School of Management, Delhi Technological University
Abstract: The study examines the dynamic relationship between the index of
the NSE (NIFTY 50) and the small and medium enterprises (SME) stock index
(EMERGE) in India. The study uses the Granger causality test to predict the
causality between the two time series and the Garch model to examine the
volatility spillover between the two daily stock indices data ranging from
December 2016 to November 2020. The findings highlight that there are
statistical significant own volatility spillovers in both the stock indices.
Furthermore, the findings of the study reveal the cross volatility
spilloverbetween the two indices. It affirms a statistically significant volatility
spillover from NIFTY 50 to EMERGE and a significant volatility spillover from
EMERGE to NIFTY 50. The findings of this research have important implications
for the diversification process. It provides crucial signals to investors and
portfolio managers, and policymakers, especially when there has been a lot of
impetus and promotion from the Indian government and emerging foreign
investments in India's SMEs in recent years.
Keywords: EMERGE, SME, NSE, volatility spillover, NIFTY 50, stock index

FA-06: Volume of Stock in Association with Return of It: A Note Before Making Stock
Market Investment in India During and after COVID19 Outbreak
N. Viswanadham, Faculty of Business administration, Department of
Accounting and Finance, St. Augustine University of Tanzania, Tanzania
Roopashree Rao, Associate Professor, Som-Lalit Institute of Management
Studies, Ahmedabad
Piyali Roy Chowdhury, Assistant Professor, Department of MBA, CMR Institute
of Technology, Bengaluru
Abstract: The current article analyses the association between Indian stock
market return and seasonally adjusted trade for Indian Banking sector shares.
The objective of the study is to measure the association between stock return
and seasonally adjusted trade in Indian stock market and recommend
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strategies. Due to COVID 19 outbreak banking sector highly affected,
Government of India also announced moratorium on all category of loans,
banking business majorly depending on the deposit and loan creation, so the
Government decision threaten the banking sector. Many private sector banks
terminated temporary staff because of cut cost policies. We divided banking
sector into three segments. Namely, first are public sector banks, secondprivate sector banks and third as small finance sector banks. Utilizing daily
data from February 2020 to July 2020, consisting 2196 in numbers, we ran a
panel Vector Auto regression (VAR) model to analyze the association. It was
found that return of stocks is influencing the volume of trade during this
period. Also, while measuring the short run causality, it is found that the
return of banking stocks specifically granger causes the volume of trade. The
suggestions of the study lie in providing importance on framing policies on
improving the financial health of the economy through different fiscal policies.
It aims to improve the return of the banking sector stocks that ultimately will
boost the market with a greater number of trades into it. These short run
policies will ultimately create the possibilities to take India out of financial
recession in current phase. Strategic policies are required to face post Covid
situation. The turnaround strategies to combat the effects of the pandemic is
characterized by the availability of the sustainable resources of the particular
sector in consideration.
Keywords: Panel vector Auto regression, Panel Granger causality, Indian
Banking sector, Corona Virus.

FA-07: Pre-Pandemic Manufacturing and Service Strategy- A Comparative
profitability study of Indian Manufacturing and Service Firms
AbinashPani, Indian Institute of Management Calcutta, India
KanishkUpreti, Indian Institute of Management Calcutta, India
Amit Chatterjee, Indian Institute of Management Calcutta, India
Sudipta Paul, Indian Institute of Management Calcutta, India
Abstract: Pre pandemic period, firm’s performance in Manufacturing and
Service domain has been an area of interest for many researchers. In our
study, we have explored the difference in profitability between manufacturing
and service industry. This study examined the influence of different factors on
firm’s profitability with determinants: Return on Assets and Net Profit Margin.
In future, this paper will work as a reference for researchers to identify change
of effects of different factors on manufacturing and service firm’s profitability
in post pandemic macroeconomic scenario. The analysis was performed on
3781 firms operating in the Indian manufacturing and service industry during
the 2015–2018 period with 235 industry types. The regression model was
based on Random forest model as the descriptive statistics of the dataset were
of non-linear characteristics among independent and dependent variables.
Random forest model is very useful to identify importance of different type of
determinants on dependent variables consisting of many decisions’ trees. It
uses bagging and feature randomness when building each individual tree to
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try to create an uncorrelated forest of trees whose prediction by committee
is more accurate than that of any individual tree. The current set of
determinants were able to predict firm’s profitability to a greater extent. We
deduct that manufacturing firms were more profitable than service firms in
long term however were indifferent in short term profitability indicator.
Keywords: Profitability, Strategic Factors, Return on Assets, Net Profit Margin,
Random Forest Model, Decision Tree

FA-08: Digital financial literacy and the literate youth post-COVID-19: An empirical
study from India
Zahid Bashir, IIT Roorkee, India
Sujata Kar, IIT Roorkee, India
Abstract: With a structurally ingrained digital divide on the one hand, and the
increasing ubiquity of the internet and the latest technological devices on the
other, it has become imperative to exploit the significant driver i.e., digital
financial literacy (DFL), of the techno-centric world for the development and
growth of financial systems. The COVID-19 has made the usefulness and need
for digital financial literacy even more noticeable than ever. This has bought a
change in the focus of researchers from traditional financial literacy to DFL
and the information-communication between the digital financial services
(DFS) providers and the individuals. In response, we aim to investigate the
relationship between DFL and the usage of DFS among the highly-educated
youth of India post-COVID-19. Albeit, a significantly low DFL level is found
among the respondents but a positive correlation is seen between DFL and
the investment in DFS and vice-versa. Findings suggest that digital literacy
campaigns by government and other concerned institutions through socialmedia platforms could provide a boosting mechanism that would create
awareness, trust and improve the overall efficiency of digital financial services,
the financial system and, personal financial well-being.
Keywords: Digital financial services (DFS), Digital financial literacy (DFL),
COVID-19, Demographic variables, Multinomial logistic model, India

FA-09: A value at risk approach foranalyzing stock movement of BSE sensex
companies during the Covid 19 pandemic
Sayee Kulkarni, Asst. Professor, Kannada Sangha Pune’s, Kaveri College of Arts,
Science and Commerce
Vijayalakshmi Srinivas, Director, Progressive Education Society’s Modern
Institute of Business Management, Pune
Abstract: Value at Risk is a tool for analyzing the risk and volatility of a stock
on the basis of the variability of returns. It is a measure that quantifies the
level of financial risk. The pandemic has turned our lives upside down.
Subsequently the Indian stock markets were not immune to this volatility. The
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Indian stock market suffered but has shown a good recovery. The research
paper has taken Value at Risk as a tool for analyzing BSE Sensex 30 companies.
Daily returns of 30 scrips were taken into consideration for 30 companies for
a period of a year during the pandemic. A longitudinal and a cross sectional
study was conducted. The VaR trend across the period of the past year was
studied and an analysis of VaR across manufacturing and service sector was
also studied. It was found out that the trend of VaR changed across the period
of time whereas there were significant differences in the VaR of
manufacturing and service sector companies.
Keywords: value at risk, financial market, Sensex, risk, pandemic

FA-10: Dividend policy during COVID-19 crisis - An empirical study
Ajay Lunawat, Assistant Professor, Rajagiri College of Social Sciences
Dipti Lunawat, Assistant Professor, Rajagiri Business School
Abstract: Our study investigates the change in non-financial Indian firm’s
dividend policy during the COVID-19. This paper finds that Indian firms have
non-homogenously responded to COVID-19 pandemic on their dividend payout decision and investigates the reasons for this mixed response. We used
panel regression to study three models, one with all 167 firms to understand
overall dividend pay-out across the sample, second with firms which took
dividend cut and third with firms which enhanced dividend pay-out. The
results disclose that overall COVID-19 was not found to be significant although
negatively impacting dividend pay-out, but with the second and third panel,
COVID-19 was found to be significant with negative and positive influence,
respectively. Earnings were found to negatively influence the dividend cut
decisions, but firm’s market performance and firm’s age significantly
motivated towards higher dividend pay-outs even during pandemic. For Indian
firms, the reporting quarters were found significant in all the regressed
models. This study will guide portfolio managers and investors, whether
foreign or domestic, who seek dividend inflows while planning their diversified
investments specially during periods of crisis.
Keywords: COVID-19, Dividends, Determinants, Payout Policy, India

FA-11: Effect of Covid-19 on Stock Market; An evidence from India
Ashutosh Rath Sharma, Research scholar, Birla Global University,
Bhubaneswar
Hemant Bhanawat, Assistant Professor, Birla Global University, Bhubaneswar
Abstract: The outbreak of Covid-19 has sent the global economy into a tailspin
it has never seen before. Covid19 began in Wuhan, China, and has since spread
throughout the world. Though the spread was initially high in USA and Europe,
later it had a serious impact on India and Indian economy. As a reactionary
measure, the Indian government enforced a national lockdown in order to
slow the spread of the virus. This measure led to a disruption in demand and
69

ISBN: 978-93-5493-533-6

IMC 2021
April 23-24

supply and bring inevitable financial crisis and slowdown. The environment in
financial markets is also precarious.
This paper attempts to analyse the effect of the Covid-19 cases on the
performances of the top sectors in Indian stock market (Agriculture,
Automobiles, FMCG, Health, IT) and observe the volatility. The data used in
this study was collected between March 25, 2020 and January 25, 2021. For
this study we have used GARCH model analysis.
The study shows that Covid-19 had a positive effect on Automobile Sector and
there was a sharp decrease in the prices. However, the other sectors (FMCG,
Health, and IT) suffered only minimal effects and are gradually recovering. The
agricultural sector, on the other hand, remained neutral. While Covid-19 had
an immediate impact on the Indian stock market, it failed to have a long-term
impact.
Keywords: Covid-19, Indian stock market, Agriculture, Automobiles, FMCG,
Health, IT, GARCH model.

FA-12: Is 2020 a jinxed year? Unveiling the global green bond market scenario
amidst the great pandemic
Ashima Verma, J.C. Bose University of Science and Technology, YMCA
Rachna Agrawal, J.C. Bose University of Science and Technology, YMCA
Abstract: Climate change is a reality that is impacting the world in
unrepairable ways like melting of ice-sheets, earthquakes, forest fires and
cyclones. The purpose of the present study is to evaluate the impact of COVID19 pandemic on the green bonds through empirical analysis. Further the
present study emphasises on the current issuances and the sectors where
green bonds are invested to provide an updated scenario of green bonds. It
will aid governments and policymakers to work towards a greener world with
greater transparency and reliability.
Keywords: Green Bonds, Greenwashing, Green bond principles, Initial COVID19 Period, Peak COVID-19 Period

FA-13: The adaptability of Mobile payment applications among street vendors
during post-COVID 19 pandemics.
David Joseph, Research Scholar, Department of Commerce, School of
Commerce, Finance and Accountancy, CHRIST Bangalore, India
Girish S, Assistant Professor and Research Guide, Department of Commerce,
School of Commerce, Finance and Accountancy, CHRIST Bangalore, India
Abstract: Mobile payment applications are the applications, which helps a
person make payments to another person through mobile. Moreover, this
technology becoming a part of our daily life. As part of digital India initiatives
launched on July 1, 2015, the Prime Minister Narendra Modi, Indian
Government, introduces various programmes to promote digital transactions.
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This study concentrates on the mobile payment application adoption among
street vendors during the post-COVID 19 pandemic and understanding the
factors determining the behavioural intention to use mobile payment
applications among street vendors. To determine the factors, an extended
model of The Technology Acceptance Model (TAM) used. The recommended
model was confirmed using the partial least squares-structural equation
modelling (PLS-SEM) method. The data obtained from 415 users among the
street vendors in Bangalore, India. The results indicated a significant number
of street vendors (45.5%) started using a mobile payment application during
the post-COVID 19 pandemics. Moreover, the results denoted that the most
predictor of behavioural intention to use mobile payment application among
street vendors is perceived usefulness, followed by satisfaction and
technology acceptance. Among the various mobile payment applications,
street vendors use one more mobile payment application, followed by
PhonePe and PayTm. The study's conclusion enhances the understanding of
factors determining mobile payment application adoption among the street
vendors in Bangalore, India.
Keywords: Mobile payment application, Post COVID 19, Street vendors

FA-14: Impact of Covid 19 On Sectoral Allocation of Credit by Indian Banks
Gautam Negi, Lal Bahadur Shastri Institute of Management
Abstract: Credit extended by banks to sectors is influenced by the productivity
of the sectors, policy guidelines and Central Bank interventions from time to
time. The allocation also varies with the stage of development of the
economy. Though market-based sources of credit have been increasing over
the years due to developments in the capital markets, bank credit continues
to be the primary source of credit for various sectors of our economy.
Following Covid 19 and the subsequent near shutdown of the entire economy
post March 2020 up to June 2020, the credit offtake from banks was largely
subdued. But, with the gradual opening of the economy, credit demand has
been picking up to cater to the pent-up consumption demand and boosted by
liquidity support to the banking system by the Central bank through various
kinds of stimuli. In the backdrop of the Covid 19 being one of the watershed
moments for economies world over, the present study examines the changes
in sectoral allocation of bank credit post Covid as compared to the period
preceding it. Monthly figures of sectoral credit allocation from April 2020 to
Jan 2021 are compared with the corresponding figures from April 2019 to Jan
2020 as reported by the Reserve Bank of India. The incremental allocation of
sectoral credit post April 2020 is also examined. The credit sensitivity of
sectors for changes in interest rate is examined for the period from November
2010 up to Jan 2020. The weighted call rate is taken as a proxy for interest rate
changes. Data is sourced from the monthly reports on sectoral deployment of
credit being published by RBI since Nov 2010. This corresponds to data
collected from scheduled commercial banks accounting for approximately 90
per cent of the total non-food credit deployed by all commercial banks. The
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study uses the auto regressive distributed lag (ARDL) modeling for estimating
the short run and long run relationship between sectoral bank credit and
interest rate changes. The findings reveal a gradual pick up in credit for the
agriculture and the MSME sector post Covid 19 with credit offtake in the largescale industries yet to pick momentum. The empirical findings on sector credit
sensitivity reveal the significance of interest rate and its lagged values on total
credit and specially credit to the personal sector.
Keywords: Bank credit, Covid 19, Interest rate sensitivity, ARDL model

FA-15: Impact of Covid-19 on Investment sentiments and subsequent Investment
performance
Arjun Hans, Research Scholar, The Business School, University of Jammu, India
Dr. Farah S. Choudary, Assistant Professor, The Business School, University of
Jammu, India
The objective of this research is to discover and explore the relationship
between investors' sentiments made of behavioural biases and the
subsequent investment decisions of investors through the prior market
slowdown or market crash. This research is designed with a sample size of 200
equity investors. Purposive and snowball sampling has been used. The
behavioural factors which make up investor sentiments studied under this
research are risk, greed, gambler’s fallacy, conservatism, regret, and mental
accounting at the time of covid-19. The results of the study suggest that
investors' sentiments are positively and strongly correlated with investors
investment decisions. Regression and ANOVA tests suggested a strong
positive relationship between investment decisions and investor sentiments
in reference to covid-19. Indian financial markets witnessed sharp price
volatility as a result of global markets fallout. Whether it is market growth or
market correction, in both the market phases equity market becomes
important and interesting.
Key Words: Indian Equity market; Covid-19; Investor sentiments; Behavioural
factors; Investment decisions; Stock prices; Investment behaviour; Market
crash; Market correction; Investment strategies.
FA-16: Leveraging FinTech Innovations for Boosting Economic Growth Post-COVID
in India
Chandel Saumya, Research Scholar, Babasaheb Bhimrao Ambedkar University,
(A Central University), Lucknow, India
Khan M.S., Dean, School of Management and Commerce, Babasaheb Bhimrao
Ambedkar University, (A Central University), Lucknow, India
Abstract: COVID-19 has changed the world order in all facets of life including
nations, society, politics and economy. There is not a single country in the
world which has been untouched by the pandemic. In fact, pre-Covid 19 era
and post-Covid 19 era are now two different eras which can never be
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compared. The current topic of my study is aimed at finding out and
suggesting the enhanced role of fintech in boosting the economy of our
country. Financial Technology (FinTech) is a comprehensive term used to
describe emerging technological innovations in the financial services sector.
Fintech companies are leveraging digital technologies to generate new
business ideas and target new segments of the market in an economically
viable manner. The main objective of this study is to establish linkages
between fintech innovations and economic growth. For this, we have firstly
discussed fintech and then highlighted various innovations in the fintech area.
Digital Payments have been at the forefront of India’s leading FinTech sector.
So, we have used Mobile Banking and RTGS transactions as the proxy of
fintech innovations. Real Gross Domestic Product (GDP) has been used as the
proxy for measuring the economic growth of India. Further, in this study, we
discussed the role of fintech as a pillar of resilience amidst COVID-19. This
study is deductive in nature. Data have been collected from the website of RBI
for the period of 2011-2020. Regression, correlation and trend analysis has
been used for the analysis of data. The study results reveal there is a strong
linkage between fintech innovations and the growth of the Indian economy.
The findings of this paper contribute to the existing literature of the economic
growth by empirically analyzing the effects of fintech innovations on the
growth of the Indian economy.
Keywords: FinTech, innovations, economic growth, digital payments, COVID

FA-17: Resilience of Micro-Entrepreneurs during Covid-19 and the Endowment of
Micro Finance on Development
BoopalanBalu, PDF, Department of Management Studies, National Institute of
Technology, Tiruchirappalli
Rajesh Jeyapa, PDF, Department of Management Studies, National Institute of
Technology, Tiruchirappalli
Abstract: In the history of evolution our world crossed many Pandemic and
endemic situation but Covid-19 showing its different face to us. Even though
we are living in the highly technological environment, we can’t escape from
the Mother Nature’s decision. In this paper we discussed about resilience of
Joint Liability Groups who formally called as micro-entrepreneurs and the
successor of self help group model, and the contribution of micro finance on
their development during the pandemic situation. This study carried out in
Tamilnadu, India with 650 respondents, a well framed questionnaire was
distributed to Joint Liability Group members (hereafter JLG) to get the data.
To analyze the data researcher used Statistical Package for Social Science
Research and AMOS tools; ANOVA, Regression & correlation tests were
carried out to get the results.
Keywords: Resilience, Micro-Entrepreneurs, Joint Liability Groups, Covid-19,
Micro Finance
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FA-18: Role of digital financial services on MSMEs during Covid-19
Upasana Gupta, Research Scholar, Amity University, Uttar Pradesh, India
Bhawna Agarwal, Professor, Amity University, Uttar Pradesh, India
Abstract: Today the entire world is undergoing through a hard-hitting time. A
virus named Covid-19 has taken the entire world into its hold and as a result
people's life and global economy have been upset. Covid-19 is a one of the
giant disaster in the year 2020. No country is left from the trap of Covid-19. It
is impacting the global economy dreadfully whose outcome is totally
uncertain and unpredictable. The purpose of this research paper is to study
that how Covid-19 will impact on Indian economy especially Indian MSME
sectors which are life blood of Indian economy. Access to finance for Micro,
Small and Medium size enterprises (MSMEs) is at the top of the policy strategy
in most countries mentioning their significant contribution to employment
creation, innovation, and inclusive economic growth. The current gap is
massive between the demand for finance by MSMEs and existing matching
supply which is 5 trillion worldwide as per IFC. MSME, especially in emerging
markets, have also traditionally lacked the financial services they need. Digital
practices and innovation for accessing of finance is relevant for filling this gap.
Research has shown the positive impact of digital finance, including new,
fintech business models.
This paper's main objective is to examine the impact of Digital Financial
Services on Registered Micro, small and medium scale enterprise of India
during COVID-19. The study describes that financial choices of MSMEs by is
influenced by owner characteristics.
It is an exploratory study for which primary data is collected from respondents
through an online questionnaire developed incorporating various
measurement items to assess the impact of technology for accessing finance.
The major findings revealed the dependence of MSMEs for short-term finance
is Switching rapidly to alternate Finance. The most frequently used sources of
finance are through Digital means.
The studies conducted in India are more inclined towards discussing the
various Financial Challenges faced by MSME sector. Numerous existing studies
have examined that financial obstacles faced by MSMEs in obtaining external
funds. However, this paper analysed that MSME financing in India is not
homogenous but heterogeneous.
Keywords: SME financing in India; financing patterns; Profitability; COVID-19,
Fin-tech

FA-19: Household investor’s attitude towards financial investment in capital
market during Covid-19 pandemic
Anshita Bihari, Research Scholar, Faculty of Management Sciences, Siksha O
Anusandhan (Deemed to be University), Bhubaneswar
Manoranjan Dash, Associate Professor, Faculty of Management Sciences,
SikshaAnusandhan (Deemed to be University), Bhubaneswar
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Abstract: Investment and saving are the macroeconomic variable having a
significant impact on the economic growth, stability of inflation and
promoting employment in the country. A household investor’s finance is
subject to change at any given moment, switching between surpluses and
shortfall. Surplus income is spending on durable goods or to increase financial
holdings which include wealth in cash, savings, and investment in stocks or
bonds etc. Increase or decrease in financial holdings provides a barometer for
the same year. ROI does not provide a clear picture so household investors
prepare their investment strategy to face the ongoing challenges in
investment in Capital market because of the Covid pandemic and the
perception of financial market is being by investors investment strategy. This
research provides a view point of investor’s satisfaction towards different
investment avenues and also projects how investors in near future will have
their investment strategy, thus further providing a roadmap in linking
between opinion and direction of the market’s movement.
Keywords: Investment strategy, Capital Market, Investment Avenues,
Household Investors

FA-20: A study on Artificial Intelligence and its effect on Indian Banking Industry and
its relevance in Post Covid19 Pandemic
Neha Garg, Senior Manager, Bank of Maharashtra, Paschim Vihar, New Delhi
Anoop Pandey, Associate Professor, Bharati Vidyapeeth Institute of
Management and Research, New Delhi
Abstract: Covid19 pandemic is taking a terrible toll in human life and
livelihoods of millions of people all over the world. Covid19 has impacted
various industrial sectors of India as well as other countries all over the globe.
Every Industry is badly effected and banking is no exception. Banking sector
plays a very crucial role in the socio development growth of the nation and it
works as a supporting hand to all the industries in terms of financing,
transactions, credit, collection, payments, deposits, and so on. Now Banks
have to adjust their data and methodologies to reflect new normal in their
working model by reskilling and upskilling their present workforce. COVID-19
has accelerated a switch to online living and opened the new door for digital
banking. The adoption of latest technologies such as Artificial Intelligence (AI)
in banking is continuing to transform companies in the Industry, provide more
personalised experiences to their customers at home, reduce online fraud
risks and increased opportunities involved in being the financial engines of our
modern economy.
This research paper seeks to analyse and compare post COVID19 management
strategies for recovery, resilience and adaptation. Thereafter this paper takes
the focus to the fact that Artificial Intelligence is not only the need of the hour
but also the only possible solution to the post Covid19 challenges being
presently faced by Banking Industry. Through this perspective we have tried
to explore the uses of Artificial intelligence in banking industry and how it can
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help banks to respond, recover and thrive to achieve its goals post pandemic.
This was done with the help of extensive review of authentic secondary data.
Keywords: Covid19, resilience, new normal, artificial intelligence, reskilling
and upskilling

FA-21: Impact of COVID-19 Outbreak in SelectedStocks in the Indian Stock Market
with Regard to Persistence Behaviour
AninditaBhattacharjee, ACCF, Amity University, Noida, India
M.K. Das, University of Delhi, South Campus
Abstract: Stability of stock market depends on investors’ strategies and
speculations. Uncertainty created by ongoing Corona Virus Pandemic might
have led investors to a risk-averse environment essentially having a major
impact on stock market. Moreover, worldwide economic slowdown due to the
pandemic also has a strong impact on it. This work aims at analysing the
impact of COVID-19 on National Stock exchange (NSE). The data is divided into
two parts –pre COVID and post COVID duration. The analysis is based on the
logarithmic return of daily closing prices of securities. Market efficiency has
been tested applying multifractal detrended fluctuation analysis (MFDFA).
Generalized Hurst exponent and singularity spectrum are used as an indicator
for market efficiency. It has been observed that in Automobile, FMCG and
Pharmaceutical Sectors, multifractality is reduced after the outbreak of
Corona virus in India where as IT and NIFTY 50 it is seen to increase.
Keywords: Behavioural Bias, Market efficiency, Persistence, Hurst Exponent,
Multifractal behaviour

FA-22: Did COVID-19 accelerate digitization in banking sector
Sowmya Vivek, Lead Research Officer- Emirates Institute of Banking and
Financial Studies, UAE
Abstract: In the 21st century, habits and preferences of the consumers in the
financial services industry have been changed because of the popularization
of internet and mobile telephone services all over the world. The digital
transformation of banking industry is a greatly recognized phenomenon in the
financial sector, both by the service provider as well as the society on a global
scale. The evolution of the modern society caused by the introduction of the
Internet to almost all spheres of human activity has forced banks to automate
and digitize all processes, products and services (Druszcz, 2017). Very recently,
the COVID-19 pandemic has had a significant impact on accelerating the
digitization of the banking industry. With the imposing of lockdowns and social
distancing norms, banks and other financial institutions became operational
with limited number of staff for fewer hours. Additionally, paper currency was
perceived as a carrier of the virus and hence it was avoided by many. The
common man as well as the banking industry would not have survived this
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crisis without the digitization that had taken place in the past decades. Given
this background the research paper looks at analysing how banking sector
embraced digitisation due to COVID pandemic. The paper will also highlight
the challenges faced by the banking sector due to COVID pandemic and the
areas where digitization helped the banks to continue business as usual.
Keywords: Coronavirus; COVID-19; Banking; Challenges; Digitization

FA-23: Are Mutual Funds Resilient? – Impact of selected economic factors on
Mutual Fund withdrawals
Pushpa Raj K, Research Scholar, SRM Institute of Science and Technology,
School of Management, Chennai, India
B. Shyamala Devi, Assistant Professor, SRM Institute of Science and
Technology, School of Management, Chennai, India
Abstract: Mutual Funds are considered as one of the safest long-term
investment avenues for retail investors. The Indian mutual fund industry AUM
grows to 31.02 trillion on 31st Dec 2020 (Source: AMFI India). This massive
increase in AUM is believed to be the confidence level of retail investors about
mutual funds' satisfying returns. Though mutual funds are considered the lessrisky-long-term bets, they face intense redemption pressures during
unfavorable market situations. We wanted to understand whether mutual
funds are resilient to such an economic crisis and if they possess the required
capability to bounce back after undergoing tough times. We have researched
mutual funds' historical performances based on their withdrawal data to study
their underlying patterns. We attempted to assess the expected recovery or
the trend of mutual fund withdrawals post the current pandemic situation
prevalent for more than a year worldwide. We used the Granger Causality test
to study the causal relationship of selected economic variables on mutual fund
withdrawal. We also used the Vector Auto Regression model to estimate the
possible future movement of mutual fund withdrawals.
Keywords: Mutual Fund investments, Withdrawal of Mutual Funds, Granger
Causality, Johansen Cointegration, Augmented Dickey-Fuller

FA-24: Volatility and Recovery in Asian Stock Markets: An Empirical Study of Pre
and Post COVID-19 Returns
Saurabh Singh, Assistant Professor, Prestige Institute of Management and
Research, Indore, India
Sukhjeet Kaur Matharu, Assistant Professor, Prestige Institute of Management
and Research, Indore, India
Arpan Shrivastava, Assistant Professor, Prestige Institute of Management and
Research, Indore, India
Abstract: COVID-19 disease was first identified in late 2019 in Wuhan, China,
and by March 2020, the World Health Organization (WHO) had declared it a
global pandemic and the century's biggest crisis. This pandemic not only
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having a devastating impact on health but has affected the markets, economy,
psychological well-being, etc. The objective of this research is to analyze the
impact of COVID-19 on the return and volatility of the Asian Stock Market
Indices and how the markets recovered after that. For this purpose, the daily
returns of market indices of the top 5 Asian countries based on Market
Capitalization have been taken from January 2019 to December 2020. During
the COVID period (January 2020 to March 2020), all market indices reported
daily negative mean returns. Though all market indices with altered strengths
have recovered in the second quarter of the COVID period (April 2020 to June
2020), volatility remains higher than in usual periods. The third quarter saw
tremendous growth for all the markets as they performed better as compared
to the pre-Covid-19 period except for Hang Seng and Shanghai Composite
Indices, where the market reached the point where it was before Covid-19.
For measuring the volatility GARCH (1, 1) model has been used and the result
indicates that for all the market indices as an exogenous variance regressor
the COVID-19 variable is found to be positive and important. Furthermore, the
results confirmed that all market indices follow a mean-reverting trend.
Keywords: Covid-19, GARCH, Risk, Stock Market, Volatility

FA-25: Consumer Resilience in Tough Times: A Study of Consumer Financial Wellbeing during Covid-19
Swati Jain, Research Scholar, University School of Management Studies, Guru
Gobind Singh Indraprastha University, New Delhi, India
Meenakshi Handa, Professor, University School of Management Studies, Guru
Gobind Singh Indraprastha University, New Delhi, India
Abstract: Though labeled as a health pandemic, Covid-19 has had profound
economic effects. The lockdown, as a consequence ofCovid-19, was
accompanied by unstable market conditions, unemployment and slow or
negative economic growth in many sectors. At the household and individual
level, there have been detrimental financial, emotional and mental
consequences. The study is aimed at examining individuals‟ perception
towards their financial well-being and how the pandemic has impacted it. The
online mode was employed to ask adults ranging from 18- 65 years in Delhi
NCR a number of open-ended questions. A total of 106 responses were
received regarding perception towards financial well-being and 90 responses
were received regarding the impact of Covid-19 on financial well-being. The
results of the study indicate that as many as 54.7 per cent (n=106) of the
respondents rated their own financial well-being to be on the lower side and
experienced feelings of financial deprivation and felt constrained in their
routine life. About 62 percent (n=90) of the respondents report experiencing
a change in their psychological and financial well-being due to the pandemic.
The content analysis of the responses about how the pandemic has impacted
respondents‟ financial well-being, led to the identification of four major
themes namely: financial instability, poor financial behavior, psychological
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concerns, and learnings from Covid-19. Interventions, coping strategies and
policies aimed at improving the individual financial well-being are discussed.
Keywords: Covid-19, Financial Well-Being, Psychological Concerns, Financial
Instability

FA-26: Influence of Psychological Capital on Organisation Career Management Post Covid 19 Pandemic
M.Dineshbabu, Resarch scholar, VIT Business school, Vellore Institute of
Technology, Vellore, Tamil Nadu
A. Seema, Assistant Professor (Senior), Division of HR & OB, Vellore Institute
of Technology, Vellore, Tamil Nadu
Abstract: Organizational career management (OCM) is the process of assisting
the employees in their pay, promotions and stimulating them into a leadership
position. So every organization creates the OCM which enhances the
employee skill, education, knowledge, Abilities. This helps the individual to
effectively manage in their career. The organization HR manager adopts
psychological capital to improve employee perforfance on their job.The
psychological capital can be developed, trained and coached by HR manager
in the organizaion to boostup the confidence levels of employees. post Covid
19 pandamic situation cretes the dratic change in OCM.This study shows that
organization need to develop employees psychological capital A high level of
psychological capital will have a high level of career satisfaction for both
emplyees and employer of the workforce. It helps the employee to bouns back
from challenges and It makes employees out perform other employee. HR
managers will design the career of an individual employee. This stimulates the
employee to work effectively in a positive way in their career. Psychological
capital includes four resources (self-efficacy, optimism, hope, and resilience).
The manager will analyze based on the portfolio of OCM practice such as the
dual ladder, succession plan, job rotation, mentoring OCM plan, and manage
the career of the individual during post Covid 19.From the finding high
positives culture and supportive managers makes employees higher
psychological capital and thus perform better.
Keywords: Organizational career management, psychological capital, career
management, internal and external factors which influence career,
simulation, modeling, and performance

FA-27: Across Border Integration of Agricultural Food Commodity – An Analysis
from the ARDL Bound Test and the Toda and Yamamoto approach
SwatySharma, Lovely Professional University, India
Abstract: This paper tries to identify the connection between emerging
commodity markets like India and the Developed commodity market of the
United States. The analysis utilizes various econometric models like the ARDL
Bound test and Toda Yamamoto approach of Granger causality test which is
79

ISBN: 978-93-5493-533-6

IMC 2021
April 23-24

administered separately on fourteen year monthly data of Indian wheat
market and United States wheat market. Findings indicate the absence of cointegration among the Indian market and United States wheat market. Toda
Yamamoto approach confirms unidirectional causality among these markets.
Keywords: Agriculture commodity, ARLD Bound, Toda Yamamoto test, causal
relationship

FA-28: Management of non-performing assets in India: role of risk management
practices in the wake of Covid-19
Dolly Gaur, Senior Research Fellow, Amity College of Commerce and Finance,
Amity University, Noida, UP
Abstract: The purpose of the present study is to analyse the impact of banks’
internal practices for risk management, Basel III regulations and COVID-19
pandemic on the outcome received in reference to NPA management. Apart
from examining the direct impact of the stated independent variables on the
dependent variables, moderating role of bank ownership has also been
analysed. The study has worked on primary data collected managerial
employees working in domestic commercial banks of India, using a structured
questionnaire. For analysing the collected data, statistical tools of exploratory
factor analysis (EFA) and structural equation modeling (SEM) comprising of
confirmatory factor analysis (CFA) and path analysis, have been used. The
results indicate that having appropriate credit risk management environment
is very important for banks’ bad loans. Proper review of strategies for NPA
management by board of directors and supervision of exposure to problem
loans, can make banks more compliant towards the standards and norms of
RBI on related issues. A firm and sound credit granting process can help
improve credit quality of banks substantially. The regulatory standards
provided by Basel Accord III can ensure improved performance of banks in
terms of NPA management. Emergence and rapid spread of COVID-19 has
made the situation of NPA worse and have halted the progress made in NPA
management. Results of the present study are of interest for the bank
management, policy makers and investors opting to invest in banking sector.
Senior management and board of directors should focus on strategizing for
management of NPA and should implement required policies. Also, prior to
disbursing any loan, guidelines should be followed strictly and potential
borrowers should be screened properly. More attempts by RBI are required
for NPA management in the wake of COVID-19
Keywords: NPA management; Environment for risk management; Credit
granting process; Basel recommendations; COVID-19

FA-29: Dynamics of Global Financial Markets in the post-Covid world with a focus
on Equity, Currency and Commodity markets
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M Martha Sucharitha, Assistant Professor, Department of Professional
Studies, School of Commerce, Finance and Accountancy, CHRIST Bengaluru,
Karnataka
M.D. Shaik Amzad Basha, Research Scholar, GITAM School of Business,
Bengaluru, Gandhi Institute of Technology and ManagementBengaluru,
Karnataka
Abstract: COVID19 period has hurled up problems and possibilities. The postCOVID globe will be different, not only for personal lives but for financial
markets, organizations and government in general. The present research
focuses on finding obstacles from Covid, which is entirely different from the
earlier economic catastrophe. Considering recent market vulnerability, a
pathway of trade epidemic scheme suggestions justifies moderate evaluation
part of the replacing form of worldwide trade and investment intervention in
the course of after catastrophe epoch. These fiscal effects pertaining to the
worldwide scattered Corona virus intensified trade risk disinclination during a
worldwide economic catastrophe. In many nations, businesses have become
highly obliged and are now at risk of a worse economic and market
environment. This writing paper spotlight the huge social effect of COVID-19
concerning the review that has either prophesy such a covering business and
its financial results or have evaluated the effects of further pandemics and
epidemics. A deliberation of possible impacts of COVID-19 on financial
markets, either similar or evasive, is shortly Block out by an outline on
diversification of compositions. Contemplation attributes of COVID-19 and
what analysis urge have been the influence of other over and done with events
that in more or fewer ways uneven parallel COVID-19, spot toward the path
of the future exploration. This paper provides an enlightened explanation on
the natural and possible influence of the epidemic on monetary trade, part
and core hub, established in compositions on financial centers, the statefinanced liaison, and tendency act on the outlook of money matters since the
global economic collapse. We anticipate a downtrend in a new financial
statute, recommencing firm-level reinforcement, and keeping up-rises
corporate services associated with finance.
Keywords: COVID-19, Pandemic, Financial markets, financial crisis, Stock
Price, market reaction

FA-30: Resilience of the Indian Stock Market: Examining Efficiency, Stability and
Volatility in COVID times
K.V. Bhanu Murthy, Professor, Delhi Technological University, Delhi
Deepti Aggrawal, Assistant Professor, Delhi Technological University, Delhi
Reema Monga, Research Scholar, Delhi Technological University, Delhi
Abstract: The problem with extant literature is that it is entirely based on the
sole criterion of market efficiency, ignoring other aspects of market
performance like stability and volatility. This paper adopts a new approach
that is multi-dimensional in nature. It purports that the resilience of a market
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should be tested at the time of a crisis of the order of COVID-19 with the help
of the market resilience criterion. The contention of this paper is that market
resilience implies a market's ability to deal with three aspects of market
performance simultaneously, namely, efficiency, stability, and volatility, while
overcoming a crisis. The methodology involves testing for a structural break in
between three periods - Pre-COVID-19 period, COVID-19 Ascendancy Period,
and COVID-19 Decline Period, with the help of a CHOW test. Second, to devise
an AR (1) model to explain Index Price and Return during these periods and
test for efficiency, stability, and volatility, respectively, with the help of nonpredictability of return and absence of abnormal return; parametric stability
(tested with CUSUM test); and the absence of GARCH effect, tested with a
GARCH (1,1) model. The results clearly indicate that during the COVID-19
Decline Period, the market did not display GARCH; it was relatively stable (i.e.,
parametric stability); but it was not efficient on the grounds of abnormal
return and predictability of return.
Keywords: COVID-19, Chow Test, CUSUM Test, Efficiency, Indian Stock
Market, Resilience, Volatility

FA-31: Return Spill Over between Crypto-currencies, Gold and Silver: Analysis
before and during COVID-19 Pandemic
Tushar Panigrahi, Associate Professor of Finance, United World School of
Business, Karnavati University, Gandhinagar
Sushma Verma, Assistant Professor of Finance, Vivekanand Education
Society’s, Institute of Management Studies and Research, Mumbai
Sunita Mall, Assistant Professor of Statistics, MICA, Ahmedabad
Abstract: Financial markets globally have shaken due to COVID-19 pandemic.
This has resulted in many investors choosing to seek refuge in safe heavens
such as bullions and cryptocurrencies while moving away from stocks. Crypto
currencies have got a special place due to their relatively high return. They are
traded in the secondary market like equities and indices. These currencies are
also considered as a substitute to precious metals such as gold and silver.
Objective of this study is to analyse the relationship between the returns of
top 10 cryptocurrencies and precious metals i.e., gold and silver before and
during the ongoing COVID-19 pandemic. Vector Autoregressive model (VAR)
model and Granger’s Causality model has been used in the study. During the
prevailing COVID-19 scenario, the average daily returns and volatility of
returns of the crypto currencies and that of gold and silver are higher than
that of the Pre COVID-19. This study is of great relevance to investment
community in their effort to generate optimal returns by including varied asset
classes in their portfolio.
Keywords: COVID-19, Cryptocurrency, Gold, Silver, Return Volatility, VAR

FA-32: Financial Resilience and Long-Term Trade-Offs
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Anjali Srivastava, Doctoral student, Accounting & Finance Area, Indian
Institute of Management Ranchi
Anand, Associate Professor, Accounting & Finance Area, Indian Institute of
Management Ranchi
Abstract: In organizational context, resilience has been widely discussed in
various fields such as supply chain, strategic management, organisational
psychology, human resource management and economics. Researchers in
each of these areas have taken the discussion forward towards developing
resilience in organisations by identifying and prescribing interventions which
can potentially develop attributes to strengthen organisations. To withstand
unexpected events, a general prescription of the entity level studies is that
entity should aim at developing such attributes which can make them more
resilient. This study aims to examine the role of financial attributes in
developing firm level resilience using data for the period of 2011-2020 of 450
non-financial companies which are listed on Bombay Stock Exchange,
providing a balanced panel of 4,500 firm-year observations. Financial reserves
help in building firm resilience by significantly positively impacting firm
profitability and firm value. Debt levels affect profitability and firm value
significantly negatively thus lower debt levels help firms in facing
unprecedented events. Cash flows and debt load determine the extent to
which a firm can withstand financial crisis. The results indicate that financial
characteristics significantly affect firm performance and value, and help in
developing resilient firms which can face unprecedented situations and
bounce back to pre-crisis performance levels. A single proxy for governance
has been used in this study. Promoters’ stake insignificantly impacts
profitability and firm value in this study. Other governance variables are
required to be studied to examine the impact of governance in making
resilient firms.
Keywords: Risk management, Tail risk, financial resilience, Black swan, Capital
Structure, Corporate Governance, Liquidity, COVID-19

FA-33: Managing the Post-COVID Financial Crisis: An Evaluation of Institutional
Measures
Lopamudra Nayak, Assistant Professor, Birla Global University
Samson Moharana, Dean, Birla School of Commerce, Birla Global University
Abstract: The era of BC and AD is gone. It is now either Pre-COVID or PostCOVID. Though the world hasn’t seen a COVID free day yet, it has learned to
survive and sustain in it. Hit by the massive pandemic Corona, the world had
come to a standstill for quite some time, but measures have been taken to
pull us back. Governments are duty bound to look after its citizens and the
Government of India (GoI) has taken several steps to assist the public and
make life easy during and post the pandemic. Several measures like
investments in infrastructure, recapitalization of banks, revival of MSME and
liquidity measures have been recommended and adopted by the GoI to save
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the economy from negative consequences of the pandemic. However there
are several limitations that hinder the post- pandemic recovery. This paper
attempts to study the institutional measures launched by GoI to manage the
Covid-induced financial crisis and critically evaluate the same.
Keywords: COVID 19, Financial Crisis, Debt Pandemic, Infrastructure, Revival

FA-34: Investors’ Sentiment in the Covid-19 Pandemic Period with Special
Reference to West Bengal: An empirical study
Rohan Prasad Gupta, M.Phil. Research Scholar, Department of Commerce,
University of Calcutta
Bappaditya Biswas, Assistant Professor, Department of Commerce, University
of Calcutta
Abstract: The outbreak of the COVID-19 has significantly disrupted the human
life as well as economic activities. With the implementation of the nationwide
lockdown and restricted economic activity, the Indian economy experienced
the extended period of slowdown; job loss, and businesses severely hit.
Amidst the situation, the COVID-19 pandemic has impacted the gold prices,
crude oil prices, crypto currencies and market indices, which have an influence
on individual investors’ behaviour, and the area that remains relatively underexamined. In this context, the present study is intended to understand the
impact of the Covid-19 pandemic on the investors’ perception relation to their
level of income, savings and investments with special reference to the state of
West Bengal. Further researchers have extended the study to analyse the
behavioural changes among the investors pre lockdown and during lockdown
with respect to several demographic features. Survey has been conducted and
samples have been collected using convenient sampling method. Nonparametric tests have been applied and mixed results have been drawn. On
the basis of the results obtained, logical explanations and conclusion has been
provided by the researchers.
Keywords: Covid-19, Pandemic, Investors’, demographic features, nonparametric

FA-35: An Overview OnInflow And Net Asset Under Management of Indian Mutual
Fund Industry During Covid 19
Md. Kaish, Research scholar, Mahatma Gandhi Central University, Motihari
Svati Kumari, Assistant professor, Mahatma Gandhi Central University,
Motihari
Abstract: A mutual fund collects money from investors and then invest that
money in a portfolio comprises of equity, bond, money market instruments,
and other different types of securities that are managed by professional fund
managers. Based on investor's risk-bearing capacity and their personal needs,
the Assets Management Company offers different types of schemes/funds.
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World Health Organization (WHO) was informed about Covid 19 on 31th
December 2019. In India, the first Covid-19 case was informed on 30th January
2020 and the lockdown has started on 25th March 2020 in different phases.
The lockdown had hit the Indian economy very badly. The lockdown has
impacted the financial market and investment on a large scale. The main
objective of this research is to get an overview of the Indian mutual fund
industry with special reference to trend analysis of net inflow of different
mutual fund schemes. This research is based on secondary data available on
the Association of Mutual Fund of India (AMFI), Money control, and statistical
data extracted from various government websites. The findings of the
research inflow of mutual of India was very fluctuation during Covid-19 due to
investor of mutual was panic but compare to net asset value of mutual fund
was very small so our mutual fund industry was stable.
Keywords: Mutualf und, flow, investors, equity, debt, hybrid, open ended

FA-36: Pandemic - Pandora’s Box for safest place on earth
CA Satheesh KV
Dr. MS Raju, Director (Rtd), School of Management and Entrepreneurship,
KUFOS, Panagad, Ernakulam, Kerala
Abstract: House is considered more as a feeling than as an asset in India.
Traditionally our society is emotionally attached to home and is considered as
a symbol of security and social status. Public used to spend lion’s share of their
earnings for achieving their life’s one of the biggest dream, a dream home.
Cost of the same is raised through savings or financial assistance like Housing
Loans (HLs). Considering the love, affection, fond memories and value
appreciation, repayment of the HLs have been prompt and delinquency rates
were traditionally low when compared with other loans. Non-Performing
Assets (NPAs) of Scheduled Commercial Banks (SCBs) and Housing Finance
Companies (HFCs) have increased due to the Covid-19 pandemic induced
lockdown and subsequent market situations. Apart from HLs, SCBs providing
various other credit facilities like Corporate loans (CLs), Automobile loans
(ALs), Project Finance (PF), Personal Loans (PLs), Consumer Loans and Credit
card (CC) loans etc; and NPAs on every different segments are not available in
the public domain for effective comparison. This paper attempts to prepare
the portfolio cut through slicing and dicing of the data obtained from a leading
SCB on Housing Loans to analyze the comparative delinquency trend in pre
and post pandemic period on the following broad areas namely [a] HL
Portfolio in its entirety [b] various HL products [c] Different segments of
customers [d] Different type of employers and [e] various Repayment
Instruments.
Keywords: Housing Finance Company, Non-Performing Asset, Segment of
customers, Housing Loan Products and Repayment Instruments
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General Management (GM)
GM-01: Changes in Project Management and Risk Mitigation Strategies post Covid19
Tejas Patil, Student, Department of Advanced Construction Management,
National Institute of Construction Management and Research, Pune, India
AdinathPalase, Student, Department of Advanced Construction Management,
National Institute of Construction Management and Research, Pune, India
Abstract: Changes in Project Management and Risk Mitigation Strategies will
be taken to manage the risks after COVID-19 pandemic. Risk mitigation
strategy is the process of developing options and actions to enhance
opportunities and reduce threats to project objectives. Risk mitigation
progress monitoring includes tracking identified risks, identifying new risks,
and evaluating risk process effectiveness throughout the project. Appropriate
risk mitigation strategy involves first identifying potential risks to a project like
team turnover, product failure or scope creep and then planning for the risk
by implementing strategies to help lessen or halt the risk by using different
basic strategies in risk mitigation such as assume and accept risk, avoidance of
risk, controlling risk, transference of risk, watch and monitor risk. In this article
several risk mitigation strategies and changes in project management that
may lower the risk probability, the severity of outcome, or reduce the
organization’s exposure to the risk so as to deliver the project safely and on
time without affecting much to project for post Covid-19 era are highlighted.
Keywords: Project Management, post Covid 19, Risk Mitigation Strategies,
Identifying potential Risk

GM-02: Beyond Crisis: Assessing resilience of Public Health system during pre-peripost Covid – 19 in India
UjjwalaGupta, Institute for Social and Economic Change, India
Abstract: Novel Corona Virus (Covid-19) pandemic has been a testing period
for assessing the resilience of our Public Health system of India which
envisions the idea of Health for all. With its success in Mission Covid-19
Suraksha (The Indian Covid-19 Vaccine Development Mission), India has now
been able to cross the landmark achievement of launching as well as
effectively inoculating the vaccine safely and well tolerated on volunteers and
frontline workers. However, rests inherent challenges within public health
system in implementation of the world’s largest vaccination program and our
commitment to the objective of Health for all through Universal Health
Coverage. This paper is an attempt to assess the resilience of Public Health
System in wake of Covid Pandemic and reflect upon how far we have been
able to achieve in our primary objective of achieving the target of Health for
all, spectrum of challenges in our health system and way forward. Despite of
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its weaknesses of having a highly undulated health infrastructure with nonuniform distribution of health resources in our country, it is a high time when
from the lessons learned country can intensify its approach against Covid-19
in a more strategized manner to control the worsening pandemic situation at
the same time strengthen our Primary Health Care infrastructure that is built
on foundations of adequate financial expenditure, uniform communication,
supply, storage, distribution system and service delivery. The article thus,
analytically reviews these fundamentals and assesses how far we have
achieved and the following steps. It also touches upon strategic collaborations
and future plans of Public Health to combat against Covid-19 with other
departments to accelerate and imbibe the program from the most needed to
everyone.
Keywords: Covid-19, Universal Health Coverage, Vaccine, AB-PMJAY, Public
Health System

GM-03: Post Covid-19 Urban Resilience and Adaptation
Ansari Salamah, Indian Institute of Management Kozhikode
Abstract: Situating Indian urbanism, this paper attempts to delineate
resilience as a central paradigm in the discourse on sustainable urban
transformation. This paper presents a detailed examination of displaced to
highlight how the notion of resilience gets misconstrued to represent only
urban transformation while ignoring an equally important aspect of urban
adaptation. In India, the pressure to create world-class cities is so high, that
there are frequent demolition of urban slums and informal settlements for
urban gentrification. This exclusionary process often ignores that resilience is
also about the protection of existing adaptive structures and not only about
transforming urban areas by creating world-class cities. In the context of
urban development, adaptation and transformation are overlapping features
of resilience that form the characteristic structuration that resilience ought to
be. Microstoria antenarrative analysis is used as a methodology to capture the
lived experiences of people affected by slum demolition in Delhi from 1990
through 2020. This analysis provides critical evidence against the grand
narratives concerning urban transformation which form an integral part of
grand narratives of macro- history of Indian urbanization.
Resilience in under-researched in urban development and increased attention
to resilience in urbanization can foster sustainable outcomes. Such a
systematic inquiry can bolster the efforts towards achieving resilience which
can then be instrumental in achieving inclusive participatory urbanization.
This paper explores the various facets of resilience especially as it relates to
the plethora of structures, actors, and their relationships and relative roles in
fostering resilience for sustainable urban development.
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The primary contribution of this paper lies in reviewing the need to consider
some fundamental limitations of transformation as an indispensable tool to
achieve resilience in the context of sustainable urban development.
Keywords: resilience, sustainable urban development, participatory
urbanization
GM-04: Analysing Business Areas and Functional Areas of “Didi Ki Rasoi”: A JEEViKA
Initiative
Mrinal Keshri, Madhya Pradesh State Rural Livelihoods Mission (MPSRLM)
YashKumar, Madhya Pradesh State Rural Livelihoods Mission (MPSRLM)
Abstract: Didi Ki Rasoi, A JEEViKA Initiative, is a classic example of grassroot
empowerment. Enterprising women of SHGs chart a path to prosperity. Think
of a situation where resources are not sufficient. Vulnerability exits in terms
of lack of education, cultural and religious discrimination, overpopulation,
unemployment and corruption and you belong to marginalized sections of
society. Irrespective of circumstances, these women have courage to do
something new and their way to lives are appreciable. JEEViKA aims to
enhance social and economic empowerment of the rural poor in Bihar. It has
come up with different livelihood projects. Didi Ki Rasoi is one of them and it
focuses on financial and economic inclusion and capitalization of poor women
through collaborative frameworks.
It is a collective enterprise where Village Organization (VO) goes into contract
with a group of women of SHGs. These women are owners of canteen for
contractual period. This article captures Business areas and Functional areas
of two different Didi Ki Rasoi: Vaishali and Buxar. It is interesting to note that
the enterprise follows a decentralization model of intervention. To make a
long story short, it follows “Keep It Simple and Small” (KISS). In the first phase
of this pilot project, five government hospitals, namely, Sadar Hospitals of
Vaishali, Shivar, Buxar, Gaya and sub-divisional Hospital, are selected for this
project where the role of Didi Ki Rasoi is to provide regular healthy diet to
admitted patients. Bhawish and Himmat are the names of respective village
organizations in Vaishali and Buxar respectively. They signed memorandum of
understanding (MoU) with hospitals. It is important to note that space,
electricity and water are provided by Health Society. Didi Ki Rasoi is an open
cafeteria which means normal customers can also visit. It also supplies food to
government institutions.
Kudumbashree is JEEViKA’s consultant for this non-farm project and
Kudumbashree-RP (Resource Person) provides guidelines in identification of
premises & selection. They also Organise training of identified members and
finalize members who will operate canteen. Canteen or Café industry is
competitive and private vendors are already present in market. In order to
achieve customer segmentation, Didi Ki Rasoi is being positioned as homely
food which includes hygiene and quality food as key components. There are
few managerial issues when it comes to finance and operations. These women
are good enough to sustain this enterprise but it’s also necessary to compete
88

ISBN: 978-93-5493-533-6

in local market. JEEViKA has provided consultant or canteen manager for a
particular tenure to tackle managerial issues. These women aren’t
professional cooks or chiefs. Their capacity is limited. Therefore, a head cook
could be hired for an initial 3 to 6 months for smooth operations.
The Capital structure of this collective enterprise is as follows. 80 % of profit
will be kept as retention money of business for different activities, owners
may be given up to 15% of profit and 1% of profit may be given to respective
VO after one year. Each owner has a share of ₹ 20,000 in this enterprise. There
is provision of paying interest up to 12 percent annually, but in this case; it is
0% for deposit of ₹ 20k. As of now, VO is not much functional but JEEViKA is
going to completely handover this enterprise to VO. This is a suitable example
of ‘withdrawal from community-based intervention.’
Safety becomes a critical issue as women work in the kitchen. It is observed
that minor as well as major accidents has occurred in the past few months.
Health/Life Insurance will be provided nearby in time. Food safety and quality
assurance is a must. Customer feedback is necessary because patients are also
their customers. For example, a diabetes patient is not supposed to eat rice
because he has to take care of carbohydrate intake to manage blood glucose
levels. Whereas hospital dietary is common for all patients. Inventory
management is also a crucial task as demand is not easily estimated in most
of the cases. Hence, to increase profit, day wise menu is an alternate solution
for optimal utilization of resources. It also helps in pre-cooking preparation,
reducing serving time and reducing food wastage. Working in public
institutions, few women had also faced sexual harassment at the workplace.
Usually, Canteen closes around 09:30 pm. Returning late night to home
becomes a challenge for them.
Last but not least, hospital patients definitely provide a permanent source of
revenue to make business more sustainable, but untimely payment still
remains a key issue which can be easily found at both the locations.
Keywords: Community Based Organizations, JEEViKA, Empowerment,
Enterprise, Food Enterprise, Capacity Building, Canteen, Bihar

GM-05: Challenges and Opportunities in remote learning process in new normal
Ichchha Arora, Jagran College of Arts Science and Commerce
Abstract: The education system is experiencing a transition phase due
toCOVID-19 lockdownand there is a substantial increase in remote learning.
Efficiency in remote learningrequired the educators to upgrade their teaching
methodology as the teachingenvironment had changed from face to face
model to online and hybrid models. It is also inevitable to ensure that learning
goes on smoothly and the COVID-19 inducedlockdown and social distancing
norms do not have a deeper impact on students’learning experience. This also
provides a learning opportunity for educators, learnersand other stakeholders
as a situation like this has never been experienced. There aresome challenges
and opportunities in remote learning. This paper aims to identify
theopportunities and challenges faced by learners, educators and
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otherstakeholders in theremote learning model. Primary data has been
collected using questionnaires. Analysisof descriptive statistics of different
variables has been done to examine the newlearning environment and the
challenges and opportunities related to it. It has beenfound that the students
face some issues regarding the level of understanding, interestand interaction
in the online learning model. It is important to find out ways toimprove
learners’ understanding, interest and interaction in the online model
foreducators to serve their purpose of teaching. The identification of the
loopholes in theremote learning model is helpful for educators, researchers
and other stakeholders toameliorate the process of remote learning so that it
can be a part of the educationsystem in the new normal and suit the needs of
the learners. The need to improveon remote learning becomes evident due to
the uncertainty of the future.
Keywords: Remote learning, Online classes, Opportunities, Challenges, New
normal

GM-06: Constant Communication for community engagement through responsible
leadership to manage pandemic
Mita Mehta, Associate Professor, Symbiosis Institute of Management Studies,
Symbiosis International (Deemed University), Pune, India
Arti Chandani, Associate Professor, Symbiosis Institute of Management
Studies, Symbiosis International (Deemed University), Pune, India
Abstract: The aim of this research was to study how community engagement
using constant communication can be utilised to manage pandemic though
responsible leadership. This study focuses on India’s experience of community
engagement and responsible leadership demonstrated by national leaders
especially Prime Minister (PM) Mr. Narendra Modi using his constant
communication as one of the strategies. Entire world fought with this virus so
as India. However, experience of India was unique in managing pandemic
using Community engagement using communication as a mediation. Through
this research, we intend to present research model using netnography as an
empirical research tool.
Since this pandemic has imposed social distancing, researchers have collected
responses of Indian citizens over online groups/community/forums
(Heinonen&Medberg, 2018) and analysed them through qualitative analysis
called Netnography, especially humanist netnography which is extension of
ethnography. Based on this methodology thematic analysis has been carried
out.
Constant communication as one of the themes helps responsible leader in
managing pandemic level crisis. This research has given social and policy
implication at national level which is guiding for many nations. This research
also develops conceptual model as a research outcome to be more specific in
terms of communication among communities through a leader.
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This research has strong social and economic implications. Nations struggling
to manage pandemic can get more social and economic relief if such crisis
could have been managed through responsible leadership through his
constant communication.
Keywords: Community Engagement, Communication,
Leadership, Pandemic, Covid-19, netnography , India

Responsible

GM-07: Insecurity as a Stressor of Post Coronavirus effect on Turnover IntentionModerationof Gender and Age in the Relationship
MuddangalaNaresh Babu, SreeVidyanikethan Institute of Management
Suryanaryana Reddy, K G Reddy College of Engineering & Technology
SSusendiran, SreeVidyanikethan Institute of Management
GundrajuYamuna, Sri Padmavati MahilaVisvavidyalayam
Abstract: The aim of the papers is to examine the influence of job insecurity
which is a stressor of post COVID-19 on employee turnover intention
especially in education industry in India. Adding to this focal investigation,
present study is also aimed to test the moderation effect of Gender and Age
in the relationship between job insecurity and turnover intention.
Using quantitative research approach, study has administered structured
questionnaire which was developed with standard measures and collected
data from 389 teaching faculty from south India. Structural equation modeling
was applied to test the hypotheses.
Findings from the study indicate that perceived threat of job features,
perceived threat of total job, and feeling of powerlessness because of changes
in the job due to Covid-19 pandemic influence employee turnover intention.
Moderation effect of gender and age group shows a difference in the
relationship between job insecurity and turnover intention.
This research study has certain contributions and recommendations provided
to the management of academic institutions and academia practitioner who
faces certainly excess turnover intention due to financial crisis resulted from
Covid-19 pandemic situation. It also emphasizes on gender and age based
decisions toward managing turnover intention of academic employees in
Indian situation.
Keywords: Covid-19, Job Insecurity, Moderation effect, Structural Equation
Model, Turnover Intention

GM-08: Is COVID19 leading the ‘Future of Work’? (A five-industry study of COVID19
response strategy)
PrasomeeSikdar, FPRM, Institute of Rural Management Anand (IRMA)
Shruti Nadagouda, FPRM, Institute of Rural Management Anand (IRMA)
Abstract: The world, we live in, is dealing with the outbreak of the pandemic
SARS-COV-2 virus, and each and every human being is grappling with the
health crisis. The structures of social and physical contact critically effect the
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spread of the infection and, in the absence of vaccines, the control of these
structures through large-scale social distancing measures appears to be the
most effective means of mitigation. The assumptions are not backed up by
sufficient historical data. With health and subsequent ‘economy’ taking a toll
on human life, the businesses that run the economy and are run by the
economy is facing the brunt. Industries have come up with sustainable and
innovative solutions to address the matter in hand. The wide demographic
spread, changing global, political and power-dynamics scenarios, and the
threat of the virus is demanding a drastic change of organization structure and
operating procedures.
Global Commission on Future of Work began its operations in October 2017.
The horizon included all aspects in the world of work and had the objective to
identify key challenges and opportunities, thereby come up with
recommendation of actions by all stakeholders. It had been rightly said that‘necessity is the mother of invention’. As also claimed by historical data, crisis
has stimulated invention and innovation. For example, when the SARS virus
first hit China in 2000, and humankind was worried about physical contact of
any kind, a small local e-commerce company sprung up by the name-Alibaba.
The worldwide financial crisis of 2008 led to asset sharing businesses such as
Uber and Airbnb. However, having said that, human beings are resistant
towards change and also of walking out of the established comfort zone.
Nevertheless, we operate differently when under crisis, our mindset changes.
As the road ahead in impassable there is a desperate need to find a new route
to survive. A report by Korn Ferry suggests that about 54% of organizations
expect to see a moderate-to-serious impact on their annual revenue with
business declining by over 15 percent in the upcoming quarters.
This paper will be undertaking a qualitative approach to understand,
analyseand highlight the strategies of operations undertaken by organizations
from across industries. The verticals of focus are on protocols, processes and
people of these workplaces. The article is divided into six sections. They area) preliminary understanding of the Covid-19 and its impact on human lives
and economy, b) the future of work, c) the industries under investigation, d)
literature review of businesses during Covid19 e) analysis of the current
situation and f) learning and recommendations, with respect to people,
process and protocol. The industries under investigation would be – ‘health’,
‘education’, ‘information technology’, ‘oil and gas’ and ‘app based aggregator
markets’.
Keywords: COVID-19, Crisis, Strategy, People, Process, Protocols

GM-09: Understanding the ‘New Normal’: Redefining Leadership in higher education
sector during COVID-19
Nairitee Sil, Department of Management Studies, Indian Institute of
Technology Roorkee
Usha Lenka, Department of Management Studies, Indian Institute of
Technology Roorkee
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Abstract: The COVID-19 pandemic has caused monumental and unpredictable
mayhem across the world. Out of all the sectors that have been severely
impacted, the higher education sector has perhaps been one of the most
affected, with over a billion students across the globe unable to go to schools
and universities. It can be attributed to numerous unprecedented and
inevitable challenges of mobility, motivation and adaptability for both the
teacher and the student. The entire learning process has undergone
restructuring, to which academic leaders across the globe have responded by
swiftly migrating the pedagogical approach of the education system to an
online mode. While this shift came with its own set of challenges; the leaders
have tried their best to ensure minimal damage to the students and teachers.
It is well known that the changes in the higher education sector take place at
a glacial pace, yet this pandemic forcibly brought about fast-paced changes as
it has acted as a trigger for institutions to grow out of the cocoon that they
have nestled in for years, to match with new and upcoming digital approaches.
With the academic sector struggling to keep itself afloat in this crisis, several
conventional leadership modes had to be realigned to ensure the institutions’
smooth functioning. This paper aims to review the existing literature on the
topic by examining the role of academic leadership in this unprecedented
situation and how it can be redefined to manage the pandemic emergency to
ensure quick and hassle-free transition in this challenging scenario.
Keywords: Leadership, Academic Institutions, Education Sector, Adaptability,
Pandemic, COVID-19

GM-10: Women faculty and increased working hours due to COVID-19 in Higher
Educational Institutions: An empirical analysis
RizwanaRafiq, Central University of Kashmir
Mir Insha Farooq, Central University of Kashmir
Abstract: The spread of Covid-19 pandemic in early 2020 forced authorities to
close down almost all the major economic sectors across the globe exerting
an outsized impact on working women especially working mothers. And
erstwhile state of J&K is no exception to this, the people of the valley were
already facing number of glitches in almost all sector way before the outbreak
of Covid-19 due to abrogation of Article 370 in August, 2019. However, the
educational institutions were the worst hit due to closure and communication
blockades and now the outbreak of pandemic has even compounded the
difficulties faced by the faculty especially the female faculty of the valley. The
pandemic has taken a disproportionate toll on working women in every
profession and definitely they are to face the greater brunt of the community
and economic consequences of this outbreak. In India, the pandemic has
increased the burden of care-economy on women in terms of time by 30%
Anu et.al (2020). However across the globe, without exception, women
executed nearly three-quarters of the care economy prior to the outbreak of
Covid-19 which is 3.2 times more than men. Jacques Charmes (2019), and 606
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million working-age women execute full-time care-economy work, against 41
million men ILO, (2020). Many emerging studies argue that, the current
situation of the pandemic will lead to equalize the several aspects of the
gender equality as male counter parts have increased their contributions
towards the childcare and household work Schulte, (2020) but, will it be
applicable to this part of the world as well where women is performing 99%
of the unpaid care work is a debatable matter.
Keywords: Work Life Balance, Covid19, work hours

GM-11: Drones-The Effective Tools To Save The Frontline Health Workers
Mandira Dey, Assistant Professor, Bhartiya Vidya Bhavan, Kolkata
Abstract: Purpose of the study-With approximately 32,007,324 confirmed
cases and 979,191 deaths globally as of September 23, the coronavirus disease
(COVID-19) pandemic has spread to many countries. Frontline healthcare
workers (HCWs) are vulnerable to a substantially greater risk of infection and
death due to an elevated risk of exposure to COVID-19 infection. The
application of drones can be an effective tool to safe the healthcare workers.
The prime objective of this paper is to identify the areas where immediate
intervention of drones are required according to the frontline healthcare
workers and also investigate the area where the application of drones are
highly demanded.
Academic/practical relevance –Through the extensive literature review ,it has
been observed that there are certain gaps in this research . Firstly, very few
researches are conducted considering the impact of drones in healthcare
sector. Secondly, the factors considered for this research has very less
application in other researches.Thirdly,Covid-19 pandemic has made the
realisation among the frontline healthcare workers the importance of Drones.
Methodology- The study is based on explanatory research consisting of
sample of 162 comprising of frontline health workers in Kolkata District. A
simple random sampling is done to select the sample. Primary data is collected
through questionnaire based on 5-point Likert scale and reliability of the
instrument i.e., Cronbach’s alpha=0.75. The data is analysed and hypotheses
are tested through SPSS-21 software. Findings-The findings of the study reveal
that the usage and effect of drones in the healthcare sector was blurred or
predictable. This uncertainty should not interrupt the innovation cycle, as
progress is being made in exploring the humanitarian uses of drones. The most
effective use of drones in philanthropic action are: Detecting health hazards,
Surveillance of disaster sites, Detection of the number of patients in need of
care, Telemedicine, Medical Transport System, Sanitation and Aerial Hygiene.
In this market, the urgency of drone deployment is more relevant because the
requirement for clinical situations does not compromise with date,time and
location.
Keywords: COVID-19, Surveillance, Telemedicine, vulnerable, humanitarian
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GM-12: Effective Teaching Practices for Success during COVID 19 in India: Towards
Phygital learning
Shakti Chaturvedi, Assistant Professor, REVA University, Bengaluru, Karnataka
Sonal Purohit, Associate Professor, Chandigarh University, Mohali, Punjab
Meenakshi Verma, Asst. Professor, Symbiosis International University, Nagpur
Abstract: Owing to the outbreak of COVID 19 in February 2020, Indian
universities were shut down and are using digital platforms to teach their
students since then. Drawing from some existing theories of learning, the
authors in this paper try to offer a viewpoint on some of the effective teaching
practices which can be adapted in business schools in India to be successful in
this emerging blended or phygital environment. The author reflects on the
effective teaching practices based on his own experience, theoretical
knowledge gained from a review of literature, de-identified data from
exhaustive web search, of last one quarter particularly from February to
August 2020. Based on existing theories of learning from literature, the paper
concludes seven principal teaching methods to create an effective blended
environment for students and faculties in Indian business schools: a)
reframing virtual spaces in India through online knowledge repository and
virtual labs b) using reflective thinking for andragogical and pedagogical Indian
approach c) Indian teachers readiness to offer various genres of courses on
demand d) reinforcing resilience in Indian schools through meaningful
participation and conflict resolution e) purposeful learning and inquiry-based
learning for Indian students f) experiential learning through an inclusive online
pivot in India g) effective apps are discussed to reach out to Indian parents
community. These initiatives can influence academicians, educationists,
podcasters as well as entire teacher fraternity to design an efficient and
adequate teaching plan for the student's community in India.
Keywords: Digital learning, Experiential Learning, Teaching Methods,
Students, Blended Learning, reflective learning, reinforcing resilience,
Universities

GM-13: Determinants of Digital Transformation in the Post-Covid-19 Business World
Shailja Tripathi, Assistant Professor, Department of Operations and IT IFHE
University, IBS Hyderabad
Abstract: Digital technologies are playing a major role in overcoming the
impact of the Covid-19 pandemic in business and society. In other words, the
pandemic also brings a significant opportunity for digital technologies.
Organizations are focusing on managing and adopting strategies for business
resiliency and recovery in the post-Covid-19 situation through digital
transformation. Business resilience needs processes and people to maintain
unremitting business operations. Digital transformation ensures business
continuity and helps in running core business operations with resiliency and
disaster recovery. This study develops a conceptual framework to understand
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the determinants of digital transformation in the post-Covid-19 business
world. The determinants are categorized based on human, organizational and
technology-related factors. These are employee health and safety, virtual
collaboration, remote working, business resilience and recovery, business
process automation, technology readiness and cybersecurity risks. This study
contributes to applying a conceptual framework of digital transformation in
the business during the post-Covid-19 period based on the inclusion of human,
organizational and technological factors.
Keywords: Digital Transformation, Business Continuity, Covid-19, Resiliency,
Business Process Automation

GM-14: Tourism Recovery Strategies amidst Covid-19 Pandemic
Vivek Sharma, Sr. Assistant Professor, Department of Lifelong Learning,
University of Jammu, Jammu
Dada Ab Rouf Bhat, Doctoral Fellow, Department of Commerce, University of
Jammu, Jammu
Abstract: In many parts of the world, travel, tourism, hospitality, and events
have been halted due to the Covid-19 pandemic. It is still doubtful when
tourism, hospitality and allied sectors would recover. This situation has forced
the industry and researchers to develop the strategies which could be fruitful
in managing and recovering the markets while and after the pandemic.
Because the tourism industry will look different post-pandemic, therefore, the
researchers, policymakers, and the government will have an important role to
play in the recovery effort. As a contribution to the industry this study is an
attempt to propose the framework of possible recovery strategies. The
framework may prove to be helpful for the hospitality and tourism industry to
respond to the changes and may tempt more and more visitors to visit the
destinations and increase the revenue and market share.
Keywords: Covid-19, Coronavirus, Tourism, Hospitality, Recovery Strategies

GM-15: PURUSHARTHA among Professionals: A Work from Home Study in India with
Reference to Pandemic
Sukhmeet Kaur, Assistant Professor
NeelniGiri Goswami, Assistant Professor
Abstract: In Indian Culture, values are guiding principles of life. Values are
socially subjective. They differ from person to person and country to country.
Indian theories of values are very unique and used in everyday life. The
Purushartha theory is a regulative principle followed by Hinduism. The
Dharma is the first pillar and base for the other three Purusharthas i.e., Artha
(Prosperity, Power), Kama (Mental, Aesthetic and Physical Desires), and
Moksha (Salvation). Purushartha Model is compared with Maslow’s need
hierarchical model by (Sharma 2006). The author categorizes kama with
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physical needs; Artha with materialistic desires; Dharma into social rights and,
Moksha by attaining spiritual liberation. Today these Purusharthas have taken
new meaning on the road to recovering life as before 2020. This paper
attempts to explore the importance of these Purusharthas in the time of
pandemic COVID-19, where people are in the hunt for physical and mental
health safety rather than making profits. Therefore, the study is exploratively
performed on 340 working professionals working at home during pandemic
lockdown from March to June 2020.
The data was collected from secondary and primary sources. The primary data
was collected using the probability sampling technique because there was a
possibility of selecting every employee who is doing work from home in a
pandemic situation. The questionnaire was administered to 340 respondents
out of which 307 were considered as a final response because the research
did not consider incomplete responses. A self-structured questionnaire was
employed with a reliability test of 0.83 Cronbach Alpha. The findings reflected
that employees arranged their value in terms of priority in the following
sequence: Dharma, Artha, Moksha, and the Kama whereas filtering more it
has been found that only 6% of employees give the appropriate sequence as
Dharma, Artha, Kama, and Moksha prioritize all four Purushartha in their life.
Keywords: Purushartha, Covid-19, Pandemic, Work from Home, Dharma,
Artha, Kama and Moksha

GM-16: Use of Collaboration Theory and Theory of Market Separation with
indigenous technology in Micro-entrepreneurship generation and how it has
helped in the survival of migrant Labourers of West Champaran during this
Covid 19 situations converting them into an Entrepreneur from a worker
Rohit Raj, Research Scholar, Rajendra Misra School of Engineering
Entrepreneurship, IIT Kharagpur
Animesh Ghosh, Research Scholar, Rajendra Misra School of Engineering
Entrepreneurship, IIT Kharagpur
Dr Prabha Bhola, Assistant Professor, Rajendra Misra School of Engineering
Entrepreneurship, IIT Kharagpur
Abstract: The crisis among the migrant-labourers at Covid-19 time has created
a disturbance in the rural-economy. It made labourers opt for need-based
Entrepreneurship, where groups of Migrant labourers have started working in
collaboration and created Micro-Enterprises. This paper seeks to use
collaboration theory and market separation theory to examine Micro
Enterprises' success based on indigenous technology and its sustainability in
the rural areas of Bihar. The paper employs a holistic two case-study based on
cross-sectional data collected between June-November 2020 using in-depth
interviews, field notes gathered in the West-Champaran (Bihar), and
background reports obtained from various sources. It adopts an explorative
qualitative approach with the Porter 5-Force model, SWOT analysis and
Mckinsey 7-S framework. Through collaboration theory, we attempted to
study Micro-Entrepreneurship's development in the rural areas of Bihar with
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the lens of Collaboration Theory. A group of skilled labourers had created their
enterprise by mixing their skill with indigenous technology and aimed at the
niche market of Bat for easier penetration. This paper revealed the multiple
factors that influenced rural-enterprise development in crisis. The study
identified the attributes enabling the inception of micro-enterprises and their
significance for future reflection in states' policy guidelines. This research
Identifies the opportunities hidden in this Covid-19 time and how it
transformed the lives of the migrant-labourer and converted them into
Entrepreneurs from mere workers and check the effectiveness of Govt
support in generating an enterprise in the rural area. Originality Value: This
paper demonstrates the worth of collaboration and market separation theory
with indigenous technology. It is different from previous studies because
collaboration theory has its practical implementation mostly in tourism. It is
the first time where it has used in another area.
Keywords: Market Separation Theory, Indigenous, Collaboration Theory,
Rural Industrialization, Niche Market, Micro-Enterprise

GM-17: COVID-19, Indian MSMEs, and Government Policies – A Multiple Streams
and Heuristic Model Approach
Ansita Aggarwal, Entrepreneurship Development Institute of India (EDII)
Satya Ranjan Acharya, Entrepreneurship Development Institute of India (EDII)
Abstract: The purpose of this paper is to analyze the situation prevailing in
Indian MSMEs due to COVID-19. The data were collected from both primary
and secondary sources. The interviews were taken from the Industry
Associations (IAs) in Gujarat to understand the local setting’s conditions. The
secondary data was collected from government websites. After analyzing the
data, interpretation was made. The government was able to understand the
MSMEs requirement in this trying time to a point, and still, there is a need for
improvement at the implementation level and their understanding of MSMEs.
The government can take help of IAs by making a panel. The theories heuristic
model of public policymaking and multiple streams framework can also be
taken forward for future research. This is one of the first papers that analyzed
the situation faced by MSMEs during COVID and the different policies and
relief packages given by the government. Future research can be done in
different states in India to make a comprehensive report. The training courses
can also be developed by the government to educate the MSMEs owners
about technology and help them with some internal environment problems.
Keywords: MSMEs, Policies, COVID-19, India.

GM-18: Self-Regulated Online Learning Self-Efficacy &COVID-19: A Higher Education
Perspective
Gouri Shankar Sharma, Research Scholar, Department of Business
Administration, Central University of Jharkhand, Ranchi
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NagapavanChintalapati, Assistant Professor, Department of Business
Administration, Central University of Jharkhand, Ranchi
Abstract: This study aims at exploring students online learning self-efficacy
when all educational institutions were closed and face-to-face learning is
drastically hampered due to COVID-19 pandemic. Online learning is only hope
for students. It is important knowing the online learning effectiveness, issues
and challenges when learning is being done in online self-regulated mode.
This study investigates students’ online learning Self-Efficacy with the help of
Goal Setting, Environmental Structuring, Time Management, Help Seeking and
Task Strategies. In order to scale development and data collection; Online SelfRegulated learning Scale (OSLQ) and Self-Efficacy were adopted and merged
according to the scope of the study. The total number of participants is 207.
Hypotheses were developed and relationships were checked with the help of
Structure Equation Modeling (SEM). Self-efficacy was measured with the help
of OSLQ variables; inter-relationship hypotheses of OSLQ variables were also
tested.
Results indicate that, while doing online self-regulated learning students still
facing problem in goal setting and task strategies. It is quite difficult for them
to set short term and long terms learning goals. It is difficult for them to
execute their learning strategies such as taking hand written notes while
online learning, being attentive is difficult, raising questions & instant doubt
solving etc. are the major issues students’ are facing. These two factors are
major hurdle in development of students’ self-regulated online learning selfefficacy.
Learning is a never ending process but COVID-19 pandemic has given jerks to
learning. Dependency on online learning has been increased, which was never
before. So, understanding the students’ online learning behavior is important
and it will help them to better plan for future learning. Comparing with
previous literature, with this objective and perspective no research has been
done.
Keywords: COVID-19, Self-Efficacy, Online Self-Regulated Learning, Higher
Education and OSLQ

GM-19: Use of donation-based crowdfunding as a response to Covid-19: A thematic
analysis of Indian crowdfunding campaigns
Surbhi Gosain, PhD Research Scholar, School of Management Studies, IGNOU
Abstract: A rise in the number of Covid-19 cases compelled the Indian
government to announce a series of nationwide lockdowns. Though these
lockdowns were considered to be necessary steps to curb the spread of the
virus, they resulted in economic losses. Several people lost their jobs and were
left with no support. Looking at the miseries of the people who were more
affected by the economic shutdowns rather than the virus, thousands of
campaigns were launched on donation-based crowdfunding platforms to
provide support and relief work to such people. Furthermore, several
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campaigns were initiated to support frontline workers. Therefore, the author
attempts to examine the role of donation-based crowdfunding in fighting the
pandemic and its consequences. The paper aims to highlight the different
manners in which individual and organisations have used donation-based
crowdfunding as a response to the Covid-19 crisis. The findings are based on
the thematic analysis of the textual descriptions of 94 campaigns hosted over
an Indian donation-based crowdfunding platform. The paper discusses four
major themes – Why a campaign was launched, who would be benefitting
from the campaign, what solution is offers and how these solutions will be
delivered? It can help understand how crowdfunding can be applied for
reviving and restoring the economy.
Keywords: Covid-19, Donation-based crowdfunding, Financial crisis, Social
entrepreneurship, Thematic analysis

GM-20: A Study on the Impact of Perceived Institutional Support on Student’s
Psychological Wellbeing: Moderating Role of Student’s Family Income and
Place of Domicile
Sujata Bose, Assistant Professor, Department of Business Administration,
University of Engineering & Management, Kolkata, West Bengal
Smita Dutta, Assistant Professor, Department of Business Administration,
University of Engineering & Management, Kolkata West Bengal
Lalima Mukherjee, Professor, Department of Business Administration,
University of Engineering & Management, Kolkata, West Bengal
Abstract: The impact of COVID 19 pandemic has been detrimental for the
entire humanity. Not only has it jeopardized the physical health and
healthcare systems internationally, but the impact of the pandemic on the
mental wellbeing of people has been tremendously negative. People across
the world have reported of anxiety, panic and depression.
The COVID 19 pandemic has added quite a few stressors to human life.
Alienation arising out of isolation and social distancing, anxiety over scarcity
of life’s amenities, restrictions on movement and abysmal fear of infection are
some of such stressors. Though these effects have been universal across all
age and income groups, studies reveal that the students’ community has been
one of the most adversely affected groups in this regard.
Firstly, in many countries around the world the familiar structure of formal
education had to be changed on account of the pandemic. With schools,
colleges and universities being forced to shut down, the students were
confined at home, isolated from their peer groups. This prolonged isolation
has frequently been reported to result in frustration, irritability, anxiety and
depressive thoughts (Son, et al, 2020). In many places where the delivery of
education has been done through online platform, students also reported of
lack of concentration, anxiety over academic performance, fear of missing out,
changes in sleep and wake patterns to name a few.
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Keywords: Perceived Institutional Support, Psychological wellbeing, Positive
Affect, Negative Affect, COVID Pandemic

GM-21: The changing landscape of CSR in India during COVID-19 and response of
Indian Corporate
Daisy Rani Prasad, PhD Scholar (Management), Birla Institute of Technology,
Mesra, Ranchi, Jharkhand, India
Mili Dutta, Assistant Professor, Department of Management, Birla Institute of
Technology, Mesra, Ranchi, Jharkhand, India
Abstract: With the new coronavirus disease (COVID-19), a moment has come,
which has no precedence in our lifetime. In this paper, we briefly introduce
the concept of CSR followed by evolution of CSR in India through the
“Chatterjee Model”. Then this paper tries to examine the influence of COVID19 on Corporate Social Responsibility (CSR) in India and justify government’s
role in making CSR as a more genuine and authentic way of addressing this
global crisis. This paper also tries to highlight the steps taken by an Indian
corporate in spending CSR funds in response to the crisis. Finally, the paper
tries to analyse the whether the CSR funds are intended for short term
measures to provide immediate response to COVID-19 crisis or is it invested
to alleviate long-terms effects of the pandemic.
Keywords: Corporate Social Responsibility (CSR), Chatterjee Model,
Companies Act 2013, Schedule VII, COVID-19, Central Coalfields Limited (CCL)

GM-22: Traditional Knowledge & Corona Crisis: A Review of Indian Cultural Practices
Pavnesh Kumar, Prof. & Dean, School of Commerce & Management Sciences,
Mahatma Gandhi Central University Bihar
Sapna Sugandha, Associate Professor, Department of Management Sciences,
Mahatma Gandhi Central University Bihar
Chandan Veer, Research Scholar, Department of Management Sciences,
Mahatma Gandhi Central University Bihar
Abstract: This Shloka is from Hitopdesha-6 and it means Knowledge makes
one humble, from humbleness comes worthiness, from worthiness one, have
wealth, from wealth one do a good deed, and good deed brings joy. This
scripture was written around the 14th century. So it makes great sense that
our ancestors were so foresighted that they gave the true meaning of
knowledge i.e. knowledge is a way to inner satisfaction and joy. What was the
reason behind the extinction of the oldest civilization like Roman,
Mesopotamian, Greek, Egyptian, and why the Indian culture & civilization is
still alive and going on? We are still partially following our rich rituals as our
ancestors did. Theanswer is very simple, our culture and civilization has taught
us and even teaching us the correct way of living, the right way of behavior
and respect, the ideal way to survive, the efficient way to solve day-to-day
problems, the right way to judge the outer world and many more aspects of
life. Our day-to-day practices are completely associated with our culture and
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civilization. “The National Mission of Manuscript” even agreed that we are
having 30 to 35 million ancient Sanskrit manuscripts. These manuscripts are
the sources of our traditional knowledge. It is a manifestation of culture,
rituals, and everlasting civilization. Our manuscript consists of practices or
rituals that have solutions or answers to the many problems which we face
today. Let me give you a very small but most effective example- Keeping fast
is one of the oldest practice of our rituals and we know the benefits associated
with this practice and now the western universities after much research found
and agreed or proved that it is a healthy practice and advocated to keep fast
and propounded that it is a way to avoid many severe or life-taking diseases.
One of the scientists even got a Nobel Prize for that. Our Vedic literature
taught us to give respect to nature and always be obelized for the resources
which we get from Mother Nature at the same time always emphasized its
conservation and protection. The reason is very clear as we all know our
survival depends on the well-being of our nature. Our Traditional Knowledge
preaches us to act under the limitations of Dharma, how to be mentally and
physically strong. It is nowadays become more necessary to know our culture
and civilization in a proper manner then only we will be in a position to
understand our traditional rituals and practices. It is one of the effective ways
for the prosperity of human beings, society, and its environment. This paper
is based on secondary sources of data; through which an attempt has been
made to explain the
strength of traditional knowledge in today’s era of hyper globalization and its
impact. This paper is an effort to analyze the significance of ancient knowledge
and the relevance of such important teachings in our mechanism-based life.
How mankind can survive and grow in today’s world with the help and
guidance of our traditional knowledge.
Keywords: Traditional Knowledge, Culture, Pandemic, Society & Civilization

GM-23: (Paper 140) The Study of The Continuous And Comprehensive Evaluation CCE-A Service Model In The School Based Assessment In Context With The
4v – Model
B Srinivas Rao, Research Scholar, Krishna University, Machillipatnam
Ch. Jayasankaraprasad, Senior Asst.Professor of Marketing Dept. of Business
Management Krishna University, Andhra Pradesh
Abstract: Objectives: Since Continuous and Comprehensive Evaluation -CCE is
a school based assessment model the respondent selected are teachers who
are Post Graduate Teachers and Trained Graduate Teachers (500) all working
in the residential government schools. The environment to execute the
entirety of the CCE will be very apt and smooth as the teachers and the
students live together on the school campus for all teaching and learning
processes, the schools being residential. The schools both the public and
private are flooded with the service proposals by various organisations in the
state. The proposals have more commercial benefit to the service provider
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than the support solution for the end users which has always been a
bottleneck for both benefit of the students and the teachers at large. Most of
the services are very superficial and blissfully non accountable. The services
are not apt to the need of the organisations for their long term development.
Keywords: awareness, problem diagnosis, remedial plan

GM-24: Passion and Social Intelligence: Analysing the traits of Hospitality students
Kerwin Savio Nigli, Head of the Department, Department of Hotel
Management, CHRIST (Deemed to be University), Bengaluru
Ashika Miriam Tharakan, Student, Department of Hotel Management, CHRIST
(Deemed to be University), Bengaluru
Abstract: TheCOVID-19 pandemic has had a negative impact on the lives of
students. Some of the downfalls of the pandemic and social isolation include
stress, anxiety, and depression amongst students. The current study talks
about how Grit and Social Intelligence are related and how being gritty and
socially intelligent can help people persist and make through such stressful
times.
The sample for this study consisted of 301 college students pursuing their
education in hotel management from colleges in and around Bengaluru City.
The data was collected through a questionnaire which was circulated amongst
the students. The scale used to measure Grit was the 10-item Grit Scale by
Angela Duckworth (2009) and the Tromsø Social Intelligence Scale by Silvera
(2001) was used to measure Social Intelligence. Statistical methods such as
correlation, regression and factorial Anova were applied in this study.
Findings of the study suggests that the grit of hospitality students plays a vital
role in determining their Social Intelligence. It is more likely for grittier
individuals with higher levels of Social Intelligence to cope with stressful times
such as the pandemic. The levels ofSocial Intelligence do not vary in terms of
Gender or with respect to the year of education of the students.
Educational Institutions can focus on giving more importance to the
development of grit and Social Intelligence of students to help them through
the pandemic and face similar situations in the industry in the future. This
would help them to predict the behaviour of others around them and
understand them better, which is very essential to aspiring hospitality
professionals. They will also learn not to let setbacks discourage them and to
work hard towards their goals.
Keywords: Social Intelligence, Grit, Hospitality students, resilience

GM-25: Sustainability in the Business Models through Circularity – Future of Indian
Industry
Dhanya Alex, Associate Professor, FISAT Business School, Kochi
Jose Varghese, Associate Professor, FISAT Business School, Kochi
Jomy Lawrence, Assistant Professor, XIME, Kochi
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Abstract: TheCOVID-19 pandemic has challenged all facets of human
endeavors. It is seen as the first crisis in the modern world where economic
activity has come in direct opposition to public health. To make things work
we are forced to adopt new trends in the systems associated with production,
distribution, purchase and consumption. In the unmatched response to the
Covid-19 pandemic, trillions have been invested as economic stimulus across
different markets. Calls for a recovery that is in alignment with other global
challenges have never been louder, and many see this pandemic as a rare
opportunity to build economies that are more resilient to such black swan
events. A group of researchers from the UK, Malaysia, Nigeria, UAE and Japan,
led by WMG, University of Warwick have concluded that adopting circular
economy strategies would be the best way for the world's economy to
recover. A circular economy is an alternative economic model, where products
and services are designed with the end in mind. Addressing the Virtual Circular
Economy Symposium 2020, NITI Aayog CEO Amitabh Kant emphasised the
need for developing and adopting the circular economy which will help India
post COVID. In this paper, we try to understand how Indian companies are
changing to circular business models. Across economies, companies have tried
to introduce circular models which have helped to improve efficiency. We
have analyzed global best practices in circular business models and tried to
understand the key enablers which might help Indian companies to adopt
circular business models. We try to gain insights into the measures taken by
selected Indian companies to enhance the life of the products. Finally, the
costs and benefits for the companies for implementing circular models are
also assessed.
Keywords: Circular economy, Disruptive technology, Recycling. Reuse,
Sustainable model

GM-26: The Role of Incubators in Securing Resources and Performance of the Startups in India
Ansita Aggarwal, Entrepreneurship Development Institute of India (EDII)
Satya Ranjan Acharya, Entrepreneurship Development Institute of India (EDII)
Abstract: This study compares the incubated and non-incubated start-ups in
India on the basis of resource secured and performance achieved. The
resources secured were divided into three main resources which every startups require i.e. government support, financial resources, and network
support. The performance of the start-ups was measured on four different
bases i.e. customer traction, scalability, market growth, and profit. The data
was collected by 146 incubated start-ups and 84 non-incubated start-ups by
the way of two different questionnaires. The study was based on resource
based view and knowledge based view. The t-test was run to see if there is
any difference between the incubated start-ups and non-incubated start-ups.
The findings of the study showed that all incubated start-ups were able to
secure more resources in less time as compared to non-incubated start-ups.
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Moreover, this leads to better performance by the incubated start-ups as
compared to the non-incubated start-ups on every basis. This study can help
in understanding the need of incubators in developing economies like India
where there is a need of start-ups for the growth and development. The
policies of the government should be such that they can help more and more
start-ups by establishing more incubators all around the country so as to reach
every start-up.
Keywords: Incubator, Resources, Performance, Entrepreneurship, ResourceBased View

GM-27: Factors Enhancing Sustainable Product and Process Innovations
Alpana Taneja, SP Jain School of Global Management, Sydney
Vinay Goyal, SP Jain School Institute of Management and Research, Mumbai
Kunjana Malik, Institute of Management Technology, Ghaziabad
Abstract: As climate crisis threatens to increase risk of future pandemics, it
has become imperative for organizations to adopt a path of ecological, social
and economic sustainability. Sustainability offers opportunities for improved
operations management that leads to competitive advantages for an
organization, resulting in better economic performance while meeting the
environmental and social needs. This opportunity can be harnessed through
sustainability-oriented product and process innovations and requires
developing innovation capability and creating sustainable orientation. The
research develops a conceptual framework comprising firm factors of dynamic
capabilities, sustainable organizational innovation, green organizational
identity, green commitment and smart technologies that enhance
sustainability-oriented product and process innovations in an organization.
The conceptual understanding the study offers will help organizations,
corporate bodies, and policymakers frame appropriate policies concerning
innovation management hence contributing significantly to the triple bottom
line.
Keywords: Sustainable Innovations, Eco Innovations, Green Innovations,
Determinants

GM-28: Opportunity or Adversity? What did this Pandemic Offer to the Educational
Social Enterprises?
Avi Karan, Fellow (Marketing), Chandragupt Institute of Management, Patna
Abstract: The ongoing pandemic (COVID) continues to impact our lives in
more ways than we could have imagined. In the same vein, business
organizations were not left unaffected. Based on a comparative study of two
educational social enterprises (schools), the author attempts to identify their
pliancy to sustain in the future. Closure of schools impacted the children
negatively, and also impacted the teaching-learning process. To mitigate the
challenges many educational organizations moved to online platforms for
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instruction, however, two rural schools catered to low income, and/ or
middle-income households. Thus, moving online was challenging for both
students and schools. As COVID impacted the financial status of households
and the organizations negatively, it diminished their overall ability to exchange
value in the future. Semi-structured interviews, and surveys were conducted
with the Founders/ C.E.O’s of these organization to understand their
immediate challenges, steps taken to balance organizational health, and postdisaster recovery plans during the pandemic. These factors influenced their
ability to bounce back in the future. Immediate steps to mitigate the
problems, included, but were not limited to relocation, financial injection
and/or new business model creation. Both organizations took few immediate
steps, resorting to strategies for greater cost efficiencies, limited focus of
activities, retrenchment, and redesigning of their value proposition. The
economic hardships due to pandemic forced them to adapt to the needs of
the changing business landscape, and what seemed challenging, in this case,
moving to an online platform, became possible. This provided new
opportunities to social enterprises, amid the disaster and indicated their
resilience, and pliancy to sustain in future.
Keywords: Pandemic, Social Enterprises, Resilience, Value Redesign,
Sustainibility

GM-29: Enhancing Resilience in times of COVID-19 crisis: Evidence from Indian Hotel
Industry
Sukhpreet Kaur, Thapar Institute of Engineering and Technology
Deepa Guleria, Thapar Institute of Engineering and Technology
Gurvinder Kaur, Thapar Institute of Engineering and Technology
Abstract: Employees are considered as the most critical resource for any
organization. Times like COVID 19 crisis was never expected by anyone across
the globe. Hotel industry is one of the worst hit sectors of Indian economy.
This study aims to explore how hotel industry developed organizational
resilience to survive the first wave of COVID 19 crisis. For this purpose, survey
forms were distributed to a total of 130 Human Resources (HR)
managers/General managers. The survey was distributed and administered
via Google Forms. The findings identified ten broad themes around which the
responses were received. The themes were further grouped into three
categories: before-lockdown phase, during-lockdown phase, and afterlockdown phase. The results shed light on how HR practices can help hotel
industry workforce revive. The results can also prove helpful in dealing with
second wave of COVID 19 pandemic.
Keywords: COVID-19; Employees; Hotel Industry; Human Resource Practices;
Resilience
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GM-30: Change in Teachers’ Perception of Online Teaching – The Post COVID-19
Adaptation
Noonu Mary Jose, Research Scholar, School of Commerce, Finance and
Accounting, Department of Commerce, Christ (Deemed to be) University,
Bangalore
Geetanjali Purswani, Assistant Professor, School of Commerce, Finance and
Accounting, Department of Commerce, Christ (Deemed to be) University,
Bangalore
Abstract: TheCOVID 19 pandemic and the measures initiated by the
authorities to curb the pandemic have affected all spheres of society.
Education was one among them which had to move to the new normal right
from the beginning. Ensuring the smooth running of education and safety of
the students were equally important. This resulted in the new pedagogy of
‘Online teaching’. Many studies were conducted in the last one year on the
concerns of teachers and students in adapting to this new pedagogy. However
there are not many studies on the change in teachers’ perception of online
teaching. The present study aims at capturing the change in perception of
teachers towards online teaching pedagogy among the college teachers in
Kerala, India. In the colleges in Kerala, an entire semester of online teaching is
completed and the next semester has just begun. Therefore this is a critical
moment to reflect if the perceptions of teachers regarding online teaching has
undergone any change. Focus Group Discussions were conducted among the
participants of the study. The spontaneous real life experiences and views of
the participants were transcribed and reported. A few semi structured
questions coined from the available literature, to put the discussion on the
right track. The information collected from the participants was analysed by
inductive approach. The findings of the study reveal that there is a substantial
change in the perception of teachers in adapting technology for teaching due
to the continuous usage. Some of the participants of the study also expressed
that the new pedagogy has given them an opportunity to overcome the fear
of using technology in teaching. Findings of this study can be used by colleges
and other educational institutions to take decisions about the usage of online
teaching pedagogy in future.
Keywords: COVID-19, Pandemic, Online Teaching, Pedagogy, Teachers’
Perceptions, Focus Group Discussion

GM-31: Exploring the Digital Transformation In Indian Healthcare - A Critical Review
R K Prema, Associate Professor, Acharya Bangalore B School, Bangalore,
Karnataka
Abstract: Data itself is information in today's ever-fluctuating business
culture. The launch of any product depends on its users, who are nothing but
the customers. Digital platforms also strengthen their roots like so. In the
digital landscape, the players' are the producers as well as the customers. As
the customer journey shits its pathway towards digital platforms, it is the
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organization's requirement too, or on the other side. Hence the nature of the
business landscape in which it operates changes; there is a need for the
researchers and practitioners to look into it deeply. The health care sector
operates at all levels in society. It has a wealthy population who is using the
digitalized platform on a large scale. The future of healthcare will be more
population, advancement in technology, more information, and changes in
the delivery model. Hence this study attempts to review the papers under the
term digital transformation of the healthcare sector to substantiate the
results. The researcher aims to collect reviews from websites, journal articles
and plan to interact with health practitioners to get an expert opinion.
Findings will be discussed based on the data obtained. A digital initiative in
healthcare has a more significant impact on the quality of care.
Keywords: Digital Transformation, Health care, Data, Efficiency, Technology

GM-32: Certainty and Resilience of Online Education in the Uncertain Times through
SERVQUAL Method and Service Triangle
Anamika, Xavier University Bhubaneswar
Manas Kumar Pal, Birla Gobal University
Shiba Prasad Parhi, Symbiosis School of Banking and Finance, Constituent of
Symbiosis International (Deemed University), Pune
Abstract: The purpose of the study is to critically evaluate the experiences and
expectations of the employer, service providers (Faculty and staff), and service
receivers (students) in online teaching.
Introduction
Covid-19 brought in many changes across borders, across sectors and the
education sector too was not spared. The pandemic brought in a major
disruption in education systems, which human history had never witnessed,
affecting nearly 1.6 billion learners in more than 200 countries. Educational
institutes migrated to online platforms, wherein teachers, as well as students,
had a newcomer who ran the show. Interestingly, it was not someone who
could communicate directly, but it was technology, which played the most
important part, and through it, the entire process of imparting and learning
happened. And the medium of communication was at par with the sender and
the receiver and at times more powerful than them; Thus, education was
redefined.
Higher Educational Institutes (HEI) around the globe relocated to online
classes using different platforms such as Zoom, Microsoft Teams, etc. to
resume their studies. Education so far relied on different traditional and
student-centered teaching methodologies involving didactic lectures and
seminars, hands-on and practical training, team learning, and small group
discussions. But, as HEIs shifted to virtual platforms, the quality was expected
to be consistent, and the learning outcome was not to be compromised.
Educationists around the world got worried about Online service quality (oSQ). Despite the importance and value attached to service quality, there is
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very little research to measure and analyze the impact of online education on
service quality in Higher Education Institutes. In view of the evident
importance of online service quality(o-SQ), this study is an attempt to evaluate
the experience, satisfaction, and attitude of the students and teachers while
they accepted it to be the new normal and migrated to the online platform.
This study aims to:
• Critically evaluate experiences and expectation of Students, Faculty, and
academic and non-academic staff engaged in the online teaching process
• Measure - Online Education service quality using SERVQUAL instrument and
Service Triangle in the Higher Education context, to determine the gap
between students and Faculty’s attitudes and expectations.
Keywords: Online Teaching, Higher Education, Service Quality

GM-33: Worldwide Effects of Coronavirus COVID-19: A review with Positive and
Negative Aspects
Shipra Gupta, Associate Professor, Department of Commerce, Graphic Era Hill
University, Dehradun
Vijay Kumar, Professor, Dean Allied Sciences, Department of Physics, Graphic
Era Hill University, Dehradun
P. P. Patil, Professor, Department of Mechanical Engineering, Graphic Era
Deemed to be University, Dehradun
Abstract: Today, the effect of coronavirus COVID-19 has become a global
problem. The transmission of this virus from one human being to another is a
serious concern. This virus can spread from one person to another due to the
touch of the contaminated surface. The virus can survive on the surface of the
metal, wood, plastic, glass, and disposal goods etc. The survival time of the
virus depends upon the nature of the surface. Some specific alcoholic
chemicals like ethanol, propanol, sodium hypochlorite etc., are required. The
use of exposure time of these chemicals depends upon the percentage of
concentration. One successful method to control virus transmission is to lock
down the people in their home as viruses need the human body for
transmission from one place to another. The spreading rate of the virus
through human being is very high. However, this virus has disturbed the whole
world. Human beings' survival is very difficult in the present scenario, but
some positive aspects are also seen. Due to vehicles' low movement, air
pollution, and due to industries lockdown, air and water pollution are
decreased.
Keywords: COVID-19 Coronavirus, effects on the world, the life of people,
effect on the environment

GM-34: Impact of Covid-19 on the Livelihood of Tribal communities on NTFPs with
reference to Tripura, India
Sujoy Hazari, Research Scholar, Faculty of Management & Commerce, ICFAI
University, Tripura
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MamoniKalita, Assistant Professor (Economics) & Head of the Department of
Bachelor of Business Administration, Faculty of Management & Commerce,
ICFAI University, Tripura.
Abstract: NTFPs are forest produce apart from the timber which forest
dwellers collect and sell as an important source of livelihood. NTFPs are major
players in the rural economy of Tripura. These products are seasonal with
limited availability. Tripura is rich in floral diversity due to a large altitude
variation. A large per cent of the population of the state belongs to the villages
and NTFP collection and sale are one of the major sources of their income.
There are a large number of NTFPs including medicinal plants, bamboos,
Myrobalan, rubber, cane, coffee, pepper, challmugra, Dioscorea, Lemongrass,
Citronella grass, cashew nut, ginger, turmeric, betel leaves, charcoal, etc. used
extensively by the tribal and rural poor in Tripura and plays an important role
in the economy of the state and in subsistence activities, employment
generation, and household income. But unfortunately, this summer season
coincided with the lockdown declared due to the COVID-19 pandemic. This
has badly affected the collection, sale, and storage of these products.
Although due to the lockdown and less anthropogenic pressure, the
production of some NTFPs was comparatively better than in previous years.
Some of the NTFPs became the saviors of the unemployed youth as well. But
overall, this pandemic caused by COVID-19 has derailed the livelihood of many
houses and communities. The present study is based upon the impact of this
dreadful pandemic on the NTFPs and the lives of rural people of Tripura.
Keywords: Non- Timber Forest Products, Covid-19, livelihood, pandemic and
tribal etc

GM-35: Covid 19-Blessing or Disguise to restructure our education system: A impact
study on learning of students in higher education
Shikha Khichi, Research Scholar, Department of Management Studies, Jai
Narain Vyas University, Jodhpur
Aarti Khanchandani
Assistant Professor, Faculty of Commerce and Management, Lachoo Memorial
College of science and Technology (Autonomous), Jodhpur, Rajasthan
Abstract: The essence of education is to empower the lives of individuals. The
effects of coronavirus collapsed the whole educational system not only in our
country but across the globe. Students, Teachers, colleges and universities
outcomes and expectations all have been affected badly. It is the time that
educational system needs to work proactively before any unprecedented
challenge. In a complex world these days it has become challenging for
educators whether to focus on curriculum or to make students acquaint with
the new normal. World of education is not able to differentiate between
“curriculum to be planned” and “curriculum to be delivered". Students while
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being at home have to follow discipline while attending online classes
adopting the new system.
The researchers in this paper have attempted to reveal how Covid 19 has
forced all the education institutes to restructure the education system and its
impact on learning of highereducation students during . We conducted a
survey on 311 students of higher education institutes of Western Rajasthan in
order to conclude the study.
Keywords: Pandemic and education, Restructuring Education system, Blessing
or disguise, Student learning, blended learning

GM-36: COVID-19 Impact on Higher Education – Is it the Old Wine in the New Bottle?
Ground Zero Perspective from Students Online Learning Experience
Sridhar Vaithianathan, Associate Professor (Analytics) Institute of
Management Technology (IMT), Hyderabad.
Ekta Duggal, Associate Professor, Motilal Nehru College, University of Delhi
Abstract: The purpose of this paper is to gain insight into the crucial factors
affecting online learning in Indian context, by exploring and analyzing
students’ opinion about online learning, specifically during Covid-19.
The paper utilized the qualitative approach. The authors collected opinions of
the undergraduate and the post graduate students from various higher
education institutes in India. Content analysis was used to examine the data
and tableau software was employed for the word clouds.
The results of this paper revealed the crucial aspects that can affect the online
learning experience. The significant dimensions that need to be taken care of
are as follows: student-teacher interaction, student attention and
engagement, student-student interaction, teachers’ assistance, digital
connectivity, technical knowledge and digital fatigue.
The paper is limited to the understanding and analysis of students’
perceptions regarding online learning during Covid-19, that is more from a
forced technology adoption perspective unlike the other technology adoption
studies. Future research needs to be conducted to extend the understanding
of online learning experience from organic adoption perspective. The
dimensions found significant in this study could be developed into a
theoretical framework and the statistical significance of the factors could be
validated using quantitative approach.
The paper has both academic and practical implications. The findings of this
paper can help ascertain issues where the educators and designers of online
classes need to focus. The student engagement strategies for online courses
identified should assist both experienced andbeginning online instructors in
the design and successful delivery of online courses. Educators and learners
should find the results of this study invaluable.
Keywords: Forced Technology Adoption, Online learning Experience, Covid19, Student Feedback, Higher Education.
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GM-37: Title: Government, Institutions and Crises, Analysis of Confidence in the
Largest Democracy
Arvind Choudhary, Binay Shankar, Bipasa Banerjee and Shashi Shankar Arya

Abstract: Policy interventions, government decisions and policy
implementation affect the citizen’s confidence in the government. This
confidence in turn tends to improve the public services provided by the
government. In this study, we have tried to understand the dynamic nature of
citizen’s confidence over different kinds of civil services with the change in
their perception of government responsibility. We have found from OLS
estimation that on average as the perception of the government responsibility
among the common citizens increases the confidence over major companies,
civil services, labour unions, armed forces and democracy starts to decreases.
Keywords: Crises, Perceptions, Confidence, Public establishments, World
Value Survey

GM-38: The New Models of Teaching-Learning under Higher Education in the New
Normal
Sunanda Vincent Jaiwant, PhD Assistant. Professor, School of Business and
Management CHRIST (Deemed to be University, Bengaluru
Kiran Vazirani, PhD, Assistant. Professor, School of Business and Management
CHRIST (Deemed to be University), Bengaluru
Abstract: TheCOVID-19 pandemic has caused havoc on earth and led to huge
loss of human life across the globe. It opened an unparalleled challenge to
public health, food systems and the general workplaces. The economic and
social disruption caused by the pandemic is unequalled that mankind has ever
witnessed disturbing and destroying the lives of millions of people putting
them risk of losing their jobs and falling into extreme poverty. Every sector
was impacted due to pandemic and education sector did not go untouched
and unsinged. The impact of the same has been seen on the higher education
in terms of mode of session delivery, the learner’s outcome, the motivational
factors, etc. This research focuses on the way the New Normal is being defined
under Education Industry and how the Indian Education system has helped
the blended learning model in the county as well as how the teachers and
learners have perceived, adapted and contributed to such a change. The study
includes both secondary and primary data collection to get clarity about how
the Indian being a highly dense country is evolving as a centre of learning in
the Higher Education Sector.
Keywords: New Normal, Blended Learning, Hybrid learning, Self-Learning and
Student’s Engagement

GM-39: Resilience Strategies for Business Units Post Covid-19
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Manisha Goyal, JCBUST, YMCA, Faridabad
Renu Aggarwal, JCBUST, YMCA, Faridabad
Savita Bhagat, DAV Centenary College, Faridabad
Abstract: The pandemic COVID-19 has impacted the world’s economy in a
drastic way especially the business units of the several nations have observed
the economic crises across the globe. So, there is great urge to form the
strategies and polices to revive these business units from the shocks of the
disasters. Post COVID-19, many enterprises will require a support system to
recover and restore their operations. The crisis has also opened up the new
possibilities of cooperation between small and large-sized enterprises,
especially the sectors distressed by the COVID crisis. This paper intended to
study the resilience strategies and models for business units (MSME sector)
brought forward by scholarly developments and several government
initiatives. This paper further discusses the highlights of IMF seminar events
regarding resilience strategies.
Keywords: Resilience, COVID-19, Strategies.

GM-40: Challenges and Opportunities Faced by Women-Led Enterprises during
“Covid-19” Pandemic: An Empirical Study in Kolkata
Govind Dewan1, Research Scholar, School of Management and Commerce,
Brainware University, Kolkata
FedricKujur, Assistant Professor, School of Management and Commerce,
Brainware University, Kolkata
Abstract: The pandemic “Covid-19” has caused huge disruption as regards to
both economic activities and social activities. On gender basis, women have
been majorly and adversely affected. India was already facing conundrum of
declining female labour force participation. This pandemic has also resulted in
a steep fall in number of entrepreneurs especially women entrepreneurs. For
existing women entrepreneurs, there was muted customer demand during
initial nationwide lockdown and when India started unlocking itself in phases
then business of these women entrepreneurs increased at a sluggish rate.
Also, hopes of many women entrepreneurs were crushed and they did not
resume their businesses because of financial crisis, family obligations, mental
challenges etc. Thus, there is an urgent need for women entrepreneurs to be
proactive to overcome these challenges and transform their business from
traditional to modern approach.
The purpose of this paper is to give in-depth details of both challenges and
opportunities available to small women entrepreneurs. This paper shall also
state the prospective measures which can act as a tool for their survival and
growth resisting closure of business.
The study shall undertake multiple research design including focus group
interviews and questionnaire responses for collecting the relevant data from
women entrepreneurs of Kolkata, West Bengal. For analyzing data
questionnaires will be designed on 5 Point Likert Scale which shall be used to
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identify various challenges being faced by them and state opportunities
accordingly which shall encourage women entrepreneurs to take active part
in economic activities.
This research has implications for identifying details of both challenges faced
and opportunities available to women entrepreneurs, so that appropriate
prospective measures can be taken for their survival and growth during this
pandemic period.
Keywords: Women Entrepreneurship, Economic Activities, Financial Crisis

GM-41: Forced Shift from Offline to Online Mode of Teaching due to COVID-19:
Impact on Psychological Conditions of Faculty members as Stakeholders
Trishna Sehgal, 1FPM Scholar, Jaipuria Institute of Management, Lucknow
Pallavi Srivastava, Assistant Professor, Jaipuria Institute of Management,
Lucknow
Abstract: Sudden lockdown due to the spread of Covid19 pandemic resulted
in a disruption in the education sector with the mass closure of academic
institutions for indefinite period. In order to have continuity with learning, all
the academic institutes were forced to shift to remote learning in an online
mode. This sudden shift was relatively new for most of the teaching fraternity
who had to transform their pedagogy and learn to use various digital
platforms and technologies in order to deliver education. The purpose of this
study is to explore the impact of this forced shift from offline to online mode
of teaching on the psychological conditions of the faculty members in higher
education. The three psychological conditions, namely Psychological
Meaningfulness, Psychological Availability and Psychological Safety as
suggested by Kahn (1990) have been used to study the impact. The
methodology used is qualitative where in-depth interviews of twenty faculty
members teaching in reputed management institutes have been content
analyzed. A thematic analysis is carried out to establish a linkage with the
three psychological conditions. The paper discusses the theoretical and
practical implications of the study and concludes with limitations of the study
and directions for future research.
Keywords: Remote learning, Online teaching, psychological conditions,
Covid19, Higher learning

GM-42: Examining the Adoption of Over the Top Platforms: From the lense of
UTAUT2
Abhinav Srivastava, Institute of Management Technology, Hyderabad
Preeti Sharma, Institute of Management Technology, Hyderabad
Abstract: The rise of JIO and the advent of 4G enabled data services has
changed the way consumers are making use of mobile services. Fueled by
cheaper smartphone options, the number of households using smartphones
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has rapidly increased. Within this opportunistic ecosystem, Over the top video
streaming services have gained greater prominence. The growing popularity
of Hotstar, Amazon Prime, and Netflix has paved the way for a new form of
consumerism. Video streaming applications have cornered conventional
television sets.
The changing landscape due to Netflix and Amazon Prime's entry has changed
general entertainment channel providers' strategy. They have made their
platform attractive with self-produced exclusive content to lure back
conventional Tv viewers. The broader adoption of Hotstar and Voot is a
testimony of the same. With these services' emergence, consumers can enjoy
broadcasting content using personal computers, smartphones, and tablets
whenever and wherever they want. The freemium to premium marketing
model for these OTT platforms have made it a hot property for content
creators and viewers. There is a need for a systematic study to understand the
context of propelling these OTT platforms' adoption in the video
entertainment landscape.
Keywords: Over the Top, OTT, Adoption, UTAUT2, Price Value, Habit

GM-43: Intervention Strategies And Mental Wellbeing Of Students In South Kerala
Post Covid Time
Stalin A., Kerala University of Fisheries and Ocean Studies
Rajesh K., Kerala University of Fisheries and Ocean Studies
Abstract: The Covid pandemic has changed our lives in ways more than onework from home to e-learning classes have become the new normal. This new
educational reality, nevertheless, has given teachers a lifetime opportunity to
embrace and invest in the change to transform learning and teaching.
Teachers and educational staff had to face the demands of providing socio
emotional and mental health support to students and their families, which has
become increasingly important during the pandemic. Middle and high school
students display sleeping and eating disturbances, physical complaints,
delinquent behavior, or an increase in conflicts. Therefore, teachers design
strategies to deal with all the student problems they encounter in classrooms
which are termed as interventions. Interventions are a set of steps used by a
teacher to help a child improve in their area of need by removing barriers. In
emergency situations, schools act as social institutions where the students and
parents get emotional support and social support. Teachers can ensure mental
wellbeing of students through a series of interventions like informal
discussions, mentoring, counselling etc. The research focuses on studying the
intervention strategies, used by school teachers to ensure mental wellbeing
of students during the Covid 19 time. Emphasis is placed on teacher’s
perception about intervention strategies.
Keywords: Intervention Strategies, Teacher Perception, Behavioral Problems,
Mental Wellbeing
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GM-44: Bridging the Digital Gender Divide in Education
MonishaIsrani, Research Scholar-Tata Institute of Social Sciences, Mumbai
Abstract: Covid-19 pandemic transitioned the operations of educational
institutions and services from physical to a virtual space. Locating this theme
in a digitally divided Indian diaspora, this digital operation of educational
institutions has been confronted with challenges in terms of access and
affordability of these devices. Moreover, the varying levels of digital literacy
conceptualized in terms of technical knowledge of utilizing digital devices and
information and communication technology across rural-urban, privileged–
underprivileged, male-female student population add fuel to this fire of digital
divide jeopardizing the educational outcomes in the country. The
underprivileged girls in rural and tribal areas form a digitally deprived
community, who are also being deprived of access to education when the role
of educational institutions has been taken over by web-based platforms for elearning due to extended closure of schools and universities. In light of this
argument, this paper focuses on the critical need for bridging the digital
gender divide in education. The paper concludes by offering an illustration of
innovative approaches for the adoption of satellite-based programs that can
be screened through mass media platforms such as community-based
televisions and installment of projector screens for the vocational and
academic training of underprivileged female population living in rural and
remote locations.
Keywords: rural, development, education, technology, digital, female
education, remote, e-learning, Covid-19, social, management, vocational, skill,
women, training

GM-45: Influence of Reduced Noise Levels on Human Health During Quarantine
Lockdowns
Sunpreet Kaur Sahni
Abstract: The paper highlights the positive impact of reduced noise pollution
on the human health during the lockdown. Mother Nature was revived due to
the abridged hustle and bustle of the vehicles, replacing ‘loud honking and
distraction’ with ‘chirping and calmness’. Owing to the standstill in the
commotion of automobiles, besides, social, economic and industrial activity,
there was a radical decline of noise pollution, resulting to pronounced relief
to the human population throughout the globe. The World Health
Organization (WHO) has identified that noise pollution as the second most
hazardous ecological menace for humans, subsequent to air pollution. The
chapter depicts the magnitude of the noise pollution that can have damaging
implications of the Physiological and the Psychological health for the human
civilization. The chapter wraps up by amplifying the need to recognize the
detrimental impact of the noise pollution on the physical and mental health
by making a deliberation to transform the mind-set of the people in the
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society, for the holistic wellness of the human civilization by crafting realistic
and viable ways to manage our environment.
Keywords: Noise exposure, Lockdown, Physiological health, Psychological
health, Positive impact

GM-46: Challenges and opportunity for the higher education in Bihar in new normal
Sunil Kumar, Research Scholar, Department of Management Sciences,
Mahatma Gandhi Central University, Motihari
Ankita Kumari, Research Scholar, Department of Management Sciences,
Mahatma Gandhi Central University, Motihari
Abstract: The outbreak of pandemic Covid-19 has drastically disrupted every
aspects and dimensions of human life including education and has left- out
unprecedented circumstances and scenario in the education system of the
world as well as the education system of India and Bihar. And also very
significantly and abruptly hampered the education sector of the country and
state at large and requiring a paradigm shift to maintain the status quo of
education system prevalent before the pandemic as well as to move forward
to accustom with education system in new normal for the normalcy of
education in the country as well as state at large, with the pace of applying
new cutting edge technology to move toward the eminency in this arena in
the world. Approximately all over the world academics campuses were remain
closed and teaching and learning has remain suspended and moved online in
way to fulfilment of academics and institutional degrees and completion of
their respective alma matter. In India, due to outbreak of Covid-19 near about
32 crore learners not moved towards the educational institutions for the
completion of their educational activities. Despite of all challenges, the Higher
Education Institutions (HEIs) of India and Bihar have pertained their role very
positively and managed all the activities very successfully to maintain the
continuity of teaching and learning, research and development in academics
and other social institutions of the society with applying new cutting edge IT
and ITES based tools and techniques and many new modes of learning, new
perspectives, new trends are emerged and the same may continue as we go
ahead to a new tomorrow. This article will be highlights on the impacts of
pandemic Covid-19 on HEIs of Bihar and the challenged faced by them and the
yielding of available opportunity then and after pandemic.
Keywords: Outbreak of pandemic Covid-19, Higher Education Institution,
Paradigm shift, Status quo, Alma matter

GM-47: Video-based Learning and Attention Span
Kushagra Sharan1, Indian Institute of Management, Kozhikode
Abstract: The present situation has shown a significant increase in the
medium of online learning. Online learning has been included in the courses
offered in schools, colleges, management schools, preparations for exams, or
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massive open online courses to gain certifications. The media of delivery may
be through one of the sources such as online classrooms, or e-learning videos,
or learning management systems, or a combination of all the sources. The
purpose of online learning varies from studying for the curriculum to taking
assessment tests, to watching videos for gaining knowledge, or to listening to
live lectures. This paper discusses the systematic literature review of the
different media and the different purposes of the delivery of online learning.
It includes the teaching methodology used in the videos. The learners behave
according to the learning objectives and the learning environment of the
different types of courses. This study focuses on the behavior of the learners
in video-based learning mode in three different sections, Quantitative
Aptitude, Logical Reasoning, and Data Interpretation, and Verbal Reasoning.
The video-based learning is analysed through the data for national-level
competitive entrance examinations. It defines how the self-learning
environment and the factors that affect the learning methodology through
video-based learning. There are various metrics to track the effectiveness of
an online course and there are different characteristics that affect the learner
mindset in a self-paced learning mode in an online environment. The objective
of the paper is to study the attention span of the learners in video-based
learning. The study defines the concept of holding on to the videos and is used
as a metric to measure the attention span of the learners.
Keywords: Attention Span, Video-based Learning, Competitive Exam,
Duration, Self-Paced Learning

GM-48: The Challenges of Online Education during COVID 19
Monali Chatterjee, Nirma University
Abstract: Most of the universities in India embody a unique portfolio of undergraduate and post graduate educational courses designed to build a new
generation of efficient professionals in their respective fields. The onset of the
pandemic of Covid 19 since December 2020 has gradually disrupted many
routine operations across sectors including education. Advances in
technological interventions have ignited rapid changes in the mode of
disseminating university education during the last one year and many of these
changes are likely to remain the same for long. While many premium
universities across India have rapidly adapted to the change, it is necessary to
recognize and understand the stumbling blocks and hindrances that may
impede the smooth administering of a course in a university online to students
who are located in different parts of the country. This paper attempts to
identify these challenges, raise questions about the quality of online
education and look for possible solutions to the same. The solutions to all the
challenges may not always be available or applicable but raising the concerns
may even help in many ways to conduct more courses online successfully.
The outbreak of COVID 19 pandemic made it imperative to reduce the hazard
of the students and the faculty who were travelling from different parts of the
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country while sustaining the opportunity to graduate or obtain the desired
qualification or certification. Hence the courses of every programme had to
undergo a major revamp. The content of the lessons had to be updated and
altered according to the online mode of administering it. The schedule had to
be adapted according to new online schedules. Leaners had to receive online
instructions. In order to ensure the smooth functioning of the interaction
between students and the faculty, various modes of monitoring and quality
control systems had been established. Some of the premium universities also
did this through the Quality Assurance Cell.
The outcomes and the expectations of the courses from the learners for the
completion of the course online had been clearly defined through circulars
and notices mailed to the concerned individuals. Revamped and customized
rules for the online activities both for participants as well as the speakers had
been clearly defined All the participants had been imparted with adequately
and appropriate training to use the softwares or digital platforms to be able
to use them correctly.
Keywords: online instructions, education, monitoring

GM-49: A Note on Challenges for Colleges and Universities due to Covid-19
P. Bhanu Sireesha, Associate Professor, Department of Finance & Accounting,
ICFAI Business School, Hyderabad
Meghna Manoj, PG Student, ICFAI Business School, Hyderabad
Abstract: The worldwide spread of the deadly pandemic Covid-19 had severe
ramifications that disrupted almost every aspect of social and human life. Akin
to any other sphere of the world economy, the educational sector also faced
devastating repercussions and enormous consequences that brought about a
paradigm change in the landscape. With the measures taken by educational
authorities arose new ways of learning methodology, trends and perspectives
that paved way to the “new normal” of education. The immediate and
effective response to the crisis was to go digital and the sudden shift to the
online mode caused various roadblocks in the functioning of the system. The
regular rhythm of education as well as teaching have all got destabilized with
the compulsory conversion to the online mode and concerted efforts for a
plan of action to ensure a healthy development is still underway. This paper
highlights and tries to critically understand the severe impacts of the
pandemic on Higher Education and the challenges faced by institutions as well
as students in India. It also aims in providing few recommendations to be
adopted post the pandemic to ensure a better tomorrow which might enable
the colleges and universities to prepare themselves to face and overcome the
adverse impacts by adjusting their teaching-learning styles to meet its rapidly
changing competitive needs. With emerging technologies in the field of higher
education, we can expect more MOOCs (massive open online course) and AI
driven learning initiatives.Institutions as well as students have to equally gear
up to embrace and manage change in an agile manner to make the most of
forthcoming virtual learning scenarios
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Keywords: Higher Education, Covid-19, Pandemic, Universities, Educational
Institutions

GM-50: An Impact Assessment Of Covid-19 On Msme Sector Using RNN Model
Simrat Kaur, Research Scholar, Amity University, Noida, Uttar Pradesh
Nandita Mishra, Associate Professor, Amity University, Noida, Uttar Pradesh
Anjali Munde, Assistant Professor, Amity University, Noida, Uttar Pradesh
Abstract: Covid-19 called as a contagious disease which shattered the global
economy by triggering 216 countries according to WHO. Stopping it from
becoming more worsen as already many people lost their life, countries
including India adapted strict lockdown for few months. Huge losses were
faced by businesses especially the MSME sector. The purpose of the paper is
to do a comparative study between the predicted and actual stock prices of
BSE SMEs of Covid-19 period.
This paper evaluates the application of models of deep learning in the field of
finance. LSTM network of RNN being the most effective and latest deep
learning model is used to predict the stock prices. Secondary data collection is
done using closing stock prices of BSE SME IPO Index, collected from 1st
January 2018 to 31st July 2020 from the dataset of BSE.
This study investigates that lockdown has a massive impact on the stock prices
of BSE SME IPO. A very low impact of increase in number of Covid-19 on the
stocks prices of BSE SMEs being seen whereas no impact of increase in number
of deaths on MSME sector.
Keywords: Deep learning, MSME sector, SMEs, BSE SME IPO, RNN, LSTM

GM-51: Building resilient strategies in a VUCA world
Shefali Singh, Research Scholar, Amity Business School, Amity University Uttar
Pradesh, Lucknow Campus, Uttar Pradesh
Manoj Joshi, Director, Centre for VUCA Studies, Professor (Strategy and
Entrepreneurship), Amity University Uttar Pradesh, Lucknow Campus
Meenakshi Gandhi, Professor (Entrepreneurship & Marketing), Vivekananda
Institute of Professional Studies, Guru Gobind Singh Indraprastha University,
Delhi
Komal Malik, Assistant Professor, Marketing, Amity Business School, Amity
University Uttar Pradesh, Lucknow Campus, Uttar Pradesh
Abstract: Covid-19 pandemic has completely transformed our world and has
left us unshielded against increased complex changes either temporarily or
permanently around us. This crisis has altered our approach becoming a
prodigious VUCA moment world-wide. The post-Covid-19 world is most likely
to have vigor to break even the classical models of existing economic theories
and trading systems. It has compelled the economies and businesses to count
the costs, improvise their business models and practices to survive in the “new
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normal”. The transition initiated by this pandemic shall evince uncertainty and
ambiguity, mandating complex decisions to be undertaken, followed by
volatility in the business ecosystem. It requires a great level of hindsightinsight-foresight combination to steer a deeper understanding on the subject.
Hence, it becomes critical to accept the disruption caused by the Covid-19
pandemic and swiftly adapt to new the environment incepted. Staying
relevant competitively, in this context and acquiring the ability to make a
come-back through resilience are exceptionally critical in today’s business
world. This statement embarks upon a principal research question, as to how
do various entrepreneurial firms have been able to build resilient strategies
while surviving in a VUCA world?
Building from the principal research query, the main purpose of this paper is
to explore the strategies integrated by the entrepreneurial firms to combat
the VUCA conditions during the pandemic period. Do these incumbent
entrepreneurs possess foresight? Therefore, the authors deployed
exploratory design, using case method to capture the insights on resilient
strategies adopted by an entrepreneurial firm, Zolostays. This enterprise,
responding to the principal research question, validated the proposition of
optimal unification of entrepreneurial orientation and building resilient
strategies indispensable for any organization in winning against the
unfavorable and turbulent VUCA situations.
However, the study is primarily based on the content analysis of published
literature on the subject using a single case study of an Indian entrepreneurial
firm, furthering scope for conducting research in a wider context.
Keywords: Entrepreneur, VUCA, Covid-19, resilience, agility, foresight,
strategy, Zolostays

GM-52: Disruption and Resurgence, Face off with Covid – A Game based case of
Turbo Bikes Revival
Gurdeep Singh, UIET, Panjab University, Chandigarh
Ajuni Singh, IPM 4th Year, IIM Indore
Abstract: Serious Games (SG) both entertain and teach. The distinctive feature
of a SG is that it recreates the situation in all its complexity. The player is an
internal part of the plot and can control and manipulate the variables as
though they were true. The SG also present the serious learning objectives.
After playing the SG the player can appreciate the situation better. The
present paper presents such a SG. During the COVID Pandemic organizations
had to bear lots of losses due to lock down and closure of facilities. It was felt
that if the player is in the driving seat then he/she can experience the actual
situation. The player can do nothing about the lockdown but can prevent
control variables from hitting the bottom. In the present SG a hypothetical
Bicycle company is created and its journey is presented from Aug 2019 to the
present day. From doing good business to nearly going bankrupt to revival is
presented. The control and steering options are with the player. If bank
balance becomes nil or any of the stock becomes nil or any other control
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variable becomes nil the game stops. After the Pandemic various options are
presented and the player has to take proper action. The game is designed in
MS Excel VBA and is very user friendly. The challenge was to create all business
processes as they are all interrelated. Once the business is running smoothly
disruption needs to be created mimicking the actual lockdown. The game was
designed with all the graphic components to make it more interesting.
Keywords: Business Games, VBA Programming, Serious Games, Gamification,
Simulation

GM-53: Agri-Tech Start-Ups In India: Present Status And Future Scope In Reference
To Covid-19
Supriya Singh, Mahatma Gandhi Central University, Bihar
Alka Lalhall, Mahatma Gandhi Central University, Bihar
Abstract: Start-ups play a key role in promoting innovation in a society. Agritechnology start-ups are offering sustainable solutions across the agricultural
value chain. These start-ups with their innovation have come to the aid of
stressed farmers and have given a significant impetus to the COVID-19 hit
agricultural sector. A new wave of entrepreneurs and start-ups is leading the
way for disrupting the agriculture sector in India for better future. The time
has come to enunciate agricultural strategies with innovations. In this regard
the present article is a descriptive analysis and review of the status of Agritech start-ups in India. The article aims at highlighting the push Agri-tech startups have rendered towards agricultural ecosystem. Despite COVID-19 the
agriculture sector of India has perseveringly marked growth in its GDP. This
article deliberates the technological intervention brought about by Agri-tech
start-ups. It outlines the present status of Agri-tech start-ups, focusing on their
growth and sectorial presence. The article also elaborates the role of Agri-tech
start-ups in the survival of agricultural sector during COVID-19 pandemic. The
opportunities brought about by these start-ups backed by the government
schemes and the challenges faced by these start-ups during and post COVID19 crisis are also outlined. The inference from this study will be helpful in
designing policy interventions for ensuring the sustainability of Agri-tech startups during and after pandemic.
Keywords: Start-ups, Agritech Start-ups, Agri-Start-ups, Agribusiness,
Precision Farming; Geographic Information Systems, Digital Technology

GM-54: A Conceptual Review on Women Entrepreneurs and barriers faced by them
in India
Monica Chouksey, Symbiosis Institute of Business Management Pune,
Symbiosis International, Pune, India
Dr. Madhura Bedarkar, Symbiosis Institute of Business Management Pune,
Symbiosis International, Pune, India
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Abstract: Entrepreneurs contribute to generation of employment and income
through their venture creation and thereby, support the process of economic
development. Similarly, women entrepreneurship also provides sustained
income to women and improves their standard of living. Consequently, this
leads not only to women empowerment but also brings in some benefits to
the society either directly or indirectly. During the time of Covid 19, every part
of the world and economy has faced a hit and entrepreneurs are the important
agents for it revival as they generate employment and income. In India,
women constitute only 14 percent of total number of entrepreneurs in India.
This indicates that their participation is much lower than male counterparts.
According to a report by NASSCOM, only 9 percent of Indian founders are
women, and an equal pace can only be achieved when barriers are reduced
for women entrepreneur. These barriers may differ around the globe, varying
from lack of knowledge, security barrier, marriage, fear of interacting with
males, family ties, male dominated society, societal barriers, social unacceptance as women entrepreneurs, restricted mobility, etc. The most
common barrier across several countries is insufficient financial institutional
support. This highlights the need for a scholarly enquiry into gender gap in
credit received by entrepreneurs. This paper aims to study the construct of
women entrepreneurship, entrepreneurial motivation and barriers
experienced by them after corona hit the world. It is qualitative in nature and
based on systematic review of literature.
Keywords: Women entrepreneurship, female entrepreneurship, barriers to
entrepreneurship, gender and entrepreneurship, India

GM-55: Impact of Covid 19 Pandemic on the Behaviour of Students of Higher
Education: A study on Sleep Disorders, Mental Distress and Depression
Meenakshi Verma, Assistant Professor, Symbiosis International University,
Nagpur
Anuj Verma, Assistant Professor, Symbiosis International University, Nagpur
Gangu Naidu, Assistant Professor, Symbiosis International University, Nagpur
Abstract: Covid 19 has plunged the world in turmoil. Half of the world is
reeling under lockdown, economy has taken a major hit and future remains
uncertain. This unforeseen event has forced the world to adopt radical
changes in our daily routine with emphasis on social distancing as a major tool
for preventing the spread of infection. The concept of work from home has
enabled to keep the economy running without compromising on safety
standards but it has thrown up new challenges for the society. Stress, Mental
Distress, Depressions, sleep disorders, Headaches, loneliness, screen fatigue
and high distress level are some of the common symptoms witnessed across
the population. Our study focussed on 100 students of higher education who
have been attending online classes since the inception of Covid. The paper
attempts to establish the relationship between online classes and increase in
distress level and sleeping disorder among the student’s due lack of physical
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classes. It aims to measure the student’s acceptability of online teaching and
the subsequent consequences which lead changes in student’s behaviour.
Keywords: Covid 19, Stress, Depression, Sleep Disorder, Mental Distress

GM-56: COVID-19 and its impact on the phases of vaccination in India
Manoj Kumar J, Research Scholar, Department of Economics, RKM
Vivekananda College, Mylapore, Chennai
Vincent Jayakumar X, Associate Professor, Department of Economics, RKM
Vivekananda College, Mylapore, Chennai
Raju V., Assistant Professor, Department of Economics, RKM Vivekananda
College, Mylapore, Chennai
Abstract: This study investigates the COVID-19 and its outcomes in India.
Especially India almost recovered their population from this great pandemic
condition. Because, India is having worlds second rank in population. To
compare with US, France and Italy, India managed this pandemic very well.
After COVID-19 pandemic, India struggled to invent the vaccination against
COVID-19 virus. Finally, vaccination was invented and bring into public usage.
This study briefly investigates the relationship between the total positive
cases and total vaccinated peoples in India. So, the secondary data was
collected from various sources. Data was covered after starting the COVID-19
vaccination of the nation, i.e., period of 16 Jan. 2021 to Mar. 17, 2021. COVID19 deaths, Vaccinated peoples and Total cases are variables taken into
account. Simple Linear Regression analysis, ANOVA and adequate statistical
tools were used. This model was fit with R-square value of 0.949. Finally, this
study found that COVID-19 positive cases had positive impact on total
vaccinated cases. In India, vaccinated peoples arepositively correlated to
Vaccinated peoples. Lack of awareness leads more positive cases. So,
recommendations are given to promote the proper promotional activities and
vaccinate throughout the nation as possible to avoid future economic crises
due to COVID-19 (i.e., need to increase the vaccination phase within the
country).
Keywords: COVID-19, Phase, India, Vaccination

GM-57: A study on Artificial Intelligence and its effect on Indian Banking Industry and
its relevance in Post Covid19 Pandemic
Neha Garg, Senior Manager, Bank of Maharashtra, Paschim Vihar, New Delhi
Anoop Pandey, Professor in Commerce, Hemvati Nandan Bahuguna Garhwal
University, Uttarakhand
Abstract: Covid19 pandemic is taking a dreadful shape in human lives and
livelihoods of millions of individuals all over the world. Covid19 has impacted
numerous industrial sectors of India as well as other nations all over the
sphere. Almost every business is badly effected and banking is no exception.
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Banking sector plays a identical vital role in the social and economic
development of the country and it works as a helping hand to all the industries
in terms of funding, transactions, credit, collection, transfers, payments,
deposits, and so on. Now Banks have to adjust their data and methodologies
to reflect new normal in their working model by reskilling and up skilling their
present workforce. COVID-19 has fast-tracked a switch to online living and
opened the new door for digital banking. The adoption of latest technologies
such as Artificial Intelligence in banking is continuing to renovate companies
in to the Industry, provide more personalised experiences to their clienteles
sitting at home, and reduce online
fraud probabilities and increased new chances involved in being the financial
workstations of our modern economy.
This research paper seeks to analyse and compare post COVID19 management
strategies for recovery, resilience and adaptation. Thereafter this paper takes
the focus to the fact that Artificial Intelligence is not only the need of the hour
but also the only possible solution to the post Covid19 challenges being
presently faced by Banking Industry. Through this perspective we have tried
to discover the uses of AI (Artificial intelligence) in banking industry and how
it can help banks to respond, recover and thrive to achieve its goals post
pandemic. This was done with the help of extensive review of authentic
secondary data.
Keywords: Covid19, resilience, new normal, artificial intelligence, reskilling
and up skilling

GM-58: A Study On Transgender Influencers Post Pandemic: Recuperation,
Resilience, And Recovery
Anju Dwivedi, Assistant Professor, Narayana Business School
Supriya Pal, Assistant Professor, School of Liberal Studies, Pandit Deendayal
Petroleum University
Abstract: Influencer marketing being on the rise these days, have been a
compelling way to attract consumers. Be it Facebook, Instagram, Twitter or
any other social media platform, the presence of influencers and how they
have been cogent and plausible can be felt. Whilst on the reel, influencers
show their dynamic, vibrant, powerful self, the occurrence of a pandemic has
shaken up their roots too. Especially, in the case of, Transgender Influencers.
In addition to this, there have been scholars working upon LGBTQ (Lesbian,
Gay, Bisexual, Transgender and Queer) and as they mention, it takes a lot of
labour for them to show up their dexterity on the screen. With the ongoing
pandemic, almost every sector has been taking a crack. This paper thus
headers to understand how the pandemic has affected the LGBTQ influencers
particularly and how much effort are they putting in to combat this.
Keywords: Influencer Marketing, LGBTQ, Pandemic, Transgender Influencer
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GM-59: Rural Farm Land Value: Compensation For Displaced Villages And
Environmental Impact
Dinabandhu Bag, NIT Rourkela
Abstract: This paper is motivated by the natural and institutional
characteristics of land valuation for the lawful acquisition for public projects.
A model to arrive at the valuation of rural farm land is critical, when crop
insurance does not exist for the displaced farmers and villages. The bargaining
power of the villagers to command market compensation could depend on
variety of factors. Using rural land commission data of claims over 631 cases
of rural households for over 52 displaced villages in Sundargarh district of
Odisha during 2011, we arrive at the loss of value accrued to rural farmers.
We conclude that the villagers were compensated to the tune of INR2, 67,870
(USD 5,759) per case against their expected life earnings of INR 7,99,319 (USD
,) per case. The cumulative compensation received for total area of 2,112.5
acres (855 Ha) amounted to only INR 169,026,176 (USD 3,634,063) as against
the expected NPV of earnings of INR 504,370,184 (USD 10,843,959).
Keywords: Valuation, farm land, loss, compensation

GM-60: Viability of Virtual learning With Special Reference to Indian Education
System Amid Pandemic
PushpenduRakshit, Assistant Professor, Amity Business School Mumbai, Amity
University, Maharashtra, India
MohdAfjal, Assistant Professor, Amity Business School Mumbai, Amity
University, Maharashtra, India
Abstract: India as a youth nation had 37.4 million learners enrolled in higher
education in year 2018-19. The nation has turn out to be the second foremost
marketplace for e-learning after the US. The segment is anticipated to reach
US$ 1.96 billion by the year 2021 with estimated 9.5 million users. Owing to
the pandemic edification has transformed dramatically, with the distinctive
increase of massive open online courses, whereby education is accepted
remotely and on digital podia. Even previously COVID-19, there was already
high advancement and adoption in education technology. Whether it is
software based, cybernetic tutoring, video conferencing paraphernalia, or elearning software, there has been a noteworthy surge in practice since COVID19 in the nation. There is a need for a gear swing in our thoughts about
educating and learning to create an enabling atmosphere for learning with
technology on virtual platforms. These open platforms are useful for learning
being independent, but brings few challenges as discussed in the study.
Teacher capacity is key, but we must also change our mindset about teaching
and learning as just a same time, same place activity. We discuss and explore
on traditional and virtual connectivism pedagogy of learning. The current
pandemic crisis brings upon the necessity to adopt such open online
platforms. This study is based on primary data collected via random sampling
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method from 582 respondents. This study is explorative in nature, which
outcomes assertively to the paradigm shift in education demonstrating its
viability in Indian scenario.
Keywords: Online learning, challenges, potentials, Indian education system,
virtual platforms

GM-61: Investigating the effect of Entrepreneurial Self efficacy and Entrepreneurial
Education on Shaping Students’ Entrepreneurial Intention in the time of
Covid 19 Pandemic
Raj Karan Gupta, Assistant Professor, School of Business Studies, Sharda
University
Abstract: Today, Unemployment has become a very serious concern and
requires immediate attention towards reaching the solution to the growing
problem of unemployment. India as a youth country can only ensure its fast
economic growth and development when the country would be in a position
to generate employment opportunity which will further ensure the utilization
of India’s workforce especially utilizing its youth’s potential.
This paper tries to investigate the effect of independent variables (Selfefficacy and Entrepreneurial Education) on the dependent variable
(Entrepreneurial Intention). The data have been collected with the help of a
structured questionnaire and have been collected by using the convenience
sampling method from the students of a private university. After cleaning the
collected data, data of 102 students (respondents) were found usable and
hence data of 102 respondents were analyzed. The data were analyzed by
using SPSS and correlation analysis and multiple regression analysis were
performed to know and explore the causal relationship among the
independent variables and dependent variable. The study also provides some
insights on the challenges raised due to the emergence of Covid 19 pandemic.
It has been found in this study that both the independent variables (selfefficacy and entrepreneurial education) have a positive effect on the
dependent variable (entrepreneurial intention).
Keywords: Self-efficacy, Entrepreneurship, Entrepreneurial Education, and
Entrepreneurial Intention, Covid-19 Pandemic.
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Human Resource and Organizational Behaviour (HO)
HO-01: Impact of remote-work communication channels and leader-memberexchange on employee engagement in a Coronavirusworld
Sagar Pujari, Doctoral student, Indian Institute of Management, Ranchi, India
Dr. Shilpee A. Dasgupta, Assistant Professor, General Management, Indian
Institute of Management, Ranchi, India
Abstract: Purpose – This paper assesses the employee engagement of the
Indian Information Technology (IT) sector employees working remotely during
the nationwide lockdown caused by the coronavirus disease (COVID-19)
pandemic.
Extant studies have revealed that a higher employee engagement index
positively correlates to the organization's critical financial ratios like return on
investment and value for shareholders (Macey et. al, 2009). However,
maintaining effective levels of employee engagement is still a big challenge
for organizations. Gallup's “State of the Global Workplace report 2017” shows
that only 13% of Indians are engaged at work, which is way lower than
developed economies like the United States, where it is 31%.
The COVID-19 pandemic enforced remote-work model has significantly
increased the spatially distributed workforce of the Indian IT organizations.
The remote-work model triggered during lockdown is here to stay beyond the
pandemic too. With a remote-work model in mind, the organizations are now
extensively relying on Information Communication and Technologies (ICT) for
day-to-day and leadership communication. ICT encompasses infrastructure
and devices for communication such as mobile telephones, computers, and
internet-enabled channels such as instant messages, e-mails,
videoconference, and social media. ICTs aid organizations to stay competitive
by providing quick access and efficient dissemination of information across
the globe (West & Heath, 2011) and are fundamental requirements of the
spatially distributed teams for efficient working.
Many research studies have discovered that leadership communication is
crucial for employee engagement. The quantity of time a leader spends with
their subordinates on communication and the perceived quality of this
communication affects subordinates' engagement level (Mone et al., 2011).
The leader-member exchange (LMX) is an essential aspect concerning
leadership communication and employee engagement (Dansereau, Graen,
&Haga, 1975). Extant studies have suggested that employees with better
leader-member relationships receive more open communication and
advancement opportunities (Yildiz, 2011). Studies also reveal that high-quality
LMX relationships can impact critical work outcomes associated with
employee engagement, like work dedication, professional satisfaction, and
readiness to contribute (Scandura& Pellegrini, 2008).
With employee engagement as the critical factor for an organization’s growth,
remote work models' success in Indian IT organizations depends mainly on
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effective usage of ICT communication channels and the leader-employee
relationship.
Keywords: Remote-work model, LMX, Employee engagement, Information
Communication and Technologies, COVID-19, Media Richness Theory

HO-02: A Study On Impact Of Anxiety And Lifestyle Compatibility On Adopting
Digital Payment Mode During The Pandemic
Shalini Nath Tripathi, Associate Professor, Jaipuria Institute of Management,
Lucknow, India
Sushma Vishnani, Professor, Jaipuria Institute of Management, Lucknow, India
Shalini Srivastava, Professor, Jaipuria Institute of Management, Noida, India
Abstract: This research study aims to study the impact on increased
acceptance and consequential usage of digital payment platforms with the
onslaught of the Covid-19 pandemic. It takes into cognizance the constructs
of anxiety and lifestyle compatibility and their impact on usage of digital
payment platforms. It establishes a partial mediating effect of desire on the
relationship between anxiety and intention to use (digital payment platforms)
as well as a partial mediating effect of LC on the relationship between anxiety
and intention to use. None of the previous studies have explored the
mediating effect of either desire or LC. The study also makes an important
revelation in terms of the negative impact of anxiety on desire (to use digital
payment mode), intention to use and LC. This clearly indicates that anxiety
harbored by consumers, due to the ongoing pandemic will tend to reduce the
desire as well as the intention to use digital payment platforms, unless it is
satisfactorily addressed by service providers.
Keywords: Digital Payments,
Compatibility, Intention to Use
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HO-03: HR practices in the Phygital World: Connecting the dots in COVID time
Sanjive Saxena, Faculty, Jagan Institute of Management Studies, New Delhi
Abstract: The COVID pandemic has forced the workforce of organizations to
operate in blended mode termed as phygital (physical plus Digital). With this
scenario, HR practices were required to be revisited, re-drafted and reimplemented in a distributed work environment due to lockdown. Aenxtant
literature review and collection of primary data, the following research
questions are addressed (a) What mechanisms are needed to revisit the HR
practices when the workforce is operating in the phygital world? and (b)What
management controls are required to implement modified HR practices in
core functions as well as in non core functions? The methodology deployed in
the development of the paper is based on grounded theory and systematic
literature review approach. By deploying association rule mining, findings
indicate that HR practices in the case of distributed work environment
operating phygitally require the connection of dots in the form of taking dip
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stick check of HR practices on the criticality of various products, projects,
operations, mapping them to operational gaps and working out a strategy for
implementing applicable management controls to achieve business
objectives. The contribution to existing literature is the development and
implementation of HR practices in the context of distributed and
heterogeneous work environment at the residences of staff members. The
implication of the study is the development and identification of new action
plans and new research variables in the context of changing variants of COVID.
The future recommendation of the study is the degree and extent of
modifications in HR practices in the context of changes introduced by COVID
virus. The limitation of the study is the non-inclusion of support staff
members. The conclusion of the study is fact that in phygital work
environment several aspects are needed to be taken into consideration for
implementing HR practices.
Keywords: COVID, HR practices, Mechanisms, Phygital, Work environment

HO-04: The changing landscape of CSR in India during COVID-19 and response of
Indian Corporate
Daisy Rani Prasad, PhD Scholar (Management), Birla Institute of Technology,
Mesra, Ranchi, Jharkhand, India
Mili Dutta, Assistant Professor, Department of Management, Birla Institute of
Technology, Mesra, Ranchi, Jharkhand, India
Abstract: With the new coronavirus disease (COVID-19), a moment has come,
which has no precedence in our lifetime. In this paper, we briefly introduce
the concept of CSR followed by evolution of CSR in India through the
“Chatterjee Model”. Then this paper tries to examine the influence of COVID19 on Corporate Social Responsibility (CSR) in India and justify government’s
role in making CSR as a more genuine and authentic way of addressing this
global crisis. This paper also tries to highlight the steps taken by an Indian
corporate in spending CSR funds in response to the crisis. Finally, the paper
tries to analyse the whether the CSR funds are intended for short term
measures to provide immediate response to COVID-19 crisis or is it invested
to alleviate long-terms effects of the pandemic.
Keywords: Corporate Social Responsibility (CSR), Chatterjee Model,
Companies Act 2013, Schedule VII, COVID-19, Central Coalfields Limited (CCL)

HO-05: Work stress in information technology professionals during work from home
Sheetal S. Pawar, PG student, Department of Management Studies, Indian
Institute of Information Technology, Allahabad
Priya Shah, Ph.D. student, Department of Management Studies, Indian
Institute of Information Technology, Allahabad
Shashikant Rai, Assistant Professor, Department of Management Studies,
Indian Institute of Information Technology, Allahabad
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Abstract: Stress can be good or bad. Good stress helps an individual to be
motivated and avoids boredom whereas bad stress is a source of many health
problems in an individual. The COVID 19 pandemic forced many professionals
to work from home; IT professionals are one of them. IT professionals are
prone to stress due to erratic working hours, deadlines, and continuous
learning of new software, advancements in the field. Research work has been
done in the field of work stress in employees at the workplace but the stress
levels while working from home have not been calculated. The objective of
the study is to evaluate the work stress in these professionals while they are
working from home. Demands, control of work, and support of friends and
family are taken as the independent variables which determine whether it is
stressful to work from home or if it helps in maintaining the work-life balance.
A questionnaire was floated and 71 responses were collected. The relationship
between the independent variables (demand, control, and support) with the
dependent variable (stress) is calculated with correlation and regression. It
was found that demand has a positive correlation with stress and it increases
as stress increases. Control and support were found to have a negative
correlation with stress where an increase in control overwork and increased
support from family decreases the stress levels in an individual. Organizations
can help individuals control stress levels by devoting some time to stress
management activities like yoga, meditation and allowing them to pursue
recreational activities like gardening or singing.
Keywords: Control, demand, work from home, work-life balance, work stress,
support, telework.

HO-06: COVID-19 Impact on Disability Inclusion
Neha Kumari, Department of Management Studies, IIT Roorkee, Uttarakhand
Usha Lenka, Department of Management Studies, IIT Roorkee, Uttarakhand
Abstract: COVID-19 hit the entire world very badly, whether in terms of
human lives and economic activities. Almost in all sectors, people are affected
due to this pandemic, which results in loss of employment. This COVID-19 has
differently affected the lives of people. Persons with disabilities got the most
brutal hit, and their conditions became more worsened because of this
coronavirus pandemic. Persons with disabilities are most marginalized and
neglected in society; before this pandemic, persons with disabilities had a
lesser chance of admitting health care facilities, education, employment, and
social support from society. During the coronavirus pandemic, people with
disabilities were more prone to the coronavirus because of their severe health
conditions and difficulty maintaining social distancing; they require help from
caregivers and face challenges in accessing health facilities. The Government
and other Organizations were taking action to mainstream society before
these pandemic actions were disrupted due to coronavirus. The majority of
persons with disabilities who got employment in the unorganized sectors due
to pandemic lost their livelihood, and those in organized also fear losing. The
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Government ought to take proper measures for their Inclusion in the society
by equal access to health care facilities, education, employment as nondisabled. The organization needs to alter its inclusion policy after the
pandemic; it will be difficult for persons with disabilities to maintain their work
after COVID-19. COVID-19 has hampered the organization's commitment to
diverse, inclusive, and equitable workplaces. Disability Inclusion in the
workplace after this pandemic only be successful if everyone believes that
they have the right to get employment, economic security, and independence
like others. Empathic and directive leadership, the conducive work
environment is favorable for Inclusion in the workplace. For the equivalent
opportunity for persons with disabilities in society and to live a dignified life,
the right-based disability, and transformative intervention model is required.
Keywords: COVID-19, Persons with Disabilities, Employment, Inclusion,
Workplace

HO-07: Pivoting inclusive leadership in a hybrid workplace
Hima Bindu More, Talent Development, Cigniti Technologies Ltd
Abstract: The transition to the new normal with social and financial
implications presents both challenges and opportunities for promoting an
inclusive hybrid workplace. Agility has become the new mindset of
organizations. Working from home permanently is unlikely to be the new
norm. Instead hybrid formats will be the game-changers. While work from
anywhere has produced some benefits such as the surge in productivity, less
operative costs it also raised alarm in the areas such as employee bonding and
workplace connect. It has become more important than ever to practice
inclusion. D&I imperatives were clear before Covid 19. As the context changed
the new patterns emerged. This new model deepened the divide between
encouraging D&I just as a matter of regulatory compliance and building
resilience. Leaders now have the opportunity to seize the moment, navigate
their business strategies by protecting people, and emerge stronger beyond
any pandemic. Using diversity as vocal and visible strength leaders must move
towards smart ideation. Consistent communication across multidisciplinary
and cross-functional workforce will be crucial to maintain trust in the new
blended environment. Inclusively managing their hybrid team is the only fit
for all solutions to overcome the challenges and to offer fair play both for
office and remote workers.
This paper throws light on understanding diversity, the process of evolution,
and the challenges of the hybrid workplace. Presented a brief study on how
leaders should reinvent themselves as responsible leaders, foresee and
embrace organizational, behavioral changes and pivot inclusive leadership to
sustain in the 21st-century pandemic era.
Keywords: Agility, Hybrid workplace, Diversity & Inclusion, Resilience,
Pandemic
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HO-08: Exploring the Impact of Organizational Culture on Employee Performance
Saloni Devi, Assistant Professor, The Business School, University of Jammu,
Jammu
Garima Kohli, Lecturer, The Business School, University of Jammu, Jammu
Abstract: COVID-19 pandemic had hit the mankind in most atrocious manner,
bringing about notable health and lifestyle changes. The world is at crossroads
and the nation is facing a humanitarian crisis.As we move past this crisis and
begin to develop a new normal,organizations are facing new challenges and
realities. An organization’s culture will make or break its ability to be resilient
and rebound following the current crisis. This study aims to provide a
comprehensive understanding of the relationship between organisational
culture and employee performance under the situation of COVID-19 and
handling the new normal. This study is an individual empirical attempt to
provide evidences of the relationship of the concepts. Further, the data
collection was done by sending self administered Google form to the working
employees of the Jammu region of UT of Jammu and Kashmir.Convenient
sampling technique was used to select the participants and total 166
respondents filled the Google form.The findings of the study accomplished the
objective of the current study. The model was devised on the basis of
literature review and revealed that there is a positive relationship between
organizational culture and employee performance.Furthermore, this study is
important and timely as it provides an immense contribution in the field of
post COVID-19 situation and providing insights and enhances scholars’ and
practitioners’ understanding of how organizational culture enhances the
employee performance.Lastly,the study also tries to provide an insight in to
an practical and theoretical implications for organizations and employees
which will facilitate further strategy formulation post COVID-19 situation.
Keywords: Work Culture, COVID-19, Employee Performance, Innovation,
Training, Adaptability and Coordination

HO-09: Comparative Study OnHrm Practices During Covid 19 In Automotive
Companies
Dr. Ramar Veluchamy, Assistant Professor, Xavier Institute of Management
and Entrepreneurship, Bengaluru
Karishma Sanghai, Xavier Institute of Management and Entrepreneurship,
Bangalore
Komal, Xavier Institute of Management and Entrepreneurship, Bangalore
Abstract: Research Objective: To compare employee engagement practices
during COVID 19 in automobile companies Ashok Leyland, Hyundai, Volvo, and
Toyota. It focuses on the activities of HR professionals to engage and motivate
employees. Since employees are working from home, employee engagement
and relations have suffered to a great extent and it has become important for
the companies to develop HR practices for greater employee satisfaction and
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productivity. Research Gap: It is important to maintain harmony within the
organization during such times. Research Methodology: The data collected
through respondents are analyzed through Binomial regression. Findings:
Companies have suddenly adopted new means of working like work from
home and e-management, which are new to them. COVID 19 forced HR
professionals to innovate, the companies will try to retain employees.
Recommendations: Several activities such as virtual-meetups, learning and
development, online courses, online employee feedback, video lunch, and
online family engagement activities are conducted. Such activities keep
employees happy and lead to enhanced performance. Yet technology
utilization and e-management will lead the future of HRM. Data security,
payroll management will be a challenge for future-proofing HRM.
Keywords: HR practices in Automobile, HR in COVID 19, Employee
engagement in Pandemic, Comparative study on HRM.

HO-10: Green Human Resource Management Practices in Environment-Friendly
Organizations: Future-Proofing Human Resource Management
Dr. Ramar Veluchamy, Assistant Professor, Xavier Institute of Management
and Entrepreneurship, Bengaluru
Archana Srikumar, Xavier Institute of Management and Entrepreneurship,
Bangalore
Arya M.K., Xavier Institute of Management and Entrepreneurship, Bangalore
Abstract: The efficiencies created by Green HRM can reduce the operational
cost incurred and induce the employers to take up Corporate Social
Responsibility in a better way. The future of green HRM is very promising for
all the stakeholders. Most of the organizations employing Green HRM
practices are now attracting and retaining the employees compared to other
organizations. The data collected through the interview is analyzed through
the content analysis technique which helps us in making replicable and valid
inferences by interpreting their textual responses. The data collected through
the questionnaire is converted into quantitative data and analyzed through
statistical tools such as mean, mode, correlation, and regression to get more
valid and credible data from the responses.
Keywords: Green HRM practices, Green Recruitment, Green Training, Green
Payroll, Green Pay and Reward, Green Involvement

HO-11: Feasibility Study on Implementing Human Resource Practices for Migrant
Workers during Pandemics: Future-Proofing Human Resource Management
Dr. Ramar Veluchamy, Assistant Professor, Xavier Institute of Management
and Entrepreneurship, Bengaluru
Avinav Kumar, Xavier Institute of Management and Entrepreneurship,
Bengaluru
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Badal Dey, Xavier Institute of Management and Entrepreneurship, Bengaluru
Abstract: TheCovid-19 pandemic came to the world as a shock, destroying
human lives and economies, causing mental illness and poverty, increasing
violence and struggle in society. Migrant workers became jobless. The
objective of the study is to understand the difficulties faced by migrant
workers during COVID 19 to suggest HR practices that can be implemented by
government agencies, employee welfare associations. Information was
collected from various sources for analysis of research. Government and NonGovernment Organizations should think ahead of time to implement Human
Resource Management practices for not only migrant workers but for all the
employees of unorganized sectors.
Keywords: HR practices for Migrant workers, Indian migrant workers, migrant
workers in COVID 19, the impact of Lockdown on migrant workers.

HO-12: A Study of Performance & Stress Management of People during & after
COVID-19 lockdown with reference to SAHAJA YOGA Meditation Technique
Pankaj Pethe, Research Scholar in GHRU, Amravati
Sophia Ansari, Principal, GHRSBM, Nagpur, Raisoni Centre for Research
&Innovation, G H Raisoni University, Amravati
Sagar Jadhav, Asst Professor, GHRCCST, Nagpur, Raisoni Centre for Research
& Innovation, G H Raisoni University, Amravati
Abstract: In this investigation, we are focusing on pandemic condition & its
impact overall during lockdowns. People & their hidden talents, people & their
hidden desires, people & their own care, people & their last desires of innate
development, working pattern etc. This lockdown and continuous information
regarding the precaution to be taken even after staying at home has created
a state of panic, stress, and anxiety in even to the non-infected healthy
individuals. Staying at home, people are suffering from depression due to
isolation, uncertainty and disruptions in normal life. Out of music, dance &
yoga, how yoga works to inculcate qualities like creativity, personality
development, stress management. This energy gives man pure & absolute
motivation which is to be plan & manage. It may be our social, physical,
mental, professional, corporal, business life. So theme of this paper is to focus
on internal & external sources of motivation. This paper is going to introduce
a “Sahaja Yoga” way of living which enhances the innate power for peaceful,
soothing, creative life experience. Sahaja Yoga meditation practices overall in
India for people & their own development by means of simple meditation.
People who practices regularly, we have mentioned their experiences or
feedback.
Keywords: Performance management, Cognitive behavior, COVID-19, Sahaja
Yoga meditation etc
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HO-13: Inclusive Leadership and Employee Resilience; Post-Pandemic strategies for
Organizational Identification
Rohini S Nair, Research Scholar, Alagappa University, Karaikudi
Smitha Rajappan, Research Scholar, Bharathiar University, Coimbatore
Abstract: The world is constantly changing around us, and the workplace are
increasingly full of diverse and vibrant talent with their own unique perceptive
and experience. The current pandemic has brought about numerous changes,
highlighting the importance of a strong leadership in the workplace.
Healthcare workers were at the high risk level during the pandemic. This had
intensely affected their well-being. The quality of patient care rests with the
nurses. So, it is essential to reduce their stress levels and provide them a
feeling of being supported. Here, the management has to play the lead role.
Inclusive leadership provides several positive outcomes. The social support
received by nurses from their leaders has a significant role in developing their
organization identification and resilience. Inclusive leaders provide their
subordinates with an open environment where they can voice their opinions
without being afraid of power distance or status differences. This helps to
build their confidence and also provide them with a comfortable work
environment, which is highly essential to fulfill their job demands to the
fullest. The study was conducted among 348 nurses belonging to the private
hospitals in Ernakulam district. The study found a positive impact of inclusive
leadership on organizational identification of nurses. It was also found that
resilience plays a significant mediating role in this relationship.
Keywords: Inclusive Leadership, Organizational Identification, Resilience,
Healthcare, Nurses

HO-14: Impact of Organizational Culture on IT Industry in the Post-Covid-19 World:
A Literature Review
Saurabh Wadhawan, SP Jain School of Global Management, India
CJ Meadows, SP Jain School of Global Management, Singapore
Christopher Abraham, SP Jain School of Global Management, Dubai
Abstract: The purpose of this study is to identify the variables that drive
organizational culture in the Information Technology (IT) industry specifically,
in the post-Covid-19 world.
Design/methodology/approach - This study has synthesized existing literature
through which it identifies the variables driving organizational culture in the
IT industry.
The results of the study show that resilience, leadership, organization
performance, and risk tolerance drive organizational culture in the IT industry.
Furthermore, the discussion extends organizations' capability in driving
operational agility, enable enhanced outcome, enterprise resilience, and
design thinking (DT) are the abilities of an organization to react to a crisis.

136

ISBN: 978-93-5493-533-6

Research limitations/implications – This study proposes that this article should
help the IT industry and the organizations underneath to achieve greater
agility, stability, embracing adaptive capacity, and should help them adopt the
facets of organizational culture in these post-Covid-19 times more effectively
and confidently. This study is based on an existing literature review.
This study offers a theoretical platform for the study on the impact of
organizational culture in the IT industry. The present study is the first step
towards integrating the elements of IT organizations with dynamic capabilities
and knowledge management capabilities. Additionally, this study helps
ascertain the role of human resource management (HRM), social capital
theory (SCT), team manager visionary leadership model, the role of enterprise
risk management (ERM), and risk management culture maturity model as
implementation models for the variables identified.
Keywords: Organizational Culture, Information Technology (IT), Resilience,
Leadership, Organization performance, Risk Tolerance

HO-15: Complying with Social Distancing amidst COVID-19 Pandemic: The Influence
of Self-Compassion and Compassion for Humanity
Sachin Kumar, Doctoral Research Fellow, Jindal Global Business School, O.P.
Jindal Global University, Sonipat, Haryana
Tapan K. Panda, Professor & Director, NarseeMonjee Institute of Management
Studies, Hyderabad
Krishan Kumar Pandey, Professor & Director, Office of Doctoral Studies, Jindal
Global Business School, O.P. Jindal Global University, Sonipat, Haryana
Abstract: With the rapid spread and rising cases of the COVID-19, complying
with the norm of social distancing is imperative to impede the spread. Across
the globe, social distancing policy has been implemented with inconsistent
results owing to the majority of individual’s noncompliance. In contrast to the
milieu, the researchers have conceptualized and explored human
psychological factors, particularly with a probe, whether self-compassion can
positively influence social distancing behaviour.
Prospective respondents, adult Indian citizens, were approached through an
online survey conducted during the nationwide lockdown, 12th May to 31st
May 2020 for undertaking the research survey.
A total of 357 responses were considered for analysis and the results
propounded a correlation between self-compassion and social distancing
behaviour. Moreover, compassion for humanity was found to intercede in the
connection between self-compassion and social distancing behaviour.
The COVID-19 crisis has dampened individuals’ normal life as well as the
business activities, and this research finding could help decision makers, both
at the government and corporates, in strategizing and disseminating selfcompassion-based programs amongst the general public, customers or
employees. Such interventions could positively influence individuals in
adhering to social distancing policy and might also alleviate other associated
psychological problems.
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This research could be the first of its kind to empirically explore the
relationship between individual’s self-compassion and social distancing
behaviour at the time of COVID-19, and could also be the first to theorize and
examine the mediating role of compassion for humanity in the association
between individual’s self-compassion and social distancing behaviour.
Keywords: Self-Compassion, compassion for humanity, social distancing,
social distancing behaviour, COVID-19, Coronavirus, pandemic, India.

HO-16A: Aligning the remote working with employee engagement: A
thematic analysis
komal goyal, Prof. Ashutosh Nigam and Dr. Neha
JCBUST,YMCA FARIDABAD
Abstract: A curveball has been thrown at society by COVID 19, interrupting
almost all walks of life. HR teams have been at the forefront of the
organization, quickly providing staff with the organization’s response to this
pandemic. While designing new guidelines for work and providing
infrastructure and social support, HR teams have strived to keep
employees' spirits and productivity at a high-level post-COVID 19. To
reduce on-site labour while meeting basic organizational criteria,
corporations started introducing flexible work structures. Remote working
is a strategy adopted by various organizations. This study aims to find out
the impact of remote working as an HR practice on employee engagement.
The study downloaded the tweets and using NVIVO v12 software found that
remote working has a positive association with employee engagement.

Keywords: NVIVO; thematic; remote working

HO-16: Effect Of Remote Working On New Joiners In Indian IT Companies And How
This Impact’s Employee’s Sense of Belongingness
Gokul Santhanam, Research Scholar, School of Management, SRM University,
Kattankulathur, Chennai, India
K. D. Balaji, Assistant Professor, School of Management, SRM University,
Kattankulathur, Chennai, India
SrimathiZeeta Joseph, Madras School of Social Works, Chennai, India
Abstract: COVID-19 has forced companies around the world to switch to
remote working swiftly, as it was the need of the hour. The Information
Technology (IT) industry was amongst the early responders who adopted a
remote working model. It is by this time clear that, remote working is here to
stay and will more than ever be an integral part of the working world.
Organisations globally have been able to make this migration considerably
well in a short span of time. However, it is vital to realise that implementation
of remote working is a much broader and deeper subject. New joiners to an
organization take time to adapt to a new work environment. Those who joined
during the pandemic missed the opportunity to get a first hand experience of
their organization. We studied two groups of employees, those who joined in
their respective offices in 2019 and those who joined remotely in 2020. We
tried to understand and compared the sense of belongingness amongst these
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two group of employees. We adopted the survey approach for analysis, and a
total of 144 employees participated from 27 IT Companies across India. A One
Way ANOVA was performed to compare the means and the outcome of the
survey. The result was conclusive and corroborated the fact that, the sense of
belonging in virtual workers stands low. Some of the significant reasons were
due to lack of regular connect with managers, performance feedback and
instant recognition for work done. As remote working is going to be a part of
future work strategy, it is important to bring the sense of belongingness early
on amongst new joiners. Recommendations to address the belongingness gap
were provided based on our discussion with a group of HR Managers.
Keywords: Human Resource Management, Onboarding, HR Challenges,
Remote Working, Employee Engagement

HO-17: Employee Experience as a post COVID Engagement tool for New Generation
Workforce: Propositions and Future agenda
Rakhi, Research Scholar, Department of Management Studies, Malaviya
National Institute of Technology Jaipur (Rajasthan), India
Priyanka Sihag, Assistant Professor, Department of Management Studies,
Malaviya National Institute of Technology Jaipur (Rajasthan), India
Abstract: This article proposes a new approach to human resource
management that suits the needs of the new generation workforce specifically
Generation Y and enables post-pandemic engagement. It answers why HR
Department should embrace employee experience as a new engagement
tool?
This article proposes how employee experience is the tool to retain the new
generation workforce in the contemporary world which is facing changes after
a destructive pandemic and how design thinking can help to achieve the same.
Perks and other monetary benefits are not the answer to Generation Y
engagement. An organization must understand the new generational
workforce personally to co-design experiences with them that make them feel
belonged.
The modern approaches to engagement and retention will not work in today’s
workplace as they foundationally stem from old ways of thinking. This article
introduces employee experience in terms of human resource management to
make Generation Y engaged at the workplace especially after the disruptions
of a pandemic.
Keywords: Human resource management, Employee Experience, Design
Thinking, Engagement, Pandemic

HO-18: Impact of Human Resource Management Practices on Employees’
Performance - Post COVID 19
Kamal Sharma, Research Scholar, Galgotias University, Greater Noida
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Abstract: Human resource practices are the means through which the
manpower of the organization develops various skills which benefits them to
increase productivity to the organization. It is the most important asset and
resource of achieving competitive advantage. Human resource department
needs to redefine its practices in the post COVID - 19 where the employees
may revisit the objectives and the strategies of the organization towards the
fulfillment of the new organizational goals. This practise includes intensive
training and motivational programmes, employee participation performance
appraisal, compensation / remuneration and job satisfaction. Our research
describes why Human Resource Management (HRM) decisions are supreme
and have a unique influence on organizational performance. In our research,
we have collected primary data inclusively from the hotel industry and
education sectors to understand how these variables play an important role
to motivate employees to work in this new normal. This study
comprehensively evaluates the need of training and upskilling the workforce
in post COVID -19 to exhilarate the employees to face the challenges. Results
based on national samples indicate that these practices play a statistically
significant impact on employee’s growth, performance and employee
sustainability.
Keywords: Training, compensation, employee participation, upskilling,
performance appraisal

HO-19: Cumulative mediating impact of Employee Engagement to Perceive how
Organizational culture and Leadership styles affect Bank employees job
satisfaction (Public and Private Sector Banks in Chhattisgarh)
R. VijayaLakshmi, Chhattisgarh Swami Vivekanand Technical University, Bhilai,
Chhattisgarh
Mahesh Kumar Soma, IBS Hyderabad, IFHE University, Hyderabad
Ashok Kumar Chandra, Bhilai Institute of Technology, Bhilai, Chhattisgarh
Abstract: The extent to which employees of an organization are actively
engaged is determined by organizational culture and leadership style. In
psychology, organizational behavior, and human resource management,
engagement is becoming more prominent. Employee engagement is used in
many aspects of public relations, and it is often studied in relation to
organizational culture and leadership style. Leadership style and
organizational culture are vital to the development of an organization's
advantage. The aim of our study is to evaluate the causes that have the
greatest impact on employee engagement. Research data was gathered from
412 respondents through structured questionnaire at selected cities of public
and private sector banks in Chhattisgarh. Multiple regression analysis
performed to analyze the hypothesis that culture and leadership style have
affects toward employee engagement. The outcomes of this investigation
demonstrated that there is significant impacts of organizational culture and
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leadership style have a major effect on engagement at selected public and
private sector banks in Chhattisgarh.
Keywords: Employee engagement, Organizational culture, Leadership style,
Multiple Regression

HO-20: Integrating Artificial Intelligence for Knowledge Management Systems –
Synergy among People and Technology: A Systematic Review of the Evidence
Komal Jenifer Dsouza Ph.D. Scholar, Department of Commerce, Manipal
Academy of Higher Education, Manipal.
Ankitha Shetty Assistant Professor, Department of Commerce, Manipal
Academy of Higher Education, Manipal.
Rashmi Yogesh Pai Associate Professor, Department of Commerce, Manipal
Academy of Higher Education, Manipal.
Adithya D. Shetty, Assistant professor, Senior Scale, Department of
Commerce, Manipal Academy of Higher Education, Manipal.
Abstract: This paper attempts to analyse Artificial Intelligence (AI) and
Knowledge Management (KM) and focuses primarily on examining to what
degree artificial intelligence (AI) can help companies to handle information
and manage knowledge effectively. It answers the question the degree to
which AI offers a possibility to acquire and coordinate information, allowing
the right people to comprehend and communicate it easily with each and
every related user groups, realizing that contemporary enterprises can no
longer be limited within the boundaries associated with past conventional
firms. This paper followed a systematic review process. A search was carried
out for reference lists of relevant review articles and relevant electronic
bibliographic databases. Articles were screened and eligibility was based on
participants, procedures, comparisons, outcomes (PICO) model and criteria
for PRISMA (Preferred Reporting Items for Systematic Reviews). The results
reveal that knowledge management and AI are interrelated fields as they are
both intensely connected to knowledge; the difference lies in how – while AI
gives machines the ability to learn, KM allows for a better understanding of
knowledge. The research findings further point out that communication, trust,
information systems, Incentives or rewards and the structure of an
organization; are related to knowledge sharing in organizations. There is
ample scope for further research as well as development, which could lead to
a new generation of smart assistant systems. This gives KM prominence in
building a foundation for the largely technical approach that has underpinned
most of the AI domain in history.
Keywords: knowledge management (KM), artificial intelligence (AI),
information technology, relationship between KM & AI, integration of KM and
AI, exploring AI technology in management, knowledge sharing, knowledge
repositories, expert systems, data visualization
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HO-21: An Empirical Study on Engagement Levels of Employees in Financial Sector
During Pandemic
Madhyvadany M, B S Abdur Rahman Institute of Science and Technology,
Chennai
S. Panboli, B S Abdur Rahman Institute of Science and Technology, Chennai
Abstract: Level of employee engagement is a predictor of both individual and
organizational performance, hence there is an utmost necessity to bind the
employees together and keep a constant vigil on the engagement levels with
the organisation. In the toughest and unpredicted situations like pandemic it
is a challenging spell for all organisations to make employees stick towards
their organisation, with increased levels of engagement. In addition, it is highly
required for the organisations to keep the employees associated with strong
mind towards their job and contributing their best in this virtual mode.
The main purpose of this paper is to analyse the engagement level of
employees in financial sector in recent pandemic situation. This study is based
on collection of data in survey method for the preliminary pilot test of 64
respondents employed in various organisations in financial sector. Selection
of samples was carried out using simple random sampling technique. This
research model comprises of two factors, organisation and individual
enhancing the engagement level of employees. The results are based on
descriptive analysis and reliability tests showcasing the prominent items
considered for enhancing the levels of engagement among employees during
this pandemic situation. Furthermore, structural equation modelling is carried
out to understand relationship among variables. This study reveals that there
is an evident gap in engagement levels among employees whose nature of job
involving travel and not involving travel. This research is a pilot analysis for
further investigation on the contributors of work engagement of individuals.
Keywords: Engagement level, Organisation, Employees, Financial Sector

HO-22: COVID-19 crisis and Work-from-home: Perceived stress, Resilience and Jobrelated affective well-being of employees during lockdown period in India
Ghausia Taj Begum, Senior Research Fellow, Department of Psychology,
Faculty of Social Science, Jamia Millia Islamia (Central University), New Delhi,
India
Md. Rashid Farooqui, Assistant Professor, Department of Commerce and
Management, Maulana Azad National Urdu University (Central University),
Hyderabad, India
Abstract: In the year 2020, Covid-19 had vigorously spread around the world
and WHO declared it pandemic on March 11, 2020. The virus influenced badly
by increasing stress, anxiety and fear among the people. In response to rising
number of COVID-19 cases in the country and to gain time for adequate level
of preparedness, the nationwide lockdown was announced by the
government of India on March 24, 2020. The continuing crisis of Covid-19 and
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sudden lockdown changed the lifestyle of people in many ways and imposed
the need of several modifications within the organization and individual to
face this hard time including their mode of working. Those organizations
which could operate remotely made work-from-home mandatory for their
employees. In this situation, feeling stressed was inevitable for the employees,
but maintaining emotional health was crucial to think clearly and work
productively in order to protect one’s health, career and wellbeing. Hence, the
present study aimed to explore the relationship between perceived stress and
job-related affective well-being of employees working from home during
complete lockdown period in India and to examine the mediating role of
resilience. A sample of 130 employees from variety of jobs and industries
participated in the study through online survey. Perceived Stress Scale (Cohen,
1994), Job-related Affective Well-being Scale (Van Katwyk et. al., 2000) and
Connor-Davidson Resilience Scale (Connor & Davidson, 2003) have been used
to collect the data. Results indicated the significant negative relationship of
perceived stress with job-related affective well-being and resilience of the
employees. Resilience found to be positively related with affective well-being
and partially mediated the relationship between perceived stress and
affective well-being of employees. Implications of the study in context of
individual and organizational coping in the present pandemic situation have
been discussed.
Keywords: Covid-19 Pandemic, Perceived stress, Resilience, Job-related
affective well-being, Work-from-home, Lockdown in India

HO-23: Post-Covid Best Practices To Improve Staff Safety In Service Enterprises: An
Empirical Study of Hospitals in the NCT Delhi, India
Steve Katanga Tshionza, Research scholar, School of Business Studies, Sharda
University, Greater Noida, Uttar Pradesh
DaleepParimoo (SHSUN Professor), School of Business Studies, Sharda
University
Abstract: Economies around the world are beginning to recover. The services
sector, especially hospitals, has a common aim in the wake of the Post-Covid
pandemic, to achieve a healthy working environment. World-class medical
facilities are critical, whether before or during or after an outbreak.
Nevertheless, a healthy working climate is essential for working professionals,
which plays a major role along with several factors impacting the availability
of staff and productivity in the services sector. The aims of the study are to
look for answers to the following questions:
1. Are healthcare institutions in India reopening for overseas patients with
staff safety as their most primary concerns?
2. What are the major threats to occupational safety in the Post pandemic
period in hospitals?
3. What are the areas for possible workforce safety enhancements by the
hospitals?
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The study intends to build on multi-method methodology. The first part of the
study will examine, using an exploratory qualitative approach, possible PostCovid’ safety practices and their implementations for enhancement of healthy
workplace culture in the services sector, especially, hospitals. The study will
particularly, revolve around the enforcement of the following Post-pandemic
safety practices from the Indian’s healthcare context. This may include: (1)
fostering a safety culture; (2) implementing strong safety protocols; (3)
Enhancing measures for patient management; (4) Improving record-keeping;
(5) Refining training and timelines for personnel; (6) Incorporate safety-based
Information Technology. These areas will impact health institutions' ability to
improve the safety of their employees. In the second last, Hypotheses will be
tested, using primary data from Five majors medical tourism hospitals across
National Capital Territory (NCT) Delhi. Finally, In the third part, using basic
experiment analysis from the perspective of healthcare professionals, the
section intends to establish areas where the services sec- tor’s focus should
be made to enhance staff availability and attrition. The study will furthermore,
demonstrate with evidence that, indeed, the highlighted best Post-Covid
safety practices are responsible for increasing workplace safety and
maximising the quality of medical services in the wake of the Post Covid
pandemic.
Keywords: Human resource for health, Staff safety, Workplace climate, Post
Covid-19, staff availability

HO-24: An Empirical Study on the Post – Covid Management of Work Life Balance
and Adaptation Strategies of Staff Nurses in Private Nursing Homes in Siliguri
ShomikSaha, Research Scholar, RKDF University, Ranchi
Somnath Roy Choudhury, Assistant Professor, Dept. of Management, RKDF
University
Abstract: Psychological distress and other mental health symptoms risk are
highest for the health care workers(nurses) on the front line who are directly
involved in the treatment and care of patients with COVID-19. The everincreasing number of confirmed and suspected cases and feelings of being
inadequately supported may all contribute to the mental burden of nurses.
There is high need of balancing the work and life among these front line
workers to prevent such events to occur. To preserve the mental health of
these front line workers nurses as well as organizations must work together in
order to balance the work and life. Nurses are challenged by work and family
commitment at the end of each day. Majority of nurses are working
throughout the week and are struggling to achieve work life balance. This
study has the potential to enable the working people to consider their stand
point in terms of work life balance and how the staff nurses are balancing their
work life balance. Factors such as shift work and staffing patterns can increase
stress in healthcare workers. Often work demands and patient needs take
precedence over nurses' needs.
144

ISBN: 978-93-5493-533-6

Keywords: Mental Health, Shift Work, Staffing Patterns, Work and Family
Commitment

HO-25: Impact of Changed Work Environment on Work Life Balance: A Study of
Indian Working Women During the Ongoing COVID-19 Pandemic
Sna Farooqi, Assistant Professor, School of Management and Business Studies,
Jamia Hamdard, New Delhi
Alka Snajeev, Assistant Professor, School of Management and Business
Studies, Jamia Hamdard, New Delhi
Abstract: Purpose- In this research paper we are studying the impact of
changing work environment due to pandemic on working women and how are
they striving to achieve work-life balance. We intend to find if there is any
interference between work life and family life and if it has any impact on
women’s workplace engagement and workplace stress.
Research Design/Methodology- For this research, data was collected from
working women who are employed in the education sector. During the
lockdown, they worked at home and took online classes. The samples selected
for data collection were full-time employees/teachers at the university,
college, and school level. They were expected to take online classes from
home and be available during working hours. The data collection was done
through the questionnaire method. An online survey was prepared and send
to the target population via WhatsApp and Email.
Because of the time constraint, data was collected through the known
samples/contacts of both the authors. For sampling, convenience sampling
was done. The online survey was sent to 150 women working at different
positions like Professor, Associate professor, Assistant professor,
PRT/TGT/PGP out of which 110 replied. Majority of women were married
having children and family to be taken care of during the lockdown period.
Keywords: Pandemic, Women, Working women, Employee Engagement,
Employee Stress, Work-life balance, Work Environment

HO-26: A study of Voluntary HR Practices of Firms from an Emerging Country
VeermaPuri, Assistant Professor of Finance, Symbiosis Institute of Business
Management, Nagpur, Maharashtra
Manoj Kumar, Professor of Finance and Accounting, Indian Institute of
Management Jammu, Jammu and Kashmir
Abstract: Firms’ human resources play a vital role in their growth and
development. Especially with the mushrooming service industry, firms have
started paying more attention to welfare and growth of their human
resources. The firms that are investing more on their human resources should
disclose more about their human practices. The study conducted on the
sample of 160 firms listed on Bombay Stock exchange, documents that the
firms that are larger, older, audited by any of the big four auditors and have
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effective internal audit committee, tends to be make more disclosures about
their human practices. The results obtained are in consonance of Agency
theory and Resource dependence theory. The theoretical contribution of this
study is that the study obtained significant negative association between the
firms’ need for external financing and their HR disclosures. The authors of this
paper proposes it to be ‘New Human Capital Theory’ that stated that the firms
in need of external financing tends to invest and disclose lesser on their
human resources. The results obtained are tested only with the Indian sample
of firms. The same can be further investigated by taking the sample firms from
multiple countries.
Keywords: New Human Capital Theory, HR Disclosures, Agency Theory, HR
practices disclosures Index

HO-27: A study on causes of stress and coping mechanisms among college students
during COVID-19 pandemic
Vishakha Agrawal, Department of Bachelors in Management Studies, St.
Xavier’s College (Autonomous), Kolkata, India
Supriyo Patra, Ph.D., Professor-in-Charge of Management Department of
Business Administration/BMS St. Xavier’s College (Autonomous) Kolkata, India
Abstract: The transition of students from offline classes to online ones has
inherently been a stressful task for students. It caused psychological,
academicand social shock to them.
The objectives of this study are to determine the causes that lead to stress
amongst college students. It also aims to understanding the stress level in
terms of gender of the college students. The study aimed to identify
commonly sought methods adopted by the students to deal with stress and
to identify if there exist any association between gender and social support
sought for dealing with stress amongst college students in Kolkata.
The research methodology in our study encompassed both primary and
secondary research. Descriptive research was undertaken to assess the
students’ level of stress. A randomly drawn participants (N = 106) completed
a self-developed questionnaire assessing their levels of stress on three
domains (physical, mental, and behavioural). The data was analysed with SPSS
and we conducted Chi square test. Descriptive tools such as weighted
averages, percentages, bar graphs, pie charts on Microsoft Excel were also
used.
The findings revealed that there was a moderate level of stress among the
students. The students’ levels of stress were found to have no statistically
significant associations with their gender. The study also included the impact
of social support sought to deal with stress. It was found that gender and social
support have significant association among the college students.
The study may theoretically contribute to the body of scientific knowledge on
mental health studies. Practically, the study may also guide college
communities to take concrete steps towards the improvement of the learning
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environment and subsequently mitigating the adverse impact of stress on
students’ wellbeing and learning outcomes.
Keywords: Stress, Covid-19, College-Students, Social-support, Kolkata

HO-28: Technological Developments and Innovations that can Drive the World
Economy Post Covid-19
Shyam Sundar Panigrahi, Assistant System Engineer-Trainee, TATA
Consultancy Services
Abstract: The novel Coronavirus has just highlighted the value of digital
preparedness and Industry 4.0 driven technologies that helped businesses
across the globe to be functional even during these unprecedented times. In
the past, as was the case with the Spanish flu pandemic that broke out in
1920s, it was witnessed that these kinds of pandemics could wreak havoc and
could disrupt the supply chains thereby rendering businesses functionless.
However, this pandemic demonstrated that organizations and businesses
could stay relevant and could be fully operational even in these uncertain
times by adopting new technologies and refining the ones already in use.
“Necessity is the mother of all Inventions” and this pandemic proved to be the
ultimate catalyst for digital transformation that will greatly accelerate several
major trends that were already well underway before the pandemic (Ahmed
Banafa,2020). The global lockdown has forced industries to adopt remote
working, something that was already there but was never adopted to a larger
scale, Work From Home (WFH) thereby helped in large scale adoption of cloud
computing and virtualization. Predictive Analytics driven by AI and Deep
Learning has also been refined in this Covid era to promote e-commerce and
online business. Artificial Intelligence (AI), Virtual Reality (VR), 3D Printing,
Internet of Things (IoT) and Cloud Computing are some of the technologies
that were always touted to disrupt the entire industrial scenario and hence
were regarded as Industry 4.0 technologies, despite this in the pre Covid era
there were industries that were hesitant to adopt them in large scale for their
operations. However, in this pandemic era there has been a large-scale
adoption of these technologies and post Covid this trend is likely to continue.
In this paper the world economy post Covid-19 shall be discussed from a
technological perspective that could benefit businesses.
Keywords: Cloud Computing, Deep Learning, Artificial Intelligence (AI),
Virtualization, Virtual Reality (VR), 3D Printing, Internet of Things (IoT),
Predictive analytics

HO-29: Work Life Balance among Working Parents Post-Covid 19
Mamatha Varier, Christ (Deemed to be University), School of Commerce,
Bangalore, IndiaAnu Sarah Daniel, Christ (Deemed to be University), School of Business and
Management, Bangalore, India
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Abstract: With the Government of India easing the lockdown norms, many of
the industries have switched back to the offline mode of working. The
pandemic has impacted our lives in unprecedented ways especially families
with young kids were most affected by the lockdown where they had to
manage both work at home and work from home. Again, now with lack of
childcare facilities, mothers are struggling to balance their work and home
commitments. Office goers are constantly in fear of infecting their children,
family members coupled with the fear of losing their jobs if there is lack of
commitment towards their work. This study aims to address those issues and
analyse the work-life balance among working parents who are expected to
work from their offices.
Keywords: Work-life balance, Working parents, Covid19, Work atmosphere,
Personal life, Job involvement

HO-30: Perceived Career Success Of Women As Moderated By Perceived Career
Related Fears Due To Covid-19
Jyoti Chauhan, Research Scholar, Amity College of Commerce and Finance,
Amity University, Noida
Abstract: In India, women participation does have increased over a period of
time but women at senior or top-level managerial positions are yet very few.
Women face various impediments in order to make their career a success and
COVID-19 is giving the career related fears that have become another
impediment to their career success. This study has empirically tested the
impact of Mentoring, Perceived Organisational Support (POS), Family
Responsibilities (FR), and moderating role of Perceived Career Related Fears
due to COVID-19 (PCRFC) on Perceived Career Success (PCS) of women. A total
of 280 participants have been taken into consideration for analysis purposes.
First reliability and validity of constructs has been tested using Exploratory
Factor Analysis (EFA), Confirmatory Factor Analysis (CFA) followed by path
analysis to check the impact and moderating effect. Mentoring, POS, and
Family responsibilities significantly impact PCS. The relationship between
mentoring and PCS and POS and PCS is significantly moderated by PCRFC. As
per the researchers’ knowledge, this is pioneering work to examine the
moderating effect of PCRFC on PCS of women in the Indian context.
Keywords: COVID-19, Career Success, Impediments, Women

HO-31: Factors Determining the Productivity during Work from Home: Pre and Post
Covid Empirical Study with reference to the IT Industry in India
Sanjay Negi, Research Scholar Dr APJ Abdul Kalam University, Indore
Abstract: The Covid 19 was discovered and the Corona virus Disease (Covid19) pandemic was declared all over the world in the year 2020. In order to
counter the situations of the Covid 19 out-break, the IT sector and other
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industries of the world including India had issued a guideline that concerns the
adjustments of the “work system” of the employees in the private and the
government sector. These regulations are the efforts to prevent the spread of
the virus and at the same time keep the life going with the work of the
essential sectors. People have different opinions about the employee
“productivity” and “performance” while working from home during the
lockdown and pandemic situation. It is evident that when the employees are
working from their home, the performance of the workers and the company
is positively affected by the factors like communication, environment,
organizational support etc. Work from home is practiced to get better
employee productivity by engaging them in different activities and
responsibilities and providing them with all the possible facilities. Employee
engagement is highly influenced by the “work, workplace, and work culture.”
It is very important for the IT sector to transform the present policies to
increase the employee productivity as the workplace is changed in pre and
post Covid 19 situation. A sample of 250 employees from the IT sector was
surveyed to know about the factors that determine their productivity during
work from home and Factor analysis and regression was applied to get the
results. The study concludes that the productivity of the employees are
significantly affected by the factors like Organizational Support, Work
Environment, Employee Engagement, Transformational Leadership, and
Adaptability while they are working from their home in pre and post Covid.
Keywords: Work from home, Covid 19, Productivity, Employee, Organization,
performance

HO-32: A study of relationship between workplace incivility and personality traits:
A Review based analysis
Avneet Kaur Arora, Research Scholar, Amity university, Noida
Richa Sharma, Associate Professor, Amity Business School, Amity University,
Noida
Abstract: An upcoming concept workplace incivility has gained a lot of
attention in recent times. This new dimension in the field of negative behavior
have been empirically researched various times with different perspectives.
Previous research postulated incivility as rude, discourteous and disrespectful
behavior towards others which can impose serious consequences to
individuals and organizations. By extending the previous research on
workplace incivility, a new dimension is being looked at by linking workplace
incivility with personality. This papers aims to study the relationship between
workplace incivility and personality characteristics to find out the degree to
which different personality traits influence workplace incivility in
organizations. This qualitative research study will be based on previous
literature already done covering different dimensions of workplace incivility
and personality traits.
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Keywords: Personality, Workplace incivility, civility, performance, personality
traits

HO-33: Green HRM: The resilience strategy for Post Covid-19 HRM
Reena (Mahapatra) Lenka, Assistant Professor, Neville Wadia Institute of
Management Studies and Research, Pune
Shrikant Waghulkar, Assistant Professor, Ramachandran International
Institute of Management, Pune
Abstract: The year 2020 will be remembered in the history of humanity as one
of the darkest and the destructive year. COVID -19 has created havoc in the
entire world. People worldwide in their wildest dream must not have dreamt
about such a helpless situation where a minute microorganism not visible
through naked eyes can infect and kill lakhs of people worldwide. People
worldwide were eagerly waiting with breathed breath for the starting of the
21st century. No one knew that the start of the century could be so fearful and
deadly where the entire world would witness death and destruction to this
level. COVID-19 has been instrumental in destroying the very existence of
human being. Every support system of the human being has been affected.
Right from Jobs, worldwide economy and health has been badly affected. In
order to convert the lockdown world to an active world, every country
worldwide is implementing various recovery, resilience and adaptation
strategies in various job sectors like HR, Finance, Marketing, IT and others.
This paper deals with recovery, resilience and adaptation strategies Post
COVID from Human resource point of view as human workforce are the most
important pillar of any organization and this in turn directly affects the
country’s economy. This paper provides solution in the form of Green HR for
Post COVID recovery, resilience and adaptation strategies. Based on the
present situation worldwide sustainability strategies is the need of the hour.
Keywords: COVID-19, worldwide economy, recovery, resilience, Green HRM,
Sustainability

HO-34: Impact of Digital Transformation on Well-Being and Work-life Boundaries:
Emerging Paradigm and Research Agenda
Jaya Bhasin, Professor, School of Business Studies, Central University of
Jammu.
Surbhi Ghai, Research Scholar, School of Business Studies, Central University
of Jammu.
Shahid Mushtaq, Assistant Professor, School of Business Studies, Central
University of Jammu
Abstract: The increasing digitalization all over the globe has accentuated the
concerns about digital well-being. Recent developments in the field have been
investigating how the different technologies or digital media are impacting an
individual’s well-being or health. While examining the previous studies about
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digital well-being, it becomes apparent that they generally focus on studying
the impact of different technologies or digital media on the individual
dimension of well-being, or health, or human well-being in general.
Furthermore, digitalization was found to be impacting the management of
work-life domain boundaries. The current study focuses on charting the digital
transformation in the light of digital well-being; examining the strategies
followed by the workers to manage their work-life borders in the digital
environment in the context of work-life conflict and well-being; and
developing a digital well-being framework. Associations were found between
digital transformation and, subjective well-being, psychological well-being,
and social well-being. Furthermore, it was examined that the level of usage
(over usage, active, passive) of transforming digital technologies pose
different benefits and challenges for the individual well-being. Digitalization is
found to be impacting well-being in a bifacial manner, having a positive as well
as a negative impact. Therefore, it is suggested to analyse the net impact of
digital transformation on individual well-being to analyse whether one’s
digital practices are generating positive well-being or negative well-being.
Specifically, we suggest that digital well-being is the interactions between
digital transformation and multiple dimensions of well-being. Furthermore, by
managing the level of digital activities and by managing the level of
interactions between work-life domain boundaries the well-being of an
individual can be enhanced.
Keywords: Digital well-being, Digital transformation, Well-being, Work-Life
Boundaries, Digital technologies.

HO-35: A Practitioner’s case study on redefined Talent Acquisition strategy adopted
post Covid at KPMG Global Services in India
Rangarajan Subramanian (Research student
Management, Bangalore, India)

- GITAM Institute of

Abstract: KPMG entities in India was established in the year of 1993 and they
operate from offices across 14 cities including in Ahmedabad, Bengaluru,
Chandigarh, Chennai, Gurugram, Hyderabad, Jaipur, Kochi, Kolkata, Mumbai,
Noida, Pune, Vadodara and Vijayawada.
KPMG entities have a domestic client base of over 2700 companies. Our global
approach to service delivery helps provide value-added services to clients.
KPMG differentiates itself as a rapid performance-based, industry-tailored
and technology-enabled business advisory firm that delivers professional
services consulting through industry leading specialized professionals in the
country. The firm’s professionals are grouped based on industries and so that
its clients can deal with industry professionals who speak their language.
KPMG’s combines its Purpose, Values, Vision, Strategy and Promise powerfully
which sets it apart from the competition.
KPMG Global Services is a joint venture between KPMG India, US, UK and
International. KPMG Global Services (KGS) delivers value to around 50+
member firms across the globe. KGS has a strong leadership team with an
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average industry experience of 20+ years and it employs around 12000+
professionals at present.
KGS Talent Acquisition function is committed to evolving recruitment
practices to support the aim of being the employer of choice. KGS’s aim in
recruitment is to recruit the best and brightest talent who will contribute
significantly to its strategic and business objectives. KGS recruitment function
follows a robust process to ensure objectivity and fairness in evaluation
process of candidates. KGS has defined expected levels of skills and behaviors
for each grade of employees. Therefore, all selections are based on skills and
behaviors framework developed for the function.
KGS offers services to its clients through 4 major business units such Audit,
Tax, Advisory and capability hubs. The firm also supports various market
segments such as technology, media and telecom, Oil & Gas, renewable
energy, Consumer and retail, Industrial, Infrastructure, financial services,
Public sector, Manufacturing, Healthcare and Services and so on.
Keywords: Post pandemic recruitment process, KPMG Talent Acqusition
strategy, The new normal

HO-36: Linking Workplace Diversity, Inclusion, Job Satisfaction and Turnover
Intentions: A Serial Mediation Model
Itinpreet Kaur, Research Scholar, Amity College of Commerce and Finance,
Amity University, Noida, India
Geeta Mishra, Associate Professor, Amity College of Commerce and Finance,
Amity University, Noida, India
Rahela Farooqi, Professor, Centre for Management Studies, Jamia Millia
Islamia, New Delhi, India
Abstract: With the advent of globalization, internationalization and
technological advancement, the emerging markets are undergoing a
landscape change. The world today is a global village, where organizations are
becoming increasingly diverse. Diversity in workplace is escalating around the
world characterized by a combination of gender, age, race, sexual orientation,
lifestyle, functional background, and other ideologies. The systematic
presence of diversity within organizations can no longer be overlooked.
Organizations must effectively address diversity by acknowledging,
appreciating, and positively supporting it in the workplace, as the notion of
diversity has progressed from a legislative obligation to a strategic primacy
(Kundu and Mor, 2017).
Folk wisdom ascribed that “birds of a feather flock together” but also that
“opposites attract”. The two proverbs foretell contrasting processes: similar
persons may work well together, but dissimilar persons may like not one
another (Schippers et al., 2003). Empirical evidences support both. Several
researchers have found that the diversity has beneficial results. For instance,
diverse communities consider a wide variety of viewpoints and produce more
solutions of high-quality (Watson et al., 1993). However, high levels of
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diversity have also contributed to increased rates of dissatisfaction and
employee turnover (Jackson et al., 1991; Wagner et al., 1984). The literature
on diversity is packed with mixed findings. Though there is no paucity of
research that examines the circumstances under which diversity leads to
positive or negative outcomes, the fundamental mechanisms that can
elucidate the impact of diversity remain elusive (Jaiswal and Dyaram, 2019).
Therefore, the present research addresses the following objective:
1. To examine the sequential mediating effect of inclusion and job satisfaction
in the relationship between employee perception of workplace diversity and
turnover intentions.
2. Hypothesis
H1: Employee perception of workplace diversity will be positively related to
inclusion.
H2: Employee perception of workplace diversity will be positively related to
job satisfaction through the mediating effect of Inclusion.
H3: Employee perception of workplace diversity will be negatively related to
turnover intention through the sequential mediating effect of Inclusion and
job satisfaction
Keywords: Workplace Diversity, Inclusion, Job Satisfaction, Turnover
Intentions, Indian IT Industry

HO-37: Gender difference in coping with organizational stress among dual career
couple in Education Sector
Archana Tiwari, Jagran LakecityUniersity, Bhopal
Abstract: In the present scenario, no individual is stress-free. Growing needs
and demands of work and family are also dragging employees into a stressful
situation. To come out of that situation employees are adopting stress coping
strategies. This paper attempts to explain stress coping strategies withrespect
to family life cycle stages adopted by males and females dual-career couples
working in the educational sector on the basis of stress coping strategies
suggested by Folkman and Lazarus (1988).
Keywords: Stress coping strategies, Dual career couple, family life cycle
stages, education sector.

HO-38: Impact of Covid 19 Pandemic on the Behaviour of Students of Higher
Education: A study on Sleep Disorders, Mental Distress and Depression
Meenakshi Verma, Assistant Professor, Symbiosis International University,
Nagpur
Anuj Verma, Assistant Professor, Symbiosis International University, Nagpur
Gangu Naidu, Assistant Professor, Symbiosis International University, Nagpur
Abstract: Covid 19 has plunged the world in turmoil. Half of the world is
reeling under lockdown, economy has taken a major hit and future remains
uncertain. This unforeseen event has forced the world to adopt radical
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changes in our daily routine with emphasis on social distancing as a major tool
for preventing the spread of infection. The concept of work from home has
enabled to keep the economy running without compromising on safety
standards but it has thrown up new challenges for the society. Stress, Mental
Distress, Depressions, sleep disorders, Headaches, loneliness, screen fatigue
and high distress level are some of the common symptoms witnessed across
the population. Our study focussed on 100 students of higher education who
have been attending online classes since the inception of Covid. The paper
attempts to establish the relationship between online classes and increase in
distress level and sleeping disorder among the student’s due lack of physical
classes. It aims to measure the student’s acceptability of online teaching and
the subsequent consequences which lead changes in student’s behaviour.
Keywords: Covid 19, Stress, Depression, Sleep Disorder, Mental Distress

HO-39: Happiness as Key Skill in Adapting to Post Covid Scenario: A Gender
Difference Study in Higher Educational Institutions
Singh Anjali Devvrat, Research Scholar, Amity Business School, Amity
University, Noida, India
Harminder Kaur Gujral, Department of HR- Amity Business School, Amity
University, Noida, India
Abstract: The pandemic drew our attention to most important aspect of life
worldwide, happiness. The development of any country is predestined by its
students, the future human resource. This asks for taking utmost care of their
well-being, for lifelong skills. Education system needs to focus now more on
providing an environment conducive for overall development of students,
where role of happiness is paramount after this pandemic. This paper aims to
explore factors contributing towards students’ happiness, during pandemic,
leading to formulate coping strategies accordingly post COVID-19.
Convenience sampling method was used to obtain data from selfadministered structured questionnaire based on five-point Likert scale
assuring the confidentiality. For analysis of data SPSS and Amos was used.
Factors affecting happiness of students were studied.
This study has a limitation, that it was conducted on students in higher
education institutes situated in Uttarakhand and thus may limit the potential
level of generalization.
The results of this research might help institutes/higher education bodies to
strategize an education system which may further augment students’
happiness to accomplish their desired goals.
A happy, satisfied and motivated student can easily deal with today’s highly
uncertain competitive world and can lead a happy life ahead. So, it is very
much necessary for a student to be happy and energetic most of the time.
This study explored factors impacting higher education students’ happiness
during this pandemic.
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Keywords: Happiness, fitness, positive attitude, belonginess, higher education
institutions, pandemic

HO-40: Post Covid-19 Scenario affecting the Employee Wellness
Rucha Lohi, Assistant Professor, Datta Meghe Institute of Management
Studies, Nagpur
Abstract: The sudden outbreak of COVID-19 led to significant changes in the
organizational working culture. The employers to avoid the spread of infection
as per the government norms made announcement of work from home.
Thought work from home seems to be the convenient option but the adverse
situations led to increased responsibility also adding to it was the
organizations cost cutting strategy of laying off the human recourses. All of
the reasons impacted the wellness of the people working in organizations.
Most of the people were working under tremendous pressure of loss of job,
increased stress level to give best performance has increased the stress level
affecting the physical and mental health of the employees. This paper aims to
find out the impact on Employee Wellness of the Post Covid-19 Scenario. For
the purpose of the study data is primary data is collected via questionnaire
and analyzed to highlight the impact.
Keywords: Employee, Work Culture, Employee Wellness, Work Pressure

HO-41: Impact of Covid-19 on the Livelihood of Tribal communities on NTFPs with
reference to Tripura, India
Sujoy Hazari, Research Scholar, Faculty of Management & Commerce, ICFAI
University, Tripura
MamoniKalita, Assistant Professor (Economics) & Head of the Department of
Bachelor of Business
Abstract: NTFPs are forest produce apart from the timber which forest
dwellers collect and sell as an important source of livelihood. NTFPs are major
players in the rural economy of Tripura. These products are seasonal with
limited availability. Tripura is rich in floral diversity due to a large altitude
variation. A large per cent of the population of the state belongs to the villages
and NTFP collection and sale are one of the major sources of their income.
There are a large number of NTFPs including medicinal plants, bamboos,
Myrobalan, rubber, cane, coffee, pepper, challmugra, Dioscorea, Lemongrass,
Citronella grass, cashew nut, ginger, turmeric, betel leaves, charcoal, etc. used
extensively by the tribal and rural poor in Tripura and plays an important role
in the economy of the state and in subsistence activities, employment
generation, and household income. But unfortunately, this summer season
coincided with the lockdown declared due to the COVID-19 pandemic. This
has badly affected the collection, sale, and storage of these products.
Although due to the lockdown and less anthropogenic pressure, the
production of some NTFPs was comparatively better than in previous years.
Some of the NTFPs became the saviors of the unemployed youth as well. But
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overall, this pandemic caused by COVID-19 has derailed the livelihood of many
houses and communities. The present study is based upon the impact of this
dreadful pandemic on the NTFPs and the lives of rural people of Tripura.
Keywords: Non- Timber Forest Products, Covid-19, livelihood, pandemic and
tribal etc

HO-42: Reinforcing Organisational Values through Coaching in Covid and Post Covid
era: Proposed OD Intervention Model in Asian Context
Deepak Sharma, NarseeMonjee Institute of management Studies, Bengaluru
Abstract: Emergence of Asian nations as global economic power and rapid
growth of countries like India, Singapore, South Korea, Taiwan and Hong Kong
and rise of China in 2000 has already led academicians to study success of
these non-westerncountries that have created their own management
models. Organisations of such countries have demonstrated values of
competency building, concern for employee development, effective
leadership development & performance management and employee wellbeing through coaching. Coaching today is now starting to be used as an
Organisation Development intervention (OD). OD is a systematic process for
applying behavioural science principles and practices in organizations to
increase individual and organizational effectiveness. It is a process (and its
associated technology) directed at organization improvement. It is all planned
intervention to increase organisational effectiveness and health. OD itself
values respect for human differences and commitment to all forms of social
justice.
In the pandemic struck world today the reality for business organizations has
changed from mere profit-making to ensuring business survival on the one
hand and employee well being and empathy on the other. First reality focuses
on outcome and second reality is to keep the workforce well-prepared who
lead to those outcomes. This task however is not that simple as it appears.
Firstly, in this pandemic affected business world where traditional work and
work relationships are changing and remote working as well as gig workforce
is emerging leading to creation of new kinds of workenvironment and
employment relationships, there is a need to re-orient, reskill and upskill the
workforce in a different manner than as it used to happen. Accordingly, the
deliverables for business, leadership and HR have changed. Secondly,
increasing stress of ambiguity and uncertainty placed on the manager, on the
one hand, and of remote working, on the other, may not exactly allow
managers to perform to their potential and as a result get disengaged.
Such challenges call for one common requirement which is focus on self-belief
and self-efficacy of managers/leaders at all levels and through that ensuring
competency building of the workforce. Coaching may offer such customised
solutions for organisations in Asian Countries.
Coaching is different from managing or leading and may be considered as a
process that enhances competencies of individuals and teams. Coaching helps
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to find answers on “what’s in it for me” for the workforce. International
Coaching Federation (ICF) views coaching as a partnering relationship in a
thought provoking and creative process where the intended outcome is
inspiring people in maximising their personal as well as professional potential.
Paper analyses coaching and its role during pandemic and even otherwise with
the help of broad themes.
Based on the themes, paper further would work towards designing an OD
intervention model in Asian context through which it would be explained that
coaching leads to increased effectiveness in individual, team as well as
organisational performance.
Keywords: coaching, OD intervention, Asian context

HO-43: Perception of Elected Representatives of Rural Local Bodies towards Online
Training: A Focus Group Study
Debarshi Mukherjee, Associate Professor &HoD, Department of Business
Management, Tripura University
Subhayan Chakraborty, Panchayat Resource Development Officer, PRTI,
Arundhutinagar, Govt. of Tripura
Abstract: The COVID pandemic has opened a new paradigm before the
training institutes to introduce e-Learning modules for the capacity building of
Elected Representatives (ERs) of the Rural Development sector. Though eLearning has many advantages over the conventional method of learning, it is
also evident that dissemination and acceptability of e-Learning
areundemanding, particularly among the ERs of Rural Local Bodies. One of the
determining factor is the negative perception of ERs towards accepting the
changing form of learning and also the existing policies of Government which
are still more inclined towards learning through traditional classroom training.
There is a lot to be done from the end of the policy formulation to reduce the
gap of demand and supply, particularly for the qualitative capacity building of
the ERs of rural local bodies having heterogeneous educational backgrounds
so that the desired output can be achieved in the practical field. While several
research studies have already concentrated on the perception of students,
administrators and faculties, there has been a scarcity of research on the
perception of Elected Representatives towards e-Learning. The study used the
qualitative method of Focus Group Discussion to gain an in-depth
understanding of the positive and negative perceptions of the ERs based on
their online training experience. The trainees‟ negative experiences were
caused by unavailable technical support during technological glitches,
monotonous training sessions, lack of training allowances such as internet
expense, traveling expense till headquarters (only to find poor internet
connectivity), refreshment expense, etc. and appallingly designed course
content which isnot at par to the online sessions. The findings can be helpful
for the trainers and policymakers to reframe policies for the online training
programs and may prove beneficial in the future ahead.
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Keywords: Elected Representatives, e-Learning, focus group discussion,
perception, online training

HO-44: Recruitment changed in to smart era of hiring during COVID-19 Pandemic
Himani Saini, Institute of Business Management, GLA University, Mathura
PreetiTarkar, Institute of Business Management, GLA University, Mathura
Abstract: In modern history, COVID-19 is the most effective health crisis which
pushes organizations to adapt virtual platforms to continue their assignments.
Human Resources management faces difficulty to deliver the requirements of
human resources under this indefinite environment. During the crisis, some
industries reduce or freeze their hiring’s while some feel unexpected demand
for their services. The restriction of social distancing norms and isolation
forces organizations to explore innovative ways to efficiently fulfil their hiring
needs by using virtual platforms. Modern businesses should pursue online
recruitment and transform their HR recruiting process into AI-based (Artificial
Intelligence) digital technologies to survive and grow. The purpose of the
article is to discuss the importance of Electronic recruitment (e-recruitment)
and virtual platforms that facilitate the procedures of recruitment for the
employer and job-seekers during the COVID-19. The paper concludes that,
instead of putting a break-off on hiring’s due to Covid-19 and isolation,
changing into the smart era of hiring is the right fit for the organizations of all
over the world including India. We also discuss the advantages and
disadvantages of virtual recruitment (e-recruitment).
Keywords: COVID-19, Recruitment, Interviews, Virtual, Online, E-recruitment

HO-45: Impact of Chatbot and Artificial Intelligence towards better EmployeeEmployer Bonding in Post COVID Scenario
Thiyagarajan R, 1Assistant Professor (Senior Grade), PSG Institute of
Management
Danusri B, Student – 1st Year, PSG Institute of Management
Madhumitha R, Student – 1st Year, PSG Institute of Management
Abstract: COVID has expanded the emphasis on human interface aspect of HR
because of which many companies went an additional mile to deal with
employee pressure by setting up online modules for employee success and
motivation (Gigauri 2020). The COVID crisis helped focusing on values that HR
conveys in developing employee skills, motivating the employees, training the
employees, effective communication with the employees. Chatbot and
Artificial Intelligence (AI) software in recent years has become more
supporting for the corporate interactions with the employees. Chatbot is a
24/7 answering software which helps to develop a good communication
between the employees and the HR team. The usage of chatbots for
interaction is an ethical challenge linked with AI and opens with new
challenges (Rangari 2020). Chatbot can be described as programming that can
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talk with individuals utilizing man-made reasoning. Chatbots can deal with
time consuming, low level tasks and free humans for better quality.
Unexpectedly the investigation has limitless conversational scale and a
framework that runs with operational exactness. It can convey and gather
data in consistent normalized ways and do it rapidly. The objective of the
research is to make Human Resource (HR) processes like developing employee
skills, motivating employees, communicating with employees to facilitate
employee-employer bonding. Due to COVID, the employees cannot
communicate with each other physically, in this case chatbot helps in easy
communication and also this helps the company’s betterment and also
improves the efficiency.
The research concludes that usage of chatbots in HR helps to increase the
bond between the management and the employees and helps to achieve the
organizational goal in short span, even post COVID. This research helps any
company to know the advantages and benefits of using chatbots in HR to
improve the employee- employer bonding.
Keywords: Artificial Intelligence, Chatbot, Human Resource Management, AI
in HRM, Employee- Employer bonding

HO-46: A Study On Implementation Of Virtual Reality For Corporate Training During
Post Covid-19
V. Gavya, Research Scholar, VIT Business School, Vellore Institute Of
Technology, Vellore, Tamil Nadu
A. Seema, Assistant Professor (Senior), Division of HR & OB, VIT Business
School, Vellore Institute of Technology, Vellore, Tamil Nadu
Abstract: We live in a world driven by technology, it has created amazing tools
and resources, putting useful information at our fingerprints. Many new
technologies were evolved even in a daily basis, humans can’t literally live
without technologies as it is embedded into our day-to-day life. Technologies
have widen in every part of sector like gaming, industry, machines etc. In the
gaming world, a new technology named ‘Virtual Reality’ has been
implemented and it is using worldwide which gives the real simulation of
gaming through a device. This device has been recently used in the education
sector as well which allows the students to experience destinations across the
world without even having to leave the classroom. As like, the Virtual Reality
also emerged its scope into training the employee especially in the
manufacture sector in the field of safety training where the employee
wouldn’t be exposed to hazard substances like chemicals, heavy materials etc.
In this study, we are going to represent about implementation of virtual reality
for corporate training where employee can learn through stimulated manner.
Likewise, the world has being facing a huge threat in the name of COVID-19
where ‘n’ number of people lost their lives, job, day-to-day life, the employees
are likely said to work from home due to the pandemic threat. As the cases
are decreasing in most of the country, employees are asked to report to work
physically, we have to remember the fact that the deadly COVID-19 is not over
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yet, in order to take the precautionary measures or any advanced features
which will also help in the company growth. The purpose of this study to
implement the process of Virtual Reality training in organizations for the after
effectsofCOVID-19. Corporate companies faced many issues and drastic
changes in their working conditions during their pandemic situation, workers
are forced to work from their home. Now after months, the employees are
noticed to come and work at the organization. Even though the companies are
coming back to their normal being we should not forget the fact that COVID19 has not come to the zero-cases yet, considering this the organization have
to follow the precautionary conditions. Here, in any type of organization the
training process will be conducted in a group manner or something which
involves many social interactions. To avoid this, this study will state the
importance of implementing Virtual Reality for corporate training which will
be an advanced technology to learn in a more realistic manner which will also
reduce the social interaction and human touch. Thus, this purpose of study
explains the importance of implementing VR into an organization which will
act as post COVID-19 measures and also adopting to the new technological
world. Thus in this study, we state that implementation of Virtual Reality for
training will not only reduce the human interaction, spread of virus, physical
touch but also increase the employee’s creativity, ability to learn,
enhancement in skills etc. This study is based on secondary data. From this
findings, there is an urge to implement the Virtual Reality training method into
corporate sectors which will increase the sanitation from COVID-19 and also
will help in keeping in touch with the new technology and in increase in
company standards.
Keywords: Technology, Virtual Reality, Corporate Training, Stimulation,
creativity

HO-47: A Study on the Role of Millennials in Changing Workplace Dynamics How
millennials can help businesses move ahead in the Post COVID-19 world
Deepshikha Seth, Research Scholar, Amity Business School, Amity University
Noida
Priyanka Agarwal, Assistant Professor, Amity Business School, Amity
University Noida
AnubhaVashisht, Professor, Symbiosis Centre for Management Studies, Noida
Abstract: Organizations are increasingly evolving their workplace climate to
accommodate the youngest generation, with millennials slowly taking over
and expected to overtake leadership positions quickly. Millennials have
transformed the way businesses interact with workers by sheer force of
numbers. India has one of the world's youngest demographics, as evidenced
by the many millennials currently employed. They are dissatisfied with having
to wait for their chance to influence corporate strategy and practice. They
want to be recognized for their work right away. As a result, many modern
businesses have opportunities for millennials to shine.
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When the COVID-19 pandemic struck the world in 2020, businesses promptly
changed their working norms. Remote working, along with digital technology
and flexi rules – once characterized as the millennial work characteristics –
became the new normal.
This research seeks to gain insight into the minds of senior-level managers
who face young graduates joining the workforce for the first time from across
the world. CEOs are anxious that they will eventually be unable to find the
talent they need to succeed, with scarcity of suitably trained employees being
their single most significant concern. Businesses are fighting for the best
possible staff and the talent to overtake the aging Baby Boomer generation.
Any year now, millennials will account for the largest portion of the talent
pool.
To assess the impact of millennials on work culture and workplace dynamics,
multiple regression analysis and structural equation modeling (SEM) has been
used. Data was collected from 25 Information Technology companies, 05
respondents each at senior-level, in the National Capital Region.
Millennials need an engaging workplace, and companies required this during
the COVID-19 pandemic. Many companies have already begun devising new
engagement and retention programs, including flexible work hours, remote
working, and collaborative workspaces.
Keywords: Millennials, Generation X, Generation Z, Workplace, Post-COVID
Work Culture

HO-48: The Covid-19 Pandemic And Employee Happiness: Empirical Evidence From
India
IqraZaffar, Department of Management Studies, Central University of Kashmir
Abdul Gani, Department of Management Studies, Central University of
Kashmir
Abstract: The present study aims to recognise and empirically substantiate the
impact of COVID-19 lockdown policies on employees working in organisations
across northern India.
The sample for the study comprised of 380 employees selected across the
health, education and banking sectors. The study adopted a quantitative
methodology. Relying on data collected before and during the lockdown, we
examined how the happiness of individuals has changed over the lockdown
period. The respondents self-reported using a structured questionnaire. Data
were analysed using Statistical Package for the Social Sciences (SPSS).
Statistical techniques, including mean, one-way ANOVA and independentsample t-test were used for accomplishing the objectives of the study.
The results show a general decrease in workplace happiness. The findings also
substantiate that the overall decline in happiness is most pronounced for
females. In contrast, the happiness of male employees is less affected. The
lockdown circumstances have had a negative effect impact on employees who
live alone or in nuclear families.
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The study brought forth the potential consequences of the COVID-19
lockdown on employee happiness. Its findings will help in improving our
understanding of the dynamics impacting happiness. It will lead to improved
managerial practices which will help in improving employee well-being.
Keywords: Happiness, COVID-19, Lockdown, Remote-work, India

HO-49: Determinants of Work Related Quality of Life (WRQoL) of Health Care
Workers (HCWs) during Covid-19 Pandemic: A Systematic Literature Review
Kasturi Shukla, MIT World Peace University, Pune, India
Shreya Patil, All Is Well Hospital, Burhanpur, M.P., India
Subodh Borle, All Is Well Hospital, Burhanpur, M.P., India
Rahul Giri, MIT World Peace University, Pune, India
AvadhutPatwardhan, MIT World Peace University, Pune, India
Abstract: WRQoL is an evidence based outcome measure of Quality of
Working Life, and provides key information required for assessing employee
contentment for use in planning interventions, monitoring workforce
experience and assessing the effect of organizational change. Evaluating and
monitoring WRQoL is imperative in sectors like healthcare, where employees
work under sustained stress. Recent literature suggests that Covid-19
pandemic has distressed the already burdened healthcare systems which has
a direct impact on the WRQoL of HCWs. The scope of factors to be studied for
evaluating WRQoL are beyond the six WRQoL factors as listed above, owing to
the stressful circumstances with increased patient load and a high risk of
exposure. The additional factors that have a bearing on the WRQoL of HCWs
needs to be explored through evidence-based research. Further, WRQoL is
considered as an individual construct, however, this need to be explored both
at an individual and organizational levels. However, as the relevant literature
is scarce, we have conducted this study to fill the knowledge gap by exploring
the factors which have a bearing on the WRQoL of HCWs due to the Covid-19
pandemic in Indian context.
This is an online systematic review research conducted during Feb-March
2021. Online search was done for articles published during August 2020 till
January 2021 using keywords like Covid-19, WRQoL, healthcare workers,
stress, determinants, pandemic were searched on online databases namely,
Google scholar, ScienceDirect and Pubmed.
The results of our review indicate that assessing the WRQoL of HCWs is
essential, however, the further associated factors which have a bearing on
WRQoL should also be utilized in model building. Further, these factors should
not only be studied from individual levels but also from social and
organizational levels. Some of these factors included individual and
organizational resilience, recovery, support and preparedness of organization,
support from society and organization, feeling of fear and risk, anxiety, in
addition to personal characteristics. However, this model need to be explored
and developed in future studies.
162

ISBN: 978-93-5493-533-6

Keywords: Covid, Determinants, Healthcare Workers, Pandemic, Recovery,
Resilience, Work Related Quality Of Life

HO-50: The New Normal- Remote Work And Its Effect On Work-Life Balance
Panantanath Reshmi Ravindran- Research scholar, School of Business and
Management, CHRIST (DEEMED TO BE UNIVERSITY), Bangalore, Karnataka
Dr. S Boopathy - Associate professor, School of Business and Management,
CHRIST (DEEMED TO BE UNIVERSITY), Bangalore, Karnataka
Abstract: Remote work is widely accepted across the globe after the Covid-19
pandemic. Working away from the organization with technological support is
termed Remote work. Remote work proved to be a boon in the pandemic's
current state, especially for the Information technology (IT) sector.
Organizations would have shut down during the lockdown if Remote work
could not have been adopted. The change in the working style significantly
affected the traditional working conditions prevailed. After the lockdown
being declared, Remote work, which was opted as a choice of the employee,
was changed to a routine. This article portrays the effect of change in work
style affecting the change in the work-life and stress of IT (Information
Technology) professionals within Bangalore, India. The data was collected
through a questionnaire by web survey during the lockdown. The study's
findings show the effect of working remotely on the work-life balance and
work stress of IT professionals. The stress resulted from significantly reduced
private/personal time during the duration of working from home due to ease
of accessibility and no formal closure time during the Covid-19 Pandemic
lockdown (Uford, 2021). The earlier studies showed a positive effect of worklife balance and work-stress for remote workers. Remote work was an option
for employees to avoid absenteeism or commutation to the workplace to
work at a convenient place as per one choice; however, lockdown made it a
compulsion to stay at home and work, which resulted in an imbalance in worklife and an increase in work stress. This paper concludes with suggestions and
recommendations for future research.
Keywords: remote work, telework, telecommuting, Virtual team, work-life
balance, work stress

HO-51: Investigating the factors affecting the Quality of Work Life in the Pandemic
Era
Preet Kanwal, Assistant Professor, Mittal School of Business, Lovely
Professional University
Akashdeep Joshi, Assistant Professor, Mittal School of Business, Lovely
Professional University
Abstract: The Government of India has announced a nation-wide lockdown in
the nation to curb the spread of Coronavirus. This complete lockdown led to
163

ISBN: 978-93-5493-533-6

IMC 2021
April 23-24

the deterioration of the economic structure of our country resulting in
businesses into huge losses. Several organizations choose the ‘work from
home mode to restore their business operations. There were very few
research articles and literature available in particular which are based on the
quality of work-life of workforce during Pandemic. Therefore, current research
work is an attempt to discuss the empirical study of surveying the factors
affecting the quality of work-life of employees while working from home in
this pandemic era.
Keywords: Quality of Work Life, Factors, Pandemic, Workforce

HO-52: Study on relationship of organizational trust and employee silence in
selected hospitals in Punjab
Jaspreet Kaur, Research Scholar, University School of Business, Chandigarh
University, Mohali, Punjab
Rupali Arora, Associate professor, Chandigarh University, Mohali,Punjab
Abstract: Healthcare sector is highly dominating sector in the world wide
economies at present time. COVID-19 pandemic has brought numerous
dfficulties or challenges and has affected each and very sector of the economy
drastically especially healthcare sector. This pandemic has given the HR
manager, the most challenging task of striking a balance between the needs
and interest of an organization and healthcare employees creating a culture
of trust between the two.
Organizational trust and employee silence are the two basic parameters which
determining the efficiency and performance of an organization. The aim of
this study is that to find out the relationship between organizational trust and
employee silence. Employee silence includes both acquiescent as well as
defensive silence. Employee silence is the indicator in any organization which
can affect the trust level in healthcare sector.
This paper is based on survey of 102 employees working in top four public and
private hospitals in Punjab. Collected data has been analyzed with correlation
and regression.
It has been found that there is a negative relationship between organizational
trust and employee silence. However, strong negative relationship recorded
in case of defensive silence as compared to acquiescent.
Other forms such as pro-social silence were not examined in the study. So,
future studies can examine the relationship between trust in organization and
other forms of employee silence in Indian context.
The result of this study can be useful for managerial implications so challenges
or barriers can be eliminated encouraging the way forward post COVID-19.
This research is the first effort to study the associations between
organizational trust and two forms of employee silence- Acquiescent and
defensive silence in India.
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HO-53: Work from anywhere, anytime - Ornamentation in work in the face of COVID
Thiyagarajan R, Assistant Professor (Senior Grade), PSG Institute of
Management
Amy George Thayyil, Student – 1st Year, PSG Institute of Management
Shwetha Sunil Wijeyanayake, Student – 1st Year, PSG Institute of
Management
Sornavelu S, Student – 1st Year, PSG Institute of Management
Abstract: The Covid-19 pandemic is an unrivalled crisis with serious grave outturns. Nobody preferably is acquainted with how long the crisis will last and
what actually the new normal will be viewed as. Firms are exploring whether
the operations that took place in the previously followed manner will be
pertinent for the future. HR is idiosyncratically postured to lead enterprises to
recuperate and thrive in the new world. Substantial changes caused by the
Covid -19, novel coronavirus have unrivalled insinuation on companies around
the globe and impacted Human Resource Management intensely. As
traumatizing as the Covid 19 scenario is, it also gives rise to a sparse chance
for the HR to revamp and take the route in propelling organizational solidity
and brawn. HRM lay hold of guidance to traverse in the indistinct present and
the unanticipated later, by managing and helping hired hands to subsist with
stress and to pick up continuing to work remotely so that operations are
carried on. Now that the organizations are done with the responsiveness
juncture, the HR is obliged to transpire on this occasion; the cadence has
arrived to not only revamp its own later but also the upcoming view of the
business/venture. Nevertheless, HRM had to hand out with the banishing and
depletion of hired hands, be the cause of the pandemic lockdown also gave a
true sketch of the significance of HR. The paper discusses the provocation
HRM has been cladding amongst the Covid-19 crisis and what the future of
HRM would look like during and after the face of Covid-19.
Keywords: New Normal, hired hands, Remote working, Pandemic,
Adaptability, Flexibility, Crisis, Covid-19, Human Resource Management.

HO-54: A Conceptual Review on Workforce Management Practices in Post Covid-19
Vikash Mandal, Research Scholar, Department of Management Studies, NIT
Durgapur
Dr. Durba Pal, Associate Professor, Department of Management Studies, NIT
Durgapur
Abstract: The emergence of Covid-19 pandemics leaving a harmful impact
across society, organizations, and the environment. The vaccination process
has been started and we believe that a new normal situation will come soon
but the Covid-19 phase has changed the workforce management practices of
the human resource (HR) department. The human resource department came
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up with a different type of policy, program, and strategy to effectively manage
the workforce because traditionally nobody thought about the concept of
remote working. It is very difficult for HR department to maintain and
reinforce the workforce to achieve the organizational goal. The contribution
of the paper focuses on different aspects of workforce management i.e.,
performance appraisal techniques, modern performance management tools
that can ensure employee productivity, different ways to keep employees
motivated during remote working, and the different strategies of talent
management that can be introduced in a new normal situation.
Keywords: Workforce, Strategy, Reinforce, talent management, performance
management

HO-55: Work-Life Integration with Telework: Do women have it all?
Aleena Fernandez, JRF, Department of Management Studies, School of
Management, Pondicherry University, Pondicherry
Dr. Uma Chandrasekaran, Professor, Department of Management Studies,
School of Management, Pondicherry University, Pondicherry
Abstract: The millennials who are confident, goal-oriented, civic-minded,
technologically competent and inclusive, view work as a meaningful task that
can be performed anywhere, anytime. The geographical and temporal
independence and digitalization that has helped stay connected with the team
has led to the blurring of boundaries between work and non-work life of the
workforce. The Covid-19 pandemic has taken a toll and led to a significant
reduction of economic activities and organizations adopted and enforced
telework for business continuity while abiding by the government restrictions
put in place to control the spread of the virus. This paper aims to examine
reported women's work-life integration (WLI) and develop a framework to
further analyze their physical, emotional, and psychological state. Indian
women often tend to self-select family wellbeing over themselves being
reared into gender-role norms to the point of double presence and
exhaustion. The literature review shows that, work-family guilt and the feeling
of not doing enough stemmed into the superwoman syndrome, where she
pushed herself hard to "do it all." The WLI literature generally focuses on
mothers and married women, but the enforced telework brought into focus
the need to address the WLI of single women too. Single women are
suffocated by isolation and unfair gender metrics on one side and family
pressure to "get settled," and the constant reminder of their biological clock
on the other. This paper forces us to rethink the work-life integration practices
like telework and flextime and the gender-role norms that strongly prevail in
the global and Indian context.
Keywords: Work-life integration; women teleworkers; enforced telework;
double shifts; workfamily guilt, superwoman syndrome
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HO-56: Employee engagement as the key to recovery
Shivangi, National Institute of Food Technology Entrepreneurship and
Management, Sonipat, India
Aditi Prasad, National Institute of Food Technology Entrepreneurship and
Management, Sonipat, India
Saurabh, National Institute of Food Technology Entrepreneurship and
Management, Sonipat, India
Shweta Dahiya, National Institute of Food Technology Entrepreneurship and
Management, Sonipat, India
Abstract: The Covid-19 pandemic has caused an unprecedented social and
economic crisis all over the world. Due to this pandemic employee
commitment is the most important priority for HR to manage in an
organization. The purpose of the study is to determine the engagement of
employees in various organizations during and post-Covid periods. The global
pandemic has forced organizations to make drastic changes in the workplace.
The companies had to shift their work to remote working due to the strict
lockdown guidelines. This results in complete disruption of employee
engagement in organizations. Human resource managers are facing problems
to curb this renunciation of employees and dealing with reduced employee
engagement. To keep employees engaged and motivated companies are
taking initiatives such as they are hiring fitness trainers, organizing webinars,
conferences, fun events, virtual learning, live session for new skill training,
team meet-ups over video calls, online game sessions, etc. Those
organizations which are doing this kind of activity their employees are feeling
connected to the organizations.
For the study of employee engagement during pandemic a pilot study was
conducted on employees of different companies through google forms along
with secondary data.
This study identifies various steps and initiatives taken by companies during
the global pandemic to engage their employees. The steps taken by
organizations help in increasing the engagement of employees while they are
working from home during and post Covid period and this helps in achieving
goals and targets of the company.
This study is conducted to show the major steps taken by companies for
engaging their employees during the tough time of Covid-19.
Keywords: Covid-19, pandemic, employee engagement, crises, remote
working.

HO-57: Ethical Aspects of Dealing with Covid -19 with respect to Social Distancing &
Contact Tracing Apps
Misbah Jahan, Assistant Professor, Department of Management, Central
University of Kashmir,
Abstract: Every year, the world witnesses various disasters of varying
magnitude – wars, oil spills, floods, earthquakes, political turmoil, economic
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upheaval etc. The year 2020 has added a new item to this list – Covid-19. It is
not the first time that the world has seen a pandemic outbreak but this is
probably the only one of its kind that has put almost the entire world in a
“lockdown”.
As the fury of Covid-19 rages on, every possible step is being taken to counter
it. A lot of these steps/measures have ethical dimensions which should not be
overlooked. While human health is of paramount importance, one cannot
ignore the ethical issues arising out of certain preventive actions.
Covid-19 has restricted human activity to the extent that has not been
witnessed before in the recent past. One of the most important measures to
fight it has been Social Distancing. While medical practitioners recommend it
as one of the most effective measures in controlling the disease, it is equally
true that humans have found it increasingly difficult to practice it owing to the
basic human need for interaction.
Another important tool in controlling the disease has been - Contact tracing
apps. However, they too come with their own set of problems. One of the
most important issues that have been raised against them is violation of
privacy.
This paper sheds light on ethical aspects related to social distancing & contacttracing apps. While both social distancing and contact tracing apps have
emerged to be vital tools for controlling the spread of Covid-19, it is important
to identify the ethical concerns related to them and take steps which can
address them.
Keywords: Covid-19, Social Distancing, Data Privacy, Contact tracing apps,
Lockdown, Smartphones.

HO-58: Impact OfCovid 19 On Staffing Strategies
Pushpa Kataria, Associate Professor, Doon Business School- Dehradun
Vijay Prakash Gupta, Assistant Professor, ITS- Gaziabad
Prashant Singh, Assistant Professor, Doon Business School- Dehradun
Anup Kumar, GM-HR, BRIDCUL-Dehradun
Abstract: In a very short span of time, novel Corona Virus has turned the lives
of people upside down in 2019. Every sector of the globe is still suffering the
impact of COVID-19, so do Staffing Industry. Physical presence of the
employees turned to Work From Home mode. Expected to be short lived, this
period of lockdowns and portability limitations adversely affected the staffing
business. The degree of depression is anticipated to be in abundance of 20%
in some business fragments, as per this estimate by worldwide advisory firm
Staffing Industry Analysis. Attrition is one of the significant aspect of the
management to be worried about. With evolving times, workers’ assumptions
continue changing and their interest pattern differs accordingly. Retention of
employees is a significant challenge of the Human Resources group of an
association in an industry. Worker retention can be costly, troublesome and
harming to organizational achievement. This study is undertaken to
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understand the methodologies implemented by organizations to retain the
workers after Covid 19. A total of 480 respondents were contacted, out of
which 354 questionnaires were justified for analysis. The study has used SPSS
20 for data analysis. The study also recommends practices and strategies to
be adopted by post COVID-19.
Keywords: Covid 19, Transformation, staffing strategies, staffing industry

HO-59: Relationship between Employee resilience, E-work-life and Employee job
performance in Women employees
Jayni Thankachen, Research Scholar, PhD (Business Administration), Aligarh
Muslim University, Aligarh, UP
Radha Iyer, Professor, General management area, K J Somaiya Institute of
Management Studies, Mumbai, India
Kiran Gupta, Research Associate, General management area, K J Somaiya
Institute of Management Studies, Mumbai, India
Feza Tabassum Azmi, Professor, Department of Business Administration
Aligarh Muslim University, Aligarh
Abstract: The COVID 19 pandemic has created a need to investigate employee
resilience and its relationship with work from home (WFH), women, families,
and employee job performance. Understanding adaptability and resilience
under stressful conditions is imperative for human resources practitioners.
To improve the understanding of the determinants of employee job
performance, this study investigates the role of employee resilience. A
research model was developed, and the validity of the model is proposed to
be tested on women employees who were working from home during the
COVID 19 pandemic. The study contributes to the literature in the work from
home (WFH) context.
Keywords: Employee Resilience, E-Work Life, Employee Job Performance,
Work from Home

HO-60: Identifying HRM practices to enhance productivity of Generation Z
workforce during pandemic
Arnab Kumar Das, Research Scholar, Birla Institute of Management
Technology
Pooja Malik, Assistant Professor, Birla Institute of Management Technology
Abstract: A news report mentioned that soon Gen Z will surpass millennials as
most populous generation in workplace and will constitute 32 per cent of
global population, which would be approximately 472 million in India.it
becomes imperative for the organizations to come up with various practices
and measures to not only retain but engage this specific set of workforce and
make them productive. The objective of this study is to recommend human
resource management (HRM) practices improving engagement among Gen Z
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employees in a remote workplace and to propose a conceptual framework for
enhancing productivity of Gen employees during remote work.
Keywords: employee engagement, retention, employee productivity,
resilience

HO-61: Antecedents and Consequences of Skill Obsolescence And Job
Embeddedness
Greeshma Suresh P, Student, School of Management Studies, National
Institute of Technology, Calicut
Sreejith S S, Assistant Professor, School of Management Studies, National
Institute of Technology, Calicut
Abstract: Role of human capital is given much importance in today’s corporate
world. Skill obsolescence can lead to voluntary turnover of employees from
organizations. Especially in IT sector, skill becomes obsolete within short span
of time. Lifelong learning, on the job trainings and off the job trainings can
help the employees in keeping their skills updated and this will help to
decrease voluntary turnover. But this alone cannot make the employees stay
in the organization. There are certain factors which can make the employees
stay or not to leave the organization such as job satisfaction and organizational
commitment. Apart from these factors there is a new construct “JOB
EMBEDDEDNESS” which embed the employees to the organization because of
certain organizational and community factors. It includes links, fit and
sacrifice. Therefore, it is important for the organizations in the IT industry to
know these factors which can cause voluntary turnover. It will help them to
retain their employees by taking appropriate actions at right time. The current
research helps in identifying the antecedents and consequences of job
embeddedness and skill obsolescence.
Keywords: Skill Obsolescence, Job Embeddedness, Technological Change,
Voluntary Turnover, Job Satisfaction, Perceived Alternatives

HO-62: Navigating from crisis: A comparative analysis of HRM insights during postCOVID and recession
Nivedita Jha, Research Scholar, Birla Institute of Management Technology
Pooja Malik, Assistant Professor, Birla Institute of Management Technology
Abstract: The advent of any crisis creates turbulent for every aspect of our life
due to which the whole economy gets affected. In particular, it severely affects
the organizations and its workforce. In this reflective paper, we tried to study
the role of human resource practitioners in reviving the organizations from
these volatilities namely recession and COVID crisis. The present study
undertakes the following research objectives. To find the similarities and
dissimilarities in proposed HR insights during COVID pandemic and recession
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and to propose an organizational framework to mitigate the challenges of
crisis.
Keywords: recession, HRM practices, human resource crisis

HO-63: Green Human Resource Management as Post-Covid strategy towards
achieving Sustainable Development Goals in Indian Banks
Sarthak Mishra, Research Scholar, Sri Sri University, Cuttack, Odisha
Dr. Namita Rath, Assistant Professor, Sri Sri University, Cuttack, Odisha
Abstract: The recent Covid-19 pandemic is not only a major health crisis but
the measures taken to fight it, has led to a serious economic crisis. The
pandemic and its aftereffects have also thrown various human resources
challenges across all organisations and more particularly banking sector which
is more customer centric. The protective lockdown and shutdown measures
have led to increased job losses, supply chain breakdowns, demand recession
culminating in negative economic growth. Banks being the important players
in the economy have been hit hard with mounting NPAs, lower credit growth
and liquidity constraints. Our banks also faced various human resource
challenges like ensuring health & wellbeing of employees, difficulty in
implementing work from home, reskilling or upskilling the staff in digital
transformation which became the necessities in the emerging situation. In this
regard, the concept of Green Human Resource Management (GHRM) which
integrates various HR functions with environment perspective and the UN
mandated Sustainable Development Goals (SDGs) to which it is linked were
found quite relevant during the pandemic as well as in the post-Covid
scenario. The present study aims at analysing the Human Resource
Management challenges faced by the Indian banks during the pandemic and
to suggest various Post-Covid GHRM strategic measures to be undertaken by
the banks with specific reference to the SDG 2030 agenda.
Keywords: Pandemic, Green Human Resource Management (GHRM),
Sustainable Development Goals(SDGs), Twin Balance Sheet Crisis, Lower
Credit Off take, Work From Home.

HO-64: Cultural Homogeneity and Organizational Climate Perception during Covid19: A Critical Analysis
TonmoyHaldar, PhD Scholar, Dept. of Management Studies, National Institute
of Technology Durgapur
Dr. Durba Pal, Associate Professor, Dept. of Management Studies, National
Institute of Technology Durgapur
Abstract: The Covid-19 pandemic changed the work environment drastically
as majority of the workforces were required to be work from home which used
to be an option prior to the pandemic. The purpose of this study was to see if
work from home displays Cultural Homogeneity and a perception of Healthy
Workplace from across the levels of the hierarchy. The former was studied
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using Hofstede’s Cultural Dimensions and the later was measured using
Organizational Climate scale by Pethe, Chaudhari & Dhar. A survey was
conducted to the employees of a multi-national IT company and the data was
collected through purposive and snow ball sampling. A total of 800 samples
were collected across the levels. The descriptive statistics & percentage
analysis were conducted. A thorough level wise comparative analysis were
conducted using MANOVA on all the dimensions of both the variables. The
initial impression of the data suggested Cultural homogeneity & healthy
Organizational Climate despite of working from home due to Covid-19
pandemic. This indicates to the fact that if an organization’s cultural values are
at the core of their daily operations, the workforce continues to adhere to
them.
Keywords: Cultural Dimensions, Organizational Climate, Work from Home

HO-65: CSR Policy Response to COVID-19 Pandemic
Kapil Kumar, Research Scholar, Department of Management Studies, Rajiv
Gandhi Institute of Petroleum Technology, Amethi, UP
Saroj Kumar Mishra, Assistant Professor, Department of Management Studies,
Rajiv Gandhi Institute of Petroleum Technology, Amethi, UP
Abstract: Corporations are like organisms. They respond and adapt to the
environment for their survival. The stakeholders of any firm are key elements
of its environment. While stakeholders demand products/services from the
firm; corporations depend on stakeholders like suppliers, customers,
employees etc. to be there in the business and fulfilling societal obligations. A
healthy, wealthy, and progressive society means a healthy, wealthy, and
progressive economy, which in turn means healthy, wealthy, and progressive
environment for corporations to grow. The social and financial destruction
triggered by the COVID-19 pandemic provides a strong rationale for
corporations to review, redefine and amend their CSR policies, agenda &
practices and align their strategy to build resilience, meet out the emerging
needs of their stakeholders, making strong recovery in the communities in
which they operate and adapt to their dynamic environment to settle down
to a new normal.
In the present, dynamic socio-economic environment, multidimensional cooperation & collaboration, a multipronged approach will be the key for
corporations to effectively deal with the COVID-19 pandemic and its effects
on society at large. Current situation is a transition phase to a new normal and
it put forwards a strong case for corporations to embrace the change for
altogether new outlook. Corporations can develop programs for relief,
rehabilitation, and reconstruction of communities and their stakeholders. In
this context, the authors have identified 4 key focus areas for action in the
field of CSR.
A global coordinated response in terms of active social dialogues and
cooperation among governments, international organizations, social,
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financial, and economic institutions at various levels would help in overcoming
a challenging situation like COVID-19 pandemic. Corporations can also act and
respond to the socio-economic challenges posed by the COVID-19 pandemic
by focusing on the areas as proposed by the authors in the conceptual model,
by way of reviewing, redefining, and amending corporations’ CSR policies and
tactics to effectively counteract the post-effect of the COVID-19 on its
stakeholders.
Keywords: COVID-19, CSR, Policy Response

HO-66: Employee Social Safety Perceptions: Hierarchy of Social Threats and Safety
Enhancers
K Madhuri, Research Scholar, Faculty of Management,Symbiosis International
University, Pune
Abstract: The objective of this article is to identify the experiences that
influence employee perceptions of social safety and explore possible
hierarchy amongst the perceived social threats. The article also explores the
experiences that are perceived to foster social safety and the hierarchy
amongst these perceptions. A qualitative research design involving structured
personal interviews and theory based thematic analysis was adopted for the
study. The experiences that influenced perceptions of social safety were
gathered to establish a hierarchy amongst the threats and fostering factors for
social safety. The article is the first to study social safety perceptions of
employees in a business organisation context and to establish the hierarchy
amongst the threats and fostering factors. The article holds practical
implications for Human Resource practitioners with particular reference to
design and implementation of policy and training interventions that address
work scenarios similar to those posed by COVID 2019.
Keywords: Employee Social Safety, Social threat, Social Safety perceptions,
Social safety theory, COVID 19, Well-being

HO-67: The mediating role of Knowledge Transfer between Knowledge Storage on
Knowledge Application in Agile Organisations
Arunima K V, Ad-hoc Faculty, Department of Management Studies, Central
university of Kerala, Kasargod, Kerala
Abstract: Since a decade, software organisations had been focusing on agile
software development characterized by iterative development,
communication of cross-functional teams and self-organization. Managing the
flow of knowledge is a major concern, in agile organisations and a vast
majority of studies focused on knowledge creation and sharing in the agile
teams but knowledge storage and application remain under-researched. The
key objectives of this study are to identify elements of Knowledge Storage (KS)
and Knowledge Application (KA) in software industry and test the impact of KS
on KA. As the role of people is significant from the storage/ retrieval of
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knowledge from the repositories to the contextual application of knowledge,
the role of Knowledge Transfer through employee collaboration is also tested.
A questionnaire survey method is adopted for data collection among the
software professionals and analysis is done on a sample of 608 responses. The
study throws light on how KA can be enhanced in agile organisations where
formal documentation is reduced and often not well leveraged by focusing on
employee collaboration for knowledge transfer. As the pandemic has forced
many organisations to go agile in the work practices, the findings of this study
would contribute all those organisations in improving the Knowledge
Management practices.
Keywords: Agile Organisations, knowledge storage, knowledge transfer,
knowledge application, software industry

HO-68: Emotional Intelligence in Post Covid Era, Tool for HR Managers
Mithila Roy Bardhan, INIFD
MadhurimaGanguly, Heritage Business school
Abstract: This paper discusses howEI empowered managers to sale
throughthe phase of Covid-19 and reach a stage of recovery through resilience
and new adaptation. This research focuses on exploratory qualitative
approach to study Emotional Intelligence as a tool for HR managers to deal in
this pandemic situation. Semi-structured indepth interview with thematic
analysis was taken for the said purpose as it provides the space to look into
different reflections and views of respondent. Stratified sampling method has
been followed in this research. 15HR managers--- 6 from manufacturing and
9 from service sector has been selected and their average age ranges from 3550.The code that has emerged from the studies are Stress and anxiety, Ability
to understand others emotion,Mindful communication, Building meaningful
interpersonal relationship through Authenticity, Adapting through changing
thought pattern, understanding oneself,resilience or handling adversity.
Keywords: EI, semi structured interview, resilience, Self awareness,
adaptation, interpersonal relation, mindful communication

HO-69: Impact of Work from Home (Remote Working) on Employee Engagement
with Reference to Indian IT Industry
Aparna Kulkarni, Research Scholar, Symbiosis Institute of Business
Management, Symbiosis International (Deemed University), Pune, India.
Mahima Mishra, Assistant Professor, Symbiosis Institute of Business
Management, Symbiosis International (Deemed University), Pune, India.
Abstract: This paper aims to identify the level of employee engagement in
Work from Home (WFH) situations during this pandemic, where women
managers are in senior management positions in the Indian IT industries. With
the study of literature, different constructs related to employee engagement
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were found. These constructs are productivity, availability, connectivity,
credibility, control, communication, etc. (Sejits et al., 2006). Depending upon
these constructs, a questionnaire is developed for the survey on a 5-point lie
kart scale. This questionnaire was filled by different women managers having
10-30 years of experience in the IT industry. The result revealed a high level of
employee engagement in WFH situations where women managers work on
the middle or top level of management in the Indian IT industry. Also, the
result found that there is a correlation between different constructs of
employee engagement. Women managers are a more democratic and
empathetic leadership style, which helps to increase employee engagement
in the organization. As during this pandemic situation, it is difficult to maintain
work-life balance, these women managers are successful in keeping their
subordinates engaged with their unique leadership style.
Keywords: Employee Engagement, Women managers, work from home, IT
industry, organizational performance, remote working.

HO-70: Health and Safety Risks of Gig Workers in The Post Covid Period
Jiji K P, Research Scholar, Department of Business Administration and
Management, Kerala University of Fisheries and Ocean Studies, Panangad
P.O., Kochi, Kerala, India
Dr. Rajesh K, Asst. Professor, Department of Business Administration and
Management, Kerala University of Fisheries and Ocean Studies, Panangad
P.O., Kochi, Kerala, India
Abstract: The gig economy has gained public interest and is growing as an area
of academic inquiry, stirring debate about the future of employments, labour
reforms, and the effects of technology on job quality (Kaine and Josserand,
2019). In the days of India’s national lockdown, delivery boys for app-based
food delivery services like Swiggy and Zomato, which were accepted as an
essential service in many states, have been instrumental in ensuring social
distancing, work from home and a sense of normalcy during the lockdown
(Lalvani and Seetharaman, 2020). The purpose of this study is to explore the
health and safety risks of gig workers in the post Covid period from Kochi city
of Kerala, India. This study is confined to the food delivery segment of gig
economy. Interviews and an online survey method were carried out among
gig delivery workers and their managers. Questions were focused on the
context in which they work the extent to which they are aware of, create or
experience risks, what they think of the roles and responsibilities for safety
and how they managed safety. An online survey was completed with 62
respondents. The study revealed that the platform companies had no plans in
place for worker’s safety during this crisis. The disorderly distribution of masks
by companies has forced some workers to buy their own masks and sanitizers.
Due to diminished orders, lots of workers claimed that they have failed to
receive minimum payout from the companies since the lockdown. In addition
to this, many workers had to face brutal police checks and violence in the
absence of passes.
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Keywords: Gig economy, Food delivery drivers, Post Covid, Swiggy, Zomato

HO-71: The Role of Recruitment Analytics and Metrics in Targeted Recruitment Post
Pandemic
Thiyagarajan R, Assistant Professor (Senior Grade), PSG Institute of
Management
Gokulnath A, Student – 1st Year, PSG Institute of Management
Prithivi K R, Student – 1st Year, PSG Institute of Management
Surya Narayanan J J, Student – 1st Year, PSG Institute of Management
Abstract: COVID has become the accelerator for the workplace
transformations of lifetime. Hiring talented candidates is crucial job to a
company’s success. But a good way to hire maximum talented individuals, is
to recruit them. The recruitment of employees is a challenging task. Even
during recession, it is tough to fill certain style of jobs, the recruiters should
make it crucial to take decisions, along with where to target and what content
to deliver and how to group the workers for recruitment process. The research
paper focuses on targeted recruitment in the pandemic times and the role of
recruitment analytics and metrics. The concept of external recruitment
includes the moves meant to deliver an activity establishing the focusing of
capacity candidates outdoor the corporation and influence the applications
who apply, keep their interest in the long run and accept the process offer.
Primary emphasis is the sports beneath the manager of a HR branch charged
for the recruitment of new employees. Every hire offers a possibility to
broaden the community, build new relationships, and notice skills for the
destiny. Predictive analytics in recruitment helps to reduce fee in step with
rent and locate capabilities quicker. Streamline the extensive candidate
database from facts and get a head begin on filling the skill pools with
recruitment information analytics. When there is greater position for
analytics, for recruitment will become vital in measuring KPIs. The paper
concludes by stressing the need and role of recruitment analytics and metrics
in enhancing the process of targeted recruitment, as the future is going to be,
even more tech savvy. In the current situation, there arises a great need to
align all the recruitment activities from strategy formulation to identifying,
acquiring, developing, engaging and retaining the best talent to match with
the new norm of work.
Keywords: Predictive analytics, Targeted recruitment, crucial decisions,
recruitment information analytics, recruitment metrics, Recruiting

HO-72: Challenges and opportunity for the higher education in Bihar in new normal
Sunil Kumar, Research Scholar, Department of management Sciences,
Mahatma Gandhi central university, motihari
Ankita Kumari, Research Scholar, Department of management Sciences,
Mahatma Gandhi central university, motihari
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Abstract: The outbreak of pandemic Covid-19 has drastically disrupted every
aspects and dimensions of human life including education and has left- out
unprecedented circumstances and scenario in the education system of the
world as well as the education system of India and Bihar. And also very
significantly and abruptly hampered the education sector of the country and
state at large and requiring a paradigm shift to maintain the status quo of
education system prevalent before the pandemic as well as to move forward
to accustom with education system in new normal for the normalcy of
education in the country as well as state at large, with the pace of applying
new cutting edge technology to move toward the eminency in this arena in
the world. Approximately all over the world academics campuses were remain
closed and teaching and learning has remain suspended and moved online in
way to fulfilment of academics and institutional degrees and completion of
their respective alma matter. In India, due to outbreak of Covid-19 near about
32 crore learners not moved towards the educational institutions for the
completion of their educational activities. Despite of all challenges, the Higher
Education Institutions (HEIs) of India and Bihar have pertained their role very
positively and managed all the activities very successfully to maintain the
continuity of teaching and learning, research and development in academics
and other social institutions of the society with applying new cutting edge IT
and ITES based tools and techniques and many new modes of learning, new
perspectives, new trends are emerged and the same may continue as we go
ahead to a new tomorrow. This article will be highlights on the impacts of
pandemic Covid-19 on HEIs of Bihar and the challenged faced by them and the
yielding of available opportunity then and after pandemic.
Keywords: Outbreak of pandemic Covid-19, Higher Education Institution,
Paradigm shift, Status quo, Alma matter

HO-73: Ensuring commitment to social responsibility - A study highlighting the role
of non-government organizations amidst the Covid-19 pandemic in India
Aakriti Chaudhry, Assistant Professor, Gargi College, University of Delhi,
Research Scholar, University School of Management Studies, Guru Gobind
Singh Indraprastha University
Meenakshi Handa, Professor, University School of Management Studies, Guru
Gobind Singh Indraprastha University
Abstract: Towards the end of 2019, the world witnessed the outbreak of the
novel coronavirus that infected over 70,000 people and killed more than
18,000 people within the first fifty days of the epidemic and since then has
been spreading around the globe (Shereen et.al, 2020). The disease was
declared as a Public Health Emergency of international concerns by WHO by
the end of January,2020 as per the standards of International Health
Regulations, 2005 (Siddiqui, 2020). Covid-19 is costing lives all over the world.
Currently, there are more than 11 million people who have been infected by
the virus in India and approximately 1.5 lakh people have died because of it
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(Worldometer, 2021). The disease is not only killing people through virus
incursion but also through economic and mental collapse especially in
developing countries which have had to face the challenge of unemployment
& hunger (Ghosh et. al, 2020). Innovative practices, evolving mind-sets, major
modifications in consumption patterns and social behavior have marked the
response to this crisis. Measures are being taken at several fronts by multiple
stakeholders to address the many challenges thrown up by the Covid 19
pandemic. Against the backdrop of this socio-economic crisis, this paper aims
to highlight the measures adopted and the strategies undertaken by nongovernment organizations in India in supporting the government in combating
the situation. The study identifies the range of areas where non-government
organizations have made significant contributions, as well as highlights the
many innovative practices that these organizations have employed. It
attempts to identify the strengths that the non-profit organizations have
effectively leveraged to make a meaningful contribution in these turbulent
and challenging times.
The study finds that just as for-profit business firms have developed creative
solutions to address the challenges of the pandemic, non-profit organizations
too have innovated in these times of disruption. The battle against COVID-19
is a collaborative effort and the way in which non-government organizations
have responded to the pandemic has reinforced the power of partnerships.
Though a lot has been done by these organizations continued efforts are still
required to help restore the damages caused by the pandemic.
Keywords: Covid-19, Non-government Organizations, Innovative Strategies,
Partnerships

HO-74: E-Internship and Enhancement of Employability Skills- A Three Factor
Framework
Sanandi Sachdeva, Assistant Professor, Jaipuria Institute of Management
Rashmi Maini, Assistant Professor, Jaipuria Institute of Management
Abstract: A cross sectional research design has been used to undertake the
study. A questionnaire has been used to rate the factors that contribute to the
skill development of an intern during the e-internships. Structural Equation
modelling has been used to examine the 198 responses obtained from BSchool interns. The respondent belongs to the universities in Northern India.
The current study has taken management students into consideration who
have undertaken e-internship after the completion of second semester due to
the pandemic. Convenience sampling was used to draw a response from the
interested respondents.
Objectives:
1. To study the critical factors leading to success of e-internship.
2. To examine the role of interns’ attitude, interest in interaction and internet
efficacy on skill development.
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3. To examine the role of faculty mentors’ attitude, interest in interaction and
internet efficacy on skill development.
4. To examine the role of industry mentors’ attitude, interest in interaction
and internet efficacy on skill development.
Results revealed that although all the three factors under consideration i.e
interns’, faculty mentors’ and industry mentors’ attitude, interest to interact
and internet efficacy are very important for the skill development of an intern
however the role of industry mentor was found to be indispensable in the skill
development of the intern. Study unravels that Industry mentors’ interaction
has the potential role in successful implementation of e-internship.
The study has implication for both the industry as well as university. A
collaborative approach can be undertaken in order to unleash the potential of
e-internships.
There has been less research conducted on virtual internships in particular,
the current study will help in filling the gap and facilitating the existing
literature by finding the role of interns’, industry mentors’ and faculty
mentors’ attitude, internet efficacy and interest to interact on skill
development.
Keywords: Virtual internship, Skill development, E-Interns, Mentor-mentee
interaction

HO-75: Human Resources for Health (HRH) Availability and Public Healthcare
Utilisation: A cross-sectional Analysis
MuneeraKuthirodath, Doctoral Student, School of Management Studies,
National Institute of Technology Calicut, Kozhikode, India
AlthafShajahan, Assistant Professor, School of Management Studies, National
Institute of Technology Calicut, India
Fawaz Kareem, Doctoral Student, School of Management Studies, National
Institute of Technology Calicut, India
Abstract: The study investigates the impact of human resource for health on
provider choice and healthcare utilisation in the country. The study made use
of two data sources; nationally representative NSSO survey (71st round of
social consumption of health conducted in 2014 and 6th round of Economic
Census conducted in 2013. Health resources were measured as the sum of
total number of medical establishments in public and private sectors both in
rural and urban area. And total medical labour force engaged in public and
private sectors. Healthcare utilisation has two parameters that whether public
or private care providers were chosen most and total duration of stay in the
hospital. Study compare and contrast the impact of HRH factors on public
provider choice in Kerala vis-à-vis BIMARU states. We find, that every
additional employment in public health workforce in Kerala leads to a
substantial 2.2 times odds of choosing a public hospital for IP cases while we
do not find any significant impact of change in private workforce on public
provider choice in Kerala. These effects are rather miniscule in the case of
BIMARU states. This empirical verification found that there is significant and
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strong positive relationship/association between total availability of HRH in
public sector and public provider choice and public healthcare utilisation. The
size, composition, distribution and performance of health workforce are
crucial in achieving health goals of a country.
Keywords: human resources for health, public provider choice, healthcare
utilisation, health resource availability, BIMARU

HO-76: How Authentic Leadership predicts Affective Commitment?
Sachin Batra, National Institute of Construction Management and Research,
Delhi NCR
Abstract: In the present research work, the employees‟ affective commitment
(AC) is predicted by authentic leadership (AL) through the mediation
mechanism of Future Prospects (FP) in the construction sector. In particular,
the paper aims to how (a) AL relates to FP, (b) AL relates to AC, (c) FP relates
to AC, and (d) FP mediates the relationship between AL and AC. To achieve the
said objective, two hundred and ten Indian construction professionals took
part in this study. First, a confirmatory factor analysis (CFA) was conducted to
examine the model fitness, validity and reliability of each constructs in the
study. Second, correlation analysis followed by structural analysis was
performed to estimate the structural relationship among the constructs and
to investigate the mediating mechanism. The results supported the significant
positive relation between AL and AC, AL and FP, FP and AC, and full mediation
effect of FP is observed in the association between AL and AC.
This study is first to provide the mechanism with which AL leads to AC. This
research has developed practical references for construction companies by
augmenting authenticity among the project participants and to enhance their
commitment by employing positive perception towards FP. The survey
provides a useful instrument by which organisations across other sectors and
within different cultural contexts can evaluate the significance of authentic
leadership, future prospects and affective commitment. Authentic Leadership
is considered to be the most appropriate form of leadership during turbulent
times. COVID19 pandemic is the time of crisis where the top management of
organizations need to reconsider their leadership role/ style. This paper
highlights the importance of practicing authentic style of leadership to create
trust and positive environment amongst the organizational members.
Keywords: Authentic Leadership, Affective Commitment, Future Prospects,
Construction Industry

HO-77: Artificial Intelligence within Recruitment: Eliminating Biases in Human
Resource Management
Dr. Ramar Veluchamy, Assistant Professor, Xavier Institute of Management
and Entrepreneurship, Bengaluru
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Sanchari Chattaraj, Xavier Institute of Management and Entrepreneurship,
Bangalore.
Surbhi Kumari Gupta, Xavier Institute of Management and Entrepreneurship,
Bangalore.
Abstract: Artificial Intelligence (AI), the foremost debated and foretold
technological advancement, has taken management over varied functions
within the field of science, engineering, and business. HR departments have
focused on a single, unsophisticated scheme for the last decade that would
help end-to-end recruiting workflows, from applicant sourcing to onboarding
a new employee.
Research Problem: Will artificial intelligence be able to eliminate conscious
and unconscious biases in the recruitment and selection process? Research
Gap: The area of eliminating biases for choosing the eligible candidates during
the recruitment process has not yet been sufficiently explored. Research
Objective: To study the effectiveness of AI in eliminating the conscious and
unconscious biases within the recruitment process. Research Methodology:
The views collected from HR managers and their colleagues to solve the
research problem.
Keywords: Recruitment using Artificial intelligence, robotic process
automation, HR agility, workforce management

HO-78: Harnessing People Analytics for Future-Proofing Human Resource
Management
Dr. Ramar Veluchamy, Assistant Professor, Xavier Institute of Management
and Entrepreneurship, Bengaluru
Abinaya R A, Xavier Institute of Management and Entrepreneurship,
Bangalore.
Aditi Maitra, Xavier Institute of Management and Entrepreneurship,
Bangalore.
Abstract: The prevalence of the HR Analytics concept in the field of HRM is
very minimal. To take effective decisions the HR consultants adopt data-driven
approaches. Previous studies on the topics – types of HR Analytics and Role of
HR Analytics on HRM are published independently but here HR Analytics is
incorporated in HRM. This study aims to expand the scope of HR analytics in
the field of HRM so that HR consultants can make effective decisions using a
data-driven approach. While numerous HR experts influence analytics as a
component of their overall HR job, an expanding number focuses principally
on HR analytics. Like the rest of the business world, human resource
departments are beginning to find that they need to focus on building a robust
analytics capability to best prepare for the data-driven world. There are critical
monetary and immaterial expenses related to losing steadfast, loyal, and highperforming employees. HR analytics functions serve as a source for
information needed by HR management, enabling it to act as a strategic
business partner for the welfare of the organization. Thus, the research
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strongly recommends analytics to be integrated with Human Resource
Management, which can create great strategies in the field of HRM, that
contributes to the organization's growth.
Keywords:HR analytics, employee turnover in IBM, employee attrition
calculation using HR analytics, HR analytics for predicting retention

HO-79: An Empirical analysis of Work Life Balance among IT Women Professionals
T. Jansi Rani, Research Scholar, School of Management Studies, Vels Institute
of Science, Technology and Advanced Studies, Pallavaram, Chennai.
V. Krishna Priya, Assistant Professor, School of Management Studies, Vels
Institute of Science, Technology and Advanced Studies, Pallavaram, Chennai
Abstract: Work and Life refers to a person’s personal and professional life.
Balancing between a work and home is called work life balance. To maintain
a balance between the family responsibilities and work responsibilities are
very challengeable for women professions. In this paper, a detailed study was
conducted on work life balance among IT women professionals. For this study,
descriptive research was adopted and used the sampling technique of Simple
Random Sampling with the sample of 200 women professionals in selected IT
Companies located in Chennai. Questionnaire has been prepared based on the
independent variable of Family involvement under personalchallenges and
long and irregular working hours under professional challenges with the
dependent variable of work life balance. It contains demographic questions
and with forced choice questions. The statistical tools adopted for this study
is Exploratory factor analysis with the assistance of SPSS_V (20.0). Empirical
results indicated that, women professionals in an IT company are moderately
balancing their lives.
Keywords: Work life balance, IT, Women Professionals. Personal, Professional

HO-80: Impact of Covid-19 Lock down on Employees Engagement and Efficiency
Dr. Manisha, Assistant Professor, VIT Bhopal University
Dr. Rakhi Tiwari, Assistant Professor, Barkatullah University Bhopal
Dr. Vinod Bhatt, Assistant Professor, VIT Bhopal University
Abstract: The present paper explores the impact of the COVID-19 pandemic
on the work engagement practices and its effect on employee efficiency.
Employee engagement has been one of the most influential goals for human
resource managers and professionals in companies in the current market
situation during the COVID-19 pandemic due to lockdown. The present study
is a conceptual study focused on the secondary literature i.e. World Health
Organization research papers, posts, blogs, reviews, online newspapers, and
reports. The paper is intended to assess the presence of workers during the
coronavirus pandemic by numerous organizations. Organizations are
increasingly developing creative and productive ways of engaging workers
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during this challenging period. Organizations are developing many
engagement activities during this pandemic situation, such as online family
engagement practices, online learning, virtual team building exercises,
webinars with industry experts, weekly online alignment sessions, team
meetings through video conference, short online game sessions, online
contests and competitions, online programs, online fitness and meditation
instruction, etc.
The engagement practices like as remote working regime are very productive
for employees. The organizations that do these types of employee
engagement activities are exploring new skills and improving themselves.
During this tough period of the COVID-19 pandemic, employees feel dedicated
to the organization and remain engaged.
Keywords: COVID-19, Engagement, Lockdown, Efficiency

HO-81: Reinventing Employee Morale During Covid Pandemic: Study Of
Psychological Contract And Job Satisfaction Of Healthcare Professionals
Fazeelath Tabassum, Research Scholar, School of Management Studies, Reva
University, Bangalore
Nitu Ghosh, Assistant Professor, School of Management Studies, Reva
University, Bangalore
Abstract: Healthcare is regarded, as delivering an exceptional quality
experience for patients and it is not possible without daily challenges for
health professionals. Job demands form healthcare professionals lead to
higher violation and organisations should be aware that when they overload
doctors and nurses with work, they are more likely to perceive contract breach
and violation, especially when employees feel that they lack access to job
resources, such as enough autonomy, control, and social support. The present
study is conducted to know the impact of COVID-19 pandemic on the
psychological contract and job satisfaction of healthcare professionals in
Bangalore city. The purpose of the study is to highlight the importance of
morale among healthcare professionals that is the product of psychological
contract and job satisfaction. The study provides empirical evidence on
identifying impact of COVID 19 on psychological contract and job satisfaction
of healthcare professionals in the Hospital. The findings will enable managing
healthcare system by giving insight on the psychological contract and job
satisfaction issues faced by doctors and nurses during COVID 19. The empirical
analysis is based on data collected through survey of doctors and nurses from
private hospitals. The statistical tools of correlation, regression analysis were
used for examining the results. This study will contribute to understand the
challenges faced by healthcare professionals during COVID 19 pandemic,
expectations of healthcare professionals from management.
Keywords: Commitment, COVID 19, Healthcare, Psychological contracts,
Strategies, Mental health
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HO-82: HR Analytics: A Study on Implementation Challenges in Software Companies
PaletiNarendar, Research Scholar (Management), Lovely Faculty of Business
and Arts, Lovely Professional University
Mridula Mishra, Professor and Head of Department, Mittal School of Business,
Lovely Professional University
Abstract: HR analytics is a technological advancement in the field of HR which
certainly removed the biasness and personal intuition while taking decisions,
which led in improvement of organization culture and motivation. It is also
becoming a strategic partner. In developed nations the analytics is widely
implemented in all other areas ranging from all major areas of business to
sports, however, the implementation of it is slow in developing nations like
India. The present study identified the problems of implementation thus helps
the companies to concentrate on these areas. The problems related to budget,
tools, HR Analytics experts and management support are identified.
Keywords: Biasness, Culture, Decisions, HR Analytics, HR Analytics Experts,
Implementation, Intuition, Motivation, Management Support, Strategic
Partner, Sports, Strategic Partner, Technological Advancement

HO-83: A Review On Comparison Of Green Recruitment And Selection: Pre & Post
Covid-19 Pandemic
K. Vanisree, Research Scholar, VIT Business School, Vellore Institute of
Technology, Vellore, Tamil Nadu
A. Seema, Assistant Professor (Senior), Division of HR & OB, VIT Business
School, Vellore Institute of Technology, Vellore, Tamil Nadu
Abstract: The modern-day organisations’ have been designing their own
unique green policies to their sustenance. In order to implement the
environmental policies effectively, organizations need to hire employees
having green conscious. In Post COVID’19 situation many organizations face
complexity in hiring employees. COVID’19 has brought out changes overnight
in many fields remarkably in the process of recruitment and selection, Priyank
Parakh (2020). In this situation green recruitment helps the organization to
hire and attract the employees because green recruitment is considered as
one of the important functions of Green HRM. It is also observed that
businesses want to hire green conscious candidates to fill vacancies, Jackson
et al., (2011). Compared to Pre-Covid’19 crisis, a catena of organizations after
a vigilant observation and analysis on recruitment and selection, organizations
are inclined to adopt green recruitment and selection. It is comparatively cost
effective and instantaneous in the output to the regular recruitment process.
Prior to COVID’19 Green recruitment remained a choice to the organizations,
whereas COVID’19 emphasized its essentiality not only for sustainability, but
also in being eco-conscious in the tech driven era. Thus, organizations are
propelled to adopt Green Recruitment and Selection. Thus, the main aim of
this paper is to compare the process of green recruitment and selection Pre &
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Post Covid’19 pandemic. Secondly, it aims to identify how the Covid’19 stood
as a pathbreaker in organizations’ recruitment and selection process in making
it green. Thirdly, to determine the beneficial factors that are motivating
organizations towards green recruiting Post Covid’19 pandemic. Limited
studies have enunciated on green recruitment and selection process
emphasizing on Pre & Post Covid’19 pandemic. Ultimately, this study focuses
to make a review with existing literatures with specific reference to green
recruitment and selection.
Keywords: Green HRM, Green Recruitment and Selection, Pre & Post
Covid’19, Organisations

HO-84: Impact of COVID on HR practices in aviation industry in India
V. Susmitha Patnaik, Department of Human Resources, GITAM Institute of
Management, Gandhi Institute of Technology and Management (GITAM),
Visakhapatnam, Andhra Pradesh
B. Santosh Patnaik, Department of Human Resources, GITAM Institute of
Management, Gandhi Institute of Technology and Management (GITAM),
Visakhapatnam, Andhra Pradesh
YVVSSS Vara Prasad, Department of Human Resources, GITAM Institute of
Management, Gandhi Institute of Technology and Management (GITAM),
Visakhapatnam, Andhra Pradesh
Abstract: The advent of COVID-19 has changed the way we perceive every
aspect of our lives. If we especially investigate the world of business, it has
redefined our working styles. In this context, this paper is an attempt to
address the hurdles faced in day-to-day business activities by the aviation
industry as it is one of the most affected due to COVID-19 and particularly
emphasize the role played by the HR team in terms of the issues faced by them
and how they attempted to fight the virus as a whole institution, physically
and mentally. Preparedness for future in case of recurrence of similar
pandemics would also be discussed.
Keywords: COVID-19 pandemic, HR practices, aviation industry, new normal,
next normal

HO-85: How contingent workers put themselves out there? A conceptual study on
their Perceived Employability and Protean Career Mindset
Tejoswini Patra, Research Scholar, National Institute of Technology Calicut
and Dr. Sreejith S.S., Assistant Professor National Institute of Technology
Calicut
Abstract: With countries trying to reopen the economy with more flexibility,
changes and adjustment and returning to workplace the root caused damage
in the labor market due to pandemic needs to be addressed as well as many
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self- employed individuals have lost their jobs in and collapsed with their
income source. In the time of negative career shock Perceived employability
(PE) turns as the vital resource for workers which apprehends their knowledge
of job opportunities available. The understanding and management of own
career with planning and progressive perceptions of employability to flourish
in one’s overall life is Protean career mindset. This study reviews the previous
literature from the period of 2011 to 2021.The purpose of the research is to
identify factors influencing contingent workers to thrive in the labor market
and to explore the perceived employability similarity in the protean career
mindset individual and contingent worker. To withhold employability the
study explores the attributes of contingent worker career strategies to be able
to respond to the transition to knowledge work and learn to develop, and
acquire skills, abilities to thrive in the new norm.
Keywords: Perceived employability, Protean career, Contingent worker,
Covid19, Adaptability*

HO-86: Mediating Role Of Employee Management On Organization Resilience And
Staff Retention In Post Covid World: A Study On Retail Workforce
Amita Panda, Research scholar, Faculty of management studies, Sri Sri
university, Cuttack
Jasmine Bhuyan, Assistant professor, Faculty of management studies, Sri Sri
university, Cuttack
Abstract: The purpose of this article is to establish a relationship between
employee management, organizational resilience and staff retention in the
recent COVID period. The pandemic had un imaginable consequences upon
the world including destructive social and economical environment. It has
cause a fast moving workplace to confined to four walls for an indefinite
period. The service industry has to pay a lot for this unpredictable change.
Present research is envies the retail industry in specific to analyse how
pandemic has changed the way of doing business. Covid -19 has affected the
whole supply chain, demand structure and consumption behaviour of every
individual and enterprise( Rai, S et al 2021).
By reviewing various recent publications and based on interviews with
executives / Head of Department at various marketing organizations (such as:
Pantaloons & Reliance Trend, reliance Fresh & Big bazaar, Domino's & pizza
hut) India research was conducted. SEM is used to analyses conceptual
framework designed for the study. the findings suggest that employee
management in time of disruption plays a significant role in building
organization resiliencethe study also advocates resilience having great
contribution in retaining employees in time of pandemic. The findings also
suggest that employee management attributes such as communication,
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psychological empowerment, adaptability are mediating the relation between
organization resilience and retention.
Keywords: PostCovid Strategies, Workforce management, staff retention,
Organizational resilience
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Information Technology (IT)
IT-01: A Study on Acceptability of E-Wallets in COVID-19 Pandemic by the Women
of Rajasthan, India
Dr Aditi Mittal, Banasthali Vidyapith
Abstract: E-wallet is a kind of prepaid digital account that enables an individual
to pay anytime and anywhere. Since the start of the COVID-19 pandemic,
retailers, business leaders and consumers have all been trying to wrap their
heads around the shifts in retail and payments. People who were afraid of
using digital payments had to use it because of lockdown to order and deliver
essential products by customers and retailers respectively. During Covid-19
paytm and Google Pay emerged as a most popular application among all the
other online e-wallets. In one of the survery conducted by Economic Times
during April 2020 it was revealed that with 33% transactions Paytm was on
first rank and with 14% transactions Google Pay was on second. According to
the Mint, in December 2020, Paytm, Google Pay and Phone Pe commanded
over 94% market share in UPI during coronavirus. The figures show that
people became more aware and comfortable with e-wallets. This study
focuses on the measuring of awareness and comfort level of the women
residing in the selected districts of Rajasthan with the E-Wallets: Paytm, BHIM,
M-Pesa, and Google Pay and emphasis on the impact of demographic
variables on the acceptability of e-wallets. Questionnaire is used to collect the
data and the result of the study revealed that women have awareness and
comfort level with Paytm then Google Pay, Vodafone m-pesa and BHIM ewallets and considering demographic variable of the women, Paytm e-wallet
is most accepted application among women’s.
Keywords: Acceptability, Awareness, COVID-19, E-wallets, Digital Account

IT-02: Evaluation of HR Analytics Adoption: Differential perspective based on
socio- demographic profile of HR Professionals
Meenal Arora, Research Scholar, School of Management and Commerce, K.R.
Mangalam University, Gurgaon
Anshika Prakash, Associate Professor, School of Management and Commerce,
K.R. Mangalam University, Gurgaon
Swati Singh, Associate Professor, School of Management and Commerce, K.R.
Mangalam University, Gurgaon
Abstract: This study starts out from two premises. Firstly, previous studies
show that the adoption of Information System (IS)/Information Technology
(IT) can be perceived differently by different users. Secondly, in the IS/IT area
some researchers have used the sociodemographic profile of the technology
users to explain the differences in their behavioral intention to use the
technology. Human Resource (HR) analytics serves as an evidence188
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baseddecision-making tool for high performing companies. However, the
adoption level of this innovation is slow in HR function in most of the
organizations. This study applies UTAUT2 to observe the individual’s decision
to accept HR analytics technology in order to identify the lagging rate in the
adoption. Our research analyses whether the individual adoption of HR
analytics can vary depending on the socio-demographic characteristics of the
HR professionals (age, gender and experience). The responses were obtained
from 228 employees of BFSI sector in India through non-probabilistic
purposive sampling. The analysis is done through Structural Equation
Modelling and invariance of the measurements is demonstrated. The results
showed that social influence, hedonic motivation and performance
expectancy has a positive impact on behavioral intention. In contrast, effort
expectancy and habit had no influence on behavioral intention. Further, the
variance explained by facilitating condition, habit and behavioral intention on
HR analytics use is (75.2%) which had a significant impact on use behavior of
HR analytics. Additionally, the moderating effects of age, gender and
experience has been explicated. The study finally concludes by focusing on
factors affecting adoption of HR analytics, thereby bringing out success factors
and barriers for adoption.
Keywords: Technology Adoption; HR analytics; UTAUT2; Structural Equation
Modelling

IT-03: A Digital Transformation toolkit to formulate CXO office strategyovercoming
disruptions such as COVID-19 Pandemic
Ashutosh Dubey, Lead Business Analytics, National Payments Corporation of
India
Arif Khan, Chief Digital Officer, National Payments Corporation of India
Abstract: Ages over the ages, it has been repeated that the crisis has resulted
in one of the great global experiments which are likely that mass adoption of
digital tools, digitization of process, and even digitization of behavior will last.
Adoption of technology and transformation practices at this scale could not
be seen without disruptions, as organisations, governments, regulators, and
even normal people were skeptical about its impact on productivity and work
Behaviour. This researcharticle proposed a Digital Transformation (DX), which
aims to be CXO‑friendly and risk‑aware decision‑making framework for the
organisations and decision‑makers. This is ideal for organisations which
designing and revamping the digital transformation strategy. It includes the
most salient information regarding approaches and practices on Digital
transformation identified by the experts around the world and observed in
various organisation to deliver an exhaustive resource of information. The
Digital transformation toolkit list the phases and key activities as part of the
CXO's office strategy. The different phases identified in the tool kit are
Performing Background assessment and formulate project management,
Problem identification and analysis, Identification of the key areas for Digital
Transformation, Identification of the priority area for digital transformation,
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Identification of the Operational and Financial Risks, Compliance evaluation
and positioning of digital transformation charter, Formulate the DX Strategy
and Governance Design, Tool and Technology Selection, Team and role
identification, Implementation of Strategy and Deploy tool and technology,
Monitoring of the performance against defined KPIs and Incorporate
Feedback to take other priority items
This toolkit provides Chief Transformation officers (CXOs) and its team to play
different roles in tech transformation, from enablers to thought leaders to
program leaders. COVID emerges as an opportunity for CXOs to take the reins
and drive a more transformative overhaul of their organizations’ technology
and business process.
Keywords: COVID-19, Digital Transformation, Innovation, Technology, Digital
Workforce, Toolkit

IT-04: Impact of Online Reputation on Neobank Adoption during Covid-19
Puneett Bhatnagr, Amity Business School Noida, Uttar Pradesh
Dr. Anupama Rajesh, Amity Business School Noida, Uttar Pradesh
Dr. Richa Misra, Jaipuria Institute of Management (JIMS), Noida, Uttar Pradesh
Abstract: Easy accessibility of the Internet on multiple smart devices has
resulted in increased online product adoption. Covid lockdowns pushed the
internet usage for consumers across the globe, which made consumer search
for goods and products online and preferred to buy or transact financial
product online while reviewing and assessing the products online. A new
generation of alternative challenger banks known as "Neobanks" arose due to
expanded Internet and mobile penetration. Currently part of FinTech
companies, being digital-only banks and a reasonably new concept,
Neobanksface challenges in how users can accept and use new Technology,
especially in Indian users. Online rating and reviews had played an essential
role in increasing product adoption. Previous studies on variable such as
Online rating and review have been significant in improving Adoption in other
industries. This study proposed a conceptual model based on the UTAUT-3
technology adoption model while adding additional variables such as Online
rating and Online reviews to assess the impact of Online reputation on
Technology adoption. The study tested by conducting an online survey for 460
participants across the Delhi NCR region. The study has found that variables
such as performance expectancy, Social Influence and Personal
innovativeness are highly significant and online rating and review are also
significant in adopting Neobank services. This study will help build in extended
literature around Neobanking technology adoption, which is currently
unavailable and will help Fintech managers own Neobanks plan, focus on
Online reputation by assessing Online rating and Online reviews before
introducing new financial products into the online market.
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Keywords: Online Reputation, Neobanking, UTAUT-3, SMART-PLS, Structural
equation modelling (SEM), Intention to Use, India.

IT-05: Technological Developments and Innovations that can Drive the World
Economy Post Covid-19
Shyam Sundar Panigrahi, Assistant System Engineer-Trainee, TATA
Consultancy Services
Abstract: The novel Coronavirus has just highlighted the value of digital
preparedness and Industry 4.0 driven technologies that helped businesses
across the globe to be functional even during these unprecedented times. In
the past, as was the case with the Spanish flu pandemic that broke out in
1920s, it was witnessed that these kinds of pandemics could wreak havoc and
could disrupt the supply chains thereby rendering businesses functionless.
However, this pandemic demonstrated that organizations and businesses
could stay relevant and could be fully operational even in these uncertain
times by adopting new technologies and refining the ones already in use.
“Necessity is the mother of all Inventions” and this pandemic proved to be the
ultimate catalyst for digital transformation that will greatly accelerate several
major trends that were already well underway before the pandemic (Ahmed
Banafa,2020). The global lockdown has forced industries to adopt remote
working, something that was already there but was never adopted to a larger
scale, Work From Home (WFH) thereby helped in large scale adoption of cloud
computing and virtualization. Predictive Analytics driven by AI and Deep
Learning has also been refined in this Covid era to promote e-commerce and
online business. Artificial Intelligence (AI), Virtual Reality (VR), 3D Printing,
Internet of Things (IoT) and Cloud Computing are some of the technologies
that were always touted to disrupt the entire industrial scenario and hence
were regarded as Industry 4.0 technologies, despite this in the pre Covid era
there were industries that were hesitant to adopt them in large scale for their
operations. However, in this pandemic era there has been a large-scale
adoption of these technologies and post Covid this trend is likely to continue.
In this paper the world economy post Covid-19 shall be discussed from a
technological perspective that could benefit businesses.
Keywords: Cloud Computing, Deep Learning, Artificial Intelligence (AI),
Virtualization, Virtual Reality (VR), 3D Printing, Internet of Things (IoT),
Predictive analytics

IT-06: Cyber Security in Modern Era of Information Technology
Dr. Abhinav Kumar Shrivastava, Associate Professor SDCPGBM-Surat, Shree
Dhanvantary College of Post Graduate Business Management, Surat
Sagar ShubhashVaman, MBA Student Session 2020-2021, Shree Dhanvantary
College of Post Graduate Business Management, Surat
Rohit Paswan, MBA Student Session 2020-21, Shree Dhanvantary College of
Post Graduate Business Management, Surat
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Abstract: The Proposed paper explains the real case study of “Planned Cyber
Attack” and the detailed legal pathway to handle and eliminate it in a swift
and secured manner at the earliest.
Keywords: Strategic Cyber Blackmailing; Misuse of Cyber Facilities, Ulterior
Motives for Trapping for Financial Extortion.

IT-07: Interaction of Emotional Intelligence and Cognitive Ability towards Online
Learning among Youngsters for equipping future Workforce
Dr. S. Lakshmi Priya, Assistant Professor, School of Management Studies, REVA
University, Yelahanka, Bangalore
Dr. Dara Vijaya Laxmi, Assistant Professor, School of Management Studies,
REVA University, Yelahanka, Bangalore
Abstract: Emotional intelligence involves an ability to carry out accurate
reasoning about emotions and ability to apply emotions, emotional
cognizance to enhance thought. Emotional intelligence facilitates to foresee
success since it reflects how a person applies knowledge to his/her immediate
situation. Emotional intelligence measures common sense and ability to get
conversant professional among humankind. EI leads capacity to build positive
outcomes through relationships with others and to one-self. The pivotal
aspect in this review is that it addresses the relation between EI measures and
meaningful criteria including social and environmental outcomes,
performance, psychological and physical well-being. Emotional connectivity
with e-learning especially during Covid-19 becomes key aspect of effective
learning and development. E-Learning design and development is not a new
idea. The current research was conducted among young students pursuing
under graduation to explore the impact of emotional intelligence in eLearning
how their emotional facilitation of thinking improves their engagement.
Human brain is not just a cognitive information processing mechanism, but a
complicated system where affective and cognitive functions are inseparably
integrated. Present study primarily revolves around emotional training,
maturing, and development. The discussion section is followed with list of
crucial aspects and recommended measures for future research prospects the
practical implications of emotional intelligence.
Keywords: Covid-19; Emotional intelligence; Emotional cognizance;
Environmental outcome; Maturing; Psychological; Physical well-being

IT-08: Combating Covid-19 through e-Governance using high end Computational
Technologies: A Recent Overview
N.V. Suresh, Vikash Institute of Technology
Abstract: Covid-19 Virus is a threat to Human Civilization that kills millions of
lives across the Globe. It leads to an epidemic to the whole earth that affects
a lockdown of the movement of life for a number of months. Covid-19 gives a
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challenge to whole medical systems of the Earth and the inventions with
regard to medicine to combat it within a short span of a year. Once a person
is being diagnosed as Covid-19 positive, so to restrict the spreading of this
virus to others by social distancing the technology played a prominent role to
get aware. This paper surveys the recent Covid-19 cases and the precautionary
measure was taken by WHO, National level and State level E-Governance to
recover and make awareness among people by the proper usage of the
Technology through the online application, Mobile App especially Arogya
Setu, etc. The core model is based on GPS tracking and tracing of affected
Patient’s distance and the Artificial Intelligence model for Prediction.
Graphical representation of the majorly affected geographical area (Red Zone)
utilizing the E-Governance technologies.
Keywords: Global Positioning System (GPS), Artificial Intelligence (AI),
Bluetooth, Contact-Tracking, Contact-Tracing, World Health Organization
(WHO)

IT-09: CONTRIBUTION OF BLOCKCHAIN TECHNOLOGY IN RESTRAINING COVID 19
CURRENT AND FUTURE PANDEMIC
Satyam Prakash Srivastava, Department of Commerce, Graphic Era Deemed
to be University, Dehradun
Dr. Rupa Khanna Malhotra, Department of Commerce, Graphic Era Deemed
to be University, Dehradun
Abstract: The current study has faced the situation of SARS-CoV2 or COVID 19
with increasing number of severe death cases without proper management of
data and information. The present conventional system of maintaining
database has a major disadvantage of making unauthorized access when it is
passed on from one to other. The new technology called as “Blockchain” is
distributed ledger technologies that act as a shared database, maintaining all
records by synchronization and verifying them simultaneously. The purpose of
this research paper is to study the core concept of Blockchain that keeps
whole record of pandemic situations ensuring a defined source to know
exactly the rate of corona virus among the community and predictions about
future. Blockchain technology can ease to fight against the pandemic
conditions by facilitating regular medical ailments timely, exactly notifying the
containment zone and also providing real personal protective equipments
that were reliable and faithful.
Keywords: Blockchain, COVID 19, Database, Pandemic, Synchronization,
Predictions
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Marketing Management (MM)
MM-01: Understanding Attitude of Consumers for Green Restaurants in Post Covid
Time
Akshita Gupta, FPM Scholar, Jaipuria Institute of Management, Jaipur
Dr. Shubha Johri, Faculty, Jaipuria Institute of Management, Jaipur
Abstract: Businesses are changing their functional operations through
adapting to green practices which has become a need of the hour. With the
incorporation of green marketing, beliefs and attitude of consumers are also
changing in favour of those companies who consider the environmental issues
into their processes. Although green practices are increasingly adopted in the
restaurant industry, there is not much research in terms of investigating the
attitude of consumers towards dining in green restaurants. The willingness to
pay more for green initiatives has also been studied across the globe. [1] Issues
like pandemic, global warming and scarcity of resources are adversely
affecting growth of the restaurant industry. Green practices are subsequently
gaining importance in post Covid world. Consumers’ preference for health and
wellbeing has also grown in post pandemic time.
Level of consumer awareness towards adoption of green products is still not
very encouraging. Brands have been communicating green benefits to create
differentiation and enhance recall value to consumer. In order to create the
strong impact of green concept, attitude and awareness of consumers
towards accepting green practices need to be thoroughly studied.
Present research work is aimed to study consumer awareness towards green
products and overall sustainability of environment with respect to restaurant
industry. This study presents a framework for measurement of consumer
attitude.
Keywords: Green restaurants, Post Covid World, Consumer Attitude,
Willingness to pay more

MM-02: Modeling challenges faced by the retail sector in the COVID-19 outbreak
Subhodeep Mukherjee, Doctoral Scholar, Department of Operations, GITAM
Institute of Management, GITAM, Visakhapatnam, Andhra Pradesh, India
ChittipakaVenkataiah, Professor, Department of Operations, GITAM Institute
of Management, GITAM, Visakhapatnam, Andhra Pradesh, India
Manish Mohan Baral, Doctoral Scholar, Department of Management, Birla
Institute of Technology Mesra, Ranchi, Jharkhand, India
Sharad Chandra Srivastava, Professor, Department of Industrial and
Production Engineering, Guru Ghashidas Vishwavidyalaya, Bilaspur,
Chhatisgarh, India
Abstract: COVID-19 pandemic has hit the Indian economy very severely, and
most organizations face lots of challenges to cope with this situation. The
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retail industry has also been hit very severely due to the COVID-19 pandemic.
The rise of the COV-19 pandemic is causing a negative effect on the short and
mid-term retailers, like this, earnest procedures and strategies for retailers are
required Many countries announced a lockdown to break the chain of the
virus, which resulted in the closure of retail stores but also after the lockdown
was removed, customer presence decreased. This research is conducted to
study the challenges faced by the retail sectors due to the COVID-19
pandemic. A literature review was performed from the available literature,
and five challenges are identified for the research. Five challenges that are
identified are lack of supply chain flexibility, lack of government support,
shortage of manpower, lack of balance in supply and demand, change in
consumer behavior. A questionnaire is developed for the research in the retail
industry. Data is collected from the retail manager, floor manager,
departmental manager, and store managers. The questionnaires were sent to
459 respondents, but only 303 respondents returned usable questionnaires,
valid for analysis. For the data analysis, exploratory factor analysis and
structural equation modeling are performed. The model developed showed a
good fit, and the entire hypothesis is accepted taken in the research. The
current research will also serve as a base for conducting future research using
the SEM approach in several other segments and other nations' perspectives.
This research can be further extended to other sectors also where the
pandemic had hit the most.
Keywords: COVID-19; Retail store; Challenges; Structural equation modeling;
Lockdown

MM-03: Influence of IoT enabled Technology in Retail Industry: Theoretical Extension
and Analysis
Pooja Misra, Associate Professor, Birla Institute of Management Technology,
Greater Noida
Debajit Kumar Bhatta, Student, PGDM (Retail Management), Batch - 2019-21,
Birla Institute of Management Technology, Greater Noida
Swarnava Dutta, Student, PGDM (Retail Management), Batch - 2019-21, Birla
Institute of Management Technology, Greater Noida
Abstract: Internet of Things (IoT) is driving product development and opening
new doors by bringing each article, customer and movement into an advanced
domain. IoT sensors and data obtained facilitate Retailers to monitor
customer satisfaction and provide supply chain inputs thereby making them
an asset especially in post Covid times. IoT has become a key instrument in
enabling retail companies cut costs and remain competitive during the
pandemic. Retailers that falter to create and execute an IoT procedure will
open the entryway for contenders—old and new similar—to swoop in and
catch early IoT mind share and market share.
The presentation of rising innovations in IoT enabled retailing and their
implantation in the administration experience requires researchers to all the
more likely comprehend shopper perspectives towards the use of innovation
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especially in the post Covid world. The objective of the current research is to
map customer’s attitude and behavioural intentions towards embracing IoT in
retail situations in NCR. The study helped identify key constructs influencing
consumer’s attitude and behavioural intention and intent to transact while
adopting IoT technology i.e., perceived usefulness, perceived ease of use,
Retailer’s reputation, superior functionality and trust.
With regards to strength of the relationship between the key constructs and
behavioural intention to transact as far as the Retailer is concerned when IoT
enabled technology is worked upon especially focus is maintained on its
Superior Functionality and instilling of Trust in the technology, these two
constructs have a positive impact on the behavioural intent to transact of the
consumer. Thus, the research will be of help to marketers and Senior
Management of Retail Companies devise strategies accordingly and create a
Wow experience for consumers gravitating towards adoption of IoT enabled
technology in the retail industry and accepting it as a way of life.
Keywords: IoT enabled technology, intent to transact, perceived usefulness,
perceived ease of use, Retailer’s reputation, superior functionality, trust

MM-04: Why perceived value matters for customer active engagement in online
private label brands: A Post Covid Consumer Analysis?
ChhaganDonode, Research Scholar, IBS Hyderabad, IFHE University
Debajani Sahoo, Associate Professor (Marketing), IBS Hyderabad, IFHE
University
Vikas Gautam, Associate Professor (Department of Marketing & Strategy), IBS
Hyderabad, IFHE University
Abstract: This paper examined the impact of perceived value on customer
engagement in online private label grocery brands context and further
investigate the mediating effect of attitude in the relationship between
perceived value and customer engagement.
The conceptual framework was tested by using covariance based structural
equation modeling technique. The study results are based on the sample of
220 respondents.
The results indicate that the total configuration of five dimensions of
perceived value namely; quality, emotional response, monetary price,
behavioral price and reputation influences customer engagement via the
formation of favorable attitudes toward perceived value brand psychological
ownership. Moreover, value-congruity acts as an important psychological
motivation for customers to engage with the brands. Customer attitude
mediates the relationship between perceived value and customer
engagement.
The present study confirmed that the perceived value is one of the most
salient determinant for consumer engagement in online shopping context. In
future the current conceptualization can be tested in other service contexts
such as leisure, tourism, banking etc. The study can be extended by taking
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online shopping dimensions (Online direct sanctions, e-WOM) and private
label dimensions (price consciousness, Quality variability) collectively and
testing their effects on online purchase intentions.
Effectively implanted sense of cognitive (behavioral price, monetary price,
quality) and emotional (emotional response, reputation) values in customers
can help managers in engaging them and take advantage in terms of
repurchases and endorsements along with their attachment for private label
grocery brands.
The study is unique in terms of the customer engagement model describing
the antecedents to engagement with the private label grocery brands and
ascertaining the mediating role of attitude in the relationship between
perceived value and customer engagement.
Keywords: Online private label, Customer perceived value, Customer attitude,
Customer active engagement

MM-05: A study on consumer intention to purchase over-the-counter (OTC) medicine
during Covid 19
Aniruddha Bhowmick, Director, Frontida Healthcare Pvt. Ltd.
Mridanish Jha, Associate Professor, Sarala Birla University Ranchi
Abstract: The pandemic Covid 19 has made human life miserable in the last
few months. According to United Nations, the crisis has not been felt in the
last 75 year history of United Nations (Bhowmick Aniruddha,2020). The extent
of damage caused by this virus is so huge that it has almost paralyzed the lives
of humans. Gradually India began to slowly manage the Covid 19 crisis by
vaccinating millions of people and subsequently opening up the economy.
However, the period of lockdown and gradual unlocking has changed the way
consumers behave. As health and well-being was the major pivot on which
people spent their last ten months, the consumer purchase behaviour
regarding over the counter medicines, showed some discerning points. This
study aims to examine the factors that influence intentions to buy over-thecounter (OTC) allopathic medicines during Covid 19 situation. Based on the
theory of planned behaviour by Ajzen and review of the relevant literature a
conceptual frame work was developed to understand the buying behaviour of
consumer during Covid 19. A quantitative approach and a convenience
sampling method were used to obtain data from the respondents. The results
conclude that factors under perceived behavioural control (availability,
affordability and accessibility) have significant positive influences on the
intentions to buy OTC allopathic medicines during the Covid period. This study
found that among attitude, subjective norms and perceived behavioural
control which were categorized under the theory of planned behaviour,
perceived behavioural control was the most influencing one for purchasing
OTC medicine amid Covid (Bhowmick Aniruddha,2020).Non-availability of
prescription allopathic medicine during Covid led consumers to buy OTC
allopathic medicine which supports the theory of planned behaviour.
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Keywords: Intention, Covid 19, consumer purchase behaviour, buying, OTC
allopathic medicine, planned behaviour.

MM-06: Pioneering Digital Marketing – How Service Sector Companies in Bangladesh
are Re-redesigning their Marketing Strengths
PreetiMehra, Associate Professor in Marketing, Mittal School of Business,
Lovely Professional University, Punjab
Tanvirul Islam Mahim, Managing Director, HT Global Ltd, Dhaka, Bangladesh
Abstract: Pioneering marketing is one of the contemporary approaches to
marketing. It is a collective approach that emphasizes on incessant
enhancement and attainment of success. It is very reactive approach that
emphasizes on proactivity. It is a newer concept and businesses are gradually
getting themselves acclimatized to this approach. In Bangladesh, education
sector is evolving. People are now not sticking to the basic academic education
rather the has shifted to pursuing of higher studies as well. It is a great
opportunity for the education consultancy firms to entice its customers and
offer them diverse services that will fulfill these demands. It has been
observed that these consultancy firms are using different marketing
approaches to create an awareness of these services and also serve their
customers in a better way. This is an agile way of marketing. The study
explores digital marketing strategies followed by education companies in
Bangladesh to get the better outcome. An attempt has also been made to
apprehend how they are reengineering their marketing efforts. The institution
owners or managers are investigated based on their attitudes towards
marketing efforts. The sample consisted of 10 education consultancy firms
promoting higher education for diverse students. The universe of the study
was Dhaka city, Bangladesh. Firms were of the view that customers preferred
their services due to their utmost service quality. Brand name and additional
value-added services were cited as the most noteworthy factors.
Keywords: Education, agility, reengineering, digital, strategies, value added
services

MM-07: Covid-19's effect on customer behaviour: Will old habits come back or die?
Amrita Baid More, Assistant Professor, PIMR Indore
SumitZokarkar, Assistant Professor, PIMR Indore
Abstract: The pandemic of COVID-19 has changed our way of working,
transportation, communication, trade and more, so customer behaviour. The
pandemic of COVID-19, lock-out and social distancing have affected both the
purchasing and shopping patterns of consumers. Consumers are improvising
and learning new behaviors. Although markets would revert to old ways, they
are likely to be changed in the technique customers shop and purchase goods
and services with new rules and procedures. The technological developments,
population changes, and novel ways in which customers can manage work
198

ISBN: 978-93-5493-533-6

from home jobs, leisure and schooling can also lead to development of new
patterns.
Keywords: COVID Pandemic, Consumer Preferences, New Shopping Rules

MM-08: Covid - 19 Panic Buying Behaviour Among Individual Differences Of
Consumers
Nimmy Lovely George, Research Scholar, Department of Management
Studies, Rajagiri College of Social Sciences
Rakesh Krishnan M, Assistant Professor, School of Management, Cochin
University of Science and Technology, Cochin
Abstract: The global economy has been greatly affected following the origin
of COVID-19 pandemic in December 2019. Not only did it trigger massive
global health and economic crisis, it also triggered uncommon human habits,
such as panic buying across the globe. When negative emotions such as
anxiety, panic, and feelings of confusion impair behaviour, panic buying
happens, causing people to buy more items than normal. This paper attempts
to demonstrate how the purchasing activity of individuals is influenced by
panic buying behaviour. The google form questionnaire for the collection of
data for the research was used to perform an online survey. The study used
the Panic Buying Scale introduced by Lins& Aquino (2020b) and the Individual
difference scale created by Rick et al., (2008) to collect data on the panic
buying behaviour and individual differences of respondents. The panic buying
was measured based on the demographic information (gender, age, marital
status, income, occupation and location). An independent sample t-test was
conducted to find panic buying behaviour based on demographic factors.
Correlation and ANOVA were performed to find the relationship between
panic buying and the individual difference of consumers. The finding showed
a positive correlation and the result of the analysis indicates that spendthrifts
reflect a greater panic buying behaviour. The condition of panic buying
induces uncertainty in the minds of customers who are likely to purchase
more goods. In the panic buying situation, the negative sense of pain of paying
reduces. The expectation and apprehension of an increase in price or a lack of
stocks produce a condition that helps to minimise the pain of paying for
essential goods. As the pain of payment reduces, individuals indulge in more
acquisitions of essential goods.
Keywords: Panic Buying; Spending behaviour; Spendthrift consumer;
Tightwad consumer; Unconflicted consumer; Pain of Paying

MM-09: Determinants Of Intention To Use Fintech Services: The Moderating Role Of
Covid-19
Kanishka Gupta, Assistant Professor, Symbiosis Centre for Management
Studies, Noida
Abdul Wajid, Guest Faculty, NCWEB, University of Delhi
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Abstract: The current work seeks to explore the relevant factors that
influences intention to use Fintech i.e., perceived risk, benefit and trust
keeping perceived effect of Covid-19 as moderator in India. Data has been
collected using a structured questionnaire. The data collected has been
validated using the validity and reliability techniques. Factor analysis and path
analysis have been performed to test the research model and finally
interactive moderation effects of the Covid-19 have been examined.
Outcomes of the study showed that intention to use Fintech services have
positively significant impact with perceived benefits and trust and negatively
significant impact with perceived risk. Additionally, Covid-19 has increased the
demand of Fintech services and therefore, companies must keep in mind the
needs of the customers while designing and improving their services. The
findings identify the key dimensions related to factors effecting intention to
use Fintech and therefore, must be paid attention to by service providers in
motivating their consumer to use financial technology. In addition, results will
assist managers at Fintech companies to understand the importance of these
services during Covid-19 pandemic.
Keywords: Perceived Risk, Perceived Benefits, Trust, Fintech, India, Covid-19

MM-10: Brand hate and consumers during crises: A take from COVID-19 pandemic
Rahila Aziz, Department of Management Studies, IIT Roorkee, Uttarakhand,
India
Zillur Rahman, Department of Management Studies, IIT Roorkee,
Uttarakhand, India
Abstract: COVID-19 has been a catastrophic event that has inflicted
unprecedented hardships for firms and their brands. A new body of scholarly
literature is growing up swiftly discussing the impact of the COVID-19
pandemic on business firms. Though widely accepted that the brands play a
colossal role as relationship partners for consumers, there is a dearth of
studies aimed at comprehending the changing consumer-brand relationships
during COVID-19. In response, our study tries to fill in this gap and with the
help of conceptual framework, study the role of brand hate on brands with
respect to marketing mix during crisis. Our analysis shows that the perceived
irresponsibility of brands during the pandemic works as a form of brand
transgression, which may act as a “moment of truth” in the development of
consumer-brand relationships, leading to brand hate at the consumers’ end.
Given the adverse consequences of brand hate on firms as established by
previous researchers, analyzing its elicitation due to perceived irresponsible
behavior by brands can be fruitful for the marketers in devising strategies to
prevent its occurrence in any such crisis in the future. This is especially
significant as scientists predict the occurrence of new pandemics that will
continue to pose a risk in the future.
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MM-11: Role of Covid-19 Pandemic in Senior Citizens Embracing Social Media
Aparna Khare, Prin. L.N. Welingkar Institute of Management Development &
Research
Namrata Singh, Prin. L.N. Welingkar Institute of Management Development &
Research
Satrupa Nayak, Prin. L.N. Welingkar Institute of Management Development &
Research
Abstract: Population ageing has huge social, economic and political
implications for any society/country. Now, there is an increasing trend of
nuclear families in Indian society, as numbers of children are being limited to
one or two. In this context, senior citizens in India, post their retirement, are
at a high risk of social isolation and seclusion. Separation from the society has
a detrimental effect on their physical, psychological health and well-being. The
pandemic COVID-19 has affected all and brought the lives to stand still. Most
of the people have been impacted by the Covid-19 outbreak and subsequent
lockdown measures, the relationship of senior citizens with technology has
also gone through sea change especially social media. Social media has
emerged as one of the most penetrated media. It has facilitated the senior
citizens as they are coping up with the challenges of modern life, including
overcoming their social and emotional solitude. During the pandemic, it has
become possible for such Senior citizens to socially engage (at least in the
digital world) and as a result, augment communication with their near & dear
ones, which otherwise would have been a misfortune for them. The objective
of the paper is to assess the awareness, preferences, application and use of
social media amongst the senior citizens in India during the pandemic. A
primary research of 125 older adults living in the tier II & tier I cities like
Nagpur, Indore, Lucknow, Mumbai was conducted to understand the reason
of older adults adopting to and using social media during the pandemic
(Harley, et al., 2013).
Keywords: Senior citizens, Social media, Advertising, Entertainment,
Information, Loneliness, Isolation, Covid-19

MM-12: Data Analysis and Visualization Of Online Trending Products Using Python
Vijaya Pedapati, Dept Of Computer Science, AKNU MSN Campus, Kakinada
Vimala Pedapati, Dept Of Computer Science, AKNU MSN Campus, Kakinada
Anilambica Kata, Assistant Professor, Dept of Commerce & Management
Studies, AKNU MSN Campus, Kakinada
K.N.S.S.V. Prasad, Assistant Professor, Dept Of Computer Science, AKNU MSN
Campus, Kakinada
Abstract: A majority of ecommerce stores fail because they can’t find trending
products to sell online. With so many products already available in the market,
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finding one that sells the best has become an arduous task, especially when
there is endless competition and every second ecommerce store is trying to
follow the same strategy.
In such a scenario, do you know what will make you more money? Being
unique, staying alert, and experimenting more often. The Data Analysis and
visualization makes it possible to secure business advance and to stay
Qualified in sales, in the most resourceful manner by a thorough sales analysis
of the most trending product in e-market. The sales analysis excavates
potentiality of business. The big challenge of the present trend is Processing,
Analyzing, and communicating on the online trending products.
The present article has analyzed the online trending products by analyzing the
reviews of customer on recent online purchases with a proper visualization
method. Exploratory Data Analysis (EDA) is an approach to summarize the
data by taking their main characteristics and visualized with proper
representations. This paper is intended to present the data pre-processing,
analization and visualization of sales data of most trending e-commerce
products using the data sciences or high level programming language
“PYTHON” libraries. The proposed idea of this research paper is to develop a
systematic pattern of database transactions of online sales of trending
products in selected cities of Andhra Pradesh which be useful in post-Covid
business and entrepreneurial decisions. The collected data is carefully
processed by segmenting, analyzing and extracting in order to determine the
market trends and product sales patterns for better business decisions.
Keywords: Post-Covid sales, Exploratory Data Analysis, Python, NumPy,
Visualization, sales analysis, online trend products, Bar Charts

MM-13: Introspecting the Aftermaths of COVID-19 on Consumer Behaviour with
Focus on India
Swati Mukherjee, Associate Professor, Institute of Engineering &
Management, Kolkata
Shamik Pal, Academician, Institute of Engineering & Management, Kolkata
Abstract: The entire planet has been grappling with an unknown and new
pandemic, known as COVID-19, which has wreaked havoc on many countries'
economies. The majority of the world's population was confined in their
homes and they were forced to live a restricted lifestyle. It had been almost a
year since the coronavirus's first case had been discovered in China. Humans'
perspectives on life have shifted drastically in the past months. Today,
restricted life living is the new standard. The days of lockdown had deep
impact on the behaviour of the consumers. The impacts could be long-term or
short-term depending on the degree of severity of coronavirus in various
countries at various times. This article in addition to finding the degree of
impact of COVID-19 on consumer behaviour also tries to unearth the
implications of this disruption on marketing and consumer strategies with a
focus on India.
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MM-14: Sustainability in Fashion Industry in a Post Covid World
Ruchika Joshi, Department of Commerce, Kumaun University
Sanjay Khatri, Department of Commerce, Kumaun University
Abstract: In this paper we analyze the effect of Covid-19 on sustainability in
the apparel industry. We evaluate whether the pandemic will assist the
progression to a more sustainable fashion industry. In answering this
question, we discussed the various published industrial and media research
reports accentuating the various opportunities and threats in the progression
regarding consumption, design, production and retail. We have also
contemplated the socio-economic and environmental perspective in the
significance transition to sustainability.
Keywords: Covid-19, sustainability, transition, fashion industry

MM-15: A study of disruptions in consumer behavior& the marketing strategy in
response to pandemic in India
Reetika Jain, Associate Professor, Commerce Department, Hansraj College,
University of Delhi
Abstract: Covid Pandemic that engulfed the entire world in the year 2020 was
not only an unprecedented rare event but also brought out disruptive changes
in consumer behavior and consequent response of companies in form of its
preparedness for new norms of consumer behavior. Companies which were
unable to adjust and adapt to these sudden changes posed by pandemic
perished very soon.
Pandemic scenario in India lead to surge in demand for packed and staple food
products but at the same time a decrease in demand for beverages (cold),
alcoholic and deep freeze items like ice-creams, etc. There was huge demand
for previously less demanded products like sanitizers, masks, disinfectants,
laundry, home and personal hygiene products, at the same time visits to
restaurants, shopping complex, malls, cinema halls declined sharply. Similarly
demand for digital products such as smartphones, laptops surged (to facilitate
online education or work from home scenario), as well as electrical appliances
that eased in domestic work (such as washing machine, dishwasher, etc.)
increased but for other appliances dropped drastically. E-commerce, ebanking, e-wallets demand sky rocketed but brick and motor stores or offline
stores witnessed steep decline in footfalls that some were even on the verge
of closure or were merged.
The present study is based on the secondary data on consumer behavior
during pandemic and post-pandemic time by prominent research analyst firms
to investigate the changing demand pattern and behavior of consumers in
India. This study also gives an insight into the marketing strategy adopted
during different phases of Pandemic in the country from lockdown to
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unlocking in response to consumers’ inhibitions to spend on non-essential
purchases during initial phase to change in mode of shopping & spending that
is becoming a ‘new normal’.
Keywords: Covid pandemic, disruption, response, consumer behavior,
marketing strategy

MM-16: The After Effect of Covid-19 On E-Commerce Market
Sowrav Biswas, Ph.D. Researcher, Brainware University, Kolkata
ShibnathBanarjee, Professor, Brainware University, Kolkata
Abstract: This research paper attempt to investigate the post effect of the
spread of Covid-19 on global ecommerce.
The impact of COVID-19 on ecommerce was started from 15th March 2020 till
date. Undoubtedly, it has been a defining event of the year and will have
implications that will well continue into the decade. Many cities are gradually
relaxing restrictions, But the future is still uncertain.
It’s fair to say that those of us who have lived through the COVID-19 pandemic
will see the world as a life before COVID-19 and life after COVID-19. The
pandemic is changing our behaviors as individuals and is changing our
behavior as groups. Nowhere has this shift been seen more than in people’s
shopping habits.
In this research paper the researcher will identify the followings:
• Major trends expected to emerge.
• Factor that will continue to drive the growth of the E-commerce.
Keywords: Covid-19, Ecommerce, Trends

MM-17: Effect of Subjective and Objective Knowledge on Consumers' Willingness to
Purchase Health Insurance during Covid-19 Pandemic
Tanuj Mathur, Assistant Professor, Amity Business School, Amity University
Uttar Pradesh, Lucknow Campus
Abstract: Consumer’s knowledge is suspected to play key role in the
influencing consumer’s behaviour. The aim of this study is to investigate the
impact of consumer’s different types of knowledge on consumer’s willingness
to purchase health insurance plans during Covid-19 pandemic. For this an
empirical test is done using data from 203 consumer respondents collected
online from various cities in India. A multiple regression technique was used
to assess the impact of different knowledge types on consumers’ willingness
to purchase. The findings revealed that consumers’ objective knowledge
rather than subjective knowledge plays an important role in the influencing
consumer’s willingness to purchase health insurance plans during the Covid19 in India.
Keywords: Consumer knowledge, objective knowledge, subjective knowledge
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MM-18: Evaluation of homemaker purchase behaviour post Covid 19 using
Kirkpatrick model
Komal Chopra, Symbiosis Institute of Management Studies, Symbiosis
International (Deemed University), Pune
Jaya Chitranshi, Symbiosis Institute of Management Studies, Symbiosis
International (Deemed University), Pune
Abstract: The purpose of the study is to apply Kirkpatrick model to understand
women homemaker purchase behaviour in post Covid 19 situation in India.
Grounded theory approach was adopted for the study. The responses from
participants were collected through interviews till theoretical saturation of the
sample was reached. The collected responses were subjected to open coding,
axial coding and selective coding. This helped to identify properties and sub –
categories that were related to the concepts of Kirkpatrick model. The
concepts were integrated into a unified model. The findings revealed that
women consumers learnt to follow health and safety guidelines, adopted
hygiene habits and learnt the usage of online technologies. Learning lead to a
behavioural change by making the consumers health focused and online
shopping focused. The results of the behavioural change made consumers
health and technology focused.
Keywords: homemaker, consumer, Kirkpatrick model, grounded theory

MM-19: Investigating the Mediating Role of Millennial Consumer’s Attitude Between
Cause Related Marketing and Purchase Intention
MeghaBakshi, Research Scholar, Mittal School of Business, Lovely Professional
University, Phagwara, Punjab
Rajesh Verma, Professor & Dean, Mittal School of Business, Lovely
Professional University, Phagwara, Punjab
Abstract: Consumers were already gravitating towards purpose-driven brands
prior to the COVID-19 crisis. But, as a result of this crisis, brand intent and
cause-related marketing may become the new industry norm. The key to longterm brand loyalty is connecting with consumers through common values and
an optimistic vision for the future. Companies may use cause-related
marketing strategies as part of their business plan to better position
themselves with their target audience and gain a competitive advantage.
The purpose of this study is to analyse and explain the effects of cause-related
marketing (CrM) campaigns on purchase intentions in Punjab, India, through
the mediation of millennial consumer attitudes. The study design used a
survey and data collection through questionnaires. The research hypothesis
was tested using variance-based Structural Equation Modelling (SEM) with
Partial Least Square (PLS). The authors recommend that, based on their
findings, more research be done into the effects of CrM on the long-term
viability of business enterprises in the aftermath of Covid-19, especially in
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developing countries such as India. Since the study's focus is limited to a single
country, the results may not apply to other countries.
Businesses that can comprehend the needs of their stakeholders and realise
that their efforts can have a significant effect on social problems will prosper
as a result of their socially conscious mindset. Businesses must promote good
causes in today's society. The best CrM model is one in which the buyer is
asked to make an extra contribution for the social cause when paying for a
service or buying a product. Businesses must promote good causes in today's
society. CrM promotions offer customers the ability to support the less
fortunate in a routine and seamless manner. The study highlights the
significance of corporate citizenship and social responsibility in the workplace.
While the majority of studies to date have been performed in developed
countries, this paper demonstrates that the CrM can be useful in a developing
economy like India. The proposed model could be a unique way to incorporate
CrM without incurring extra costs.
Keywords: cause campaigns, cause-related marketing, purchase intention,
consumer attitude, millennial, Covid 19

MM-20: COVID 19 - A blessing in disguise for Social Commerce in India
Dawn Jose, Assistant Professor, St. Joseph’s College of Engineering &
Technology, Palai, Kottayam, Kerala, India
E. Sulaiman Ebrahimkunju, Professor, School of Management and Business
Studies, M.G. University, Kottayam, Kerala, India
Abstract: Social Commerce, the successor of E-Commerce has already started
making waves across globe. The COVID-19 pandemic and the accompanying
lockdown seems to have acted as a catalyst for embracing SC in India as
customers are relying more on contact less purchases. The article investigates
the status of SC activities in order to understand the trend and its growth
potential. The study is conducted in the state of Kerala, India – a market with
high internet & mobile penetration along with a large proportion of young
customers.
Keywords: Social Commerce, Social Media, E-Commerce, Buying Behaviour

MM-21: Substantial changes in Consumer Buying Behaviour in the POST- COVID
world
Tania Chauhan, HPKVBS Central University Dharamshala and Dr. Sarvesh
Kumar, Assistant Professor, HPKVBS Central University Dharamshala
Abstract: Ever since the emergence of COVID-19 crisis the world has seen the
immense changes and so do the consumers’ attitude and behaviour towards
the purchasing decisions have changed. The consumers have become more
mindful and are making more intuitive choices while purchasing, minimalism
and deliberate decision making is the new normal in consumer buying
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behaviour. The paper focuses on understanding how resilience has differed
across various segments of customers and how the perceptions for purchase
decision have changed, it also tries to analyse whether the brand loyalty
amongst the customers while making a purchase decision has been impacted
or not. With the help of primary and secondary data analysis the study
suggests that the resilience or the capacity to bounce back to the pre
pandemic buying behaviour varies amongst customers depending on their
personal experiences with the pandemic and various other demographic
factors, also among many consumers the desires have decreased and more
focus is on making buying decisions which supports a happy and healthy
lifestyle thus reducing materialism and hence justifying minimalistic approach
towards buying. On the other hand the brand loyalty across customers has
also been influenced due to pandemic since the customers have become more
flexible and adaptable to accept other brands as the product scarcity during
pandemic times resulted into substitutions in consumption thus making
consumers less brand driven and more flexible to accept other brands in order
to satisfy the needs. Hence the research offers an insight into consumers’
adaptability and acceptance to changing scenario due to COVID and their
behavioural changes towards buying decisions.
Keywords: Consumer behaviour, Resilience, Minimalism, Brand Loyalty,
Deliberate decision making

MM-22: Examining the impact of Responsiveness on Customer Satisfaction
moderated by Retail Store Environment
Deepika Sharma, Shri Mata Vaishno Devi University Katra J&K
Rashi Taggar, Shri Mata Vaishno Devi University Katra J&K
Abstract: The present retailing standards are profoundly affecting the market
landscape. The significant impact of online retail in terms of responsiveness
has encouraged offline retailers to examine their position and transform their
retail models to develop compelling customer experiences that translates to
satisfaction. The intention of this paper is to empirically investigate the
association between responsiveness and customer satisfaction within the
context of the fashion retail market while simultaneously exploring how the
retail store environment moderates the relation between responsiveness and
customer satisfaction.
Smart PLS 2.0 software has been used to perform a Partial Least Square
Structural Modelling (PLS-SEM) for data analysis. The interrelationship
between the constructs has been determined through path analysis.
Moreover, a method to create plots for each interaction, as suggested by
Aiken and West (1991), was exercised to evaluate the significant moderating
effect is present and to display the reaction of the moderator within the
correlation between the predictor, in this context, responsiveness, and the
outcome variable, which is customer satisfaction.
This study has discovered responsiveness as a significant contributor to
customer satisfaction based on standardized path coefficients and significance
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levels. The moderation analysis results indicated Retail Store Environment
(RE) negatively influences the correlation between Responsiveness (RS) and
Customer Satisfaction (CS).
This study has adopted a unique approach to comprehend the concepts
relating to responsiveness, customer satisfaction and retail store environment
literature in the context of fashion retailing. It shall, therefore, offers a
distinctive contribution towards the recommendation to how retailers can
consider customers as co-creators, as opposed to only consumers. The
purchase of a product is considered a single linkage in a continual customer
experience that progresses through the stages of conception to consumption
to referral.
Keywords: Responsiveness, Customer satisfaction, Retail store environment,
moderation

MM-23: Marketing for Tourism and Hospitality sector in the Post-COVID World
Rajendra Kumar Suman, Research Scholar, Jamia Millia Islamia (A Central
University), New Delhi
Abstract: Tourism and hospitality sector has been affected the most due to
spread of Novel Corona Virus (COVID-19) pandemic worldwide. It has not only
affected health of the people, but also the freedom of movement from one
place to other. Travel and tourism activities had almost halted owing to this
pandemic, especially during the period of lockdown in various part of the
world. The pandemic has also rendered millions of people unemployed all of
sudden. Tourism and hospitality sector was the first affected sector due to the
uncertainty over revival of the world economy, worries of continuing spread
of coronavirus and its future waves. So, there is an urgent requirement to look
for the strategies that can be helpful in facing this crisis and improving
marketing for tourism and hospitality sector. The pandemic has impacted
most of the countries, cities and tourist destinations which are facing these
exceptional situations. They all are endeavouring to find innovative solutions
and strategies which would be helpful for them to overcome these challenging
situations. Hence, the main objective of this study is to analyse the different
innovative solutions and marketing strategies which can be helpful for tourism
and hospitality sector to revive the tourism activities post coronavirus
pandemic. The study also highlights the reasons due to which the pandemic
should be considered as an opportunity to adapt to a new normal and reestablish the tourism and hospitality sector in a different way. The relevant
data has been collected with the help of various research journals, articles,
online resources, etc.
Keywords: COVID-19 pandemic; hospitality sector; impact; tourism; revival,
strategy

MM-24: Service Sector in India: Pre and Post COVID-19 Era
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S. Lavanya, Birla Global University
B.P Bijay Sankar, Birla Global University
Abstract: The Indian subcontinent has been facing the wrath of the deadly
Novel Corona-Virus from the beginning of 2020. Since then, the service sector
of the country has been the worst hit. The sector has come across through
different levels of hardship in the wake of COVID-19 and lockdown. India is a
developing country with existing economic challenges and a growing
population, has been facing a multitude of challenges adjusting to the new
normal post Covid-19. This paper explores the numerous difficulties faced by
the country’s service sector, as well as how these industries can rebound from
the pandemic. Apart from that, the article examines the government's effort
to stabilise the country's service sector during and after the pandemic, as well
as a few potential options for dealing with similar circumstances more
effectively in the future.
Keywords: Economy, COVID-19, Coronavirus, Healthcare, lockdown, Service
Sector

MM-25: Digital Migration and Survival Of Fashion Industry Post-New Normal
JahanviJahanvi, Research scholar, Birla institute of technology, Mesra, RanchiNoida campus
Dr. Meenakshi Sharma, Associate Professor, Birla institute of technology,
Mesra, Ranchi- Noida campus
Abstract: The Covid-19 pandemic has disrupted all the domains worldwide.
Abrupt economic closure generating universal bankruptcy and financial
crunch and social isolation resulting in home confinement certainly imposed a
major shift in behaviors. Consequently, the behavior of consumer towards
digital platforms in this pandemic is changing rapidly. Retailers and brands has
come to grips with many challenges for instance, related to the supply chain,
health and safety, consumer demand, cash flow, marketing and sales.
However, Fashion brands are successfully navigating these challenges but it
will not assure a favorable future or any future at all. Adapting digitalization in
their business model is the move that most of the fashion brands have taken
up. The consumers of Fashion Industry have lost hopefulness to restore their
closet due to destroyed networks of supply chain and the apprehensions to
purchase apparel from the retail stores. The objective of this research paper
is to study the existing Covid-19 distress which has disturbed the fashion
Industry, Digital migration of the fashion Industry post Covid-19 and long-term
strategies used by companies to compete in the sector post Covid-19. This
research is completely descriptive type depending upon secondary sources.
Keywords: COVID-19, pandemic, fashion, digitalization, consumer

MM-26: Consumers’ Online Shopping Behaviour: A Post Covid-19 Analysis In India
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Mallika Srivastava, Associate Professor, Svkm'sNarseeMonjee Institute Of
Management Studies, Bannerghatta Main Rd, Bengaluru
Mudita Sinha, Assistant Professor, Christ Bangalore, Karnataka, India
Biranchi Narayan Swar, Professor-Marketing, Management Development
Institute (Mdi), Murshidabad, West Bengal
Abstract: The global outbreak of novel coronavirus COVID-19 has changed the
daily lives of citizens across the globe. As the world begins its slow spindle
from managing the COVID-19 calamity to recovery and the reopening of
economies, it’s clear that the period of lockdown has had a reflective impact
on how people live and how would they continue to have their lifestyle. The
COVID-19 outburst is not only a health disaster but also attacking our societies
and economies. This period will certainly change the consumer behaviour for
coming years. Despite the short period since the emergence ofCOVID-19, a
few of studies have been conducted. Studies have primarily focused on how
global consumer behavious have changed during the Covid 19 pandemic.
According to Sheth (2020) consumer habits and behavious are not only
habitual but also contextual. Which means, natural disasters like Covid-19 do
interrupt or change the consumer habits and behaviour. However, it is
expected that the some behaviour may return to normal post such calamities
but since consumers have discovered some new alternatives during this
period, they may have changed consumer behaviour. This was observed
especially with respect to convenience, affordability, accessability of using
online shopping during the natural disaster (Sheth, 2020). Another very recent
study conducted by Russell J. Zwankaa and Cheryl Buff 2021 had reviewed the
possible effect of Covid 19 on international traits, buying relationships and
psychographic behaviour. A study by Michael C. Hall and Girish Prayag (2020)
had examined the concept of consumption displacement, which means the
change in spending that occurs when consumers face a change in the
accessibility of goods, services and facilities to which they are comfortable as
the outcome of an external event. This external event for the study was Covid
19. The study confirmed proof of spatial and temporal shift of expenditure
based on consumer expenditure patterns. Bae and Shin 2020 had surveyed
users of contactless service to examine their consumption pattern, and had
confirmed that the overall consumer behaviour trends have changed because
of Covid 19. Ecommerce revenues had increased significantly across the globe
(Bae and Shin 2020). Chang (2020) had examined the impacts of the COVID19 pandemic on consumer price changes; he expects it to have a prolonged
effect.
The factors explored in the present study will provide practical guidelines to
the online retailers to improve their customer experience with respect to
online shopping. As each factor is a summation of few items, hence the
bankers need to focus on those items which contribute the most towards
determining the online shopping behaviour of Indian consumer preferably
post Covid 19. The study will help to enhance the degree of customer
satisfaction with respect to online shopping in India. In addition,present study
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also provides e-tailers with insights into how to improve the overall service
experience of the shoppers during post-Covid 19. The consumption behaviour
of the online shoppers in India has evolved differently among different
consumer from time to time. The present study also attempts to highlight the
determinants of online shopping behaviour of Indian consumers post Covid 19
Pandemic. The overall findings will provide inferences to curate future
strategies adapting to the current pandemic situation towards consumer
purchase behaviour in the Indian e-commerce sector.
Keywords: Online shopping, consumers behaviour, COVID-19, Indian
consumers, Emerging market

MM-27: Mediating Role Of Employee Management On Organization Resilience And
Staff Retention In Post Covid World: A Study On Retail Workforce
Amita Panda, Research scholar, Faculty of management studies, Sri Sri
university, Cuttack
Jasmine Bhuyan, Assistant professor, Faculty of management studies, Sri Sri
university, Cuttack
Abstract: The purpose of this article is to establish a relationship between
employee management, organizational resilience and staff retention in the
recent COVID period. The pandemic had un imaginable consequences upon
the world including destructive social and economical environment. It has
cause a fast moving workplace to confined to four walls for an indefinite
period. The service industry has to pay a lot for this unpredictable change.
Present research is envies the retail industry in specific to analyse how
pandemic has changed the way of doing business. Covid -19 has affected the
whole supply chain, demand structure and consumption behaviour of every
individual and enterprise( Rai, S et al 2021).
By reviewing various recent publications and based on interviews with
executives / Head of Department at various marketing organizations (such as:
Pantaloons & Reliance Trend, reliance Fresh & Big bazaar, Domino's & pizza
hut) India research was conducted. SEM is used to analyses conceptual
framework designed for the study. the findings suggest that employee
management in time of disruption plays a significant role in building
organization resiliencethe study also advocates resilience having great
contribution in retaining employees in time of pandemic. The findings also
suggest that employee management attributes such as communication,
psychological empowerment, adaptability are mediating the relation between
organization resilience and retention.
Keywords: PostCovid Strategies, Workforce management, staff retention,
Organizational resilience

MM-28: Rural Health Care: Recovery and Resilience through Digital Health
Entrepreneurial Foresight in Developing countries post COVID19
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Rahul Khandelwal, Assistant Professor, Institute of Management Studies
Career Development & Research, Ahmednagar, Maharashtra
Abstract: Purpose – The purpose of the study is to address the scoping review
aimed in indentifying the innovative entrepreneurial opportunities in digital
healthcare ecosystems in rural areas. The study highlights the barriers to
digital health in developing countries. The study is a forum for the introduction
of entrepreneurship prospects in the Indian sense through other foreign
readers in developing countries. This exploratory study explores successful
ways of improving market potential in developed countries with respect to
digital health. The research offers insights into how a digital health
environment could be applied, provides a trajectory that concentrates on key
skills and a creative approach. Health service providers require developing
their competency and skills to accelerate and enhance their entrepreneurial
opportunities. The research temporarily indicates a creative solution to
entrepreneurship in developed countries that can be applied in today's digital
arena.
Keywords: Healthcare, Digital Health care, Entrepreneurship, developing
countries, Covid-19

MM-29: Consumer Sentiment Analysis and Strategies-Post Covid Action Plan
Mukesh Kumar, FMS, Gopal Narayan Singh University, Jamuhar (Bihar)
Dileep Kumar M., Gopal Narayan Singh University, Jamuhar
Normala S. Govindarajo, Xiamen University Malaysia, Sepang, Malaysia
Sarita Maxwell, Department of commerce & Business Administration,
University of Allahabad, Prayagraj
Ipseeta Nanda, IT Department, Gopal Narayan Singh University, Jamuhar
Abstract: The whole world has been suffering from the Covid-19 pandemic
and this pandemic has changed the consumers’ buying behavior and
consumption pattern behavior. Consumer Sentiment is a very complex
process to understand the consumers’ feelings towards the product and
brands. The viewpoint of the consumer is inevitable for marketers and
business organizations for effective marketing decisions. The purpose of this
research is to examine theconsumer sentiment before and post Covid-19
because it is the most important for a top-level marketing manager to prepare
the right decisions related to the product, price, place, and promotion.
Following a positivist research philosophy with content analysis, narrative
analysis, trend analysis, and case study have been used in this research. In this
research, primary data and secondary data have been used to analyze the
consumer sentiment per-and post-Covid. Primary data has been used by
interview method from top-level marketing managers of the organizations.
The secondary data has been used from organizational reports before and
after the Covid.
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The Covid-19 has an overwhelming impact on the consumers' attitudes,
learning, perceptions, and consumption pattern behavior. Consumer
Sentiments has also impact on the Returns on Investment and Returns on
equity. It has been observed that appropriate strategies should be taken by
the marketing managers to sustain and retain business. Some of these
strategies are controlled on general marketing spending, keeping marketing
budget at the same level as before the pandemic, continuity in advertising and
overall performance, increase research & development spending for positive
company’s performance, new products launch, etc.
Consumer Sentiment is fully qualitative, so it is a very complex process to
understand exactly. The study was limited to a few top-level marketing
managers from few sectors. It needed to cover a large number of different
sectors, the sample size needed to increase and use quantitative research to
get the proper validity and reliability of observations.
The results of the study will be fruitful to top-level marketing managers, toplevel managers to understand the consumer sentiment analysis before and
post Covid-19. Since business conversion and performance are highly
dependent now a days on e-commerce mode, the study result will provide
supporting measures for effective decision making for Chief Marketing officers
and leaders of companies. Originality/Value point. Less research is conducted
on the post-Covid scenario on consumer behavior and hence there is a less
empirical observation made through quantitative research. The qualitative
research is thus the best way to explore the post-Covid - scenario of customer
sentiments and it is thus original in its output which is expected by CMOS and
top management.
Keywords: Consumer behavior, Sentiment analysis, Consumer retention,
Marketing strategy

MM-30: Need for a New Marketing Blueprint for a Pandemic induced New Normal
Arijit Roy, Assistant Professor, St. Claret Institute of Management, Bangalore
Ms. Anushree Banerjee, Assistant Professor, AIMS Institutes, Bangalore
Abstract: The aim if this paper is to present a commentary on the impact the
Covid19 had on consumers and the resulting shifts in the consumption
patterns. By reviewing the existing literature on this novel topic the authors
have made an attempt to present a succinct overview of the changes in
consumer behaviour.
After the World Health Organization declared the COVID 19 as a global
pandemic, the healthcare crisis soon turned out to be an economic challenge
as governments around the world initiated lockdowns of business and
national and regional boundaries. As citizens were confined to their homes,
new patterns of consumption behaviour started to emerge. Demand for new
types of products and services meant that organizations had to display agility
in their strategy formulation. The never before seen economic shutdown
posed challenges for organizations that some were not prepared for. This
article also explores some of the challenges and opportunities these changes
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presented to the organizations particularly to the marketing domain globally.
Organizations soon had to adapt to the new rules of social distancing and
invent strategies to ensure not only survival but also customer retention and
growth. The paper also presents an overview of certain strategies that can be
adopted by marketers to steer their organizations through the post COVID
world.
Keywords: COVID 19, Brand Management, Marketing Strategies, Consumer
Behaviour

MM-31: To Study the Impact of Quality and Satisfaction with respect to Food Delivery
Apps on Customers Continuance Intention post Covid-19 Pandemic
Twinkle M. Trivedi, SLIBM
Abstract: The objective of this paper is to study the relationship between
factors determining quality of food delivery applications on customers
continuance intentions while ordering food online post Covid-19 Pandemic in
Indian context. The data was collected from 184 respondents from Gujarat.
Factor Analysis was used to explore the factors determining perception of
people towards Food Delivery Apps. Correlation and Linear regression Analysis
were used to establish relationship between the independent factors and
customers intention to continuously use the application post Covid-19. The
findings would help to explore the role of quality of apps as perceived by
people and the Covid 19 related risk as perceived by people on their intentions
for using the application. The findings of this study might be of practical use
for the online retailers by providing a improved understanding of the
acceptance of food delivery apps among prospective customers. It will provide
strategic inputs to formulate sustainable strategies for the adoption of food
delivery applications.
Keywords: Covid-19, Food Delivery Applications, Continuance Intentions

MM-32: Can we trust Health and Wellness Chatbot going mobile? Empirical research
using Extended TAM and HBM
KanchanPatil, Symbiosis Centre for Information Technology (SCIT)
Mugdha Kulkarni, Symbiosis Centre for Information Technology (SCIT)
Abstract: Health care industry also started moving towards precautionary
system and becoming active in getting early diagnostic with the help of
technology. The developments in the healthcare sector is experiencing a
digital revolution towards expectation of the health care model to manage the
emergency situation like pandemic, to reduce expenses for the diseases
caused due to our habits and provide personalized health and wellness
services.
Public health services have come up with powerful multilingual health
chatbots a digital innovation based on Artificial intelligence (AI). Health bots
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are an emerging field for the application of pervasive computing in healthcare
(Laumer, 2019). Today humans are challenged by increasing lifestyle-related
and chronic diseases, increasing treatment costs, and availing of trustworthy
latest medical treatments. These increasing demands of health care and
shortage of professional service is a challenge. (Rajapaksha, U. S.,
&Jayawardena, C,2020). These healthbot can prove as solution to the
healthcare system increasing the efficiency of analog healthcare, wellness
services, help reduce costs and also to generate customer trust.
Though the Digital technologies have the potential to deliver healthcare
services, limited research explores the perceptions of users/patients and
medical practitioners towards adoption of AI based mobile healthcare services
(Faqih & Jaradat,2015). Chatbot studies of health and wellness services remain
limited, and just a few theoretical works consider the distinctive features of AI
technologies and their service implications. Thus, this research empirically
studies user related factors, system related factors and health beliefs, by
taking theoretical base of Extended TAM, propensity to trust technology and
health belief model.
Keywords: Health Bot, Chatbot, Extended TAM, propensity to trust
technology and health belief model

MM-33: Role of Telemedicine & mHealth Applications in the Post COVID Scenario
Komal Dwivedi, First Year MBA Student, Institute of Management, Nirma
University, Ahemdabad, India
SamikShome, Associate Professor of Economics, Institute of Management,
Nirma University, Ahemdabad, India
Abstract: Different mobile health (mHealth) applications have played an
important role in contact tracing of the coronavirus (COVID-19) patients
globally. The paper evaluates the current utilization of telemedicine and the
mHealth apps post pandemic in India. The review of the emerging
technologies and its acceptance is done using the secondary data and studied
how different operability parameters in wearable devices is frequently used
by the general public and healthcare workers. It is suggested that there should
be an increase in the telemedicine services in India for future preparedness
and to reap the benefit of the services easily.
Keywords: COVID-19, Digitization, telemedicine, m-Health, wearable devices

MM-34: Social Distancing Affecting Consumer Confidence in The Phase of Covid-19:
A New Direction For Brand Resonance
Sandeep Kumar Mohanty, Assistant Professor, Marketing, Birla Global
University, Bhubaneswar
Abstract: This is one of the uncomfortable questions everybody asking today,
"can social distancing transform our social behavior in this marketing world
heavily affected by COVID-19 and even in near future?”. There are more
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questions like this, "how far social distancing and this new phase of social
transformation can bring formative changes to marketing discipline especially
to consumer confidence and further branding? And this shift will bring a new
behavior for survival and further managing the economy. The most ambiguous
term in this difficult phase of consumption is "social distancing”, which in
many way defined, and mostly projected as a difficulty state for driving
consumer confidence. This paper highlights the issue of social distancing in
creating a new marketing order within the economic and management
inclinations and bringing branding challenges to a new height.
A comprehensive literature review has been conducted to emphasize on the
social behavior during difficult phases like social distancing is imposed for a
reason recently. Intellectuals have expressed their assumptions and experts
have presented data indifferent online platforms regarding the impact of
social distancing on marketing. So this paper does an analysis based on
materials from secondary sources and mostly cover reviews of research
papers and contributions of some the notable researchers in this field. The
second part of the paper presents a survey on effects of social distancing on
consumer confidence and brand resonance.
Social Distancing is affecting consumers’ confidence. The assessment of the
cost of confidence can reorient our society’s level of involvement with brands,
making postponement of purchases, and predicting possible losses in personal
earnings. It is found that during this period, society need to build trust quickly
and must focus more on confidence-building measures for marketing and
branding. There is another issue of increase in Virtual Activities which are
affecting marketing communication and brand resonance. This study confirms
the effect of social distancing on consumer confidence and brand resonance
of select brands within the state of travel restrictions, self-isolations, and
lockdown as its visible formats.
The results of this study has universal application that correct our assumptions
on society and marketing and branding transformations during the practice of
social distancing.
Keywords: New Age Marketing, Social Distancing, Branding, Marketing in post
COVID-19

MM-35: Medical Tourism Sector in India – A Post Covid 19 Outlook and Review
Amartya Ghosh, Research Scholar (JRF), (Faculty of Management), Symbiosis
International (Deemed University), (SIU)
Satya Prasad VK, Asst. Professor, Symbiosis Institute of Business Management,
Hyderabad, Symbiosis International (Deemed University), (SIU)
Abstract: The basic purpose of the study is to understand the Indian Medical
Tourism sector’s outlook post the Covid-19 outbreak. It also delves into
probing the demographic profile of Medical tourists and tries to ascertain
his/her preference for the type of treatments. The study also tries to identify
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the future trends in the Medical Tourism sector in light of the Covid 19
Pandemic.
The study uses a mixed approach for this exploratory study - using the existing
Literature and relying on secondary data to decipher the trend in the Medical
Tourism Sector.
The study has two main objectives:
a) To analyze and understand the footfall drivers of international medical
tourists into India.
b) To understand the Demographic Profile of a Medical Tourist and his/her
preference for various medical treatments.
c) To study the various strategies employed by the hospitals to service the
International patients during the Covid-19 outbreak.
This study only focuses on the International Medical Tourist perspective of the
Indian Medical Tourism sector, and does not discuss the domestic patients and
their healthcare perspectives in the Indian Medical Tourism context.
Extant literature is very limited which discusses the role of international
medical tourists in the Indian Medical Tourism context. Additionally, the
reader will also learn about the emerging trends in the Indian Medical Tourism
sector, post the Covid-19 outbreak – which is scarcely discussed in the existing
literature.
Keywords: Medical Tourism, India, International Medical Tourist, Covid-19,
Pandemic, Telemedicine, vaccine passports

MM-36: Predicting Visit Intention After Covid-19 Using Theory of Planned Behavior
Muhammed Sajid N, Doctoral Scholar, School of Management Studies, CUSAT
Meera Peethambaran, Academic Associate, IIM Kozhikode
Jiyas K, Research Scholar, University of Kerala
Anoop George, Research Scholar, CUSAT, Kerala
Abstract: The global pandemic COVID 19 has stretched its vicious wings across
the world. The entire world is striving hard to come up with the scenario. Each
day ends up with the dead toll which is crossing the counts of lakhs. People
are being stranded at many places due to travel ban and social distancing in
many parts of the world. Travel industry which is one of the most prosperous
industry which is being very badly affected by the pandemic. Here in the article
we are incorporating the Theory of Planned Behavior in order to predict the
travel intention of the tourists in the post Covid phase. For which we have also
examined the variables such as Attitude, Subjective Norms and Perceived
behavioral control. Another independent variable that plays a very crucial role
in the travel invention is Perceived risk which prevents people from travelling
from one place to another in fear of the risk (Pandemic spread) that they could
encounter.
Keywords: Covid-19, Visit Intention, Perceived Risk, Destination Image,
Intention
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MM-37: Study on relationship of organizational trust and employee silence in
selected hospitals in Punjab
Jaspreet Kaur, Research Scholar, University School of Business, Chandigarh
University, Mohali, Punjab
Rupali Arora, Associate professor, Chandigarh University, Mohali,Punjab
Abstract: Healthcare sector is highly dominating sector in the world wide
economies at present time. COVID-19 pandemic has brought numerous
dfficulties or challenges and has affected each and very sector of the economy
drastically especially healthcare sector. This pandemic has given the HR
manager, the most challenging task of striking a balance between the needs
and interest of an organization and healthcare employees creating a culture
of trust between the two.
Organizational trust and employee silence are the two basic parameters which
determining the efficiency and performance of an organization.The aim of this
study is that to find out the relationship between organizational trust and
employee silence. Employee silence includes both acquiescent as well as
defensive silence. Employee silence is the indicator in any organization which
can affect the trust level in healthcare sector.
This paper is based on survey of 102 employees working in top four public and
private hospitals in Punjab. Collected data has been analyzed with correlation
and regression.
It has been found that there is a negative relationship between organizational
trust and employee silence. However, strong negative relationship recorded
in case of defensive silence as compared to acquiescent.
Research limitations/implications - Other forms such as pro-social silence
were not examined in the study. So future studies can examine the
relationship between trust in organization and other forms of employee
silence in Indian context.
The result of this study can be useful for managerial implications so challenges
or barriers can be eliminated encouraging the way forward post COVID-19.
This research is the first effort to study the associations between
organizational trust and two forms of employee silence- Acquiescent and
defensive silence in India.
Keywords: Silence, Organizational trust, Acquiescent silence, Defensive
silence

MM-38: Social media post Covid-19: A Review
Bipul Kumar, Research scholar, DMS, Pondicherry university
Uma Chandrasekaran, Professor, DMS, Pondicherry university
Abstract: People worldwide were utterly unprepared for the pandemic, which
created a great shock to the global financial system and the real economy. But
during this time of the pandemic, social media played an essential role in every
individual’s life. Social media has become the most effective mechanism to
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interact with family, friends, teachers, mentors, and even employees who
work from home for a long time. This study aims to systematically examine
and review the current studies conducted during the past year of pandemic,
mostly between 2020 to 2021, on the related area of social media post-Covid19. By reviewing approximately 39 articles (mini-review), the researchers
were able to provide an overview of the central theme and trends covered by
the relevant literature such as social media influence post Covid, social media
marketing post Covid, challenges and opportunities in digitalization post
Covid, communication relate health crisis during Covid, public opinion on
social media during Covid. As half of the articles are based on the impact of
social media post Covid. This study will help marketers identify such products
that consumers will prefer buying post-Covid-19. Consumers become more
sensitive post Covid, so marketers can use temporary price reduction
techniques/methods and economize on their expenditure. The other half
focuses on social media use during the lockdown, where people tried
expressing themselves in terms of health issues. Empirical research from the
past has shown that recessionary or pandemic. Provide an opportunity for
marketers to grow their brands. Markets have a big challenge to prevent
consumers from permanently switching to cheaper options or locally labeled
products available in the market. Further discussion is also imported, followed
by a summary of the current review, limitation, and recommended direction
to be examined by future studies.
Keywords: social media; post Covid; anxiety, pandemic, information

MM-39: Tourism Post Covid-19: A peep into the literature
Syamala D, Senior Research Fellow, Department of Management Studies,
Pondicherry University
Uma Chandrasekaran, Professor, Department of Management Studies,
Pondicherry University
Abstract: Covid-19 has impacted the tourism industry so much that the
shifting paradigm towards a new normal in order to survive and sustain is
remarkably swift. The Covid aftermath is still a question mark as many
countries in the world are just entering into the second wave. In a rush to find
new solutions to various issues, a greater number of studies are carried out
rigorously in different parts of the world. Researchers all over are working
voraciously to study the impact on tourism industry. This study aims to bring
together, the works on tourism post Covid-19 in order to aid the researchers
in avoiding repetitive work ending up with wastage of time. It also pools the
available literature to serve as an index for the works to be referred when
studying Covid-19 and Tourism together. A Hybrid review is carried out with
the help of Microsoft Excel for structured review, R studio and VOSviewer for
bibliometric analysis. Mendeley, Zotero and MS Excel were used to manage,
review, sort and convert data files. The study brings out the area of focus of
various studies and the different methods and theories used in them. More
number of works covered risk perception, tourist behaviour and tourism
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destination. Though the literature covers a very small period, it gives valuable
input to the researchers both in academia and industry. The article seeks to
provide a clearer picture of Covid-19 on various aspects of tourism, thereby
contributing to the existing literature. This is the first research work to bring
in all the post Covid-19 works in tourism together for setting a future research
agenda.
Keywords: Covid-19; Coronavirus; Tourism; Post-Covid; Tourism & Hospitality;
Tourism & Travel

MM-40: Open Innovation: A Vital Strategy for Survival and Resilience during
Pandemic Times
Sanjay Hanji, Basaveshwar Engineering College (Autonomous) Bagalkot,
Karnataka, India
SumukhHungund, Manipal Institute of Technology, Udupi, Karnataka, India
Abstract: COVID-19 has been the buzz word in these recent times which has
shaken the entire world with its novel challenge which world‟s most brilliant
individuals, institutions, organizations and governments could not solve the
problems posed by it, all alone by themselves. Many conventional methods
and techniques including medical drugs were unworkable and inadequate to
unravel the damages and negative effects caused by it. Many experts asserted
that innovations should be the key to tackle the most challenges caused by
the pandemic. However, innovations require time, finances, new ideas and
knowledge flow which were in enormous shortages as responding to the
pandemic challenges required innovative solutions but in less time and
without spending huge resources. Many realized that only coordination and
collaborative work can speed up the innovation process by including people
from different domains, sectors, governments and nations. This type of
innovation is termed as Open Innovation. Collaborations, IPR, alliances, and
spin-off are the key practices of open innovation approach. The main concept
of open innovation is based on the idea that better ideas can come from
anywhere and anybody. The present research makes an attempt to explore
the published reports and cases on open innovation carried out during
pandemic and analyse the effectiveness of open innovation approach in
pandemic times. The main objective is to know to what extent open
innovation approach was adopted by the companies during the COVID-19
pandemic and whether the open innovation approach has helped the
companies to survive the pandemic, be more resilient and grow. The paper
summarizes the key open innovation aspects from the cases and lesson learnt
from them.
Keywords: Open innovation, COVID-19 pandemic, collaborations, survival,
resilience

MM-41: Factors impacting customer loyalty towards online travel and hospitality
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Jitender Kumar, Research Scholar eFPM (Indian Institute of Management,
Rohtak) and Sharda University (SBS)
Ashish Gupta, Department of Marketing, Indian Institute of Foreign Trade,
Delhi
Anup Kumar Srivastava, Mittal School of Business, Lovely Professional
University, Phagwara and Assistant Professor, School of Business Sharda
University
Abstract: Purpose of the study: Covid-19 has been a game changer for travel
and tourism industry. Post-Covid-19, it has become a challenging task for the
traveling agents to attract tourist. So, this study aims to understand what
makes a customer attract and stick to an online travel agent (OTA) for his or
her travel and hospitality needs. Thus, the aim here is to analyze the
underlying factors and gauge their importance for consumer transactions on
these sites.
Research Methodology: Given this pandemic situation, the major aim of this
study is to develop a strategies through a conceptual framework that would
help OTAs to impact tourists’ post-pandemic travel behaviors by expanding
the theory of planned behavior (TPB) which was supported by expectation
confrmation theory. An extensive literature survey, coupled with secondary
research on the domain, was conducted to understand the subject matter and
factors driving customer loyalty in travel and hospitality. A model was
constructed with various factors impacting customer loyalty and post that a
primary survey of 172 respondents was conducted on a demographic adhering
or acknowledging to the millennial social construct. This data would, in turn,
be used to accept and reject the hypotheses constructed. Regression and
Factor analysis was run for data analysis and test the model considering the
correlation between the variables and customer loyalty.
Findings: The study aimed to give a complete strategy post Covid-19, for OTAs
on how to reduce customer acquisition costs by making the existing customer
come back to the site or the app. The paper recommends, post Covid-19 what
steps need to be taken to enhance the customer experience for increased
loyalty.
Keywords: Online travel agent, Travel and Hospitality, Customer Loyalty,
Customer Experience, Post-Covid-19

MM-42: Purchase Intention and satisfaction of FMCG shoppers: Empirical analysis
from the outlook of Post COVID’19
Shaply Abdul Kareem, Research scholar, Department of Technology
Management, VIT
Yuvaraj D, Research scholar, Department of Technology Management, VIT
S. Aswini Priya, Research scholar, VIT Business School, VIT
Pulidindi Venugopal, Professor, Department of Technology Management, VIT
S. Anjani Devi, Assistant Professor, GITAM, Visakhapatnam, Andhra Pradesh
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Abstract: Over the years the growth of FMCG products prior to pandemic was
increasing rapidly with increased number of product categories. Though the
growth rates was decreased in the mid of 2018, the industry still sustained by
lowering the cost of the products and increased its supplies. Again the industry
faced recession during global pandemic as there is only demand for
disinfectanats and hand sanitizers. Hence this research intend to determine
the factors swaying the perception of FMCG buyers post COVID-19. Adding to
the objective, the study also determines the satisfaction level of FMCG buyers
across unorganized and organized retail outlets in particular provinces of
Tamil Nadu. The reliability of the instrument was tested by carrying out a pilot
study for which, 20 FMCG shoppers were chosen to respond to the survey
after COVID-19 pandemic. The result indicates that the instrument is found to
be reliable and it is taken further to final study. A total of 158 FMCG shoppers
were included for the final study. The study found that factors such as WOM
and perceived value positively influences purchase intention of customers and
this in turn impacts satisfaction level of customers to purchase in unorganized
and organized store in the post COVID-19. But the factors like trust and
perceived risk doesn’t influence purchase intention of consumers after COVID19 pandemic.
Keywords: Trust, FMCG shoppers, perceived value, perceived risk, WOM,
purchase intention, satisfaction

MM-43: A Study on Consumer Behaviour towards Digital Food App Services in India
Kritika Mahensaria, 3rd year Ex Marketing Student, Department of BMS, St.
Xavier’s College (Autonomous), Kolkata
Supriyo Patra, Professor-in-Charge of Management, Department of Business
Administration/BMS, St. Xavier’s College (Autonomous), Kolkata
Abstract: Digital Food Apps have gained immense popularity during the
ongoing pandemic as theworld took a step forward towards going contactless
in terms of shopping and delivery.Covid-19 hampered the restaurant business
dramatically. However, in times of crisis digital food delivery applications and
its distribution channel served as a bridge between people stuck at home and
restaurants operating in order to earn a living and fighting existence. The
major objective of this study is to examine Consumer’s Behaviour towards
Digital Food App Services in India. The study is also aimed at determining the
awareness creating sources and to understand the relationship between
income and money spent on meals on each occasion. It also focuses on
determining the influencing factors on consumers which motivate them to
place orders online.
The research methodology focused on cross sectional research design and
primary datawas collected from 150 respondents of India from varying
demographics with the aid of astructured questionnaire.
The data analysis consisted of Chi square tests on SPSS along with graphical
methods ofanalysis and study. The finding of our study highlighted that social
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media is the mostpreferred source for creating awareness; higher income
results in inflated spending with Cash on delivery and E-wallets being the
preferred modes of payments by elders and youthrespectively.
These insights are expected to facilitate brands in understanding the
behaviour of their target audience better and in developing effective
marketing and promotional strategy so as to gain popularity and make the
best of the current situation which is driving people towards using digital
applications further.
Keywords: Digital food Apps, Covid-19, Consumer Behaviour, Consumer
Awareness and India

MM-44: Online Shopping is the key to develop a PPE (Pandemic Proof Economy):
Adaptation Strategies and New Business Models in the vague of Pandemic
Harvinder Singh, Associate Professor (M.B.A), Mittal School of Business, Lovely
Professional University, Jalandhar, Punjab, India
Nikhil Jay Ashwani, Research Scholar, Mittal School of Business, Lovely
Professional University, Jalandhar, Punjab, India, Assistant Professor, Dev
Samaj College for Women, Ferozepur City, Punjab, India
Abstract: This research paper is based on the critical observations focused on
the change in buying behaviour and preferences of the consumers pre and
post Covid-19 lockdown period. The research paper uses qualitative data from
secondary sources to conclude the impact of Covid 19 on the transition in the
market. During this Covid-19 lockdown, when every buying option was shut,
lot of buyers have shifted their choice of buying from offline markets to online
markets. The brands like Amazon, Flipkart have seemed to become the
preferred mode of buying for the buyers. But apart from these famous brands
a large number of offline sellers have shifted their techniques of selling. The
sellers have now adopted the social media platforms like WhatsApp, Telegram
and Facebook to sell their products and have created a different type of online
market which we can say, is not a conventional online shopping method as
compared to buying from famous E-commerce brands.
Keywords: Online shopping, E-commerce, Digitalization, Social Media
Marketing

MM-45: The changes in the effects of social media use due to COVID-19 pandemic
M.Deepa, Research Scholar and Dr.V.Krishna Priya, Assistant Professor. School
of Management Studies, Vels Institute of Science Technology and Advanced
Studies, Chennai
Abstract: During the COVID-19 disease outbreak, social media became the
most widely used networking tool. The aim of the study is to address a void in
the literature about social media use throughout the COVID-19 epidemic.
Lockdowns are predicted to have a huge impact on consumers because they
can lead to increased use of social media. When compared to regular times,
people's habits have changed drastically, and social media use is set to
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influence as well. People are starting to put a greater focus on personal
grooming, well-being, and wellness than in previous generations. Economic
and social status was also given less weight mostly during a COVID-19
epidemic. This study focused on the effect of social media use on multiple
levels during shutdowns, as well as whether social media use affects fake
news, anxiety, and decision-making during corona. The current study
objective is to identify the following research question:
• Do the effects of social media use vary from those of normal times? This
study finds that participants' social media usage during COVID-19 varies from
normal times due to a common motive, survival. Prior to the COVID-19 disease
outbreak, several social media posts resembled a vision or a strong feeling that
might trigger others anxiety. A descriptive study was conducted among
management graduate students from top 5 deemed universities in Chennai,
with the sample size of 200 respondents. A simple random sampling was used.
The factors influencing the social media use are public awareness and decision
making, fake news, psychological well-being and anxiety and behavioral
effects.
Keywords: Social media, Public awareness, Decision Making, Fake news,
Psychological wellbeing, Anxiety, Behavioral effects, Covid-19

MM-46: Digital Marketing in the Next Normal
Aditi Singh (MBA WX Student), NMIMS University, Mumbai, India
Abstract: COVID 19 has changed the consumer behavior and Digital Marketing
is the new normal Marketing which has rised in the new Planet Post Covid. To
deliver on Growth, Post COVID requires new Strategy & Insights, Creative and
Content, Media and Channel Activation, Personalization and customer
experience and modified measurement and product and pricings. For all these
new modification, there is requirement of key enablers like Data and
Technology, Talent and Agency Management, Agile Working, Organization
Design and Culture. Marketers need to Read the Room and understand
different ways people tackled situations and craft the digital message
accordingly.
Keywords: COVID 19, Digital Marketing, Strategy & Insights. Media and
Channel Acivation, Agile Working, Organization Design and Culture, Digital
Message

MM-47: Impact of COVID-19 on Health Insurance Sector in India and Post COVID-19
Management: An Overview
Sondeep Kaur, Assistant Professor, Management Department, General
Shivdev Singh Diwan Gurbachan Singh, Khalsa College, Patiala
Baldeep Singh, Assistant Professor, Department Of Basic & Applied Sciences,
Punjabi University, Patiala
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Abstract: The outbreak of the COVID-19 pandemic has caused an
unprecedented shock to the Indian economy. COVID-19 affects the economy
with a contrasting impact on different industries. The India’s economy faces a
long stagnation period due to the country's prolonged lockdown, the global
economic downturn, and the associated disruption of demand and supply
chains. The COVID-19 pandemic across the nation is expected to have an
impact on the country's overall financial system. The one-of-a-kind and
unprecedented nature of this crisis created difficult new circumstances,
including economic shutdowns and physical separation. The year 2020 marks
a turning point in the insurance industry. Many insurance providers were
forced to rethink their business operations and customer experience as a
result of the COVID-19 pandemic. This paper will therefore help emphasise
the significance of health insurance during the pandemic and analyse the
impact on the health insurance industry in India of COVID-19 covering the
challenges faced by health insurance companies and the possible solutions to
outcome to handle those challenges. This paper does not have an exhaustive
purpose, it provides generic and general information regarding the impact of
COVID-19 on health insurance sector of India.
Keywords: pandemic, economic, health insurance, challenges, business
operations

MM-48: The Impact of Covid-19 On the Apparel Buying Behavior
Prasanna Mohan Raj, Professor, School of Business, Alliance University
Aakash Ashesh, Research Scholar, School of Business, Alliance University
Abstract: The outbreak of Covid-19 pandemic in 2020, changed the consumer
buying behavior trends across several industries. The way people used to buy
products in pre COVID-19 pandemic scenario may not be any more relevant in
the post pandemic world. Apparel industry of India is one such industry which
has been highly affected by the outbreak of pandemic. Through this research
paper we are trying to understand the apparel buying behavior of consumers
in post pandemic era. The research methodology used for this study is a mixed
methodology making use of both qualitative and quantitative research.
Primarily, qualitative research was used for interpreting the secondary data
regarding the impact of the pandemic on the apparel industry. Similarly, the
quantitative research using percentage analysis, factor analysis and
correlation is used to understand and study all the potential impacts. In this
research total of 127 respondents are used for collecting the data, using the
convenience sampling method, out of these respondents 72 are male and 45
are female and approximately 75% of the respondents were in the age group
of 23 to 38 years. The key findings of the research included that there will be
increase in the number of people opting for online shopping more in the post
Covid-19 scenario. The study also showed that the brand loyalty consumers
will be affected in the post pandemic scenario, they will be exploring new
brands which have more availability in online shopping space and since most
of the future garment customers will be shopping online, they will have a
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larger pool of options to choose from. Apparel customers will remain style and
fashion conscious in the post pandemic era. Durability and quality of the
garments will be more important for customers than before and the purchase
decisions of the customers will no longer be dependent on the store
ambience.
Keywords: Apparel, COVID-19, Pandemic, Consumer Behavior, Bangalore,
Purchase

MM-49: Digital transformation for Recovery, Resilience, and Adaptation during postCovid in India
Sobha G.V, Research Scholar, Department of Management Studies, National
Institute of Technology, Tiruchirappalli, India
P. Sridevi, Associate professor, Department of Management Studies, National
Institute of Technology, Tiruchirappalli, India
Abstract: COVID-19, the global outbreak of novel coronavirus disease, started
in December 2019 in Wuhan City of China and spread worldwide very soon.
They cautioned the public to take responsive action such as frequent
handwashing, wearing a face mask, social distancing, avoiding mass gathering,
etc. Countries have adopted lockdowns and stay-at-home recovery strategies
to control the transmission of disease. In March 2020, India declared a
nationwide lockdown to contain the corona virus pandemic. The economy and
social factors of the country were affected. Businesses, schools, shopping
malls, entertainments, transports, beauty clinics, gyms, sports stadium went
standstill for few months. The paper focuses on how India responds to the
pandemic and the associated economic and social issues through a literature
study. It provides insights into the country's recovery and resiliency to uplift
the economy by adopting the different strategy levels in business operations
during Post-Covid. The paper describes specific technological initiatives taken
by various states of the country to tackle the pandemic and few insights on
Post-COVID management strategies for future resilience and adaption to the
new normal.
Keywords: COVID-19, New normal, Adaptation Strategy, E-business, PostCovid management Strategy, Digital Transformation

MM-50: Identifying Factors influencing consumers to purchase refurbished mobiles
through online - A conceptual view
T. Sathish, Research Scholar, Department of Management Studies, National
Institute of Technology, Tiruchirappalli, India
P. Sridevi, Associate professor, Department of Management Studies, National
Institute of Technology, Tiruchirappalli, India,
Abstract: Refurbished mobiles is one of the category that has evolved over
last few years. Demand for refurbished mobiles keep increasing year on year.
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This paper focuses on identifying factors that makes people to buy refurbished
mobiles. Conceptual model has been developed by reviewing various
literature papers related to refurbished products. This paper identifies factors
which will be helpful for marketers and future researchers to do research in
refurbished segment. Purchase intention of refurbished products are
motivated by key factors which is related to financial and environmental.
Benefits of refurbished products is comparatively high as compared to new
products.
Keywords: refurbished mobiles, E-commerce, price, purchase intention,
circular economy

MM-51: Strategies of Small Tourism Companies to Cope with the Pandemic Related
Business Loss: A Social Practice Theory Perspective
Ankita Sharma, Ph.D. Research Scholar, Jaypee Institute of Information
Technology, Noida (Uttar Pradesh), India
Swati Sharma, Associate Professor, Jaypee Institute of Information
Technology, Noida (Uttar Pradesh), India
Abstract: The outbreak of Covid-19 pandemic has affected the travel and
tourism industry adversely. The highly contagious coronavirus has put the
whole tourism industry on knees due to the unavoidable restrictions imposed
by the government on the mobility of people in the form of lockdowns, travel
restrictions and border closures etc. Such a slowdown of the tourism industry
raises serious questions about the revival of the industry. In order to know the
answers of these questions, this study draws upon social practice theory to
examine the strategies adopted by the small tourism companies to revive
business and cope with the pandemic. The study employed a case study on
the actual workforce of the tourism sector, often considered as the backbone
of the industry i.e., small tourism companies. Thus, the study employed a
qualitative exploration applying case study methodology and asked openended questions to the 106 senior executives/ owners of the small tourism
companies of India. The study critically analyzed the responses of the
participants and presents the prominent themes and sub-themes mapped
with the elements of social practice theory. The findings highlight the
strategies adopted by small tourism companies to cope with Covid-19 related
business loss and suggestions given by owners/ senior executives of small
tourism companies to revive and benefit the tourism industry. The study
offers insightful practical implications to the tourism companies, marketing
and management practitioners and policy makers. The study also provides
theoretical implications as it adds the literature to a great extent. The study
also offers directions to the future researchers.
Keywords: small tourism companies; qualitative; case study; Covid-19
pandemic: social practice theory

MM-52: Clustering and topic modelling of business research trends during COVID-19
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Rohit Bhuvaneshwar Mishra, School of Management Engineering, Zhengzhou
University, Zhengzhou, China
Hongbing Jiang, School of Management Engineering, Zhengzhou University,
Zhengzhou, China
Abstract: A large volume of research literature has been published in the area
of business research during COVID-19. New challenges posed by the pandemic
test the resilience of businesses as they try to find ways to adapt to new
business practices during COVID-19. To help business stakeholders and
researchers understand the pandemic's impact on businesses, this study
analyzed a corpus of business articles published during COVID-19. This study
applies unsupervised clustering to business literature to identify current
research areas. Topic Modeling on each cluster using LDA (Latent Dirichlet
Allocation) is applied after clustering to identify the keywords on each cluster.
Furthermore, co-word analysis and word cloud is employed in this study.
Keywords: clustering, topic modelling, COVID-19, business research, word cooccurrence, word-cloud

MM-53: Resilience of Street Food Vendors of Lucknow during COVID-19 Pandemic
Shatrughna Ojha, Amity School of Engineering and Technology, Amity
University, Lucknow, India
Vandana Dubey, Amity School of Engineering and Technology, Amity
University, Lucknow, India
Claire Buisson, HEC Paris, Paris, France
Abstract: Street food vending provides employment opportunities as well as
easily accessible foods to millions of people across the world. Street Food
vending is among the general choices of migrants from rural areas as the
overhead is low as compared to setting upa permanent registered business.
They have a large share in the unorganized sector of any developing country’s
economy. Although many studies are available with basic information on
street food vendors and food safety, very few have emphasized on the need
to understand how their income is interrelated with their personal and
perceptual factors. Therefore, understanding their personal prospects and
needs is crucial to provide them a conducive vending environment to run their
business. A detailed and intriguing analysis of the personal, social, and
economic factors affecting the business of street food vending during COVID19 in Lucknow is presented with the help of suitable visualizations and tables.
The paper also represents the resilience of street food vendors of Lucknow
during COVID-19 as they were hit the most economically but not personally. A
brief analysis of the relations among the various personal and economical
aspects has also been added to the study. Data collection was done by
conducting a primary survey in 10 different areas of Lucknow using random
and purposive sampling approaches and the number of samples collected was
90 with a response rate of 0.84. Some of the key findings of this paper include
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a consistent change in income with the level of confidence of the street food
vendors for their individual future and that of their family or children.
Keywords: Street food vendors, Future, Lucknow, family and Income

MM-54: Purchasing Criteria of Wealthy Single Urbanites with respect to Mobile
phone accessories: A Post-COVID study
Harshvardhan N. Bhavsar, Assistant Professor, Institute of Management
Studies Career Development and Research, Ahmednagar, Maharashtra
Abstract: The mobile phone accessories market is booming in response to
surge in smart phones, Covid era induced ‘work from home’ culture and
increasing focus on aesthetics by young consumers. Moreover, increasing
internet penetration and online retailing trend in India are helping mobile
phone accessories market flourish. Wealthy Single Urbanities (WSU’s) are the
new super consumers. In post-Covid era, these set of consumers are adapting
to the new culture of work from home and limited direct social interactions
with friends and family. With the requirements of work from home, these
individuals are spending heavily on mobile phone and its accessories. The
present study thus tries to identify most significant factors that influence
mobile phone accessories purchase decision among WSU’s. The research also
tries to find if there exists any association between gender and monthly
purchase done by WSU’s with respect to mobile phone accessories. Sample
size for the present study was 210 and area of research was Pune city from
Maharashtra state. Data was analyzed using Garrett’s ranking technique and
chi-square test performed on SPSS software. The research found that social
influence, compatibility and brand name were the three important factors
that influenced WSU’s while purchasing mobile phone accessories. The
research also found that there is no association between gender and monthly
purchase done by WSU’s. These critical outcomes of the study could help the
mobile phone accessories companies to generate more suitable policies on
account of making accessories more socially influential as well as working on
the key outcome that their mobile accessory should be compatible with
majority of the available mobile brands. The study also reveals that companies
should focus on branding aspect as; brand name was also an important factor
that influences the customers in making purchase decision.
Keywords: Garrett’s ranking, mobile phone accessories, post-Covid,
purchasing criteria, wealthy single urbanities

MM-55: Impact of Social Media during COVID-19 using Binary Logistics Model
Rachna Bansal, Assistant Professor, Sharda University
Prabhat Mittal, Assistant Professor, Satyawati College, University of Delhi
Priti Verma, Assistant Professor, Sharda University
Abstract: The study aims to empirically measure the effectiveness of social
media during the COVID 19 outbreak in India. Data is collected from 182 social
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media users during the COVID-19 outbreak in India. Binary logistics regression
is used to see the influence of personal utility of social media during Covid,
negative role of social media specific to Covid 19, general negative role of
social media on the overall impact of social media. The binary logistics
regression is appropriate for dichotomous outcome variables. The study has
used Impact of social media (endogenous) and personal utility, negative role
of social media as exogenous variables. The study also examined for any
significant differences between different gender and different categories of
age on the overall impact of social media during COVID 19.
Keywords: Social Media, Covid 19, Binary Logistics

MM-56: Revamping Hospitality and Tourism: A Review Of Service Quality
Perceptions Post Covid-19
Chahat Jain, Academic Associate – Indian Institute of Management, Indore,
India
Pallavi (Joshi) Kapooria, Assistant Professor – Prestige Institute of
Management and Research, Indore, India
Saurabh Singh, Assistant Professor – Prestige Institute of Management and
Research, Indore, India
Abstract: While the COVID-19 has brought the hospitality industry to a halt,
the industry's unwavering efforts to introduce technical advances and new
safety standards will ensure that the industry bounces back with greater
vigour as it emerges from the crisis. The anticipated growth from the
optimistic Travel and Hospitality sector has been turned downwards due to
the outbreak of Covid19. The pandemic has enforced border restrictions and
travel bans across the globe continue to thwart the sector. Hospitality is a
people-based sector and hence it’s affected the worst. (Hoisington, 2020) The
tourism and Hotel Industry are globally affected by Covid 19 crisis especially
in countries with low income (Oh, 1999). At times like this, the sustainability
and growth of the tourism and hospitality industry is a challenge. Thus, it
becomes crucial for brands to know which service quality dimension is most
important for customers. The present paper is based on a conceptual
framework drawn from the SERVQUAL model and Philip Kotler's Layers of
Product and Services. This study is an in-depth review of the research done on
service quality dimensions in the hotel industry and suggests the probable
shift of customer focus across these dimensions post Covid. The paper aims to
assess the customer needs from the perspective of different layers of services
and suggests how brands can change their outlook on the way these services
are perceived and delivered in post Covid times so as to effectively revamp
the business. In light of the customer’s shift on service quality needs, the
paper highlights the opportunities for the emerging concept of homestays and
also suggests that the research on the concept of homestay and its huge
relevance in post Covid times is very limited and can be explored through
empirical studies on different stakeholders.
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MM-57: Antecedents and Role Of Trust In Chatbot Use Intentions: An Indian
Perspective
Sunny Dawar, Faculty of Management & Commerce, Manipal University
Jaipur, Rajasthan, India
Savita Panwar, Faculty of Management & Commerce, Manipal University
Jaipur, Rajasthan, India
Sunishtha Dhaka, Faculty of Management & Commerce, Manipal University
Jaipur, Rajasthan, India
Prince Dawar, Malaviya National Institute of Technology Jaipur, Rajasthan,
India
Abstract: The study intends to examine the factors that are significant in
determining customer’s intentions to use chatbots. During the COVID-19
outbreak when people were stuck indoors, it was technology that enabled
people to get access to information. Many companies launched their chatbots
to deal with customer queries and other issues. The paper, by the means of a
model developed by the researchers, is an attempt to understand the role of
user experience, performance expectancy, effort expectancy and trust on
customer chatbot use intentions in the Indian point of view.
Structured questionnaire was utilized to gather data for testing the proposed
model which was conceptualised on the basis of extant literature on
technology acceptance and consumer behaviour. A survey response of 354
respondents was conducted in two cities of India i.e. Jaipur and Delhi. To test
the constructs the collected data was analysed through AMOS 21.
The findings of the research depict the positive impact of user experience,
trust performance expectancy and effort expectancy on customer intention to
use chatbots which in turn influences actual usage.
This paper empirically demonstrates the relationship among various variables
affecting customer intentions to use chatbots. Since the paper uses data
collected from a sample not randomly selected, it may regulate the
generalization of the results.
This study intends to add to current research gap in existing literature about
customer intention to use chatbots mainly in the Indian context. The research
examined how positive user experience, performance, efforts expectancy and
trust affect customer intentions to take support from chatbots.
Keywords: User experience, performance expectancy, effort expectancy,
trust, customer intention

MM-58: Investigating the effect of Entrepreneurial Self efficacy and Entrepreneurial
Education on Shaping Students’ Entrepreneurial Intention in the time of
Covid 19 Pandemic
Raj Karan Gupta, Assistant Professor, School of Business Studies, Sharda
University, Greater Noida, Uttar Pradesh
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Abstract: Today, Unemployment has become a very serious concern and
requires immediate attention towards reaching the solution to the growing
problem of unemployment. India as a youth country can only ensure its fast
economic growth and development when the country would be in a positionto
generate employment opportunity which will further ensure the utilization of
India’s workforce especially utilizing its youth’s potential.
This paper tries to investigate the effect of independent variables (Selfefficacy and Entrepreneurial Education) on the dependent variable
(Entrepreneurial Intention). The data have been collected with the help of a
structured questionnaire and have been collected by using the convenience
sampling method from the students of a private university. After cleaning the
collected data, data of 102 students (respondents) were found usable and
hence data of 102 respondents were analyzed. The data were analyzed by
using SPSS and correlation analysis and multiple regression analysis were
performed to know and explore the causal relationship among the
independent variables and dependent variable. The study also provides some
insights on the challenges raised due to the emergence of Covid 19 pandemic.
It has been found in this study that both the independent variables (selfefficacy and entrepreneurial education) have a positive effect on the
dependent variable (entrepreneurial intention).
Keywords: Self-efficacy, Entrepreneurship, Entrepreneurial Education, and
Entrepreneurial Intention, Covid-19 Pandemic

MM-59: Narrative of Need Assessment through Psychobiography of COVID Patient
by Observing Moment of Truth
Miss Jyoti, Research Scholar, (HPKVBS), Central University of Himachal Pradesh,
Himachal Pradesh and Dr. Sarvesh Kumar, Assistant Professor, (HPKVBS), Central
University of Himachal Pradesh, Himachal Pradesh, India

Abstract: In consumer orientation, the growing sensitivity to the covid-19
situation has effectually changed the positioning of products relatively
relevant to healthy lifestyle orientation. Before the emergence of the world
pandemic situation due to the novel coronavirus-19, the national perceptions,
as well as individual perception of social change and exchange of offerings,
were sharing different indexed reflections in terms of different products at
diverse market places. However, in a global pandemic situation, the predominance of global marketing evolved a new global perception of social
change and unique offerings in the marketplace. To understand the objective
reality of these new propositions of a social change due to the chaotic
situation of covid-19 the psychobiography investigation plays a crucial role. In
this era of community spread of the virus, the cognitive development process
is relevant to recognize the needs, preferences, and experiences. To narrate
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the need assessment of covid patients we are going to use psychobiography
with ethnomethodology. The unit of investigation will be accommodative
consumer experiences which indicate pluralism and chronology. The
increasing health consciousness in consumer society created a new stimulusresponse capacity between product development, product promotion, and
product adoption subject to need assessment. The consequences of need
assessment refer to instrumental conditioning of consumer behaviour which
constitutes individual perspective, family perspective, and social perspective.
Keywords: Consumer consciousness, Need assessment Offerings, Product
perception, Psychography

MM-60: Sustainable Development through Green Marketing in COVID-19
Crisis: An Application and its Environmental Importance in Indian
Context.
Ravindra Kumar, Research Scholar, (HPKVBS), Department of Management
Sciences, Pandit Madan Mohan Malaviya School of Commerce and Management
Sciences, Mahatma Gandhi Central University Bihar
Dr. Pavnesh Kumar, Professor, Department of Management Sciences, Pandit
Madan Mohan Malaviya School of Commerce & Management Sciences, Mahatma
Gandhi Central University Bihar
Arun Kumar, Department of Management Sciences, Pandit Madan Mohan Malaviya
School of Commerce & Management Sciences, Mahatma Gandhi Central University
Bihar

Abstract: Approach of Sustainable development through Green marketing
focused on the systematic and scientific study of making products, services for
betterment of whole of mankind and for environment. The boom in
environmental marketing has meant more scrutiny of multinational
companies looking to differentiate themselves. No longer limited to ecolables
and recycled packaging ,green marketers have been forced to raise their game
in transparent and creative ways .The modern corporate world focused on
eco-innovation and actual corporate responsibility commitments to enhanced
their environment friendly policies. According to Mahatma Gandhi, “ Earth
provides enough to satisfy every man’s need but not any man’s greed.” We
observe that environmental concerns are manifested in many actions on the
planet .A proper survey in 2008 indicate that 58% of U.S consumers try to save
electricity at home, , 46% recycles of news papers, 45% returns bottle or cans,
23% byproducts made from or packed in are in recycled materials while
people vary in their own nature for environmental sensitivity in modern era.
We observed that human over population, Hydrology, Intensive farming, Land
use, Natural disasters, water pollution and nuclear issues are need of time to
focus on sustainable development through green marketing approach in
modern corporate world.
Keywords: Sustainable Development, Green Marketing, Corporate World,
Eco-friendly.
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Operations Management (OM)
OM-01: Information and Communication Technology (ICT): Post-COVID-19 Win-Win
Approach for Enhancing Dairy Supply Chain Performance
Rajeev Kumar, Assistant Professor, MBA (Agribusiness), Rajiv Gandhi South
Campus (RGSC), Banaras Hindu University (BHU), Barkaccha, Mirzapur
Abstract: COVID-19 pandemic has obstructed more than 200 countries and
taken more human lives than any other pandemic in the 21st century. Out of
200 countries, India is also severally affected by the COVID-19 pandemic. The
different sectors of the Indian economy got affected, out of which the Indian
agricultural sector is not left untouched. At the same time, information and
communication technology (ICT) come out as a win-win approach for
enhancing dairy supply chain performance. In these hard times, ICT has
appeared as a very important tool for resolving various issues and challenges
caused by the COVID-19 pandemic and also responded to the everyday new
reality.
The technology and use of computers helped the Indian dairy industry to
change its rural face and its organization during and post COVID-19 pandemic.
A revolution in today’s supply chain management business validates that they
are vital elements that can surely bring success for any internetworked
business enterprise. Therefore, knowledge about the same among the
managers, entrepreneurs, business professionals, supply chain members
improve managerial decision making and gain competitive advantages.
Information technologies and their tools and techniques can give a business a
strategic technology platform that supports electronic commerce and
enterprise collaboration among the internetworked enterprise in today’s
global Today, computers are comprehensively integrating all function
operations and inter-relationship of the organization.
The research paper attempts to find out the relationship between the
information and communication technology (ICT) as one of the variables of
supply chain management (SCM) with the organizational performance
Multiple regression techniques have been used for the analysis in order to find
the predictor variables for various performance measuring variables.
Keywords: COVID-19, Supply Chain Management (SCM), Information and
Communication Technology (ICT), Organizational Performance, Dairy Industry

OM-02: Game-theoretic Analysis of Dual-Channel Supply Chain Performance under
COVID-19 induced Lockdown
Sarin Raju, Research Scholar, National Institute of Technology Karnataka,
Surathkal, India
Rofin T.M, Assistant Professor, National Institute of Technology Karnataka,
Surathkal, India
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Abstract: The year 2020 arose with the emanation of the black swan event
Covid-19, which was contagious, and within 15 months of its inception, it has
infected more than 100 million people. United Nations Secretary-General
Antonio Guterres described the pandemic as the most challenging crisis since
World War 2. International Monetary fund chief Kristalina Georgieva told it as
the driver for the global economic downturn. The lock-down implemented by
Governments to diminutive the spread of the virus dismantled the supply
chains around the globe. This study tries to identify the impact of lock-down
on the Pricing, Sales Volume and Profit of retailers and e-tailers with the aid
of Game theory. A Stackelberg game is used to study the interaction between
the manufacturer and the downstream channel members, namely retailers
and e-tailers, considering the manufacturer as the Stackelberg leader.
Horizontal Nash game is used to study the interaction between the retailer
and e-tailer. We found that the lock-down was detrimental to both the retailer
and e-tailer. The Optimal Price, Sales Volume and Profit of all the channel
partners decreased. Of all the three supply chain partners, the retailer was the
most inflicted.
Keywords: Game Theory, Dual Channel Supply chain, COVID-19, Lockdown

OM-03: Artificial Intelligence Use Cases in Supply Chain Risk Management: A
Systematic Review
Souma Kanti Paul, S P Jain School of Global Management, Mumbai
Sadia Riaz, S P Jain School of Global Management, Dubai
Suchismita Das, S P Jain School of Global Management, Mumbai
Abstract: TheCovid-19 pandemic has brought back the focus on supply chain
risk management due to the disruptions caused in global and local supply
chains. Organizations have been affected severely because of Covid-19
exposing supply chain vulnerabilities and leading to performance bottlenecks
and financial impact. Artificial Intelligence can play a critical role in the post
Covid-19 world to proactively enable the identification, assessment, and
mitigation of supply chain risks as well as provide managerial insights for
responding to those risks. In the recent past, there has been a growing interest
among researchers as well as business executives in the applications of
Artificial Intelligence across supply chain processes. With the release of opensource machine learning tools and libraries like TensorFlow, Keras, PyTorch,
and others in the past five years along with the easy availability of cloud
ecosystems and compute resources, there has been a massive uptick in the
use of modern AI techniques like advanced machine learning, deep learning,
computer vision, and natural language processing. Firstly, this paper aims to
conduct a systematic literature review of peer-reviewed papers published in
the last five years to study the applications of artificial intelligence across
select industries in supply chain risk management by examining use cases,
methodologies, practices, and outcomes. Secondly, identify and categorize
past research based on supply chain risk types, namely, demand risk, supply
risk, and other miscellaneous risks. Thirdly, group the papers based on the
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type of research work conducted, namely, literature review, conceptual, case
study, and solution-oriented papers. Fourthly, identify the gaps and provide
suggestions for future research direction related to applications of artificial
intelligence in supply chain risk management. And finally, identify select
papers that business executives and supply chain managers could consider for
evaluation and implementation in a structured way for improving the
resiliency of their organization’s supply chain processes given the ongoing
learnings from Covid-19.
Keywords: Artificial Intelligence, Machine Learning, Deep Learning, Computer
Vision, Natural Language Processing, Supply Chain Risk Management

OM-04: Developing an integrated supply chain for the root producers post Covid 19:
A proposed model.
Dhritiman Chanda, Assistant Professor, Faculty of Commerce and
Management, Vishwakarma University
D. Ghose, Associate Professor, Department of Business Administration, Assam
University, Silchar
Abstract: The patient zero or the first case of corona virus, a female shrimp
seller, was discovered inthe month of November, 2019 at Wuhan, China and
since then it has been a roller coaster rideof challenges for the entire world. It
has been more than a year so far and it goes withoutsaying that it has highly
effected the World Economic growth. Due to the COVID-19 attack, the
agricultural raw producers have faced and are facing a huge loss which is
ultimatelyhitting the country’s economic growth. But at the same time it is not
preferable to continuethe same methods in production and selling that were
being implemented before the attack asit would increase the possibility of
exposure to the virus. So a procedure has to be found outthat maintains the
social distancing criteria and at the same time does not incur loss to
theproducers and the country. The supply chain initially followed to carry out
the process offulfilling demand and supply of the customers can be considered
to be obsolete and risky atthis period of time and thus a better, a safer and a
more efficient supply chain managementhas to be set up to keep the show
moving ahead. This paper thus rotates around the idea ofproviding a fresh
supply chain that adheres to the principles of social distancing and at thesame
time makes sure that the money reaches to the raw cultivators of agricultural
productsfrom the end customers or the consumers for them to be continuing
with the productionprocess and thus to keep on adding to the development
of the country’s economical growth.
Keywords: Economic, COVID-19, Agricultural sector, Social Distancing, Supply
Chain and Consumer

OM-05: Can Sustainability Agenda of Pharmaceutical Industry Contribute to Global
Health Security and Fight against Pandemics?
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Kanika Saxena, PhD scholar, Amity Business School, Amity University,
Lucknow, Uttar Pradesh, India
Pallavi Srivastava, Assistant Professor, Jaipuria Institute of Management,
Lucknow, Uttar Pradesh, India
Sunita Balani, Assistant Professor, Amity Business School, Amity University,
Lucknow, Uttar Pradesh, India
Abstract: COVID-19 pandemic highlights the necessity for the development of
Global health Security and resilient health system to be better prepared for
future public health emergencies. The World Health Organisation (WHO)
recommends countries to develop a National Action Plan for Health Security
(NAPHS) tailored to their requirements after conducting a Joint External
Evaluation (JEE) and identify priority areas for development in their health
system. Each country needs to undertake activities to achieve the set targets
in the JEE assessment tool. This study aims to explore whether the activities
adopted by the pharmaceutical companies as part of their sustainability
agenda can directly or indirectly contribute to achieve set targets in JEE
assessment tool thereby help in the development of NAPHS to increase global
health security. To identify the possible contributions of pharmaceutical
companies a cross walk exercise between the activities under the
sustainability development goals (SDGs) and the set targets in JEE was
undertaken. This followed in depth study of the corporate sustainability
reports (CSR) for the year 2019 and also their individual COVID-19 response
plan during 2019-20. The activities done by them to achieve their
sustainability agenda were categorized both under corresponding SDGs and
the linked targets in JEE.
The result of cross walk exercise showed existence of direct and indirect
relationship between the SDGs and element of JEE tool. Interesting results
were obtained for example, both no poverty (SDG 1) and zero hunger (SDG 2)
are linked with food safety targets under JEE. A common approach in response
to current pandemic was identified which included ensuring access to
essential medicine, measures to ensure good health of employees and
accelerated approach towards development of therapeutics. This study shows
that pharmaceutical industry can contribute to develop NAPHS beyond
development of therapeutics and could be an important stakeholder.
Keywords: Sustainability, Pharmaceutical, Pandemic, National Action Plan for
Health Security (NAPHS), Joint External Evaluation (JEE)
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OM-06: Multi-depot Multi-trip Vehicle Routing Problem with flexible time windows
in humanitarian crisis
Nawazish Mohammed
Ram Kumar P.N.
Abstract: This study attempts to highlight the need for the development of
efficient relief distribution systems. Based on this, we have developed a MultiD&T CVRPTW in the context of a humanitarian crisis. The main contributions
of this study are as follows. Firstly, in addition to logistics cost, we have added
the deprivation costs in the objective function. Secondly, very few studies
discussed the multi-trip VRP variant in humanitarian contexts. Thirdly, we
have used ACO as a meta-heuristic to obtain the optimal solutions for both
smaller and larger instances.
Keywords: Multi-D&T CVRPTW, Social costs, Ant-colony optimization

OM-07: Innovative Solution for Reusing of Packaging Waste Materials from ECommerce /Online Shopping in India
Netranand Pathak, IIIT Allahabad
Shashikant Rai, IIIT Allahabad
Saurabh Mishra, IIIT Allahabad
Abstract: In this COVID-19 pandemic time, online retail shopping has
increased at a higher rate. This also changed the buying style of people. These
logistics are supplied in hardboard cartoon boxes of different size (small size
box number is high), plastic bags, bubble wrap, etc. After using the required
product, the waste of their packaging materials remains in huge amount and
keeping it in stores is the biggest challenge. In this project, I am going to
present a model which present an idea of how people can use these waste
materials in the market in their original form or a modified state. I also going
to present a prototype of these materials and a method to prepare these
prototypes.
Keywords: Reusing, Packaging, Modelling

OM-08: Decentralized Local Warehouse in Village Areas for Farmers or FPOs Which
are Facing COVID 19 Pandemic
Netranand Pathak, Student of MBA (Final Year) from Indian Institute of
Information Technology, Allahabad, Uttar Pradesh, India
Shashikant Rai, Asst. Professor PhD (DoMS). at Indian Institute of Information
Technology, Allahabad, Uttar Pradesh, India
Saurabh Mishra, Asst. Professor PhD (DoMS). at Indian Institute of Information
Technology, Allahabad, Uttar Pradesh, India
Abstract: The maximum percentage of land in our country is farming land. This
time maximum parts or states are facing COVID 19 pandemic. Some states are
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facing this pandemic and heavy flood in many states. Previously farmers sold
their farm products online through the e-Nam portal. But this time it is difficult
for them. For that, this paper is planning for a local warehouse to be
established in that area for connectivity to local buyers and sellers through an
app for that particular area. This paper has the design and mathematical
model of an app based on local warehouse connectivity for local Retailers and
Wholesalers for easy transportation and storage of farm products. This paper
contains proper feedback from farmers, wholesalers and transporters. After
getting data from them and calculating results this paper gives confidence to
my paper.
Keywords: Warehouse, FPOs, Village. Covid 19, Flood

OM-09: Impact of meditationon quality of life of employees & business
performance: an emperical study for innovative management with industry
5.0
Sheelu Sagar, Research Scholar, Amity International Business School, Amity
Univ., Noida, U.P., India
Vikas Garg, Associate Professor, Amity Business School Amity University, Uttar
Pradesh Noida., U.P., India
Benu Gupta, Associate Professor, Kirori Mal College, University of Delhi
Rohit Rastogi, Sr. Asst. Professor, Dept of CSE, ABES Engineering College
Ghaziabad, U.P., India
Abstract: This is a conceptual and an empirical research study with a future
scope for ‘Wellness Programs’for health promotion, mental well-beingfor the
benefitsof organization and its employees. The concept of virtual
programsonmeditationor mindfulness integrated with Artificial Intelligence
(AI) at work place is the focus of the study, this will also add to the literature
which is quite less on this subject. Meditation can be apowerful organizational
resourcetoimproveemployee’sefficiency, emotional stability, wellbeing of
employees, reduce stress.
Young Engineers of middle-hierarchy employed at PPS International Greater
Noida Uttar Pradesh India, (n=30) all males were given an eight-week
meditation intervention. The experimental group showed significant and
effective improvements over control-group participants on the scale of
Quality of Life issued by WHO, the different domain studied were perception
of quality of life, perception physical health, Psychological Health, Social
Relationships and Environment. SPSS computational analysis was done for
assessment by summing up the responses received on WHOQOL-Brief
questionnaire. There are 26 itemson 5-point Likert which were answered pre
intervention and post intervention after 8 weeks of meditation intervention.
Statistical significant increase in mean difference for Physical health (t=-21.28,
df29, P<,0.05) , Environment (t=-9.29, df29, P<,0.05), for social relationship
(t=-6.84, df29, P<,0.05), for Psychological Health (t=-16.33, df29, P<,0.05) after
meditation intervention hence concluding that meditation is capable of
enhancing quality of life of corporate employees .
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This research is inspired by the growing interest and importance on
meditation among modern youths and entrepreneurs for an effective
innovative management of corporate sector using AI in Industry 5.0 for
wellness program in an aid to improve employee health status. In future
empirical research synergized meditation with artificial intelligence (AI) will
throw light on the health issues of corporate employees.
Keywords: Corporate Employee, Quality of Life, Workplace Wellness,
Meditation, Industry 5.0.

OM-10: An Empirical Assessment of the Impact and Role of the Indenting Agents in
Supply Chain of Pharmaceutical Raw Material from China
Kapil Dev Pandey, Research Scholar, Amity Business School, AUUP, Noida
Monika Saxena, Assistant Professor, AICISM, AUUP, Noida
Abstract: Though India is third in the world in terms of Pharmaceutical
production, there is an excessive reliance on China for APIs (Active
Pharmaceutical Ingredient), bulk drugs, intermediates, and main raw
materials as well as fermentation technology. The nation relies entirely on
Chinese raw materials to make Pharma raw material. The Export Promotion
Council for Pharmaceuticals is taking action to reduce this over-dependency
on China. If China avoids providing those products, both domestic health
needs as well as exports would face difficulties. China is continuously raising
its costs, and it is time for India to take measures to come up with a production
process strategy. The condition is taken into account by the Center, and the
Pharmaceuticals Export Promotion Council also represents these concerns on
relevant forums.
But still, China has a bigger role to play, that is why in this paper researcher
trying to determine the effect of the position of the indenting agent in the
supply chain between Chinese manufacture to end-users during the import of
Pharmaceutical raw materials and to assess the role of indenting
agentsvarious variable have been considered and to meet said objectives.
Analysis of variance methods have been used, 118 end users have been taken
from the different regions of India for the variable identification and to
achieve research objectives.
Keywords: Supply Chain, Indenting Agents, Pharmaceutical Raw Material,
Indian Importer, Chinese Manufacture

OM-11: Transportation Initiatives for Urban Development: FUTURE MOBILITY AND
PANDEMICS
Sandhya Ragaur, Commerce, Kirori Mal College, University of Delhi
Abstract: The worldwide adoption of smart city has introduced new era with
opportunities for city administrators and stakeholders in many sectors to
reexamine the concept of urbanization.
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As the population of the country rapidly moving towards urban area, social
innovation helps in deploying emerging technologies to address challenge in
sectors of future cities.
This research paper examines the perspectives of smart services and
innovation for sustainable development especially in transportation and
examines the changes that occurred in travel behavior due to the COVID-19
pandemic. A questionnaire was prepared to collect data online.
Outcomes of this study can be used in transport planning and policymaking
during future pandemics based on the travel needs of the people and services
providers, example taxi companies, government and NGOs could use such
information to better plan their services and be prepared for future pandemic
so that the citizens do not have to face the same problem as far as
transportation is concerned, again.
Keywords: Pandemic, urbanization, social innovation, development

OM-12: Cold Chain Design for COVID-19 Vaccination Program in India
VedJhingran, Student PGDM, IMT Ghaziabad
Mrinalini Shah, Professor, Institute of Management Technology, Ghaziabad
Nikunj Kumar Jain, Assistant Professor, IMT Ghaziabad
Abstract: Humanity needs leadership and solidarity to beat the coronavirus.
The scale of COVID-19 vaccination is unprecedented and has never been
attempted in India before. Planning to administer vaccine on a large
population (1.35 billion) requires a huge team of health workers and a strong
distribution network for vaccine viol. Even though India, the “pharmacy of the
world” (Deloitte, n.d.), is a vaccine manufacturing hub accounting for 60% of
the world’s vaccine requirements, the target population to receive vaccination
in the country is mammoth with large geographical spread and time sensitive
target.
There are several logistical constraints such as limited production at a time,
capacity to store, and transportation of vaccines to all parts of the country.
The objective of the study is to build a model for vaccine distribution program.
The model studied the heat map based on prediction of next hot- spot of viral
infection and making sure that enough vaccine is available at these places
before hot spot spread exponentially like seen in many countries during the
year 2020. The model is devised to suggest the location for mother warehouse
in each state based on infrastructure available. Hub & spoke model is
suggested to identify the stores from the mother warehouse with a time and
availability constraint for each hot-spot/city/town/village. The changing hotspot identification requires a dynamically changing distribution network so as
to save the humanity from this never-seen-before’ pandemic.
Keywords: Vaccine Logistics; Cold Chain Management; Warehouse Location,
Prediction of Covid-19, Indian vaccination

241

ISBN: 978-93-5493-533-6

GM-12(1):

IMC 2021
April 23-24

A Peek into the Joys and plights of Working Women through the lens of
COVID-19
Parul Saxena, Sharda University
Abstract:
The aim of the present qualitative study was to understand the impact of
COVID-19 on the day to day working of the women professionals while
working remotely. During the pandemic most of the women were working
from home, holding onto the responsibilities of the two fronts simultaneously.
This qualitative research is an attempt to analyse the adverse as well as the
positive impact (if any) of remote work on the normal life of women
professionals. Further, it also throws light on the coping mechanisms
developed by these women to handle these challenges. A semi structured
interview of 35 female professionals specifically working in Delhi NCR was
conducted for the purpose of this study. For data analysis interpretive
phenomenological analysis was used. The findings conclude that the
commonly experienced issues and challenges faced by working females were
work- home spill over, difficulties in managing work and family responsibilities
effectively, long working hours etc. Most of the working professionals
interviewed confirmed that their work performance was affected adversely
during this pandemic but the silver lining was the coping mechanisms
developed by these women to minimise their plights and maximise their
blessings.
Keywords: COVID-19, Working Women, Issues & challenges, Coping
Mechanisms

GM-12(2):

Market-focused flexibility, Innovative performance, and customer
experience quality in healthcare: A dyadic evidence from COVID-19 in India
Pradeep Kumar, Assistant Professor (Selection Grade) UPES, Dehradun,
Shibashish Chakraborty, Assistant Professor, IIM Ranchi
N Shivasankarn, Associate Professor, XLRI Jamshedpur
Abstract:
Under the current volatile and uncertain conditions due to COVID-19,
healthcare service providers are challenged to the genesis of market
responsiveness and innovativeness. It creates a necessity to transform the
service provider’s orientation to a concern with services as well as
understanding customer idiosyncrasies. Therefore, the healthcare providers
operating under the uncertainties of a high order, like COVID-19, need to

242

ISBN: 978-93-5493-533-6

garner this evolving logic to exhibit flexibility as well as introducing new and
innovative services. Market-focused flexibility represents the capabilities of
adaptation while simultaneously attempts to redesign the services and create
experiential value. Current progress in the field of flexibility does not address
how the market-focused flexibility could affect innovative performance and
customer experience quality. We argue that market-focused flexibility
generates market responsiveness in several divergent ways to develop
customer value propositions. In doing so, we first develop a research
framework through a representative and novel case study in the Indian
healthcare market by utilizing the qualitative interviews followed by the
thematic analysis through NVIVO infused with the critical appraisal of the
subject-specific literature. Further, a quantitative survey of healthcare
professionals and COVID-19 patients (customers) after their care process was
conducted to form a dyadic sample. The quantitative analysis utilizing PLSSEM reveals the strength of the relationships and confirms the mediating
mechanism of innovative performance between the relationships of different
dimensions of market-focused flexibility and customer experience quality.
This study is a first step to specify the dimensions of market-focused flexibility
under the volatile conditions and enhances the understanding on the
proposed relationship.
Keywords: Adaptability, Flexibility, COVID-19, Healthcare, India

Post Covid study to evaluate Green training as a predictor of sustainable
organizational performance
Pallavi Deshpande, Symbiosis International University and Dr. Anugamini Srivastava,
Symbiosis Institute of Business Management
Abstract:

Purpose – The purpose of this paper is to review the role of Green Training
and Green Work Life balance on HRD practices with an intervening factor
Emotional Intelligence of an individual in post pandemic, also find out how it
helps to promote sustainable Organizational Performance.
Design/methodology/approach – A range of online database was searched to
collect research papers from various journals to find out the green training
and green work life balance literature. The literature is reviewed to find out
the dimensions and relevance of green training, green work life balance
(GWLB) and its influence on sustainable organizational Performance.
Findings – The sustainability of the organizations’ performance depends upon
the Green training and Green work life balance practices if it is supported by
increasing the emotional aspect of the employees (EI). The post Covid
situation is different than the previous.
Research limitations/implications – (EI) is not considered as the intervening
variable for the sustainability of the organization though it has positive

243

ISBN: 978-93-5493-533-6

IMC 2021
April 23-24

relationship with GWLB. This paper will be useful for researchers to analyze
the current need of the organization to sustain and to make new strategies.
Originality/value – It gives new angle for thinking and value to the ongoing
research in the field of green training and green work life balance. It provides
a bibliography of academic literature from 2000 to 2018, covering research
papers from journals.
Keywords: Green Work Life Balance(GWLB), Green Training(GT), Sustainable
Organizational Performance, Emotional Intelligence
A SURVEY STUDY ON COVID-19 FEAR AND RESILIENCE IN INDIAN STUDENTS
Sheema Tarab, Aligarh Muslim University
Abstract:
Pandemic like COVID-19 is innately stressful and may cause emotional
distress, as the global lockdown pushed the education system to resume via
online classes, it is obvious to expect the rising levels of anxiety and depression
in students. Resilience is understood as an individual’s capability to cope with
challenge. It helps people to adapt and sail through adverse situation. This
paper collected sample of 269 university students in India and studied the
relationship between their response to emotional & symptomatic COVID-19
fear and student’s resilience. Further the difference in responses related to
fear across gender and difference in resilience across academic level and area
type is also tested. Results and findings are discussed.
Keywords: Emotional fear; Symptomatic fear; COVID-19; Resilience, Pandemic

INNOVATIVE ENTREPRENEURIAL ACTIVITIES BY THE UNEMPLOYED YOUTH,
INTER-STATE MIGRANT WORKERS AND INDIGENOUS PEOPLE BASED ON
AVALABLE RESOURCES FOR THEIR SUSTAINABLE LIVELIHOOD IN POST
COVID-19 ERA
Sh. Ranajit kumar BANDYOPADHYAY, Research Scholar of the Assam Down
Town University, Guwahati, Assam

Abstract:
The Author has explored to bring forth the situation after collapse of the
economy of India due to stoppage of the activities in every sector during
COVID-19 days. If viewed from a neutral platform, the pandemic seems to
have fostered certain new openings and scopes for entrepreneurs who are to
identify the emerging and promising sectors in the backdrop of the changes
caused by the pandemic. During the COVID days, migrant workers lost their
job and had to return home while facing the toughest days of their lives. The
human resources of the people of the target group need counselling and
guidance through a technical orientation for augmenting their vocational,
244

ISBN: 978-93-5493-533-6

entrepreneurial and professional skill in consultations with the expert
knowledge institutions under government support. The Author has also tried
to delve into the exact state of affairs through personal interactions with the
inter-State migrant workers residing in rural areas and the indigenous people
living around some Protected Areas. Potentials of the knowledge-base etc. of
these people may open up an array of innovative entrepreneurships with a
women-centric orientation.
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